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Sparks 


The Show is a Show 
Setting a New Mark 
Changing Seasons 
Hotels Jammed 
No AMA Dinner 


By 
Chris Sinsabaugh 


New York, Nov. 1 

AS I WRITE this column this 
Friday evening I glance out 
of the window of ADN editorial 
headquarters in the Lexington 
eatercorner to the huge building 
to the southwest, the Grand Cen- 
tral Palace, in which will be held, 
starting tomorrow, the 36th an- 
nual automobile show. The Pal- 
ace is lighted up like a birthday 
cake, Neon lights bragging to the 
world what’s going on, while in- 
side workmen are installing the 
exhibits in anticipation of the 


opening. 
* * *” 





BEFORE TACKLING this type- 
writing job tonight, I had had a 
peek inside the Palace and was 
surprised at the progress that has 
been made in installation. In 
previous years we have had a 
mad house in the Palace up to 
the opening hour in the after- 
noon, but this time the show 
could have started Friday in- 
stead of Saturday, so far along | 
have been the workmen. This 


may be explained by early an-/|/ 


nouncements of the new models 
and everyone being well into pro- 
duction. My preliminary peek 
into the Palace makes me smack 
my lips in anticipation of the ex- 
hibition itself, for never before 
have I seen a national show like | 
this one is going to be. 

It’s a show, not just an exhibi- 
tion. Car makers are making it 
plain as ABC just what makes 
the wheels go ‘'round through ex- | 
hibits of operations, cut-out 
chassis and the like. I under-| 
stand that Packard is going to 


have a miniature reproduction of | |) 


its proving grounds which will 
be an unusual attraction stunt, 
while Pontiac and Chevrolet have 
cut-out chassis that are said to 
be most unusual. Studebaker, 
among other things, will have a 
complete car tilted at a 55-degree 


angle and resting its full weight | | 


on a glass installation made by 
the Pittsburgh Plate Glass Co. | 
which gives you a worm’s-eye | 
view of the underpinning of the | 
ear. Something unusual and a} 
credit to Ottis Lucas. 

~ * ” 


THE PALACE SHOW this time 
seems predestined to be a mile- 
stone in automobile history, for | 
it is going to tell us if it is pos- 
sible to change the buying habits | 
of the nation—get the people to 
buy in the late Fall instead of | 
waiting for Spring. With new| 
model announcements set to meet | 
the request of President Roosevelt | 
that the industry try to level out 


(Continued on page 76, Col. 3) 
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THE WHITE HOUSE 


St Ses 


WASHINGTON 


October 25, 1935. 


My dear Mr. Slocum; 


It gives me oleasure on the occasion of the 
"New Year" of the automotive industry to express 
to its’ leaders, through the medium of your paper, 
m hearty congratulations. The automotive industry 
is in the vanguard of recovery. I am informed 
that during the first eight months of the current 
year this industry doubled its entire 1932 outout 
by oroducing 2,839,240 motor vehicles which besoeaks 
wita certainty an improved confidence and buying 
cower among our people. 


It seems to me that the effort to eliminate 
disheartening peaks and valleys in employment in 
motor plants will be greatly aided by the action 
of the industry in moving forward from January to 
November, the national announcement date for new 
models. Any effort which stabilizes employment 
and thereby insures a larger annual income for 
individual workers is worthy of encouragement. 


In expressing my felicitations on what has 
already been accomplished, may I add the hope that 
this "New Year" upon which the industry is about 
to embark may be fruitful of even greater achieve- 
ments. 


Very sincerely yours, 


Mr. George M. Slocun, 
Publisher, Automotive Daily News, 
Detroit, Michigan. 


= a 





| 
| 








$6 Per Year, 10c Per Copy 


Optimism Reigns 
‘Supreme as Show 
Opens at Palace 


National Status of 36th 
Exhibit Rekindles 


Interest 


By ROBERT MOUNTSIER 


New York, Nov. 1. — 
They’re off — the cars of 
1936—at this city’s 36th an- 
nual automobile show for 


an estimated production and 

sales total of 4,500,000 to 5,000,000 

cars. In this “motordom on pa- 

rade,” as the automobile manu- 

facturers’ asso- 

ciation calls its 

only National 

| show of the '36 

jseason, the 

imakers have 

|done themselves 

|proud — also 

President 

|Roosevelt, who 

personally ex- 

pressed the 

| wish that the 

|show should be Robt. Mountsier 
held at this 

ltime, rather than two months 

later, to provide winter employ- 

| ment in this seasonal industry. 
In the exhibits in Grand Cen- 

tral Palace and in their models 

for 1936 the manufacturers have 





New car models announced in 
this issue include: 
Auburn 
Chevrolet . 

Cord ... 
De Soto 
Graham . 
Hupp 
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produced the best show and the 
most attractive cars in the indus- 
try’s history. The whole New 
York Automotive picture of this 
Nov. 2-9 show week represents 
the confidence of automobile com- 
pany executives in their products 
and what the ’36 car selling per- 
iod holds in store for them. 

As during previous National 
shows here, New York hotels and 
other outside spaces are serving 
as annex to the Grand Central 
Palace presentation. 

General Motors has outdone 
itself previous fine displays in 
the Waldorf-Astoria for the 
manufacturing divisions of the 
corporation. 

Chrysler Corp. offers a com- 
'prehensive line-up of Plymouth, 
Dodge, Chrysler and De Soto 
automobiles in the Chrysler 
building. Ford is using the Ho- 
tel Astor for his effective show- 





||ing of Ford and Lincoln models, 
(Continued on page 2, Col. 1) 
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Eeaders See 5,000,000 Year as N. Y. Show Opens 


Return to National Status 
Revives Former Interest 


(Continued from 


for the first time keeping Lin- 
coln entirely out of the AMA's 
“big tent” affair in Grand Cen- 
tral Palace. Various other com- 
panies have striking models dis- 
played in hotel lobbies, notably 
the Commodore, 

With this “big parade” of cars 


helped on its way by the Presi- | 
dent of the United States, Secre- | 


tary of Commerce Roper and 
New York’s Mayor LaGuardia, 
the show is off to a running start. 
AMA's General Manager Reeves 
and its show committee of Gen- 


eral Motor’s Swayne, Chrysler's | 
Foy and Studebaker’s Hoffman | 


have done a real job, and the 
engineers, artists and craftsmen 
responsible for individual com- 


pany exhibits have produced ex- | 
originality and | 
ling only can bring about a re- 
| alization of the wish of the Presi- 


hibits of rare 
genuine beauty. 
100 Companies 

The three floors of Grand Cen- 
tral Palace filled with the exhibits 
of almost a hundred companies 
are distinguished by the combi- 
nations of colors and lights which 
form a setting for upward of 200 
passenger cars, chassis and 
trucks and more than 60 exhibits 
of parts and accessories. Walls 
and columns have been refaced 





AUTOMOTIVE DAILY 
NEWS’ HEADQUARTERS 
ARE AT 
545 Fifth Ave. Call Murray 
Hill 6-0104 to reach G. M. 
Slocum, publisher; Chris 
Sinsabaugh, editor, or Eddie 
Kruspak, eastern manager. 





with light blue panels trimmed 
with vermilion striping and 
chromium decorations. The mez- 
zanine has been set off by a 
grand staircase from the main 
floor, a “fountain of light” simu- 
lating constantly syraying water 
and a belt of murals made up of 
giant photographs depicting men 
at work on a variety of factory 
operations which enter into the 
building of a motor car. 

Cars and exhibits involve many 
colors and methods of presenta- 
tion. Not only is this show 
“national’—that means, of course, 
it is held under the sponsorship 
of the national organization of 
American automobile manufac- 
turers, which includes all but 
Ford—but it is also international. 
Four British makes of cars are 
being shown—Rolls-Royce, Bent- 
ley, M G and Standard Swallow 
plus models from the French 
automobile manufacturing estab- 
lishment of Bugatti. 

Show Pre-view 

The American passenger cars 
on display bear these famous 
names: General Motors — Buick, 
Cadillac, Chevrolet, LaSalle, Olds- 
mobile, Pontiac; Chrysler Corp. 
Chrysler, De Soto, Dodge, Plym- 
outh; Nash Motors — LaFayette, 
Nash; Hudson Motor Car—Hud- 
son, Terraplane; Cord Corp.— 
Auburn, Cord, Duesenberg; and 
Graham, Hupmobile, Packard, 
Pierce - Arrow, Reo, Studebaker, 
Willys. Brewster has an exhibit 
of custom-built bodies. Six makes 
of commercial vehicles have space 
in the show. They are Chevrolet, 
Dodge, Reo, White, Auburn and 
Willys. 

The big majority of factory 
executives arrived yesterday and 
this morning by non-automotive 
Detroiter and Twentieth Century 
Limited. As the men whose job 
it is to sell millions of these cars, 
these leaders of the industry had 
a preview of the show as they 
mixed with workmen who were 
putting on finishing touches, re- 
moving dust and fingerprints and 
giving operating exhibits a final 
try-out before the public was ad- 
mitted. Presidents and vice-presi- 
dents, sales managers and direc- 
tors of this and that department 
inspected not only their own ex- 
hibits but the other fellow’s too. 
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As they walked they 


highly delighted with their com- 
pany’s exhibits. Like everybody 
else connected with the industry 
they are interested in the pub- 
lic’s reaction to the manufactur- 
ers’ almost 100 per cent Fall in- 
troduction of new models and the 
holding of the New York show 
at this time of year. 
All Optimistic 

One and all they are optimistic 
regarding the automobile market 
next year. They hope that this 
early and complete presentation 
of motor cars will 
established institution through 
the public’s buying enough cars 
in the last and early months of 
the year. They know such buy- 


dent of the United States, also of 


| every automobile company presi-| 
dent too, that 


“regularization of 
employment in the industry” shall 
become an established fact. 

A number of executives are now 
firmly convinced that this is the 


best time of the year for holding | 
| the Waldorf-Astoria was the scene 


a national automobile show in 
New York. Others object to Fall 
introduction and showing of cars 
because of their belief that cer- 
tain results will affect adversely 
all concerned with automotive 
manufacturing and selling, and 
they are convinced that peaks 
and valleys of unemployment will 
not be smoothed out sufficiently 
to justify the change. 

Anyway, there are a lot of auto- 
motive boys, big and not so big, 
who rejoice in the early Novem- 
berness of this show because it 
will keep them out of the trenches 
of hard labor on Christmas and 
New Year's day. 

Social Functions 

The return of the New York 
show to the manufacturers’ aus- 
pices has resulted in the revival 
of business and social functions 
which were not held last Janu- 
ary, when the show was under 
dealer sponsorship. Already a 
number of affairs of various kinds 
have taken place. 

Chrysler’s International Salon 
was open to invited guests Thurs- | 
day and yesterday afternoon. The | 


invitation to preview “Chrysler, | 
De Soto, Dodge and Plymouth 
models in an exhibit which in- | 


terestingly reveals the excellence | 
of Chrysler-built motor cars” was 
extended by Walter P. Chrysler 
and Byron C. Foy. With various 





talked. | 
They are pleased with the show | 
in general, and some of them are} 


s 


become an | ms 


ONE OF PONTIAC’S “jewel cases” at the New York automobile 


show. 


and the entire exhibit rotates. 


executives of the corporation's di- 
visions they welcomed their 
guests on the second floor of the 
Chrysler Building. 


General Motors’ own showing in 


of two receptions yesterday. In 
the afternoon President Sloan and 





| luncheons, 


| the 


other executives headed a receiv- 
ing line for invited leaders in 
business, industry, finance and the 
professions, and last evening they 
welcomed men and women promi- 
nent in New York society and 
celebrities of the screen, the air 
and the concert and operatic 
stages. 


Yesterday Studebaker held a| 


dealers’ luncheon at the Hotel 
Pennsylvania, and Buick and 
Oldsmobile had meetings and din- 
ners. Addressing a meeting of 
Buick’s Metropolitan dealers and 
salesmen at the Park Central, 
Harlow H. Curtice, president, said: | 
“Buick business currently is the 
best it has been in five years, em- 
ployment is at peak and the pros- 
pect for the future is exceedingly 
bright.” 

In spite of this show period’s | 
greater activity in the way of re- 
ceptions, regional dealer meetings, 
dinners and cocktail 
than for several years 
| past, the grandest and most fa- 
mous function of them all will 
not take place. In other words, 
Automobile Manufacturers’ 
Assn. will not stage the banquet 
which as the NACC it made the 
big event of New York show 
week. The annual show banquet 


parties 


| of the Society of Automotive En- 


| gineers Monday evening appears 


Calendar Of 


Show Events 


Sunday, Nov. 3—Ford- Lincoln 
Breakfast at the Hotel Astor. 
Monday, Nov, 4— International 
Day Luncheon, 12:30 p.m., Hotel 
Ambassador; Society of Auto- 
motive Engineers’ annual din- 

ner, Commodore. 

Nov. 4 to 6—National Tire Deal- 
ers’ Assn. annual convention, 
Hotel New Yorker. 

Tuesday, Nov. 5—Meeting of Ben- 
dix Products Corp. distributors 
at the Hotel Lexington. 

Tuesday, Nov. 5—Nash distribu- 
tors, dealers and salesmen’s 
luncheon, 12:30 p.m., Hotel Com- 
modore; Graham luncheon 
meeting, Biltmore, and Auburn 
dealer luncheon, Commodore. 

Wednesday, Nov. 6— Hupmobile 
dealer luncheon, 1:00 p.m., Com- 
modore. 

Thursday, Nov. 7—Overseas Auto- 
motive Club annual New York 
show luncheon, Hotel Lexing- 
ton; Merchants’ Assn. of New 
York luncheon, 12:30 p.m., Hotel 
Commodore, and Advertising 
Club luncheon, 12:30 p.m., Ad- 

vertising Club. 





j]| to be the largest dinner affair on 


the week’s calendar. 








It shows the rifle-drilled connecting rods with oil flowing up 
the inside, the flow of the cooling water and the flow of the gas in 
the intake and exhaust manifolds. All of the parts are in motion 


| assembly line at Graham. 





Graham Hits 
27 Mi. Per Gal. 
On Way to Show 


New York, Nov. 1.—Fuel sav- 
ing possibilities of the super- 
charger, as applied to the Gra- 
ham line, were demonstrated in a 
Chicago-to-New York run made 
by Cannon Ball Baker. Baker 
used a super-six sedan, first car 
of the 1936 series to leave the 





The supercharger, hitherto 
identified with speed, enabled him 
to maintain an average gasoline 
consumption of approximately 27 
miles to the gallon. The trip was 
made at legal speeds, in varying 
conditions of weather and over 
widely divergent types of terrain. 


Many Officials 
Will Broadcast 
During N.Y. Show 


New York, Nov. 1.—Broadcast- 
ing direct from Grand Central 
Palace, presidents of leading 
automobile manufacturing com- 
panies will appear before the 
WMCA microphone each day of 
the Automobile Show beginning 
Saturday, Nov. 2, and continuing 
for the duration of the show. 

The schedule of speakers and 
hours will include: 

Saturday, Nov. 2, 7:30 to 8:00 
p.m.—Paul G. Hoffman, president 
of Studebaker and chairman of 
the show committee. 

Monday, Nov. 4, 5:15 to 5:30 
p.m.—Harlow H. Curtice, president 
of Buick Motor Car Co., and 
| Roy Faulkner, president of Au- 
burn Motor Co. 

Tuesday, Nov. 5, 9:30 to 9:45 
p.m.—H. J. Klingler, president of 
Pontiac Motor Co. and C. L. Mc- 
Cuen, president of Olds Motor 
Works. 
| Wednesday, Nov. 6, 9:15 to 9:30 
| p.m.—A. vanderZee, sales man- 
| ager of Dodge Brothers; and J. 
E. Fields, president of Chrysler 
Sales Corp. and Hascal Bliss, vice- 
president of Nash Motors Co. 

Thursday, Nov. 7, 5:15 to 5:30 
p.m.—H, G. Moock, sales manager 
of Plymouth Motor Corp., and 
Robert F. Black, president of 
White Motor Co. 

Friday, Nov. 8, 5:15 to 5:30 p.m. 

‘Robert C. Graham, vice-presi- 
dent of Graham-Paige Motor 
Corp. and Alfred B. Reeves, gen- 
eral manager of the Automobile 
Manufacturers Assn. and manager 
of the Automobile Show. 





Zephyr Prices 


Range From 





Capital Given 
Novelty of 


Two Exhibits 


Washington, Nov. 1.—The Na- 
tional Capital this year is being 
treated to two automobile shows. 
she concurrent exhibitions of the 
Washington Automotive Trade 
Assn. at the Calvert Exhibit hall 
and General Motors at the May- 
flower will be thrown open to the 
public tomorrow and will run all 


| Detroit, 


$1,275 to $1,320 


Detroit, Nov. 1.—Base prices of 
the Lincoln-Zephyr, the new Ford 
and Lincoln entry in the medium- 
price automobile field, were an- 





| nounced today. 


Prices are $1,275 f.o.b. Detroit 
for the sedan with two doors, and 
$1,320 f.0.b. Detroit for the sedan 
with four doors, the two body 
types being produced initially. 

The first public showings of the 
new 12-cylinder car will be held 
beginning Nov. 2 in New York, 
Baltimore, Washington, 





next week. 

The double attraction is trace- 
able to the acute housing short- 
age in Washington brought about 
by the multiplication of New 
Deal emergency agencies, 





EXECUTIVES of Chrysler Corp. introduced the new 1936 De Soto 
to Detroit dealers at a preview in the Masonic Temple, Monday. This 


picture (left to right) shows L. G. 


Peed, vice-president of De Soto; 


K. T. Keller, president of Chrysler Corp.; Carl Breer, executive engi- 


neer, and Fred Zeder, vice-chairman of the board, Chrysler Corp. 





Los Angeles and San Francisco. 


Plant Lay-off 
Brought Drop 
In September 








Washington, Nov. 1.— Factory 
suspension of production by prac- 
tically all motor vehicle manu- 
facturers to arrange assembly 
lines for the introduction of the 
new model brought about the in- 
evitable decline in automotive 
exports during September, the 
Commerce Department announced 
this week. The total value was 
$13,938,366, against $16,476,998 in 


August and $14,438,164 in Sep- 
tember, 1934. 
Passenger car shipments to- 


taled 5,525 units, valued at $3,027,- 
448, reductions of 44 per cent in 
number and 42 per cent in value 
from August. Truck, bus and 
chassis exports amount to 7,063 
units, valued at $3,780,304, de- 
creases of 29 and 34 per cent, 
respectively. 

Miscellaneous products, aided 
by a substantial advance in ship- 
ments of parts for assembly, 
recorded an improvement of 30 
per cent over the August figures, 
the totals for the two months be- 
ing, respectively, $6,950,614 and 
$5,312,747. 
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Increased Sales Brighten Outlook for 1936 


Macauley Charts Moves 


Responsible for Recovery 


By ALVAN MACAULEY 
President Packard Motor Car Co., 


New York, Nov. 1.—At the out- | mounting demand since the first 


set of its 1936 campaign, the | of September. In the steel in- 
automobile industry is not unlike | dustry, for example, production 
a football team that has cap-|has been running more than 


double the rate for the same 
period last year. The same phe- 
nomenon has occurred 
railroad industry, in the mines 
and mills of raw material pro- 
ducers and in literally thousands 
of other establishments where 
automotive parts and equipment 
are manufactured. 

Under normal business con- 
ditions, the industry would be 
required to produce between four 
and four and one-half million 
eors and trucks annually to re- 
place those that wear out or are 
retired from service. During the 
last five years, the depression has 


tured the ball under the shadow 
of its own goal posts and by the 
successful execution of three 
series of plays has carried it 
back up the field well into the 
opponent’s territory. 

Members of the team are re- 
vitalized. They know that their 
plays are effective. This, and the 
knowledge that they have less 
than half as far to go as they 
did when they first took posses- 
sion of the ball, fires them with 
confidence in their ability to 
negotiate the remaining yardage. 

This same kind of confidence | 


prevails among the leaders of our ; 
industry. Since they took the | prevented many motorists from 


ball back in 1932 they have staged gratifying their normal desires 
in purchasing new vehicles. How- 


an unb i igns ; 

an, unbroken series of campaigns | ever, they have continued to use 

mid-field in their march toward their cars just as much, if not 
more than ever, and as a result, 


ee they have been wearing them 
1935 Output 3,675,000 out and hastening the time when 

This is attested by the fact that] replacements will have to be 
preliminary estimates place the} made. 
industry’s output at 3,675,000 cars It is reasonable to expect that 
and trucks, which is not only an|a_ considerable proportion of 
increase of 28 per cent over the} these old vehicles will have to 
number produced last year but] be retired from service next year 
is roughly more than two and|and that the production of cars 
one-half times the 1932 output. and trucks to replace them will 

Available figures reveal that| Provide the back-log for the in- 
domestic retail sales of motor ve-| dustry’s operations during 1936. 
hicles in 1935 have been running 
38 per cent above last year, with 
gains of 40 per cent credited to 
the passenger car division of the 
industry and 30 per cent to the 
commercial vehicle producers. By 
Labor Day, the industry’s retail 
deliveries for the year had more 
than doubled the number of ve- 
hicles sold in the entire 12 
months of 1932. 

Under the impetus of an in- 
creased demand from a number 
of foreign countries it is expected 
that the industry’s export ship- 
ments in 1935 will approximate 
535,000 units—an increase of 27 
per cent over last year. This is 
almost triple the 1932 volume of 
foreign motor sales. 

The fine co-operative spirit 
which is so characteristic of the 
relationship that exists between 
members of the automobile in- 
dustry is again evidenced by the 
comprehensive program designed 
to stabilize year-’round produc- 
tion operations which the auto- 
mobile manufacturers have in- 
augurated this year. 

This plan, of which the intro- 
duction of new models in Novem- 
ber is only one feature, has as 
its principle objective the regu- 
larization of employment in the 
motor and allied industries by in- 
creasing the volume of available 
work opportunity during’ the 
winter months. 

Explains Early Show 


To solve this problem and thus 
improve the conditions of their 
employes, the members of the 
industry, this year, pledged their 
support to a far-reaching pro- 
gram, the principal feature of 
which was that of holding the in- 
troduction of their annual new 
models two months earlier than 
January—the traditional date for 
this event for more than three 
decades. 

Although the program must 
still be regarded as an experi- 
ment—albeit one of the outstand- 
ing experiments in industrial 
planning ever undertaken in this 
country—we have already wit- 
nessed the realization of some of 
its objectives. 

For the last two months, a 
revolutionary change in the sea- 
sonal operations of many of the 
country’s basic industries has 
been taking place. Industries 
which, in the past, have usually 
had to curtail operations in the 
fall, have experienced a steadily 
















































Yellow Truck Sales 
Total $26,499,364. 
Pontiac, Nov. 1.—Net sales of 
Yellow Truck & Coach Manufac- 
turing Co. for the nine months 
ended September 30, 1935, were 
$26,499,364, Irving B. Babcock, 
president, announced today. 
After deducting provision for 
depreciation of $681,479 for plants 
and equipment and provision for 
Federal income taxes of $117,910, 
the consolidated net profit for the 
nine months ended September 30, 
1935, amounted to $350,214 as 
compared with a _ consolidated 
net loss of $238,582 for the nine 
months ended September 30, 1934. 


LEADERS of  Pierce-Arrow, 
gathered in a recent conference. 


Reading from the left, around the 
table, are J. Ernest Allen, with 


Buffalo, N. Y., Nov. 1—A. J. 
Chanter, as preisdent, heads the 
new group of executives now di- 
recting the destiny of Pierce-Ar- 
row Motor Co. 

Assisting Chanter are: B. H. 
Warner, vice-president in charge 
of manufacturing; Paul Fitz- 
patrick, vice-president in charge 
of sales; L. F. Maurer, vice- 
president in charge of engineer- 





President Automobile Mfrs. Assn. | 


in the | 








PART OF THE 3,000 persons who thronged the new showrooms of Revoir Motors, Inc., 


in Syracuse, 


for the house warming that welcomed the return of Frank G, Revoir to the automotive field in Syracuse 





as distributor for Hudson and Terraplane, 


Reduced Financing Plan 
Announced by Chrysler 


There are no ex- 
“service” or 


car purchases. 
tras—no additional 
carrying charge. 
Those who purchase under this 
plan receive an insurance policy 
in one of the larger old line Con- 
This new and more economical | ference insurance companies. This 
plan for installment purchasing of| insurance protects against fire, 
cars will be made _ available; theft, collision and accidental 
through the national facilities of | damages; no conversion, confisca- 
the Commercial Credit Co. tion or other kinds of insurance 
In addition to actual savings to|are required in connection with 
the time purchaser of automo- 
biles, the new Chrysler Motors- 
Commercial Credit Co. plan 


New York, Nov. 1.—A reduction 
in the cost of financing purchases 
of Plymouth, Dodge, De Soto and 
Chrysler cars and Dodge Trucks 
was announced today by Chrys- 
ler Corp. 


the time purchase of the car. 








makes it simple for the purchaser 7 

to figure out for himself the} Who’s Who 
financing charges on the car he N. 7. a 
buys. He simply takes the un-| 

paid balance, adds the required | men attending the New 


insurance costs which are at pub- York Show, their hotel ad- 





lished Conference rates and mul- dresses, home business 
tiplies by 6 per cent for a 12- addresses and companies 
month payment. they are representing will 


Announcing the plan, Chrysler} 
Corp. states this is a substantial | 
reduction of cost in financing 


be found on page 67 and fol- 


A complete directory of | 
| 
| 

lowing pages of this issue. 








Executives Who Guide Pierce-Arrow 





Jones, W. M. Baldwin, Martin C. 
Ewald, W. Mac D. Fegen, L. F. 
| Maurer, Paul Fitzpatrick, B. H. 
Warner and A. J. Chanter. The 
latter is president. 


his back to the camera; T. Jd. 
O’Rourke, L. P. Shubert, R. R. 
Snyder, R. B. Miller, C. R. Nico- 
demus, G. D. Aberdeen, L. R. | 


CC — eee 
| 


ing; W. Mac D. Fegen, head of | service department; R. B. Miller, 
the art and accessories depart-| director of purchases, and R. R. 
ment; Martin C. Ewald, secre- | Snyder, chief experimental engi- 
tary and treasurer; W. M. Bald-| neer. 
win, advertising counsel. | L. P. Shubert is body engineer, 

Others are: L. R. Jones, chas-| T. J. O’Rourke, assistant to the 
sis engineer; G. D. Aberdeen,| president, and J. Ernest Allen is 
assistant general sales manager;| chairman of the executive com- 
C, R. Nicodemus, manager of the! mittee. 














New Car Sales 
Total 157,098 
For September 


Detroit, Nov. 1—New passenger 
car sales in the United States 
during September totaled 157,098 
units, R. L. Polk & Co. announced 
today after compiling complete 
official registrations for the 
month. The result almost exactly 
confirmed early estimate of 157,- 
000 units. The total was 6.92 per 
cent larger than 146,931 units reg- 
istered in September, 1934 and 
was down 32.82 per cent from 
the 233,851 total in August, 1935. 
Registrations for the nine months 
were 2,138067 units, as compared 
with 1,564,690 in the correspon- 
ding period of last year. 

September truck and commer- 
cial car registrations were 43 234 
units, a total for the month only 
once exceeded, in 1929. An in- 
crease of 16.14 per cent over 37,- 
225 units sold in September, 1934 
was shown, and a decrease of 14.- 
14 per cent from the 50,355 regis- 
tered in August, 1935. The nine 
month’s total was 398,895 units, 
a figure for the period which has 
only once been exceeded in his- 
tory, in 1929. The total for the 
like period of 1934 was 310,249 
units. 


| Hupp Em ploys 


2.000 Workers 
On New Models 


Detroit, Nov. 1.—Foreshadowing 
announcement of new models, 
employment by the Hupp Motor 
Car Corp. is showing a sharp in- 
crease, according to Wm. B. Hurl- 
burt, vice-president in charge of 
sales. Normal volume of produc- 
tion on the new models will re- 
quire the services of more than 
2,000 factory employes. 

“Production is rapidly getting 
under way on a full line of new 
cars for show models and samples 





| for important distributor points,” 


Hurlburt said. 

“The first public showing of the 
complete line of cars is scheduled 
for about Nov. 1 and if the re- 
ports coming in from the field 
are any harbinger of the public’s 
acceptance, employment at the 
Hupp factory should be greatly 
increased by Christmas. 

“Employment will be steady 
from this point on and increase 
to a new high that should be 
maintained until the middle of 
next year.” 


oo 
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Diesel Engines Among F eatures of New Trucks | 


Jersey 


’s National Truck 
Exhibition Stresses Style 


By ROBERT MOUNTSIER 

Newark, N. J., Nov. 1.—This week the American motor 
truck came into its own—its own National Motor Truck | 
Show, which opened Tuesday, and closed last night, as a | 
part of New Jersey’s Motor Transportation Week, pro- | 
claimed by Gov. Harold F. Hoffman. 

The city’s Center Market was bright with lights and 
the colors of a hundred trucks—no passenger cars allowed 


—while the big showing continued, and it was come one, 
come all, so far as the public Sep pcnapeneaeceeanoncmennenas 


concerned. 

Representatives of the manu- 
facturers exhibiting at the show 
are optimistic over the prospects 
for 1936, and it looks as if the big 
majority would ask for a third 
national truck show in Newark 
next year, just as they voted for 
this one to the tune of 85 per 
cent, after the success of last 
year’s first national motor truck 
show. 

White Impressive 


The largest and most impressive 
exhibit among the 45 arranged on 
the one-story building’s 40,000 
square feet of floor space was 
that of the White company. They 
boasted the world’s only 12-cylin- 
der pancake motor, showing it in 
one of three buses and a “731” 
truck with 10-ton gravity body. 
In addition, they proudly dis- 
played a “631” White truck with a 
Hercules Diesel engine, which 
they report getting 125 h.p. out 
of at 2,200 r.p.m., and a well 
streamlined 1%-ton panel job 
styled by none other than Count 
Sakhnoffsky, not to mention a 
bunch of other White trucks. 

Diamond-T, Federal, Stewart, 
Autocar, International Harvester 
and Brockway were well repre- 
sented, as were Ford, Chevrolet 
and Dodge. 

Ford had on view one of each 
of its standard lines of 1936 
models, including colorful sedan 
delivery in two tones of orchid, 
pick-up job, station wagon, 112- 
inch commercial panel, 131-inch 
panel and 1%-yard dump truck. 

Arranged around the Ford space 
were exhibits by Trucktor, manu- 
facturers of third axles; Thorn- 
ton. with a double drive rear axle 
unit; Split Coach, showing a semi- 
trailer manufactured by the Do- 
minion Truck Equipment Co., 
Ltd., at Kitchener, Ont.; Marmon- 
Herrington, featuring a _ four- 
wheel drive Ford truck: Heil of 
Milwaukee, with a fuel tank for a 
truck; Eaton Products, displaying 
a Ruckstell two-speed axle, and 
Wire Wheel Repair & Sales, with 
a chain-drive unit which increases 
the capacity of a Ford. 


Special Chevrolet 


Chevrolet appeared to be re- 
straining itself, what with the 
large truck exhibit it is sponsor- 
ing at the New York automobile 
show. But even so it set forth a 
1%-yard dump body. a 157-inch 
cab chassis, a 131-inch cab chassis 
with dump body. ditto with trailer 
and a general freight body with 
side and rear doors. Next space 
was an Eaton Ruckstell axle for 


Chevrolets, with eight forward 
and two reverse speeds. 
The Dodge layout. by S. H. 


Grossman. Inc., of Newark, pre- 
sented half-ton and 1%-ton stand- 
ard panel iobs, three-ton heavy 
duty chassis, half-ton special 
meter repair unit for Public Serv- 
ice of New Jersey and a special 
streamlined gasoline tank, with a 
capacity of 1,200 gallons, mounted 
on a three-ton Dodge heavy duty 
chassis. 

Federal among its exhibits fea- 
tured a three-quarter-ton dual 
rear chassis fitted with Firestone 
groundgrip tires and a Model 20, 
two-third-ton chassis mounted 
with an aluminum alloy body. 
This body, 16 feet long, eight feet 
wide and six feet three inches 
high, weighs 2,400 pounds. One of 
20 such jobs sold to a laundry in 
Little Falls, N. J., the body is 


Stewart had five jobs—half-ton 


panel, half-ton pick-up, 1%-ton 
panel, 2%-ton chassis, 3%-ton 
chassis. Diamond-T played up a | 


five-ton streamlined de luxe rack 
body and a two-ton truck de- 


scribed as the first light truck | 
with a Diesel engine, a Hercules | 


producing 83 h.p. by block test. 


Diesel engines were exhibited 
| by Hercules, Cummins and Wau- 
| kesha. The pioneering Cummins 

had on view a four-cylinder power 
plant developing 83 h.p., with 4%- 
inch bore and six-inch stroke. In 
addition to gasoline engines Wau- 
kesha showed a 150 h.p. Diesel 
and solid-injection, spark-ignition 

Hesselman oil engine, developing 
60-70 h.p. Hercules’ exhibit in- 
cluded three Diesels with capaci- 
ties of 260, 474 and 707 cubic 
inches, the last rating about 175 
h.p., in addition to gas engines 
ranging from two to 198 hp. 
Sponsors of the Diesels insist that 
they are gaining ground because 
of economy and superior per- 
formance. 


Huge Milk Tanker 


Of special interest among the 
exhibits were International Har- 
vester’s newly designed milk body, 
Reo’s cab unit taking a 15-foot 
body on its 160-inch wheelbase, 
Autocar’s huge milk tanker, Frue- 
hauf’s trailers, and Walter’s and 
Four-Wheel Drive’s snow plows. 


This second annual motor truck 
show was sponsored by the New 
Jersey Truck Assn., the Metro- 
politan section of the Society of 
Automotive Engineers, the New 
Jersey Highway Users Conference 
and the Newark Chamber of 
Commerce. Among the execu- 
tives closely associated with the 
work and success of the truck 
show are John F. Winchester, 
president, and Alfred D. Way, ex- 
ecutive secretary, New Jersey 
Motor Truck Assn., and George 
H. Scragg, of Brockway, chair- 
man of the show committee. 


The Metropolitan section of the 
Society of Automotive Engineers 
held a three-day regional and 
transportation meeting. Its spe- 
cial sessions dealt with service, 
tires, inspections, safety and the 
Motor Carrier Act of 1935. Joseph 
B. Eastman, Federal co-ordinator 
of transportation, addressed the 
banquet held Tuesday evening in 
connection with the show and the 
SAE meeting. 





fitted inside with double deck for | 
loading laundry boxes and with 
aluminum rods for hanging gar- 
ments. 
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WHITE TRUCK has the largest exhibit at the Motor Truck Show in Newark, N. J. 


included a Diesel engine. 


Banner Year 


Foreseen 


By Buick President 


New York, Nov. 1.—The auto- 


mobile industry has enough 
orders for 1936 models on hand 
to keep wheels turning at capa- 
city rate all winter. 


Such, in substance, was the 
statement today of Harlow H. 
Curtice, president of the Buick 
Motor Co., ad- 
dressing a meet- 
ing of metro- 
politan salesmen 
on the eve of 
the opening of 
the National 
Automobile 
Show here. 

“It is apparent 
that the early 
introduction of 

, 1936 models, 
H. H. Curtice combined with 
the November National Automo- 
bile Show, will serve to stimulate 
automotive activity throughout 
the winter,” Curtice said. “It is 
true in Buick’s case, and I be- 
lieve it will hold throughout the 
industry, that initial orders for 
the new cars are sufficient to 
maintain production schedules be- 
yond the first of the year at the 
highest rate in many years.” 


The executive foresaw continued 
gains in general business for the 
immediate future and expressed 
confidence in the business outlook 
for 1936. 


“Looking toward 1936,” he said, 
“I believe it is clear that the gains 
already accomplished are only the 
beginning of a yet greater climb. 

“Many signs support such a 
view. More people are engaged 
in private enterprise, payrolls are 








bigger and pay rates are higher 
than they were a year ago, secur- 
ity values have risen, individual 
incomes are larger, even luxury 
purchasing seems to have begun, 
and there appears to be greater 
confidence and optimism at this 
time than at any period since 
depression set in. 


“In recent months, the upward 
trend seems to have gained mo- 
mentum to the extent that a num- 
ber of important industries are 
operating at levels close to and 
in some instances even above 
those of the ‘boom’ days of 1929. 
At the same time, operations in 
those industries which have been 
the slowest to recuperate have 
shown greater gains during the 
past year than many of the 
others. 


“The change in sentiment to- 
day as against 12 months ago is 
particularly evident. A year ago 
Buick might have been looked 
upon as taking long chances had 
it been announced then that the 
company was prepared to spend 
—in fact was launched upon ex- 
panding—$15,000,000 in a program 
of expansion and plant renewal. 
Yet, Buick has done this, not as 
a gamble on the future, but in 
a studied plan of development, 
with 1936 as the immediate ob- 
jective and increased future busi- 
ness as the ultimate goal. 


“That the expenditure was 
justified is emphasized now by 
the fact that Buick business cur- 
rently is the best it has been in 
five years, employment is at peak 
and the prospect for the future 
exceedingly bright.” 





FORD DISPLAYED one of each of its standard truck jobs at the Newark Motor Truck Show. 
The exhibit included a colorful sedan delivery in two shades of orchid. 














The display 


New streamlined trucks were features of the White display. 


Pierce-Arrow 
Prices for 1936 


Are Announced 





Buffalo, N. Y., Nov. 1.—Pierce- 
Arrow prices for 1936, announced 
today, are as follows: 

Model 1601: 
139-in. w.b. Chassis, spare 


wheel on rear........... $2650 
ls IIE 8 6.5 0000600008 3195 
5-Pass. Club Sedan........ 3295 
Coupe with rumble seat... 3195 
Convertible Coupe Roadster 
with rumble seat ........ 3295 
144-in. w.b. Chassis, spare 
wheel on rear ........... 2875 
7-Pass. Sedan ............. 3500 
7-Pass. Enclosed Drive 
ID 5.0. ¢05-0.0:0'n00's05 3650 
Brunn Metropolitan Town 
Brougham .............; 5295 
147-in. w.b, 9-Pass. Com- 
mercial Sedan .......... 3400 
Model 1602: 
139-in. w.b. Chassis, spare 
wheel on rear........... 3150 
5-Pass. Sedan ............ 3695 
5-Pass. Club Sedan........ 3795 
Coupe with rumble seat... 3695 
Convertible Coupe Roadster 
with rumble seat........ 3795 
144-in. w.b. Chassis, spare 
wheel on rear........... 3375 
7-Pass. Sedan ............. 4000 
7-Pass. Enclosed Drive 
TNO og cnc od ven aoe 4150 
Brunn Metropolitan Town 
IFO EY 5795 
Model 1603: 
147-in. w.b. Chassis, spare 
wheel on rear........... 4100 
7-Pass, Sedam .........s00- 4795 
7-Pass, Enclosed Drive 
occ ciccccccces 4995 


Hudson Prices 
Start at $710 
F.O.B. Factory 


Detroit, Nov. 1—With a range 
from $710 to $975, f.o.b. prices on 
1936 Hudsons were announced to- 
day as follows: 





Six— 

Custom Series: 
na 5 ale esgae nels $730 
Touring Brougham......... 7155 
ET nasa kaos ssc rescence 785 
eee BOGeR ......scccecs 810 
Gr OGR, COMBS 2... ccccccccess 7155 
2-Pass. Coupe.............- 710 

Eight— 

De Luxe Series: 
0 eer 790 
Touring Brougham......... $15 
Se 855 
Touring Sedan...... . 880 
4-Pass. Coupe.............. 810 
2-Pass, Coupe.............- 760 

Custom Series: 
oe hk wee 885 
Touring Brougham......... 910 
RS alata as doc p's sane 950 
oe ee 975 
4-Pass, Coupe .............. 895 
2-Pass, Coupe.............. 845 


NADA’s Future Plans to be R 
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Special Committee to Meet 
During Windy City Show 


St. Louis, Mo., Nov. 1.—Jack | it will meet frequently, in accord- 


Frost, who has been assistant to 
F. W. A. Vesper, president of the 
National 
Assn., has just been appointed 
and installed as general manager 
by a special committee that was 
elected and given full power to 
act by the board of directors. 


The action was 
Vesper, at a recent meeting of the 
board, requested that he be re- 
lieved of the details of general 
managership, but agreed to assist 
in the new arrangement in an 
advisory capacity. 

Frost is widely known through- 
out the industry, in more recent 
years as a recognized authority 
on the subject of used car prob- 
lems and analyses. His knowl- 
edge of the trade and its varied 
phases, opportunities and prob- 
lems, has been gained through ac- 
tual experience and _ intensive 
study, including the extensive 
operation of a used car control 
plan. 

Continue Efforts 


In recent months he has de- 
voted a great part of his time 
and energy in contacting manu- 
facturers, with Vesper, in the 
association program to improve 
factory-dealer relationships and 
to correct inequitable trade con- 
ditions. 


“Definite progress has_ been 
made in our negotiations with 
the manufacturers, as shown by 
liberalized provisions in some of 
the 1936 dealer franchise con- 
tracts,” he stated, “and our ef- 
forts along this line will be con- 
tinued tirelessly and with every 
means at our command that 
promises to be successful. 


“At the same time there must 
be no let-down in preserving and 
building up the strength of all 
local, state and our national 
dealer associations, because it is 
in the strength of organization, as 
shown by membership, that suc- 
cess lies in any major endeavor 
of the dealer body.” 

The special committee set forth 
the major functions as the im- 
mediate program of objectives of 
NADA. These are: 

1 Development of any possible 

benefit that may be derived 
through national legislation, or 
government agency, such as the 
Federal Trade Commission which 
now has under consideration the 
association’s request for fair 
trade practices regulation. 


Fair Trade Practices 


6) The promotion of state en- 

abling acts where such legis- 
lation has not already occurred. 
This is in keeping with a recom- 
mendation made to the board of 
directors, before the special com- 
mittee was elected, that directors 
work for such legislation in order 
to allow dealers to put into effect 
fair trade practices in their intra- 
state business without being sub- 
jected to violating existing state 
anti-trust laws. 

Continued negotiations in the 

NADA 6 factory-dealer__rela- 
tionships program. 

Continuation of trade surveys, 

it being recognized that only 
through the presentation of indis- 
putable factual data can factory- 
dealer relationships be improved. 

Intensive program on mem- 
e) bership and the distribution 
and use of the NADA Official 
Used Car Guide Book. In regard 
to organization and the strength- 


ening of local, state and national | 


membership, the committee 


stated: 


“We believe close co-operation | 
with NADA in fostering state as- | 


sociations is not only practical but 
highly desirable and the manage- 
ment has definite steps in pros- 
pect which we believe entirely 
workable.” 

The committee also stated that 


Automobile Dealers} 








ance with the intention of the 
board in electing it, and will be 
prepared to discuss in detail all 
developments at a meeting of the 
National Executive Committee 
which will be called in Chicago 
at the time of the Chicago auto- 


| mobile show this month. 
taken after | 


NADA Defeated 
In Battle to 
Obtain Pact 


Washington, Nov. 1.—The Na- 
tional Automobile Dealers’ Assn. 
today lost its fight to obtain gov- 
ernmental sponsorship of the vol- 
untary fair trade practice agree- 
ment it proposed to take the 
place of the NRA code. 


The Federal Trade Commission 
announced it had disapproved the 
application because four of the 
six rules proposed by NADA 
would bring about illegal price- 
fixing. These obviously were 
rules for dealers designed to 
stabilize the used car market by 
establishing prices which should 
be allowed on trade-ins. 


The Commission left the door 
open for NADA to try again with 
a formula which might not be 
adjudged violation of the anti- 
trust laws which tripped up the 
disapproved application by stat- 
ing that the disapproval was 
“without prejudice.” 


Olds Sites 
Hold Meet at 
The Essex House 


New York, Nov. 1.—Two hun- 
dred retail salesmen from the 
salesrooms of Oldsmobile dealers 
in New York, Brooklyn and New- 
ark, met at the Essex House Fri- 
day to perfect their training for 
the automobile shows at the 
Grand Central Palace and the 
Waldorf. 


Highlight of the all-day meet- 
ing was an address Friday night 
by D. E. Ralston, vice-president 
and general sales manager of 
Oldsmobile. R. M. W. Shaw, as- 
sistant sales manager; M. P. Vor- 
berg, sales promotion manager, 
and William Crossley, New York 
zone manager, took active parts 
in the meetings. 

The salesmen were selected to 
serve the public at the showings, 
and took part in a “spell down” 
contest to test their knowledge of 
the new 1936 Oldsmobile. Prizes 
were given to those winning the 
contest. 

Cc. L. McCuen, president and 
general manager of the Olds 
Motor Works, was a guest at the 
dinner in the evening. 





HUDSON’S FRONT END is one of the proud boasts of its de- 
signers and adds much to the general beauty of the line. 


Ford Production Expected - 
To Reach 1,180,000 in 1935 


Detroit, Nov. 1.—Henry Ford 
today made good his promise of 
a year ago to build a million 
Ford cars in 1935. 

In fact, he did better than that. 
He built 1,000,000 cars in ten 
months. Total production for the 
full year 1935 will probably run 
to 1,180,000. 

During the last weeks of 1934, 
the Ford industries were got in 
order for the new production 
schedule. All during December 
raw materials were coming in in 
trainloads. Promptly, on the 
morning of January 2, the River 
Rouge plant opened up after the 
holiday shut-down. The first mo- 
tor off the line that morning bore 
the number 1,336,770. 

Production rose steadily and 
the whole automotive industry 





Safety is Keynote of GM 


and the public generally watched 
with interest the monthly an- 
nouncements to see if “Henry 
would make it.” 

Yesterday, as Henry Ford and 
Edsel B. Ford looked on, a black 
Fordor sedan came down the as- 
sembly line. It looked like all 
other cars of its model. But 
under its hood was engine No. 
2,336,770. It was the 1,000,000th 
Ford unit made in the United 
States since January 1. It was 
shipped to the company’s show- 
rooms in New York. 

Canadian production in the first 
10 months of the year added 
68,000 more to the million. 

World production of Ford units 
from June, 1903, when the com- 
pany started business, to Septem- 
ber 1, this year, totaled 23,308,684. 


Show at Waldorf-Astoria 


New York, Nov. 1.—Occupying 
the entire third floor of the 
Waldorf-Astoria, the General Mo- 
tors Special Show this year com- 
bines an exhibition of automotive 
safety engineering, automotive re- 
search and design, and certain 
phases of precision manufactur- 
ing operations with a showing of 
1936 cars. 

This exposition of the big in- 
dustrial family is noteworthy for 
dynamic display and demonstra- 
tion, and the public itself takes a 
hand in operating various mysti- 
fying and exciting moving ex- 
hibits. Admission is free, daily 
from 10:00 a.m. until midnight. 
The dates coincide with those of 
the New York show, Nov. 2 to 9, 
inclusive, in the Grand Central 


Palace where General Motors is 
also exhibiting its new car and 
truck models. 

In the center of the large 
Waldorf ballroom— which takes 
on the semblance of a “hall of 
safety” because of the displays 
and emphasis on safety—a huge, 
decorative rotunda, 28 feet in 
diameter, rises 30 feet from the 
floor, in the form of modernistic 
pylons. 

The whole is sheathed in fabric 
in tones of tan and brown, set off 
with narrow harmonizing metal- 
lic bands. Growing plants rise 
from the circular wall connecting 
the pylons. Painted murals de- 
picting scenes of modern land, 
water, and air transportation en- 


circle the interior of the rotunda. 


IMPROVEMENTS in all 1936 Pontiacs include new front end fender design, all-rubber steel- 
reinforced running boards, which are said to do away with shabby edges, new colors and upholstery. 
This is a six-cylinder four-door sedan. 
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eported in Chicago 


Chevrolet Cuts 
Price on Three 


De Luxe Models 


Detroit, Nov. 1.—The Chevrolet 
Motor Co. today announced that, 
effective with the introduction of 
its new passenger car models to- 
morrow, prices of three of its six 
Master de luxe models will be re- 
duced below the levels of the 1935 
prices, the other prices in this 
line remaining unchanged. 

Master de luxe models will be 
available with either conventional 
spring suspension or with knee 
action at slight additional cost. 

Prices of the two lines are as 
follows: 

Master De Luxe—Coach, $580; 
sedan, $640; town sedan, $605; 
sport sedan, $665; business coupe, 
$560; sport coupe, $590. 

Standard—Coach, $510; coupe, 
$495; sedan, $575; town sedan, 
$535; sport sedan, $600; sedan de- 
livery, $535. 


Chrysler Lists 
Price Schedule 
On New Models 


Detroit, Nov. 1.—Prices of the 
Chrysler 1936 lines were an- 
nounced today by J. E. Fields, 
president of the sales division, as 
follows: 

Chrysler Six—-Business coupe, 
$760; rumble seat coupe, $825; 
touring brougham, $825; touring 
scdan, $875. 

Chrysler De Luxe Eight—Busi- 
ness coupe, $925; rumble seat 
coupe, $995; touring brougham, 
$995; touring sedan, $1045. 

Chrysler Airflow Eight — Six- 
passenger sedan and _ six-pas- 
senger coupe, $1345. 

Chrysler Airflow Imperial—Six- 
passenger sedan and _ six-pas- 
senger coupe, $1475. 

Sedan and brougham models 
throughout the line have built-in 
trunks as standard equipment. 


Nash Reduces 
Price on All 
New Models 


Kenosha, Wis., Nov. 1.— The 
Nash Motors Co, has announced 
revised prices on 1936 cars, effec- 
tive Saturday, which show de- 
creases in base prices of some 
models ranging in amounts from 
$10 to $335. 

The line, including LaFayette, 
now ranges in base price from 
$595 to $995, with the base price 
of the Ambassador starting at 
$835. 

The 1935 prices fixed the Am- 
bassador base price as starting at 
$1,170 which is $335 higher than 
the similar unit this year. In the 
“400” series the decrease is $10 on 
coupe models and $25 on all sedan 
models. 

Detailed prices are as follows: 
LaFayette (Unchanged) Prices: 

3-Pass. Coupe 

5-Pass. Coupe 

Victoria 

Victoria (with trunk) 

Sedan 

Sedan (with trunk) 

Jabriolet 
“400” Series: 

Se, CONE nc icccnsisees 665 

Re, GN oc seesscencs 715 

Victoria 

Victoria (with trunk) 

Sedan 

Sedan (with trunk) 

“400” De Luxe Series: 

3-Pass. Coupe 

5-Pass. Coupe 

Victoria 

Victoria (with trunk) 

Sedan 

Sedan (with trunk) 

Cabriolet 
Ambassador Series: 

Touring Victoria 

Touring Sedan 

Super Eight Touring Sedan 995 
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on the eve of the sec- 
ond show this year is apparent 
from the minute you register from 
Detroit. In recent years blase 
New York has watched the open- 
ings with dire forebodings as to 
where these crazy motor car mak- 
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Copyright 1935, Slocum Publishing Co. row street called Wall. We were 


at the bottom of a depression and 
what was to be done about it? 


* * * 


BUT THE MAKERS of motor 
cars knew what to do about it 
and they did it! Each discourag- 
ing year they lifted the curtain 
at the show on models which were 
so greatly improved over their 
predecessors that the public be- 
gan reappraising the contents of 
their wallets. ‘they backed their 
new wares with advertising and 
selling campaigns which put to 
shame anything even attempted 
in any other industry you can 
mention. From the low of 1932 
the registrations began to climb 
and they were not from a few 
states but from every state in 
the Union. The very audacity of 
the manufacturers had stimulated 
the confidence of a receptive pub- 
lic. Then when the earnings 
statements began to come in that 
was the final clinching argument 
for the city which reflects so di- 
rectly the pulse of its stock 
market. Once again the automo- 
bile industry had demonstrated 
that it possessed a leadership so 
farsighted and courageous that it 
became the pacemaker for a na- 
tion. 


One sacred pledge we make our friends here 
and now. This publication, God willing and so 
long as it is in our charge, will never champion 
the cause of any individual or any corporation 
which is not for the best interests of the automo- 
tive industry as a whole. Nor will its columns 
be used to spread gossip or inflame prejudice. 
It will confine itself to the upbuilding of the 
industry it is pledged to serve, wholly through 
the dissemination of NEWS which is timely, 
authentic and of value. 
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An Experiment Noble in_,Purpose 


AC Grand Central Palace this year the automotive indus- 
try will attempt an experiment unique in the annals of 
merchandising. By showing its products in the Fall, 
rather than in mid-Winter, an etfort will be made to 
change the buying habits of a nation. The purpose of this 
change is to spread buying demand more evenly through- 
out the year in order that workers in automobile plants 
may be given uninterrupted employment and a greater 
yearly income. Whether or not the public will go along 
with the industry in this venture remains to be seen, but 
in any case it is an experiment noble in purpose. 


We feel that dealers may rightfully impress upon their 
prospects the importance of buying now in order to aid 
the industry in carrying out its program of spreading em- 
ployment. The success of this whole plan rests now with 
the dealers and the public. 


* * * 


THAT IS WHY there is the ex- 
pectant hush which precedes the 
lifting of the curtain at the opera. 
It is a safe 100-to-1 shot that all 
attendance for a show at the 
Garden will be broken at this 
Fall showing. One would feel 
equally safe in predicting that 
more sales will be made and more 
live prospects uncovered here 
than at any show since '29. If 
this happens it is going to be 
hard for the opposition to muster 
enough thumbs-down votes to 
swing 1937 back to January. Well, 
we shall soon see! 

a * * 


WE MIGHT also risk popping 
our vest buttons to point out 
(what you may have already 
suspected) that this issue you 
hold in your hands is by far the 
largest show issue ADN has pub- 
lished in all of its ten years. This 
symbolizes, more directly than 
anything else possibly could, the 
recognition which the men in this 
industry give to ADN. Of course, 
we are proud but with it comes to 
every man and woman associated 
with this publication a feeling of 
responsibility which makes _ us 
very humble. We want these show 
issues to serve the industry so 
much better than last year. We 
so want them to measure up to 
the confidence you have imposed 
in us, that in these last hectic 
hours before the final pages are 
put to bed, we all get a little jit- 
tery. But, gosh, how we’re trying! 

* * * 


AS USUAL there will be extra 
editions Monday, Tuesday and 
Wednesday and there will be free 
copies for you in all manufac- 
turer’s headquarters, at most 
hotel newsstands and at many 
dealer meetings. The Saturday 
issue following the show will be 
a summary of its accomplish- 
ments and an appraisal of its 
probable effect on the 1936 regis- 
tration figures. We'll be seein’ 
you.—G. M. S. 


Competition Versus Chiseling 

yr its usual necromancy, the automobile industry 

has turned out an array of cars tagged for 1936 which 
far surpass in safety, performance, beauty and ease of 
handling, anything that has gone before. One cannot help 
but feel that every manufacturer has put forth every 
effort to make his car desirable above that of his com- 
petitor. 


In the coming year it is the hope of the industry that 
4,500,000 cars and trucks can be built and sold. In order 
to do this every man jack in the business will have to 
put his shoulder to the wheel and push. Competition 
among the pushers will be keener than anything we have 
seen to date. Competition can and should be kept to 
high standards, for only in this way can the interests of 
the industry as a whole be advanced. 


Competition implies rivalry, or an effort to equal or 
excel another. We can never hope to equal or excel an 
antagonist by resorting to tactics which cut the footing 
from under ourselves as well as our antagonist. Let’s 
have plenty of competition in 1936, but let’s keep it clean 


Nineteen-Thirty-Six and Safety 

yas the press of the nation has gone gaga over our 

mounting toll of traffic accidents, the industry has 
gone quietly about its way endeavoring at every turn to 
make its products as nearly foolproof as possible. We do 
not attempt to pooh, pooh, the seriousness of our traffic 
situation and we are proud that ADN was perhaps the 
first trade paper to sound a note of warning over two 
years ago. 


Hue and cry and pointing of fingers, however, will not 
save one life nor will it make drivers drive more sanely. 
We are starting a new automotive year. The products 
of our plants will soon be going into the hands of hun- 
dreds of owners of varying intelligence and temperament. 
Dealers should point out to buyers that any car is only 
as safe as its driver. Dealers also should make every 
effort to dispel the hysteria in their own localities and 
substitute for it a sane program of traffic planning and 
enforcement which wiil better cope with conditions 
in 1936. 








The Battle of the “Babes” 


In This 


Corner 


The views expressed in this column are those of our readers 


and do not necessarily coincide with those of the editors. Readers 
are invited to use this space for voicing their opinions or i e 
Anonymous contributions will not be accepted but confidence will 
be observed upon request. 


Bridges 

Supplementing my letter of Sept. 
6, wherein was enclosed a picture 
of the first automobile to travel on 
the completed portion of the East 
Bay Bridge. y 

In this respect, permit me to men- 
tion some further facts about the 
bridge which, no doubt, will be of 
interest to you. 

Lower and upper decks of the east 
bay section of the San Francisco- 
Oakland Bay Bridge are now paved 
for a distance of almost 6,500 ft., 
or more than a mile. This section 
alone is longer than any other bridge 
in the United States, excluding ap- 
proaches and moles or trestles. The 
paving extends from the sandfill op- 
posite Key Route Mole to the mid- 
dle of the most western through 
truss span. Fourteen 288-foot spans 
and four and a half of the 508-foot 
spans have been paved on both decks. 
The lower deck paving is 31 ft. wide, 
and on the upper deck 58 ft.—W. L. 
Hughson, president W. L. Hughson 
Co., San Francisco. 
Registrations 

Some of our people would very 
much like to obtain new commercial 
car registrations, by makes, since 
1929. These would be similar, of 
course, to your regular summary of 
such registrations by states by 
months. 

Could you advise us, as subscrib- 
ers, whether you have these data in 
ready available form and/or where 
we might obtain them. 

Please to address the writer, and 
thank you.—Graydon Bower, direc- 
tor Trade Research Division, Mar- 
ine Midland Group, Ince., Buffalo, 
ie - 


Epitor’s Note: Registrations of 
new commercial cars from 1930 to 
1934 appear in the ADN Review and 
Reference number, published Oct. 31, 
1934. Additional figures are avail- 
able back to 1926. 





Streamline 

In the August 10, 1935, issue of 
ADN, on page 21, appears a photo- 
graph of what seems to be a drop 
frame semi-installation, showing a 
streamlined tank used for petrol de- 
livery service. This installation is a 
particularly attractive one, and the 





object of this letter is to inquire 
if you would be good enough to place 
us in touch with the manufacturer 
and have him send us specifications 
of the tank in question, giving its 
dimensions and the capacity, as well 
as indicate the length of the semi- 
trailer chassis on which it is 
mounted. Further, if you could re- 
quest the manufacturer to provide 
us with prices on this tank, we would 
greatly appreciate this courtesy. 
Inasmuch as the inquiry in which 
we are interested is a rather urgent 
one, this letter is being forwarded 
you by air mail, and we would great- 
ly esteem the favor of an early 
reply—M. A. Flannery, manager 
truck division, General Motors South 
African, Ltd., Port Elizabeth. 
EpiTor’s Note: The streamlined 
tank trailer referred to in this let- 
ter was built by the Fruehauf 


Trailer Co., Detroit, Mich. 


| AS OTHERS 





SEE IT 


Britons Love Speed 


England may still be in many 
things the England of once upon a 
time, but the automobile has brought 
one revolutionary change. The speed 
virus has entered British veins. 
Englishmen may still be content to 
take time out of the business day for 
tea. But when they get into their 
motor cars and motor buses they are 
as a people transformed. They take 
on the likeness of their speed-mad 
American cousins. 

Extraordinary is a mild word to 
describe the number of British motor 
fatalities they run up into the 
thousands annually, and in propor- 
tion to the population they are very 
nearly as high as our own disgrace- 
ful record. Yet this is tolerated in 
a country where the murder rate is 
only one-twenty-fifth of our own. 
The individual’s right to life, limb 
and liberty are very real things in 
England, except in automobiles. The 
Englishman’s house is still his castle, 
but when he steps into a motor car 
he becomes an exhilarated sophomore 
on the Boston Post Road.—The N. 
Y. Times. 
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See if'al Une Chale Show. / 
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You'L, see it at the Show—the new upholstery that M ore com fo rta b | e 


keeps in step with the advanced design of the new Softer and sleeker 

motor cars. It’s a new type of Modern Mohair Velvet : 

that retains all the advantages of the old, and adds the Coole rin summer 

most outstanding textile accomplishment of years. i > D efi es wear 

It's Mohair Velvet with a “Breathing Back”—a back se . 

that actually permits the velvet to breathe —a flexible, Ss E asl ly cl ean ed 

porous back that automatically adjusts the air-pressure 

in the seat cushions, and provides a softer, more com- 

fortable ride than ever before. C O L LI N S & A l K M A N 

C OF RR P OF R A T t O WN 

200 Madison Avenue New York City 
Copyright 1935, Collins & Aikman Corporation 


When you examine the new “Breathing Back” Mohair 
Velvet Upholstery at the Show, remember that it gives 
you more sales points to help you sell cars than any 
other fabric ever developed for car upholstery. 
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New Lincoln-Zephyr Displays Advanced Style 


Long- 


New York, Nov. 1.—The much 
discussed Lincoln- Zephyr, held 
“under wraps” for months by the 
Lincoln Motor Co., is to make its 


initial bow here at the Hotel 
Astor tomorrow. 
Developed from the original 


streamlined design shown at the 
Century of Progress Exposition 
in 1934, the Lincoln-Zephyr V-12 
represents an advanced conception 
of the streamlined form as ap- 
plied to automobiles and possesses 
many new additional features. 


Graceful Exterior 


In exterior appearance the new 
car is graceful and smoothly con- 
toured. Fender lines blend into 
the wide central section of the 
body, with the virtual elimination 
of running boards. These are re- 
placed by narrow rubber - cov- 
ered side buffers with chrome- 
plated side strips. The lowness 


or “curb level” of the floor per- 
mits entrance to the body direct 
from the ground. The top of the 
hood is escutcheon-shaped, com- 
ing to a point where it meets a 
“V”" shaped grille having slightly 
curved horizontal 


bars. The 





NEW 110-HORSEPOWER V-12 Lincoln-Zephyr engine. 
of the engine from front to rear are the generator, driven by belt 


Awaited Line Placed 
In Medium Priced Field 





numerous stress analyses have 
been made. These have deter- 
mined the most suitable sizes of 
the various steel members con- 


stituting the framework of the 
body. The design was evolved 
not from the assumption that a 


part of the load could be carried 
by a body placed upon a pair of 
conventional side frame chan- 
nels, but by treating the struc- 
ture as a complete unit. utilizing 
the principles of true truss con- 
struction. The various members 
throughout the body structure | 
have been designed to take com- | 


pression or tension only, thus fol- | sedan type. 


engine develops 110 horsepower. 


lowing this principle, the top| cylinder 

longitudinal members being in ; 
compression and the underbody | ° the body as a truss, a new) 
and floor members in tension. | 4ePparture in body construction | 
The term “modified arch truss” = has — photic tad ig 
incidentally describes its design | ereas the upper and lower 


members of the framework each 
carry approximately equal parts 
“ f the load, some of the load also 
a “bulkhead,” comprising the dash | oe aoe Ae 

4b t b hee | is intentionally distributed to and 
= y & triangular brace be- | carried by the body panels in- 


tween the rear seat and the tire | cluding the steel top, this being 
t t hi Ss § ’ 
compartment which also supports another feature of the design. 


the spare tire. Laterals also have 

been added where the stress and Weight Low 

actual load test analyses have in- | By the adoption of the truss 
| Structure and by utilizing the 
|“skin strength” afforded by the 
steel top and panels, it has been 


most applicably. Transverse} 
strength is provided primarily by | 





the unit well below the corre- 
sponding body and conventional 
frame it replaces. 


Due to the low weight of the 
body unit a correspondly low un- 
sprung weight is obtainable. For 
this reason the transverse spring 
suspension system, basically sim- 
ilar to that used on Ford cars 
was considered suitable, especi- 
ally since it provides a “two point 
mounting” for the body unit. The 
springs have been especially de- 
signed to suit the weight of the 
body structure and passengers 
with low periodicity and have 
tapered leaves. Segmented steel 
spring-covers are standard equip- 
ment. 
by the fact that both front and 
rear seats of the car are 
central position between the axles 
and the wheelbase of 122 inches is 
of value as well. 

Develops 110 H. P. 

The engine of the Lincoln- 
Zephyr represents a further de- 
velopment of the basic design 
established with the introduction 
of the Ford V-8 in 1932. 


On top 


possible to reduce the weight of | 


Easy riding is also assisted | 


in a} 


from crankshaft pulley; dual down draft carburetor with air silencer; 
fuel pump and oil breather pipe. Below the generator is the dis- 
tributor driven directly by the camshaft. 


dicated as advisable. Numerous 
plates and braces increase rigidity 
of the framework around the 
cowl. The rigidity of the entire 
structure is said to be such that 
a static load test shows a de- 
creasing increment of deflection 
as the load increases, thus con- 
clusively indicating that the prin- 
ciples of truss design have been 
incorporated. 

In addition to the development 


grille is topped by an emblem 
modeled on the airplane motif. 
The rear portion of the body 
slants smoothly downward, space 
being provided within a rear com- 
partment for the spare tire. 


Unlike the conventional auto- 
mobile, the Lincoln-Zephyr has no 
separate chassis in the usually 
accepted sense, the body provid- 
ing the necessary “backbone.” 


Body is Framed 


The Lincoln-Zephyr has no 
separate frame. The body itself 
is the frame. The power plant is 
mounted within the body and the 
springs, axles, etc., are attached 
from beneath. The so-called “un- 
derbody assembly,” which is 
welded integrally with remainder 
of the structure, serves primar- 
ily as a means for locating the 
various units in their proper posi- | 
tions. The underbody assembly | 
consists essentially of two longi- 
tudinal channel members to which | 
outrigger type cross members are 
welded. The outriggers extend | 
outward to support not only the 
vertical members of the body, but 
also the side buffers or modified 
running boards. Over this sub- 
assembly the body floor is welded, 
the floor being recessed at regu- 
lar intervals for additional rigid- 
ity. 

In the development of the ac-| the underbody assembly and floor. 
tual car from the first designs, | body framework. 





| the clutch 


indicated principally by the fact 
that both banks of cylinders in- 
cluding the exhaust passages and 
bell housing are cast 
integrally with the crankcase. 


The bore and stroke are 2.75x 
3.75 in. and 110 h.p. is developed 
at approximately 3,900 r.p.m. 


In addition to the integral cyl- 
inder block and crankcase cast- 
ing, a number of applications of 
the newer metals pioneered in the 
Ford V-8 are used in the Lincoln- 
Zephyr engine. The cast alloy 


steel crankshaft with full weight ' 


PHANTOM showing Lincoln-Zephyr all-steel body construction. 
| place of the conventional chassis frame. 


@ roomy parcel shelf. 


integral counterbalances, the al- 
loy iron camshaft and non-ad- 
justable valve lifters, the com- 
bined duplex intake manifold and 
valve chamber cover, fuel pump 
located on top of the engine, the 
ignition unit direct driven from 
the forward end of the camshaft, 
which are identified with the de- 





This is | 





The entire body structure takes the 
The various parts are welded into an integral unit, including 
The steel top, side and rear panels and cowl also are welded to the 





THE V-12 LINCOLN-ZEPHYR, newest entry in the medium-price field, illustrated in the four-door 
Its design is advanced, having no orthodox chassis or chassis frame. 
Wheelbase is 122 inches, springbase 133 inches. 


Lincoln-built 12- 





THE LUGGAGE compartment back of the rear seat of the new 
110-horsepower V-12 Lincoln-Zephyr. The seat, hinged at the bottom, 
swings down to give access to the compartment. Back of the seat is 


sign of the V-8 engine, also char- 
acterize the Lincoln-Zephyr V-12. 

Although there is this basic 
similarity between the two en- 
gines, the parts are not the same. 
With the exception of the valves, 
valve lifters and springs (unit 
valve assemblies), and the tung- 
sten-chrome steel exhaust valve 





HATCH of the Zephyr engine compartment raised, disclosing the 
engine in its mounting. In the right foreground is the radiator filler 
|'cap. Other details disclosed include the countersprung hinges of the 
compartment hatch. 





seat inserts, practically every part 
is specially designed for the V-12 
engine, All manufacturing oper- 
ations incident to the production 
of the engine also are performed 
_in the Lincoln plant. 
The engine incorporates a num- 
| ber of design features not here- 
tofore used in Lincoln or Ford 
cars. One in particular is the lo- 
cation of the six-blade fan di- 
rectly on the forward end of the 
crankshaft, in front of a vibra- 
| tion damper which is used. Be- 
tween the blade assembly and fan 
hub is a rubber cushion which 
relieves the blades of stresses 
when the engine is rapidly accel- 
erated. The two water pumps are 
located at the bottom of the cyl- 
inder banks at the forward end 
of the engine and are driven by 
| the same belt which drives the 
generator. 

Following the designs which 
have been undergoing develop- 

(Continued on Page 76, Col. 1) 
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READ WHAT THEY’RE ALREADY SAYING ABOUT 
THE NEW 1936 DODGE 


ae. 


JEALERG, 


SE rg 


WHAT THE DODGE AND PLYMOUTH “TRIPLE. PROFIT. ‘DEALERSHIP MEANS: 


1. Profits From Dodge Cars 


The new 1936 Dodge has already achieved whose sales showed tremendous gains over 
a tremendous public acceptance. Dealers, last year, predict even further gains in 1936. 


2. Profits From Plymouth Cars 


Dodge and Plymouth cars not only give but also merchandise that meets the 
the dealer two amazingly fast-selling lines, requirements of 9 out of every 10 buyers! 


3. Profits From Dodge Trucks 


The Dodge truck and commercial car line is without extra overhead. And it, too, fits the 
a year ’round seller—brings in extra profits pocketbook of 9 out of every 10 truck buyers. 


The facts about this triple profit dealership are interesting. Write to A. vanDerZee, 
General Sales Manager, Dodge Division of Chrysler Corporation, Detroit, Michigan. 


THE TRIPLE PROFIT | 
DEALERSHIP | 
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Lines Almost 


Except for Wheelbase 


New York, Nov. 1.—New Mas- 
ter De Luxe and Standard Chevro- 
lets for 1936 will be introduced to- 
morrow at the New York show 
and simultaneously throughout 
the country at dealer sales rooms, 
which have already been liber- 
ally stocked with new models for | 
display and delivery. | 

The Master De Luxe, offered | 
with either knee action or conven- | 
tional springing, has been restyled | 





CUTAWAY VIEW of Chevrolet 


with a higher and narrower | 
radiator and hood, and a distinc- 
tive radiator grille. 
Standard Redesigned 

The lower priced Standard 
models have been completely re- 
designed in chassis and bodies. 
Last year the Standards differed 
materially both in appearance 





INSTRUMENT BOARD of the 


central ornamental plate may be removed to make place for 
The board is finished in a smooth metallic gray, 


controls and dial. 


and the panel carrying the instruments, and the door of the 
compartment, are in a darker gray. 


and in construction from _ the 
Masters; this year, the two lines 
are identical in all major fea- 
tures of styling, engineering, and 
performance, the chief difference 
being a matter of wheelbase. 





SPORTS SEDAN is what Chevrolet terms this racy looking automobile. 
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Chevrolet Reveals Master and Standard for 1936 


Identical | 


Outstanding among the new 
features of both models are hy- 
draulic brakes; improved engines 
having higher compression ratio 
(6 to 1), balanced carburetor, full 
length water jacketing, and other 
changes resulting in better| 
cooling and improved _ gasoline | 
and oil economy; and cromodine | 
rust-prevention of fenders and 
running boards. 

Front 


doors of all models of | 


hydraulic brake master cylinder. 


both lines are now hinged at the 
front. 





The solid steel turret top, ex- 
clusive last year with the Master 
models, has been adopted this 
year for the Standard line also. 
Spoke-type pressed steel wheels, 
instead of wire wheels, are used 
on all Standard models. 


The 
radio 


Chevrolet Master De Luxe. 


glove 





Body interiors of Master mod- 
els show marked advances in 
comfort and style. An innova- 
tion is found in the design of the 
front seating arrangements of the 
Master coach and _ town-sedan. 


| the rigidity of the structure that | 


a 





BODY interiors of the Chevrolet Master line for 1936 have advanced markedly in comfort, style and 


luxury. 


permits three passengers to ride comfortably in either seat. 


Instead of the usual divided and | 
hinged front seat of two-door 
models, a single seat cushion ex- 
tends the full width of the car, 
permitting three passengers to 
ride comfortably. The seat back 
is divided, the right side section | 
being hinged to fold forward over 
the seat cushion to open a pas- 
sage-way to the rear compart- 
ment. 

Standard models for 1936, be- 
sides incorporating features that 
appeared for the first time on the 
Masters, take their place in the 
line as entirely new models, with 
new box girder chassis frame, 
more powerful engine, longer 
wheelbase and larger bodies. The 
line of body types has been in- 
creased to seven by the addition 
of three models—the four-door | 
sport sedan with built-in trunk, 
the two-door town sedan with 
built-in trunk, and the cabriolet. 

The Standard model wheelbase, 
formerly 107 inches, is now 109, 
while its overall length, last year 
170% inches, is 12 to 13 inches 
greater. Bodies are longer and 
wider, with more leg room, wider 
seats and additional head room. 
Car weight is increased 135 
pounds. Springing has been im- 
proved by the use of longer front 
and shorter rear springs. 
Increased Strength 
rails and cross members 
new Standard frame are 


Side 
of the 


| all of rigid box section, a type of 
| construction, 


Although increased 
and in stiffness, the 
members add so to 


in strength 
box girder 


only three cross members are re- 
quired, it is said. The simplicity | 








of the frame facilitates access to | 
chassis units for lubrication and 
service. 

Horsepower of the Standard 
has been increased to 79 at 3,200 
r. p. m. by changes in combustion 
chamber design, valve operation, | 
and carburetion, in combination | 
with an increase in compression 
ratio from 5.6 to 1 to 6 to 1. 


| 

Clutch improvements include | 

the use of a new “shot-blast” | 
process of treating cushion 


springs of the disc, and a more 
accurate alignment of the release 





It is on the Standard line 


and exhibits the improvements which have been worked out on all of the new Chevrolet offerings for 1936. 


| of braking effect at the wheels. 


A unique new seating arrangement will be found on the Master coach and town sedan which 


This photo shows the coach. 


balance the braking effect when, 
in stopping, extra weight thrown 
on the front wheels gives them 
greater traction. This arrange- 


levers. A _ rail-type shifting 
mechanism on the transmission 
with positive interlock, has been 
substituted for the plate type for- 





oa ce CHEVROLET hydraulic brake 
THE HAND brake lever is con- | wheel cylinder, and brake shoes 


nected by flexible cable to actuate | and links, showing articulation. 
both shoes of rear wheel brakes, Above, section through master 


| by means of a stamped steel lever | brake drum and wheel hub, show- 


ing ribbed cast-iron brake drum 
| rim. 


and a connecting rod, on Chevro- 
let. 


merly used. Fuel tank capacity, | ment is said to prevent locking 
formerly 11 gallons, is now 14. A| the rear wheels by themselves by 


ventilated generator has been heavy brake application. 
adopted. | The hand brake lever actuates 
In changing to hydraulic| (Continued on Page 72, Col. 1) 





AN UNUSUAL note of luxury is given the rear compartments of 
Chevrolet Master De Luxe models by the new seat cushion design. 
The front of the seat extends all the way to the floor. 


brakes on both chassis models, 
Chevrolet has adopted the prin- 
ciple of brake actuation to its 
own design of brake mechanism 
within the brake drums. Instead 
of the cable operated floating 
cam formerly used at each wheel 
a master hydraulic cylinder with 
double opposed pistons is used to 
actuate each pair of one-piece 
articulated brake _ shoes. The 
master cylinder, whose piston is 
moved by the brake pedal to 
transmit pressure by a column of 
fluid to each of the wheel cylin- 
ders, is mounted on the frame. 
The master piston is one inch 
in diameter, while wheel pistons 
are larger to effect an increase 





WHEELS OF all Chevrolet 
Standard models are spoke type 
Front wheel pistons are larger | pressed steel, instead of the wire 
than those of the rear wheels, to! wheels used in 1935. 





| 
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A STATEMENT 
(GENERAL MOTORS 


ENERAL MOTORS is presenting its 1936 offerings. The 
new cars are now on display by General Motors dealers 
everywhere. 


As you view the new models, you will see that progress by 
evolution has been continued. Nothing especially revolutionary 
or radical is being offered—our effort has been toward more 
safety, improved mechanisms, greater eye appeal—all with in- 
creased economy of operation and maintenance. 


These advances are the result of another year’s work by the 
General Motors engineering staffs. I believe you will like our 


cars for 1936. 


This year the time of announcing new models has been 
advanced in the hope that there will result more uniform retail 
sales. Such sales are highly seasonal. For instance, normally 12% 
of the cars are retailed during the month of April, as against 3% 
during the month of December. Production, therefore, is neces- 
sarily irregular. 


The annual income of the worker is adversely affected by this 
irregularity—important, not only to the worker, but to the 
national economy as well. And this affects everybody. Any 
improvement will affect favorably the workers of many other 
industries. This is progress. 

General Motors recognizes its responsibility in this connec- 
tion. It not only heartily supports the program, but in addition 
has set aside $60,000,000 as a stabilization fund. The objective is 
further to equalize employment through the accumulation of 
inventory by maintaining the manufacture of component parts 
during the winter when industrial employment is sub-normal 
and outside employment largely eliminated. 


General Motors asks your support toward this most worthy 
objective. In fact, the extent to which that objective is attained, 
depends upon your cooperation. So if you are thinking of a new 
car for 1936—buy now. There is no adequate reason why that 
car should not be purchased now. It is the same car, now or later. 


/ - is another problem of public importance in which 
General Motors recognizes a primary as well as a secondary 
responsibility —SAFETY. This problem involves not only the car, 
but the highway; and still more importantly, the driver and the 
pedestrian. 


Let us first consider the car—a primary responsibility. Safety 
involves construction as well as maintenance. 


The “turret top” will be a part of all General Motors cars in 
1936. This consists of a solid steel structure, with the supporting 
members integral with the top and with the main structure of 
the body itself. Adequate strength is provided to insure safety 
even in the event of unusual accidents. This has been amply 
demonstrated by experience. 


“Knee-action,” or independent springing, while looked upon 


only as providing a “better ride” is in reality also an added safety 
device. Each wheel absorbs its own shocks—important in case of 
accidents or bursting of a tire. 

And Fisher no-draft ventilation likewise provides not only 
comfort, but safety as well. 

Many consider that safety and power are antagonistic. This is 
not necessarily so. Ample power, intelligently used, may well 
promote safety. Far less power, unintelligently used, may be 
hazardous. 

The motor car of today, notwithstanding the fact that power 
has been notably increased, can be controlled more effectively 
than the car of yesterday. Here arises the importance of road- 
ability, as well as of adequate and reliable braking. 


“ie the particular safety features mentioned might be added, if 
we look backward a moment, the electric starter, four-wheel 
brakes and similar advancements which General Motors first 
adopted as a quantity producer. Thus we see demonstrated that 
in General Motors engineering down through the years prime 
consideration has been given to safety. And others have made 
important contributions as well. 


The motor car itself, however, is only a part of our problem. 
Much progress has been made in advancing the safety of the 
highway construction-wise, in line with continually increasing 
traffic congestion. Acknowledgment is due those also who have 
contributed in the way of enforcement and better traffic plan- 
ning. But, still more adequate highways are essential if we are 
to utilize to the utmost this young and virile instrument of 
transportation, the modern car. 


Pia as to the driver and the pedestrian. General Motors 
believes this to be a problem not only of education but of 
continuous education. 

In that belief it pledges cooperation with all agencies whose 
duties or energies are directed toward highway safety. It pro- 
poses to make-a tangible contribution by organizing, in a definite 
and aggressive way, to instill “Safety First” into the minds of 
those who purchase its products; to cooperate with all enforce« 
ment authorities, with respect to the problems of traffic control ; 
to cooperate in devising ways and means of insuring safety 
maintenance; to promote new and better plans of regulation; to 
impress the importance of the problem upon our youth, and to 
cooperate in other ways, directly or indirectly, that offer promise 
of reducing the increasing highway toll that is being levied upon 
the community. 


( Senarel Motors is grateful for the endorsement of its 1935 
products, which has made possible a world production of more 
than 1,500,000 vehicles during the year. The contribution thus 
made in an important aggregate of employment has accelerated 
the normal processes of industrial recovery. We shall strive to 
make a still more important contribution in the year ahead. 


/? 


PRESIDENT 
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Headed for NEW 


CAR ILLUSTRATED: SIX CYLINDER 
TOURING SEDAN, $820 LIST. 


THE BIG NEW CAR THAT HAS EVERY 


' - 


The 1936 Oldsmobiles have been announced... a big new 90 H. P. 
Six and a luxurious new 100 H. P. Eight . . . both at new low prices 


... both with new Style-Leader Styling ... newly enriched interiors 


throughout as standard equipment . . . and Solid-Steel “Turret-Top” 
Bodies by Fisher with No Draft Ventilation — the safest bodies built. 
Motorists everywhere have been quick to acclaim the new Style-Leader 
Oldsmobile. At the Automobile Shows “The Big New Cars That 
Have Everything” are winning major attention. More than ever it 
is apparent that Oldsmobile is headed for new sales records in 1936. 


. smoother, livelier power . . . increased comfort ... and greater 


economy ... both with all the modern fine-car features ... Knee- 
Action Wheels . . . Ride Stabilizer . . . Center-Control Steering... 


All-Silent Shifting .. . Super- Hydraulic Brakes . . . Safety Glass Oldsmobile enters the 1936 year with the impetus of a splendid sales 


A BIG ROOMY NEW SIX $665 


AND UP. LIST AT LANSING SPECIAL EQUIPMENT EXTRA 
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SALES RECORDS! 





en 


peel TL Ri Me KL mele 


SMOBILE 


THING... ALL AT A NEW LOW PRICE 


success. In 1934, Oldsmobile sales doubled those of 1933. In 1935 
they doubled those of 1934. And for 1936 Oldsmobile has set as its 
objective, a new all-time high in sales records ...To handle its in- 
creased production schedules, Oldsmobile has greatly enlarged its 
plant facilities ...added to its man power by new thousands. Nearly a 
thousand Oldsmobile cars a day are now rolling off the lines... speed- 


ing to dealers by train, by truck and by freighter ... thus assuring 





dealers in every part of the country prompt delivery to customers! 
Why not head for new sales records with Oldsmobile? Some good 
territories are still available for aggressive and qualified dealers. If 
you are interested in liberal discounts, closed territory and effective, 
business-building sales cooperation, write or wire . . . with complete 
confidence assured . .. D. E. Ralston, Vice President and General 


Sales Manager, Olds Motor Works, Lansing, Michigan. 


A LUXURIOUS NEW EIGHT sS81O 
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CAR ILLUSTRATED: EIGHT CYLINDER 
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Safety Engineering Features 1936 Terraplane 


Dual Braking System, 
Improved Steering Used 


Detroit, Nov. 1. 


plane for 1936 to provide increased 
roominess and size, improved ap- 


pearance and equipment. It is 
priced in the low bracket. The 
New Terraplane List Prices 
f.o.b. Factory, Detroit 

De Luxe Series: 
| PRT 
Touring Brougham......... 635 
SS ead as t'0.6.66 54 9 2508 670 
meee BOGAN on. ci ccccces 690 
4-Pass. Coupe .............. 640 
2-Pass. Coupe .............- 595 

Custom Series: 
I o0 Kd is4)5 5761575 oe es 665 
Touring Brougham......... 685 
Ry 2G iid 5 6 8.6% 6 46:6 Gas owe 720 
Touring Sedan.............. 740 
4-Pass. Coupe.............. 690 
2- Pass. Coupe Medea eaten iaten 650 





new model has been redesigned 


Hudson Motor avail: ible 
Car Co. has designed the Terra-| De Luxe sedan, 





throughout and incorporates sev- 
eral body and chassis improve- | 
ments. Safety has been engineered | 
into body and chassis, giving | 
safer riding, safer steering and 
safer braking. | 


two series, with a 
coupe, coach and 
and a custom sedan, 
custom coupe, custom coach and 
custom convertible. Items of 
equipment such as the electric 
hand and built-in radio are op- 
tional. 


in 


convertible, 


Wheelbase Longer 
Seats in the sedan body are 
50 inches wide in front and 49 
inches in the rear. At shoulder 
and elbow height they are 56 
inches wide above the arm rest. 


With the 3-inch longer wheelbase, | 
Al- | 


more leg room is provided. 
though the cars are not higher, 
headroom has been increased. 


The body has been improved 
structurally by the use of a one- 


piece steel top instead of the 
flange-type employed in last 
year’s car. 


Sound insulation has been im- | 


proved by the use of various in- 
sulating materials, all 
different natural frequencies. 


The automatic draft eliminator | 


filters the incoming air supply, 
permitting air only to enter the 





DIAGRAM SHOWING movement of the front axle in connection 
with the Radial Safety Control used on Hudsons and Terraplanes, 


which is said to provide improved safety 


stopping the car. 

Chassis and develop- 
ments include the new radial 
safety control, a new front-end 
suspension system which provides 
improved steering and “road| 
sense” and better riding and con- | 
trol. 


changes 


“Tru-Line” Steering 
The features resulting from the 
new control system will be fea- | 
tured under the name of “Tru-| 
Line Steering.” The “rhythmic 
ride,” is said to result from more | 
unified action of the spring sus- 
pension system and smoother ac- 
tion of softer springs. Also new 
this year are the duo-automatic 
hydraulic brakes, giving a com- 
plete hydraulic system with a 
mechanical automatic reserve and 
a@ variety of minor improvements 
tending to give better performance 

and higher safety factors. 


The body has been increased in | 


size with more head room, leg 
room and seat room. The bodies 
are mounted upon a three inch 
longer wheelbase chassis to ac- 
commodate the increase in 
An automatic draft 
provides 
pressure inside and outside the 
car, at the same time filtering the 


| ventilating system is in use. 
car by| 
and all air permitted to | 


size. | 
eliminator | 
an equalization of air | 


in riding, steering and 


Air 
is withdrawn from the 
vacuum, 
enter the body must pass through 
the “draft eliminator,” 
comprised of a screening 
very much on the same order as 
that used for the bag on a 
household vacuum cleaner. This 


having | 


which is | 
cloth | 





| 


screen is placed over an opening 
located at a point of adequate 
pressure outside the body. 


The new V-form of the wind- 
shield makes it possible to tilt 
and curve the instrument panel 
to make it more legible from the 
driver’s seat. The instruments 
| themselves have been rearranged. 
|In place of the water level gauge 
|a water temperature indicator is 





|are continued. 


Seat cloth may be 
worsted with a two-tone tree 


bark pattern or a two-tone red-| 


brown mohair. The side walls 
are worsted or mohair optional 
with headlining colored to match. 


The body is mounted upon a 


115-inch wheelbase chassis. It is | 


car at a definite point when the | now supplied. Ruby lights telling | 


| oil pressure and battery charging | 


either | 





provided with an 88-horsepower | 


engine with 100 horsepower op- 
tional 
compression ratio. 
Moves in Are 

With the radial safety control 
the front axle in its oscillation, 
due to inequalities of the road, is 
said to move in a true arc in the 
vertical plane. It is held to this 


path by two drop-forged torque 
rods, one on each side of the 
frame of the car fitted to the 
siderail. The action of these 
torque rods permits the front 
axle to rise and fall freely with- 


out restrictions, it is claimed, and 
to deviate to a sufficient degree 
to accommodate inequalities of 
road surface. A _ vertical pivot 
pin at the front end of the torque 
rods, located in the front axle, 
and a rubber-bushed pivot bear- 
|ing on the siderail at the rear 
end of the torque rod permits a 
slight transverse movement of 
the front axle due to thrust from 
the wheel. Rubber bushings 
the pivot bearings at the rear 


ends of the torque rods insulate | 
|the frame and body from road| 


| shock and at the same time con- 
| trol the action of the front axle. 
Because of the use of these 
torque rods the front springs 
have practically no duties to per- 
form except those of absorbing 
road shocks, it is said. The front 





springs are shackled at both ends 
|and mounted on the axle by 
|means of a lubricated saddle 


| bearing which fits around a cyl- 


in | 


by the use of a 7 to 1| 





indrical machined portion of the 
front axle. 
Softer Springs 

With the softer spring suspen- 
sion two main leaves are used 
instead of one. 

With the duo-automatic hy- 
draulic brakes, the hydraulic 
brake is backed up by a rotary- 
equalized mechanical application 
which follows closely behind it, 
but which is inoperative unless a 
very unlikely condition should 





TERRAPLANE SEDAN —said to be the roomiest Hudson-built car in the lowest price field. This car 
| has full three-passenger width in both the front and rear seats. 


Chassis for 1936 are 
wider and more rigid than 


longer, 
in 


1935. The tread at the rear has 
been increased from 56 to 57% 
inches. 


The six-cylinder engine with its 
bore and stroke of three by five 
inches produces 88 horsepower at 
3,800 r.p.m. with its standard com- 
pression ratio of 6 to 1, and 100 
horsepower at 3,800 r.p.m. with 
the super-power dome, a solid 
aluminum cylinder head giving 





FRONT COMPARTMENTS of new 
windshield and 


new instrument panel, 


Terraplane for 1936 showing 
wide front seat with clear 


front compartment, also mounting of the “Electric Hand.” 


prevail which would cause 


the|a 7 to 1 compression ratio. 


hydraulic brake to fail in its op-| 


eration. In the operation of the 
braking system, 
of the brake pedal applies the 
hydraulic brake. After the pedal 
has traveled a short distance it 
picks up a mechanical link which 
is connected with the same me- 
chanical brake system used for 
the emergency brake. This me- 
chanical brake controls the two 
rear wheels. The travel of the 
linkage in the normal applica- 


tion of the brake pedal is insuf- | 
ficient to apply the brakes me-| 


chanically. 





TERRAPLANE custom brougham for 1936, mounted on a 115-inch wheelbase chassis with an 88- 
air supply. The 1936 models are! horsepower engine and 100-horsepower optional. 


the first travel | 
| tive flow to the car heater when 








The 
standard 6 to 1 head is cast iron. 
The water pump is now the pres- 
sure type, to give a more affec- 


installed. The carburetor has 
been improved and is now fitted 
with an anti-percolating device 
designed to prevent vapor lock in 
the float bowl. There is a spring- 
loaded needle valve in the float 
bowl which opens when the throt- 
tle is closed permitting vapor to 
escape. The tank capacity is now 
16% gallons instead of the 11-gal- 
lon size previously used. 


The valve stems have been in- 
creased in diameter from 5/16 
inch up to three-eighth inch. This 


| is said to provide a greater bear- 


ing surface in the guides and 
also increase the area of the lower 
part of the valve which rests on 
the tappet, giving a _ greater 
amount of bearing surface. 


Electric Hand 


The electric hand installation 
has been improved in its detail, 
with no fundamental changes 
having been made. 

The transmission has been made 
heavier and a more rigid unit. 
There is a dual interlock on the 
transmission by means of which 
gears are locked in mesh. The 
transmission case is longer, this 
increased length due to the fact 
that the gears have wider faces 
on the main shaft, low and re- 
verse gears and the counter-shaft 
low gear. 
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For every visitor exposed to your 
exhibit at the New York Automobile Show, 
more than TEN families are exposed to your 
advertising in the New York Daily News!... 


And The News shows every day in the year! 
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Tribune Tower, Chicago hohl Building, San Francisco 


220 EAST FORTY-SECOND STREET, NEW YORK CITY 





AUTOMOTIVE LINAGE: Nine months 1954-1955 















1934 1935 
Eagle 572,274 16.9% Kagle 487,082 16.8% 
Times 567,796 = 16.7 Times 444,442 15.4 
Herald Tribune 500,736 14.8 Herald Tribune 414,875 14.4 
American 354,586 10.4 NEWS 323.133 11.2 
Sun 298,533 8.8 American 279,356 9.6 
World-Telegram 287,184 8.4 Sun 254,353 8.8 
NEWS 285.103 World-Telegram 249,673 8.6 
Journal 273,640 8.1 Journal 224,886 7 
Times Union 199,506 5.9 Times Union 133,130 4.6 
Post 33,322 1.0 Mirror 61,969 2.) 
Mirror 19,901 0.6 Post 19,935 0.7 


—_—_—_———_ ae 


Tora. 3,392,581 100.0 Tora. 2.892.834 100.0 
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New Cord Presents Distinctive Streamlin 


Reduced U nsprung Weight 
Is Factor in Ride, Safety 


Auburn, Ind., Nov. 1—The most 
distinctive design feature of the 
Cord front drive exterior is the 
hood and louvre treatment. The 
radiator is concealed by extend- 
ing the one-piece hood top out 
over what normally would be the 
radiator shell and meeting with 
the Venetian type louvres which 
extend completely around the 
hood and front. Headlights re- 
tract into the fenders where they 
are concealed. Front fender skirts 
extend low over the front spring 
and steering rods. 

No Running Board 

Belt lines and running boards 
have been eliminated. The wind- 
shield line goes back at an angle 
of 45 degrees and the rear surface 
sweeps away at an equal opposite 
angle. The car stands 60 inches 
high, and 58 inches on convertible 
models. With the rear drive type 
transmission, differential, drive 
shaft, heavy rear axle and banjo 
housing dispensed with, the floor 
bed is on a level line several 
inches lower than on the con- 
ventional car. With the floor 
bed 10% inches from the street, 


running boards are unnecessary. 


The four-speed transmission 
employs gears of the constant 
mesh helical cut type. This unit 
has the conventional three for- 
ward speeds plus an additional 
“cruising” speed for the high- 
ways, which reduces engine revo- 
lutions. 

Gear shifting is by remote con- 
trol. The ratio selecting unit is 
on the steering wheel column di- 
rectly below the wheel rim, mak- 
ing it unnecessary to remove the 
hand from the wheel to select the 
desired speed with the fingers. 

Due to the forward placement 
of the transmission and differen- 
tial, weight distribution is 55 per 
cent on front wheels and 45 per 
cent on rear wheels. 

The transmission and differen- 
tial as unit parts of the motor 
rest in the chassis frame and ride 
directly on a rubber support. The 
front wheels are independently 
sprung. 

All Steel Bodies 

The all-steel body is built di- 
rectly integral with the frame. 

The body lines have been scien- 
tifically designed to reduce air 
resistance, it is said. The re- 





CORD POWER PLANT and driving unit are one complete assem- 
bly. The engine is a new Lycoming V-8, developing 125 horsepower 
at 3,500 RPM. Displacement is 288.64 cu. in. while the bore is 3% 


inches and the stroke 3% inches. 


Cylinder heads are alumium. 


The 


4-speed transmission is entirely new and three of the gears are of 
the conventional type while the fourth provides a “cruising” speed 


that gives fuel and oil economy. 


Directly ahead of the V-type en- 
gine is the differential and trans- 
mission, cast enbloc. The entire 
power plant is a single motive 
unit, said to reduce vibration and 
eliminate several hundred pounds 
of unsprung weight. 

The universal joints used on the 
shafts that deliver power direct 
to the front wheels are of the 
constant velocity type, 

-Speed Transmission 

The 
develops 125 h.p. at 3,500 r.p.m. 
Cubic inch displacement is 288.64 
with a bore of 3% and a stroke of 
3% inches. Valves are of the 
poppet type inclined toward the 
cylinders. Cylinder heads are 
aluminum. Three 2%-inch main 
bearings are used. 





ycoming “V” eight engine | 





tractable headlights, lack of pro- 


jections on the under side of the | 


body bed, torpedo-shaped fenders 
and the reduction of wind “drag” 
from the rear of the car, con- 
cealed door hinges and flush 
doors are some of the streamlin- 
ing factors. 

Elimination of a _ gear shift 
lever and the placing of the 
emergency hand brake lever on 
the left side directly under the 
cowl gives an unobstructed front 
compartment. The lounge type 
front seat has a four-inch fore 
and aft adjustment, 

The airplane type control panel 
has such features as a_ tach- 
ometer, clock, headlight control, 
arrow indicator which registers 
when the bright headlights are on 


CORD FRONT—Photo shows the front of the chassis of the new 
Cord front drive. Independently sprung front wheels, center steering, 
front engine mountings and tranverse springing are revealed. 























oe — 


ing 





NEW CORD FRONT DRIVE car is one of the most outstanding of the 1936 models. 
a modern motif, The car stands only 60 inches high (58 inches on the convertible). 
the unit driving and power plant is a new 125-horsep ower Lycoming V-8. 


Styling is of 
The engine of 
Wheelbase is 125 inches, Four 


models are available: five-passenger, four-door Westchester sedan; two-passenger, convertible coupe; 


four passenger, Beverly sedan and five-passenger co nvertible phaeton sedan. 


sedan. 


and oil level gauge with button | 
The instruments are set | 


control. 
in an engine turned face plate. 
Numbers and calibrations are 
etched on glass dials which are 


edge-lighted and a red hand ap- | 
pears in front of the opaque cen- | 


ter part to indicate the reading. 


The headlights, gas throttle, | 


choke and instrument light con- 
trols operate by levers which work 
up and down similar to the con- 
trol levers on an airplane. The 
steering wheel is tenite, colored 
to match the exterior of the car. 


The horn is operated by a ring | 


which can be touched by the 
thumb without removing the 
hand from the steering wheel. 


Venetian Louvres 

The English broadcloth uphol- 
stery obtainable in Banks blue, 
Manchester maroon or sea green 
has been chosen to contrast with 
the exterior of the car. For in- 
stance, the Manchester maroon 
upholstery is used on the car that 
has an exterior dawn grey finish. 
The entire interior is carried out 
in this two-color motif. The door | 
window knobs, control buttons, | 
upholstery and ceiling panel pip- | 


that 


DOOR HINGE 
marks the new Cord Front Drive 


NEW 


Door hinges are complete- | 
eliminating wind 


sedan. 
ly concealed, 


resistance and the possibility of | 


catching on garage doors and 
other obstacles. A smooth un- 


broken surface is also secured in 


this manner. 


ing and other trim are finished in | 
the same color as the exterior of | 


the car. 

The Venetian type louvres used 
on the hood increase ventilation 
of the engine compartment. The 
entire body has been insulated. 
Top speed is said to be 95 miles 
per hour. 


cruising speed. 


Brakes are four-wheel internal | 


expanding hydraulic operating on 
centrifuse drums. 
Access to the oil and water filler 


is under a small hinged door di- | 
| rectly in front of the right wind- 


shield. The gas filler in the rear 
is concealed by a small hinged 
door which is part of the surface 
of the rear panel. The two wind- 
shields can be opened for addi- 
tional ventilation. The rear view 
mirror is on a direct line with 


| door flush with the body. 


| leather robe rail 
| compartment floor. 


The gear ratio ranges | 
from 9 to 1 in low to 3.88 to 1 in | 
| third and 2.75 to 1 in fourth, or | 


Above is the Westchester 





CORD PANEL of the airplane type is one of the highlights of this 


interesting automobile. 


In addition to the usual things it has a 


tachometer, clock, headlight control, bright light “on” indicator, and 


an oil lever gauge with button control. 
Numbers and calibrations are etched 


an engine turned face plate. 
on the glass dials. 


the driver’s eyes. A large, uphol- 
stered shelf has been placed di- 
rectly behind the rear seat. 
Concealed Hinges 

The luggage compartment and 
extra tire space are built into the 
rear of body. Access is through a 
Tail- 
lights are set flush into the lower 


| part of this lid. When the lid is 


open they light the compartment. 
The license plate bracket is lo- 
cated in the center of the rear 
deck lid, reducing wind resistance. 

Other features include con- 
cealed door hinges which reduce 
wind resistance and air noise and 


| protect the hinges from being 


caught against objects; center 
steering, air-cooled brake drums, 
arched roof head linings, arm 
rests in front compartments, 
and carpeted 


Four models are available: A 
5-passenger 4-door Westchester 
sedan, a 4-passenger Beverly se- 
dan; a 2-passenger 
coupe with rumble seat and 5- 
passenger convertible sedan. 





{Salt Lake 


convertible | 





The instruments are set on 


City Survey 
Show Owner Incomes 
Washington, Nov. 1.—Thirty 


|nine per cent of all automobiles 


in Salt Lake City, Utah, are 
owned by families having incomes 
ranging from $1,000 to $2,000 a 
year, according to results from 
a consumer-market survey just 
announced by the Commerce De- 
partment. Plumbing installations 
are possessed by 35 per cent of 
the group. Less than 10 per cent 
of families having incomes of 
$5,000 or more reported no auto- 
mobile and about one-fifth of 
families in this class reported 
more than one car. 


Boom Times Note 


Washington, Nov. 1.—Boom times 
in motordom are also reflected in 
gasoline dispensing pumps. It is 
stated at the Commerce Department 
that in August 7,551 power operated 
gasoline pumps, with a _ factory 
value of $1,265,429, were shipped 
against 2,630 units, valued at $497,- 
284, shipped in August last year. 





THIS IS HOW they put water and oil into the new Cord front 
drive car without lifting the hood. The lid of a small compartment 
directly in front of the windshield is raised. On the right is a cowl 


| ventilator. 
photo. 


Windshield may be opened separately as shown in the 





Chevrolet dealers 60 forward to new sales goals with 


THE 1956 CHEVROLET 


_— 
Dhe Compl le Cav 


NEW PERFECTED 
HYDRAULIC BRAKES 


the safest and smoothest ever developed 


IMPROVED GLIDING 
KNEE-ACTION RIDE* 


the smoothest, safest ride of all 


SOLID STEEL one-piece 
TURRET TOP 


a crown of beauty, 


a fortress of safety 


ODAY Chevrolet Dealers present 


the new Chevrolet for 1936—the 


only complete low-priced car. 

This new Chevrolet is the only car 
that offers all the good things 
pictured here at lowest cost. The 
only lower-priced car with New 
Perfected Hydraulic Brakes. The 
only lower-priced car with the 
lcecneedich ied Knee-Action Ride *. 
The only lower-priced car with beau- 
tiful new Body by Fisher—Solid Steel 
Turret Top—new High-Compression 
Valve-in-Head Engine and many 
other improvements which give 
smarter, smoother, safer and more 
economical motoring. 

Obviously, this new 1936 Chevrolet 
holds greater sales and profit possi- 
bilities for Chevrolet Dealers than 
any previous Chevrolet offering. 
CHEVROLET MOTOR CO., DETROIT, MICH. 


Compare Chevrolet's low delivered prices and the new 

greatly reduced G.M.A.C. 6% time payment plan — the 

lowest financing cost in G.M.A.C. history. A General 
Motors Value. 


NO DRAFT VENTILATION 
ON NEW BODIES BY FISHER 


the most beautiful and comfortable bodies 


ever created for a low-priced car 


HIGH-COMPRESSION 
VALVE-IN-HEAD ENGINE 


giving even better performance with 
even less gas and oil 


SHOCKPROOF 
STEERING* 


making driving easier and safer 


than ever before 


ALL THESE FEATURES AT CHEVROLET’S LOW PRICES 


* Available in Master De Luxe Models only. 
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Studebaker Unveils New President, Dictator 


1936 Models Make Bow 
At New York Auto Show 


New York, Nov. 1. 
of Studebakers for 1936 made their 
bow to trade and public here to- 
day. They are the Dictator sixes 
and President eights. 

Prices of the 1936 cars start 
with the Dictator base price of 
$665, f.o.b. factory. The President 
base price is $965. f.o.b. factory. 

The following body types will 
be offered: 

Dictator: 4-door Sedan without 
trunk, 4-door Sedan with trunk, 
2-door Sedan without trunk, 2- 
door Sedan with trunk, Coupe for 
three, Coupe for five. 

President: 4-door Sedan without 
trunk, 4-door Sedan with trunk, 
2-door Sedan without trunk, 2- 
door Sedan with trunk, Coupe for 
three, Coupe for five. 

90 H. P. Engine 

All Dictator models will 
available with six wheels, 
Dictator sedan models will 
available with fifth wheel 


be 
and 
be 
and 





SINGLE STEEL stamping necessary for the 1936 Studebaker all- 
As can be seen from the photograph above the 
stamping includes the windshield sections coming down to include the 
This top, welded to the side and rear sections, 


steel body tops. 


top of the cowl. 
forms a solid shell of steel. 


metal tire cover mounted in the 
right fender well. 

The 1936 Dictators are avail- 
able with or without independent 
planar suspension, with or with- 
out automatic switch key starting, 
free wheeling and overdrive, and 





THE 1936 STUDEBAKER Dictator panel, 


Two groups | 





els are sprayed with Insulmat, an | 
asphaltum compound. The roof 
panels are sprayed to a thickness 
of 5/32 of an inch and baked at 
240 degrees. In turn, there is 
cemented on an insulating ma- 
terial known as “Kimsul,” which 
absorbs sound. This material, be- 
fore compression, is about eight 
inches thick, and is “punch com- 
pressed” to a thickness of three- | 
quarters of an inch. It is asphalt | 
treated, laminated cellulose wad- | 
ding weighing two pounds to the 
cubic foot, and is backed with 25- | 
lb., double creped, asphalt-impreg- | 
nated paper. Heat and pressure 
join the two. This insulation 
destroys resonance in the panels 
themselves and absorbs any sound 
which may be transmitted| 
through it or reflected back from 
the panels, engineers say. 


Automatic Devices 
Roominess, interior luxury, rid- 


ing comfort and braking safety 


— 





have also been improved on all| 
models, it is asserted. A host of | 
automatic devices — “mechanical 
brains,” some now presented for 
the first time—are found on the 
cars. 

Among the automatic features 





with its fan-shaped 


grouping of instruments, conveniently located control buttons and 


generous package compartment, is shown above. 
legibility of the speedometer and the grouping of ammeter, electric | absorbers 


Note the size and 


fuel gauge, engine heat indicator and oil pressure gauge. | 


with or without de luxe features | 
such as twin horns, 
steering wheels, extra tail lamps 
and extra sun visors. 

The Dictator 


phantom 


| 


is powered with | 


a new six-cylinder engine, which | 


develops 90 horsepower at 3,400 
r.p.m. The power of President | 


Eight models has been increased | 


to 115 h.p. at 3,600 r.p.m. 
All-Steel Top 


One of the features of the new | 


models is the adoption of the all-| F 
in | 


steel top. There is no wood 
the body and the largest single 
steel stamping ever made for an 
automobile is used for the roof- 
to-rear-bottom panel, it is said. 
These steel bodies are claimed to 
have more box sections than were 
ever used before. 

Another feature of the new 
bodies is the new manner in 
which resonance is claimed to 


type of insulation. All body pan- 


THE STUDEBAKER DICTATOR in its 1936 edition is powered with an entirely new 90-horsepower 
engine giving greater performance than any car to bear the Dictator name. 
have been eliminated by a new| exterior beauty and interior refinement and comfort never before found in Studebaker’s lowest priced 


automobile. 


| standard on all models. 


| arch” 
|In addition to box section side 


|and the Dictator spring rate has 


|gines in rubber appears on the 
| new models, 
|a large, 
|ing at the front of the motor 


| degree angle just back of the 
| clutch housing on all models. 
| fourth mounting is found at rear 
|end of 
| drive-equipped cars. 








STUDEBAKER PRESIDENT sedan is powered with the Studebaker President eight-cylinder motor, 
which develops 115 horsepower. Its exterior and interior trim, fittings and upholstery were chosen and 
designed by Miss Helen Dryden, New York stylist. 


semi-straight-through type on the| models; cross steering on con- 
Dictator, with two bends in the|ventionally sprung Dictators. 
passage for the exhaust through| ‘The Dictator gear shift lever 
the muffler. has been moved forward — three 
Steering Easier |inches ahead of its location on 
Roller bearings to take thrust |1935 models, providing three 
have been placed in the steering | inches more clearance for pas- 
| knuckles of all models. In addi-|sengers and more convenience 
tion, a cushion reach rod or drag| when three people ride in the 


are automatic choke, fast idling 
carburetor, heat control, ride con- 
trol and spark control. In addi- 
tion, there are lights in luggage 
compartments, drip mouldings, 
ear level radio speakers, phantom 
steering wheels, new ultra-visible 
instrument panels, arm rests. 


New items available on all mod- | 
els of the cars are automatic} 
“hill holders,” which prevent back- | 
ing when car is stalled facing an 
upgrade, a combination of over- 
drive, free wheeling and auto-| 
matic starting on Presidents, new | 
type of cushioned engine mount- 
ings, improved steering and im-| 
proved high-efficiency hydraulic 
brakes. Hydraulic brakes are| 





HERE IS THE SEVERE and ultra-modern instrument panel of the 
1936 Studebaker President eight. It was designed by Miss Helen Dry- 
den, designer and stylist. The horizontal bands are in chromium. A 
spacious glove or parcel compartment is at the right. A modern 
electric clock, framed by a broad band of chromium, is available as 
| an accessory. 


The stiffness of Dictator frames | 
has been increased considerably 
by the adoption of “keystone 
construction at the front. 


rails from the dash forward, new | 
braces have been added back Of link has been adopted. Steering 
|ease has been greatly improved. 

1935 models. | Studebaker’s direct-action hook- 
Planar Suspension | up is used on planar suspension 
Studebaker’s planar individual | 
front wheel suspension is stand-| 
ard on President models and) 
available as an option on Dic- 
tators. Pressed steel brackets re- 
place the castings formerly used | 
for mounting the tubular mem- 
bers. The rate of the President 
live-center front spring has been | 
reduced from 250 to 225 pounds | 


front seat. New damper con- 
struction in the clutch of Dic- 
tators produces quietness and 
efficiency, it is said. 


| 
| 
| 
| 
| 


been reduced from 225 to 210) 
pounds. Dictator Planar Suspen- 
sions have 13 leaves in the spring; 
Presidents have 15 leaves. 


A new method of cradling en- | 


it is said. There is | 
durable rubber mount- | 


and two more are set at a 45- 
Al 


transmission in all over- 


Houdaille two-way adjustable | 
shock absorbers are used on els | 





Dictator, and President models 
will have Houdaille two-way shock} STUDEBAKER engineers have made every effort to increase fuel 
with automatic ride| efficiency and eliminate vapor lock by shielding of fuel pump, fuel 


control. Mufflers will be a new| line and carburetor. 


Service brakes on all 1936 mod- 
els are specially-designed velvet- 
action, compound hydraulic, self- 
equalizing, 55 per cent braking 
on front wheels and 45 per cent 
on rear wheels. Brake linings, 
woven, long-life, on Dictator mod- 
els measure 23 inches in length 
per wheel and are 1% inches 
wide. The thickness is one-quar- 
ter inch. Total area is 161 sq. in. 
On President models brake lining 
for each wheel is 25 inches long, 
1% inches wide and % inch thick 
with a total area of 175 square 
inches. Parking brake operates 
on the shoes of the two rear 
wheel brakes, mechanically 
through cables to each assembly. 

Heat control of engines on all 
models is entirely automatic for 
all operating conditions as well as 
the warming-up period. 

The new cars have protection 

(Continued on Page 62, Col. 1) 





It is endowed with an 
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Auburn Announces Three Lines of Cars for 1936 


Six, Straight Eight and 
Super-Charged are Shown 





Auburn, Ind., Nov. 1—A com- 
Plete line of six-cylinder, straight 
eight and super-charged models 
has been announced by Auburn 
for 1936. 

The Lycoming 85 hp. six-cyl- 
inder line has five models, a four- 
door sedan; two-door brougham; 
five-passenger convertible phaeton 


sedan; convertible cabriolet and 
business coupe. The 115 hp. Ly- 
coming straight eight line is 


offered in the Same body models. 
Available in the 150 hp. super- 
charged models are the con- 
vertible phaeton sedan; four-door 
sedan; two-door brougham; busi- 
ness coupe; convertible cabriolet 
and speedster models. 
Torpedo Fenders 

Leader of the _ super-charged 

line is the 150 hp. speedster model. 








down under the car where they 
connect with the muffler. 

The super-charger is of the 
centrifugal type with friction 
drive, thus eliminating compli- 
cated gearing. A wide body bead 
extends from the front of the 
hood to the rear end of the car, 
the rear deck terminating in a 
boat-shaped point. The top dis- 
appears in a compartment direct- 
ly behind the seat. Custom type 
colors are available, the exterior 
and interior being carried out in 
contrast. 

The straight eights are built on 
a 127-inch wheelbase and the sixes 
on a 120-inch wheelbase. 

Many Appointments 

Bodies are all-steel; chassis are 
strong and rigid with X-plus-A 
bracing, four-wheel hydraulic 








SUPERCHARGED SEDAN—the interiors of this Auburn supercharged sedan are richly finished 


and its power plant, like the other supercharged Auburns, develops 150 horsepower. 


Stainless steel 


tubing conducts the exhaust fumes from the motor through the sides of the hood. 


En sean 


So? ne 
oO 


AUBURN STRAIGHT EIGHT—leader of Auburn’s 1936 straight eight line. Body lines are distinctive 


and dignified and it is a big, roomy automobile according to those who have viewed it. 


Powered with 


a Lycoming straight eight that develops 115 horsepower, the wheelbase is 127 inches. Interiors are rich 
and a choice of many exterior colors is available. 


Fenders are the torpedo type with 
chrome-plated protection plates 
on the front of the rear fenders 
and edged with a chrome bead. 
Running boards have been dis- 
pensed with. The four exposed 
exhaust pipes are covered with 
flexible polished stainless steel 
tubing emerging from the center 


line of the hood and turning! many others. 


brakes are provided; and steer- 
ing is of the cam and lever type. 

Then there are such features as 
controlled ventilation; form - fit- 
ting, deeply sprung seats; long 
leg room; grouped control instru- 
ments; arm rests in front and 
rear compartments; toggle grips; 
ash trays front and rear and 





New 1936 Auburn List Prices 


f.o.b. Factory 
6-Cylinder, Model 654: 
ODS 6 614.64, ope i wae hnds $ 745 
Brougham Custom........ 852 
Brougham Salon.......... 932 
ee aa a aay 9:0, 900.6580 835 
Coupe Custom............ 942 
COO GOIOM, .. 06 ccc cece 990 
I eral k pac say ive 8 ak arn 795 
Sedan Custom.... 902 
Ross owe ee we 982 
I cag Sa eit ov 945 
Cabriolet Custom.......... 1052 
Cabriolet Salon............ 1100 
Phaeton Sedan............ 995 
Phaeton Sedan Custom.... 1102 
Phaeton Sedan Salon..... 1182 
8-Cylinder, Model 852: 
EE I TCT $ 995 
Brougham Custom........ 1088 





Brougham Salon 
Coupe 
Coupe Custom 
RG TE oo oes bo tk cen 
Sedan 
Sedan Custom 
Sedan Salon 
Cabriolet 
Cabriolet Custom 
Cabriolet Salon 
Phaeton Sedan 
Phaeton Sedan Custom.... 
Phaeton Sedan Salon 


852 Supercharger 8-Cylinder: 
Brougham 


4-Door Sedan 
Convertible Cabriolet 


5-Pass Phaeton Sedan..... 1725 
a feie Na aieigieledn cae bie 1545 
EE TO ER 2245 





Some of the mechanical fea- 
tures of the power plant are air- 
cushioned rubber engine mount- 
ing; packless water pump; silent 
chain cam shaft drive; machined 
valve ends to eliminate chatter; 
purolator oil filter; air intake 
cleaner and silencer; mechanical 
fuel pump; thermostat heat con- 


| trol; air-cooled generator; Startix; 


15-plate battery and supplemen- 
tary valve cooling system. 


Dual Ratio 


The comfortable “ride” of the 
new 1936 Auburns is due to a 
combination of factors rather 


than depending on any one fea- 
ture. Long wheelbase, scientific 
balance, low center of gravity, 
16-inch wheels, improved shock 
absorbers, even distribution of 
weight, all contribute their part, 
engineers say. 


The Dual Ratio sixes give 18 to 
20 miles per gallon of gasoline 
regularly when driven at normal 
driving speeds, Auburn engineers 
say, and the Dual Ratio straight 
eights from 16 to 18 miles per 
gallon. 


The all-steel body structure is 
bolted directly to the chassis with- 
out the use of body sills. The 
all-steel cowl is re-enforced and 
welded to the body bed and side 
posts and side quarters are like- 
wise welded together and to the 
bed and cowl. This structure 
gives strength and safety, and is 


Pe 2 ae 


+ 
7 








said to eliminate squeaks and 
rattles. 


Upholstery broadcloths to har- 
monize with the exterior of the 
car are used on the closed mod- 
els and genuine leathers on the 
convertibles. There are many ad- 
ditional features, such as walnut 
finish steering wheel, adjustable 
to several positions; adjustable 
brake and clutch pedals; five- 
inch airplane type instrument 
dials; walnut finish garnish mold- 
ing on the closed six models, 
mahogany on the eights; adjust- 
able front seats on closed mod- 
els; sagproof head lining; Butler 
finish interior hardware; twin 
windshield wipers; two large sun 
visors; bevel-edged rear view 
mirror; rear curtain that lifts 
from the bottom; Catalin knobs 
on window panel; regulators, in- 
sulated glove and package com- 
partment on the instrument panel; 
luggage compartment built into 
the rear deck; twin tail lights and 
non-rattle license plate holders 
and complete insulation of the 
body for sound and temperatures. 


AUBURN SUPERCHARGED —the 150- horsepower Lycoming power plant of this Auburn five- 
passenger phaeton sedan is supercharged. Engine exhaust is disbursed through four outside exhaust 
pipes covered with flexible, three-inch, polished stainless steel tubing. The top may be lowered in in- 


clement weather. 





AUBURN SIX presents a fleet appearance and this four-door sedan is one of the style leaders of 


the line. 


Interiors are rich and luxurious, the makers say. 


It is powered with an 85-horsepower Lycoming engine and built on a 120-inch wheelbase. 


® = akin ; aaa 


ae Angeles Show Ready 


To Open Doors Tomorrow 


Los Angeles, Nov. 1.—The an- 
nual Los Angeles automobile show 
will open Nov. 2, according to 
Burt Roberts, secretary of the 
| Los Angeles Motor Car Dealers’ 
| Assn. 

The event will continue for 
| nine days, its usual run, but a 


| been announced. 

George S. Pelton again is chair- 
|}man of the show committee. 
| Serving with him on the commit- 
| tee are Harold W. Tuttle, Ralph 
Hamlin, Winslow B. Felix, Earl 
R. Carpenter, Hamlin W. Nerney 





change of location to the Auto| 


| Show Bldg. on Beverly Blvd. has | eral score displays of accessory 





and Irvin Kaiser. Roberts, man- 
ager of the show for many years, 
again will serve in that capacity. 

More than 100,000 square feet 
of the 150,000 square feet in the 
show building will be utilized for 
exhibits. The products of more 


| than 25 automobile manufacturers 


will be on display along with sev- 


manufacturers, petroleum prod- 
ucts producers and others. 

This show will be the 23rd 
staged by the Los Angeles Motor 
Car Dealers’ Assn. and will sur- 
pass all its predecessors in size 
and number of automobiles ex- 
hibited, Roberts declared. 
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WATCH STUDEBAKER 


The President, 115 horsepower, 125” wheelbase, at $965, is $300 below 
the 1935 President. The Dictator at $665 is the car you have dreamed 
of and yearned for. Exclusive territory. A dealer-built franchise, Write 
me in confidence. 


Gil GY be foram 


PRESIDENT 
THE STUDEBAKER CORPORATION 











Nash Series Priced Lower 


New York, Nov. 1.—Addition | 
of a new line of Nash “400” de 


luxe models to its improved 1936 
standard “400” series is an- 
nounced by the Nash Motors Co. 
With this addition, the Nash 
customers will have a choice of 
five series: the LaFayette, a six- 
cylinder line, the ‘400” standard 
and de luxe series, both sixes, 
and the Ambassador Six and 
Eight series. 

In almost all cases the prices 
have been shaved down to a 
minimum. The standard “400” 
series starts at $655 and the de 
luxe “400” at $675. LaFayette 
comes to the show with a tag of 
$595 for the coupe and $700 for 
the six-passenger, four-door sedan 
with trunk. Automatic overdrive 
will be available in all Nash “400” 
and Nash Ambassador models at 
extra cost. 


New Appearance 

LaFayette, which enters its 
third year as the Nash offering 
in the lowest-priced field, boasts 
a host of new features. 

A new convertible coupe has 
been added to the six models pre- 
viously available, as well as a 
three - passenger business coupe 
with rear quarter windows and 
a five-passenger rumble _ seat 
coupe with rear quarter windows. 

The 1936 LaFayette is new in 
appearance and design with all- 
steel bodies of approved aeroform 
styling, increased horsepower, 
improved spring suspension, re- 
distribution of car weight, greater 
interior roominess and the adop- 
tion of hydraulic brakes. 

Nash claims the 1936 LaFayette 
possesses the largest and room- 
iest body ever offered in this 
price field and interior dimensions 
are: front seats measure 54 
inches wide; rear seats are 53 
inches wide. Both designed to 
accommodate three passengers. 
In addition, LaFayette boasts the 
greatest headroom of any car 
other than the 1936 Nash. The 
distance from the seat cushions 
to the top of the car is 38 inches. 
Seat backs are also higher and 





INSTRUMENT PANELS on the 1936 Nash line are attractively 
finished in black and chromium. Large faced dials can be easily 


read at a glance. 


more leg room has been provided 
than in preceding models. 
Springs Use No Oil 
Riding comfort is said to have 
been augmented through an im- 
proved system of synchronized 
springing. The new springs use 
no oil and are said to possess a 
constant co-efficient of friction 
as well a constant rate of oscil- 
lation. Springs have been length- 
ened materially providing 97 
inches of spring base on each 
side. As a result, 85 per cent of 
the 113-inch wheelbase is car- 
ried by the springs. Double act- 
ing, automatic shock absorbers 
of the hydraulic type are stand- 
ard equipment on all four wheels. 
By moving the motor forward 
approximately six inches, 








Nash | 


engineers also have been able to | 


place the passenger compartment 
more nearly in the center of the 
car. Both front and rear seat 
passengers now ride between the 
axles in the zone of greatest com- 
fort. 

All-steel seamless top bodies 
are offered on the LaFayette and 
the 1936 Nash “400”. Floor, pil- 
lars, side panels and top are all- 
steel, welded together in one 
piece. This construction is said 
to improve the appearance of the 
new LaFayette, and greatly in- 
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Nash Adds De Luxe “400” Series to °36 Lines 


New LaFayette tte and Four 


crease the strength and rigidity 
of the entire body structure. 
No Body Strain 

The top of the cowl, windshield 
pillars and forward section of the 
roof, as far back as the center 
door pillar, are formed in one 
stamping. Each rear side quarter 
of the body and side roof crown 
panel, as far forward as the cen- 
ter door pillar, are also in one 
piece; while the rear half of the 
top and the entire back panel of 
the body make up another huge 
stamping. In assembling these 





sections into the completed body 
all welds are made where there 


EVERY 1936 LaFayette model 
has space for carrying luggage 
and spare tire inside the body. 
This view shows how the tire is 
mounted back of the seat in the 
coupe, protected from the weather. 


is no strain on the body and no 
sharp angles that would tend to 
draw the metal thin. 

The steel floor assembly forms 
a foundation which provides a 
mounting base for the body pil- 
lars and panels, and because of 
its box-type sill construction and 
the series of four box-type cross 
members linking the sills, it acts 
as an additional frame for the 
car. 





An asphaltic compound is 
sprayed first on roof and side 
panels; against this is cemented 
a sound deadening, heat and cold 





resisting felt, in waffle pattern. 
A loosely matted layer of soft 
fibres approximately an inch thick 
further insulates the top against 
heat and cold. Front doors on 
all models are hinged at the 
front of the body. 

A new method 





of mounting! 
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THE TOURING sedan, with trunk, promises to be one of the most popular of the seven body styles 


offered on the 1936 Nash de luxe “400” chassis. 


Wheelbase is 117 inches and the aeroform bodies, of 


all-steel construction with seamless steel top, are said to be built for six-passenger comfort. 


radiator and front fenders is 
used. Instead of having the 
front fenders attached to the 
frame, as is common practice, 
Nash has made them rigid parts 
of the body fastened to the frame 
at only one point, the forward 
tip. The fenders, therefore, are 
not affected by the motion of the 
frame because of this. pivot 
mounting. The radiator is 
mounted between the fenders on 
brackets attached to the fenders 
and is entirely free of the frame. 

Hydraulic brakes are now 
standard. They are permanently 
equalized and operate with duo- 
servo action and provide 176 
square inches of braking sur- 
face. An additional safety fac- 
tor is the clutch pedal starter 
connection. 

Power Increased 

With the exception of refine- 
ments that have increased its 
horsepower, the 1936 engine is es- 
sentially the same as that used 
last year. Of L-head type, with 
217.76 cu. in. displacement, this 
six-cylinder engine develops 83 
h.p. at 3200 r.p.m. 

Sedan models have large lug- 
gage compartments and addi- 
tional room for storing the spare 
tire. There are two sedan models 
with built-in trunks, which fur- 
nish even greater carrying ca- 
pacity. 

Cloth is standard upholstery in 
all body styles with mohair avail- 
able on special order. Standard 
equipment at no extra cost in- 
cludes: front seat arm rests, rol- 
ler shade on rear window, rear 
seat foot rest, ash tray with cover, 
sun visor, rear view mirror, 
windshield wiper, instrument 
panel package compartment, 
twin tail lamps, parking lights 
in the headlamps and air wheel 
tires. 

Longer Hood 

In the various new Nash ser- 
ies luxury is the keynote. A com- 
plete change in the appearance 
through restyling the front end 
of the car has been effected. 
Hood length on the Ambassador 
series has been increased six 
inches and, although the familiar 
embossed “speedlines” on its sur- 
face are continued in the 1936 


models, a newly designed radiator | 


grille, die cast and heavily 
chromium plated, adds greatly to 
the impression of sturdiness and 
beauty which is conveyed by the 
entire car. 








Hood louvres of “airfoil” de- 
sign add a touch of smartness to 
the ensemble, while large head- 
lamps of the approved “tear- 
drop” type, recessed parking 
lamps in the fenders and massive 
chrome bumpers equipped with 
guards contribute to this general 
effect. Wheelbase is 125 inches. 

Interiors of the Ambassador 


Power plants in the Ambassa- 
dor line are stepped up in power; 
an automatic cruising gear which 
is optional boosts top speed, at 
the same time reducing gasoline 
and oil consumption and engine 
wear; springs employ Silenite in- 
serts between the leaves, which is 
said to give uniform friction 
without lubrication; steering has 





THIS PHANTOM photo shows the “Monitor” principle of the 1936 


Nash “400” motor. 


With intake, exhaust and oil manifolds sealed 


inside the block, hundreds of previously necessary parts have been 
eliminated in its construction, it is said. 


models have a modern motif, 
with chromium and black the 
dominant tones in the treatment 
of window, door and instrument 
panel trim. Door and window 
fittings and ash trays have also 
been done in this manner, black 
lacquer with chromium trim. 

Upholstery is of a high quality 
broadcloth and seats and padded 
inside door panels are stitched. 
Arm rests for both front and rear 
seat passengers are_ provided, 
with the center section of the 
rear seat in sedan models drop- 
ping forward to supply armchair 
comfort when desired. Floors are 
carpeted in rear compartments 
and the radio loudspeaker is re- 
cessed into the forward section 
of the car roof. 





LEADER of the low-priced 1936 LaFayette line is the four-door, six-passenger touring sedan with 
Bodies on all LaFayette models this year are of all-steel construc- 


trunk on a wheelbase of 113 inches. 


tion with a seamless steel top. 


been made _ easier; hydraulic 
brakes are standard equipment 
and air-wheels are also available 
without extra cost. The all-steel 





CLUTCH PEDAL starting is a 
major feature of the 1936 LaFay- 
ette. In addition to convenience 
it furnishes a considerable factor 
of safety should the car stall on 
a hill. 


Aeroform body 
six passengers. 

The Twin-ignition ‘‘Flying 
Power” engines are retained in 


is designed for 


| the Ambassador line. 


Two body types, a Victoria and 
4-door sedan, both six-passenger 
models equipped with built-in 
trunk, are available on either the 
93 h.p. 125-inch wheelbase Am- 
bassador Six or the 102 h.p. Am- 
bassador Fight. 

Series “400” standard and de 
luxe, boast the monitor-sealed 
motor, in which it is claimed 


(Continued on Page 65, Col. 1) 
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TWO NEW LINES OF LOW-PRICED SIXES AND 
A NEW LINE OF LOW-PRICED EIGHTS WITH 101 
OF THE FINEST FEATURES MONEY CAN BUY 
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AND HERE IS THE 
RIGHT FRANCHISE FOR DEALERS 


who are looking for 


BIGGER PROFITS 
IN 1936 


HREE great new lines of cars with styling and 
"hae that match the best .. . the strong- 
est pledge of dependability in the industry . . . prices 
that open up the vast low-price field containing 93% 
of all buyers . . . a factory doubled in capacity to meet 
any demand for America’s lowest-priced fine car... a 
record of progress second to none in recent history — 
these are the powerful advantages which Pontiac dealers 
now enjoy. Yet they are merely the dackground of the 
Pontiac franchise. Its most important advantage lies 
in the fact that Pontiac believes dealers should make money. 

Thus, in addition to cars which yearly offer 
value just as outstanding as the Silver Streaks for ’36, 
Pontiac gives dealers every assistance from the moment 
they join this organization. The Pontiac field force helps 
dealers to establish credit. The General Motors 
Acceptance Corporation, whose facilities are available 





The 1936 Pontiac De Luxe Six 
Four Door Sedan 





only to dealers in General Motors cars, helps them to 
finance new and used car sales and purchase showroom 
stock. The Pontiac factory provides a practical business 
management plan, assistance in training sales and service 
forces, powerful sales promotion and advertising pro- 
grams, and liberal discounts on parts as well as cars. 

These are the highlights of the “franchise with 
a future.” When you hear Pontiac’s 1936 advan- 
tages in their entirety you are bound to agree—again 
Pontiac offers one of the finest opportunities in the 
history of the industry for immediate profits and a per- 
manent connection. Jf you are interested in securing addt- 
tional information, and a list of the communities which 
investigation has shown to be especially promising, write to 
Mr. A. W. L. Gilpin, Vice-President and General Sales 
Manager, Pontiac Motor Company, Pontiac, Mich. All 
communications will be regarded as strictly confidential. 
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PROSPER WITH 


PONTIAC 


A GENERAL MOTORS FRANCHISE 
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New York, Nov. 1.—Three new | 
cars are announced by Graham- 
Paige for 1936. All three are 


priced in the low ranges and are 
to be known as the Crusader Six, 
Series 80, in the lowest priced 
field; the Cavalier, Series 90, and 
the Supercharger, Series 110. 

In the Supercharger, Graham 
introduces the supercharger to 
the lower priced field for the first 
time. 

Lines Rakish 

Rakish lines in the Cavalier 
and Supercharger models are ac- 
complished by new body design 
of all steel construction includ- 
ing a new rumble proof steel 
roof. In these two cars a sweep- 
ing band of body color sweeps 
vertically through the center of 
the radiator grille. The chro- 
mium grille radiator panels on 
each side of the center band of 
body color enhance the impres- 
sion. Behind the radiator grilles 
are lateral bands of color that 
contrast with the body color. 
This background is carried out 
also beneath the chromium 
louvers. 

In the new Crusader, the six 
chromium louver strips are con- 
tinued directly across the radia- 
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Three New 1936 Graham Lines Make Initial Bow 


Supercharger In Introduced 
To Lower Priced Divisions 


because of simplicity in construc- 
tion will last the life of the car, 
it is asserted. 

As much a part of the engine 
as the lubrication or cooling sys- 
tems, Graham super - chargers 
have already delivered over 40 
million miles of service, it is 
claimed. 

Mounted on 
engine between the down-draft 
carburetor and intake manifold, 
the supercharger takes the mix- 
ture from the carbureter and 


the 


whirls is through the swiftly mov- | 


ing vanes of the supercharger 
rotor, which atomizes the mix- 
ture into a fine spray and then 
forces this charge evenly into 
each cylinder. This enables the 
engine to develop 32 per cent 
more power with from 15 to 
25 per cent greater economy, it 
is claimed, 
Trunk Models 
All three cars feature trunk 
models with the spare wheel and 
tire carried inside the body. Ac- 
cess to this compartment is 
through an outside lid, at the 
rear of the body, hinged at its 
top and secured with a key— 
locking outside handle. 
All models feature two-way di- 


HIGH COMPRESSION, aluminum cylinder heads, are featured on 
the Graham Supercharger, Cavalier, and Crusader models. Improved 
cooling, idling, starting, and economy of performance are a few of 
the advantages claimed for this head. 


tor grille which provides 
shield motif from which the car 
gets its name. 

Body styles comprise two-door 
and four-door sedans in all mod- 
els and a coupe in the Cavalier 
and Supercharger. All body styles 
have safety glass in windshields 
and all windows. Optional equip- 
ment includes a new flexible 
spoke steering wheel, and a de- 
sign in headlights and twin horns 
in which the horn motors are 
concealed in the back of each 
streamlined headlamp. 





Trunk models feature all three | 


lines, and the new all steel bod- | 


ies afford greater roominess and 

comfort. Interior appointments 

and fittings are new and interi- 

ors in all three cars reflect lux- 
ury and style. 

Chromium Stripe 

In the Supercharger 


Cavalier, the instrument panel 


'trol and safety plate glass in | 
windshields and all windows. 
Improved Cooling 
All the new cars still feature 


| 
and the 


has been striped with chromium | 


and is fitted with two large jewel- 
like instrument clusters, one con- 
taining the airplane-type speed- 
ometer, situated directly ahead 
of the steering wheel for con- 
venience of observation. Riding 
ease is provided, it is said, by 
two-way direct acting shock ab- 


sorbers, long flexible, outboard 
springs and_ redistribution of 
weight. 

The Graham supercharger, 


which was designed by company 
engineers is a device which 
forces the injection of more thor- 
oughly vaporized fuel into each | 
cylinder. It is of the centrifugal | 
type, noiseless in operation, and 


the | rect-acting hydraulic shock ab- 


sorbers, rubber-cushioned and 
outboard mounted  semi-elliptic 
springs, I-beam front axle, cam 
and lever steering, with safety 
type three-spoke wheel, artillery 
type steel wheels, semi-floating 
rear axle with spiral bevel gear 
drive, needle bearing universals, 


tubular propeller shaft, silent 
transmission with helical gears 
and synchronizers, single dry 


plate clutch, tilt-ray headlamps 
with foot-operated dimmer con- 


side of the | 








NEW GRAHAM SUPERCHARGER boasts a distinctive radiator design. 


Designers have achieved 


an unusual and effective treatment by bringing a broad band of body color vertically through the 


chromium radiator grille. 


engines with full length cylinder 
water jackets, pump circulation 
of cooling water, pressure lubri- 
cation, down draft carburetion, 
thermostatic water temperature 


control, positive crankcase ven- 
tilation, air-cooled generators 
and rubber-cushioned engine 


mountings. 


All three models feature alum- 
inum cylinder heads. These mod- 
els also include aluminum pis- 


tons with invar struts to lower | 


reciprocating weight. 


All the new lines feature hy- 
draulic, internal expanding 
brakes. In the Crusader the 
hand brake operates the rear 
service brake shoes mechanically, 
and in the Cavalier and Super- 
charger the hand brake is sep- 
arate from the service brake and 
operates on a drum at the rear 
of the transmission. 


The Cavalier is powered with a 
| six cylinder, L-head engine with 
34-inch bore, 4%-inch stroke and 
217.8 cubic inch displacement, 
which develops 85 horsepower. 


This engine includes an aluminum 
cylinder head with 6.7 to 1 com- 
pression, 


four-bearing counter 





GRAHAM 


superchargers, by 
| forcing the 


injection of more 








| thoroughly vaporized fuel with | 


equal pressure 
| every cylinder are said to greatly 
| increase horsepower per pound of 
motor weight with greater 


| economy and faster acceleration. | 


into each and) 


balanced crankshaft, dual down- 
draft carburetor with vacuum 
economizer, and automatic mani- 
fold heat control. 


New Supercharger 

While the Supercharger is 
powered with the same type of 
engine, it develops 112 brake 
horsepower. This engine has a 
bore of 3% inches, a stroke of 
4%; inches and a _ displacement 
of 217.8 cubic inches. The super- 
charger, increases the power of 
the engine 32 per cent, it is said. 

The Crusader Six is powered 
with a six-cylinder L-head engine 
which develops 70 brake horse- 


Model shown here is the two-door sedan with luggage compartment. 


power with a bore of 3 inches, a 
stroke of 4 inches and a displace- 
ment of 169.6 cubic inches; com- 
pression ratio 6.8 to 1; aluminum 
cylinder head; Invar strut alumi- 
num pistons; four bearing counter 
balanced crankshaft; interchange- 
able, cadmium silver main bear- 
ings; silchrome_ steel exhaust 
valves; full length cylinder water 
jackets; positive crankcase ven- 
tilation; and engine cushioned at 
three points in rubber. 

Other features, are semi-elliptic 
springs, with a combined length 
equal to 80 per cent of the car’s 
wheelbase, are mounted outside 
the frame with outboard brackets. 





| WIDE SPACED, outboard springs, cushioned in live rubber, feat- 
| ure the new Graham Supercharger, Cavalier and Crusader models. 
Increased safety by the elimination of side-sway and easy riding be- 
cause of the “cradling” effect are among the advantages claimed. 


Graham Predicts Exports 


Will Increase 25% in 1936 


By ROBERT C. GRAHAM 


Executive Vice-President Graham Motors Corp. 
Chairman Export Committee Automobile Manufacturers Assn. 


New York, Nov. 1.—Because of 
the 
tion's reciprocal trade policy which 
has affected reductions in tariffs 
and other barriers in some 60 


countries, and the steady improve- 


ment in business conditions in the | 


United States, 1936 holds emphatic 
promise as one of the peak years 
in the automobile industry. 





DISTINCTIVE 


sedan model with trunk. The body is roomy, interior appointments are luxurious, and the trunk provides 
ample carrying space for luggage. 


success of the Administra- | 


As an instance of the healthy 
conditions existing in foreign 
| markets, which substantiate this 

forecast, exports of automobiles 
| and trucks are expected to ex- 
| ceed 535,000 units for 1935 as 
against 435,000 units exported in 
| 1934. Motor car manufacturers 

seem to be unanimous in their 
opinion that an increase of from 

20 to 25 per cent in exports can 
| be looked for in 1936. 


An example of this is seen in 
the recent agreement negotiated 





| with Colombia by the Adminis- 


tration. A reduction of from 20 
to 25 per cent in duties on auto- 
mobiles and of 50 per cent in the 
duty on trucks and buses was 
agreed to by Colombia. The pres- 
ent duties are 8 to 20 per cent on 
automobiles, depending on price, 
and 6 per cent on trucks. The duty 
on automobile parts will also be 
reduced from 10 to 6 per cent, a 
40 per cent cut, it is announced. 

Barring, of course, the un- 
expected outbreak of an European 
war, the position of American 
manufacturers in being able to 
show new models in an advan- 
tageous buying season abroad, 


E styling dominates the new Graham Crusader, series 80, shown here in the four-door | coupled with favorable tariff con- 


| cessions here at home, completely 
justify a most optimistic forecast. 
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“THE CAR THAT DOES ALL THINGS EASILY" 


THE New Forp V- 8 for 1936 gives you everything you would 
like to have in a modern motor car. It is an especially 
satisfying car to drive because it does all things easily. 

The Ford drives easily because it responds to your 
touch like a well-trained horse. Driver and car easily get 
on terms of good understanding with each other. 

The V-8 engine assures smooth, effortless performance 
—all the speed, power and acceleration you'll ever need 
and some to spare. Miles are easier and more comfort- 
able because of Center-Poise Riding and extra body room. 
The Super-Safety Brakes stop the car easily and with 
certainty. Steering and gear shifting are easier for 1936. 





And the Ford V-8 is easy on your pocketbook! It sells 
at a low price—easier to own and run than any other 
Ford ever built. The outstanding car of 1935 has been 


made still better for the new year... . Now on display. 


HEADLINE FEATURES of the NEW FORD V-8 for 1936 
Distinctive Lines—Modern V-8 Engine—Genuine Steel 
Body —Super-Safety Brakes —Safety Glass Throughout at 
No Extra Cost—Center-Poise Riding — Big-Car Roominess. 
F. O. B. Detroit. Standard accesso roup, including bumpers and 

5 AND spare tire, extra. All Ford V-8 body cate vel meen lpm through- 
UP out at no additional cost. Convenient, economical terms through the 

Authorized Ford Finance Plans of the Universal Credit Company. 
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De Soto Presents Airstream and Airflow Sixes 


Restyled Models for 1936 
Are Priced $695 to $1,095 


Detroit, Nov. 1—Two improved 
lines of cars for 1936 were an- 
nounced today by the De Soto 
Motor Corp., they are a new Air- 
stream and the Airflow III. 


The Airstream will be presented 
in the de luxe and custom editions 
on a 117-inch wheelbase. The 
following models will be available 
in both series: touring sedan, 
touring brougham, and_ coupe. 
The custom line, in addition, will 
offer a convertible sedan and a 
convertible coupe. 

The Airflow will 
to two body types: 
coupe. 


Airstream Like Airflow 


The Airstream, incorporating 
many Airflow features, is priced 
just above the lowest price cars. 
The Airflow is offered in about 
the same medium low price field 
as last year. With the two lines 
De Soto now embraces the low- 
medium and low-price fields. 


Both 1936 De Sotos have the 
following mechanical features: 
high compression engine with 


be confined 
sedan and 





mounting the body down over 
the frame so that it is bolted from 
the sides as well as the top. This 
new construction has permitted 
the lowering of the body and the 
eliminating of body sills. 

Airflow Restyled 

The Airflow body has been 
styled for a new smartness which, 
it is said, in no way effecting the 
aerodynamic design of the car. 
Windtraps, such as the “valleys” 
between the fenders and the hood, 
have been eliminated, De Soto 
engineers claim. The engine is 
mounted over the front axle. This 
change of weight slows down the 
movement of the springs and per- 
mits the seats to be moved for- 
ward. 

“Floating ride” has been in- 
corporated in both cars. This 
“ride” is not the result of one fea- 
ture, but many, engineers claim. 
They cite as the contribution fac- 
tors: redistributed weight, im- 
proved springing, cross steering 
and a ride stabilizer. 

Weight redistribution plus 





a 


new leaf spring have been added 





THE WIDE aerodynamic front of the Airflow De Soto permits the 


use of a full-width front seat—ample for three adults. 


There’s plenty | 


of leg room, too, because Airflow’s body does not taper in toward the 


front. 


full length water jackets; synchro 
silent transmission; hypoid rear 
axles; (custom Airstream and 
Airflow); a new overdrive; new 
Amola-steel semi-elliptic tapered 
leaf springs; self-equalizing hy- 
draulic brakes; floating power 
engine mountings; anodic pistons; | 
rust-proofed, and _ steel bodies. | 
This year’s models add another 
safety feature called “safe vision” | 
lighting. | 

These new lights are said to| 
reduce headlight glare and pro-| 
vide more penetrating rays for | 
driving in rain and fog. The new 
lights have two beams. As in the 
past, there is an upper beam for 
clear road driving and a lower 
beam for meeting other cars. The 
non-glare feature is incorporated 
in the lower beam which, it is| 
said, deflects not only down, but} 
to the right. This feature, it is| 
claimed takes the glare out of 
the other drivers’ eyes and puts 
it along the right edge of the) 
highway. 

Airstream Is Longer 

The 1936 Airstream is longer 
and lower, having a wheelbase of 
117 inches. The tape measure 
shows 196 inches from bumper 
to bumper. 

Interiors are longer and wider. | 
Through re-arrangement of the) 
design the line from the wind- 
shield to the rear window now 
is 4% inches longer than in pre- 
vious models and seats are wider | 
for increased elbow and shoulder | 
room, it is said. 

The frame of the Airstream, | 
it is claimed, has been made twice 
as rigid as on previous models, 
by reforming its members and 
using a new type of steel con- 
struction. The body and frame 
assembly has been re-inforced by 


1 





to given the term “floating ride” 
this year. These springs, made 
from amola steel, are thinned out | 
at the ends so that more area of | 
each leaf comes in contact with | 
the adjoining leaves. 

In the Airflow both the front 
and rear springs are of this de-| 
sign, while the Airstream models | 
have individual (coil type) springs | 
in front and tapered leaf springs | 


| in the rear. 


Increased Power 
The engines, De Soto engineers | 
say, have been made more effici- 
ent this year by the addition of 
full length cooling of the cylinder | 
walls. The new engines also pro- | 
vide a new automatic spark con- | 
trol utilizing the vacuum of the} 
intake manifold. This device is| 
said to eliminate spark knock. 


The six-cylinder L-head engine ¢——____—_ oa 





DE SOTO IS INTRODUCING its 1936 aerodynamic model as Airflow III. Completely restyled, the 
car has sacrificed none of its streamlining. The Airflow will be available in two body types—sedan and 


coupe, 


of the Airflow has a standard 
compression ratio of 6.5 to 1, with 
7.0 to 1 optional. The engine has 
an aluminum head and develops 
100 horsepower at 3,400 r.p.m. The 
Airstream engine has a compres- 
sion ratio of 6.0 to 1, with a cast- 
iron cylinder head. It develops 
93 horsepower at 3,400 r.p.m. The 
stroke and bore of the De Soto 
engine is 3% inches by 4% inches 
—giving a piston displacement of 
241.5 cubic inches. 





List prices on the De Soto 1936 
cars are: 


Airstream: 
De Luxe Business Coupe. . .$695 


De Luxe Tour. Brougham.. 770 
De Luxe Touring Sedan.... 810 
Custom Business Coupe .... 745 


Custom Rumble Seat Coupe 795 
Custom Touring Brougham 825 


Custom Touring Sedan..... 865 
Airflow: 
6-Pass. Sedan ............. $1095 


Coupe with Auxiry. Seats.. 1095 


Buying Boom 
Is Predicted 
By Byron Foy 


By BYRON C. FOY, 

President of De Soto Motor Corp. 

New York, Nov. 1.—America is 
in a mood for spending. Whether 
you take your index from charts 
of car loadings 
and blast fur- 
nace production 
or by talking to 
the man-in-the- 


that the upward 
swing ofthe 
business’ cycle, 
which started 
slowly nearly 
three years ago 
has so gained in 
momentum that 
the average 
American now feels that the 
“rainy day” for which he has 
hoarded and saved has come and 
gone. 

With this return of confidence 
has come a desire to buy and 





Byron C. Foy 


have the necessities and luxuries | 
which were denied during the} 
five dark depression years. | 

The automobile business was | 
the first major industry to feel | 
the effect of this buying urge. | 
In 1934 the market for new cars, | 
frozen for nearly three years, 
began to thaw. 

The lowest priced cars were the | 
first to feel the effects of Amer- | 
ica’s renewed purchasing power. | 
America needed new transporta- | 
tion but it was still cautious. 

The last year has seen the 
manufacturers of the low price 
cars roll a vast number of units | 
off their production lines, but | 








street, you find | 
| types. 


Final Plans Completed 





1935 has witnessed a marked 
“buying up” tendency as _ well. 
The sales of the cars which of- 
fered additional luxury, perform- 
ance and safety have hit new 
highs during the last twelve 
months. 

Indications are that the swing 
to the cars in the style field will 
continue. The’ great’ interest 
shown in developments through- 
out the country in the new body 
and ride improvements and the 
indisputable fact that the aver- 
age American is again displaying 
a pride of ownership in his auto- 
mobile, are definite signs of this 
trend. 





ONE OF THE CARS that gives promise of being a style leader of 


1936 is the Airstream De Soto. 


Longer and lower than last year’s 


model, it is being presented on 117-inch wheelbase in seven body 





For Pittsburgh Exhibits 


Pittsburgh, Pa., Nov. 1.—Plans 
for the 1935 show of the Pitts- 
burgh Automobile Dealers’ Assn. 
are in final form, with prospects 
of an exhibition topping all others. 

All space was taken at draw- 





THE BODY of the new Airflow De Soto Coupe has been redesigned for a new sweeping beauty of 
line. The car is one of the two Airflow cars announced this week by the De Soto Motor Corp. 


ings for position held at a lunch- 
eon in the Pittsburgh Athletic 
Assn., Oct. 25, show posters have 
been distributed by the show 
manager, W. N. Owings, who is 
also secretary of the association, 
newspaper, radio and billboard 
advertising has been contracted 
for by Batten, Barton, Durstine 
and Osborne, advertising agency 


| for the show, Paul Specht’s radio 


and recording orchestra has been 
chosen for afternoon and evening 


sessions, decorators have been 
awarded contracts, in fact every- 
thing is in readiness for the 


opening Nov. 11. 


George H. Seagert, president of 
the PADA has formally invited 
Pennsylvania’s governor, George 
H. Earle, to visit the show; Pitts- 
burgh’s mayor, William N. Mc- 
Nair, has been invited to open 
officially the exhibition as he did 
last year, and arrangements have 
been made to broadcast the of- 
ficial opening and other events 
throughout the week. KDKA will 
broadcast the music and the talks 
and WCAE and WJAS will broad- 
cast spot announcements prior to 
and during the show. 
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Absence of Flat Surfaces 
Characterize ’36 Offerings 


Detroit, Nov. 1—A refined and 
modernized development of the 
six and eight-cylinder Aerody- 
namic series is offered by the 
Hupp Motor Car Corp. for 1936. 


For 1936, Hupmobile has also 
added to the exterior created by 
Raymond Loewy; an interior by 
Adolph Lichter. 

No Projections 

The exterior lines are marked 
by an avoidance of projecting 
surfaces and interruptions in the 
contour. It has no straight lines 
nor are there any blunt, vertical | 
or flat surfaces. The entire | 
streamline form is worked out in| 
smooth flowing curves and areas. 
It also makes use of the inverted | 
wedge principle and slipstream | 
design with the taper toward the | 
rear and the greater width at the | 
front. The sides of the body have | 


| body with the axles, 
| improvement results in the ride, 





HUPMOBILE’S new four-point | 
rubber engine mountings. This | 
engine mounting floats the power 
plant in live-rubber at four points, 
to provide cushioning of the | 


| driver’s seat, 





power thrust. Engine and frame 
being thus insulated, these mount- 
ings prevent the transmission of 
road shock and vibration from 
one to the other, it is said. 


no offset but are perfectly smooth 
and the rear is designed to elimi- 
nate air eddies. 

The new series Hupmobile is 
mounted on two chassis; one of 
121-inch wheelbase with a 120 hp. 
eight-cylinder engine and a 118- 
inch wheelbase chassis with a 101} 
hp. six-cylinder engine. A _ full | 
range of bodies is provided on 
each of these chassis. There are 
two types of sedans, a two-door 
and a four-door with and without 
trunk, and a rumble seat coupe; 
also business coupe on series 618; 
each provided with standard and | 


de luxe equipment. 
The windshield is wider than | 
normal and has been brought 





HUPP’S HYPOID semi-floating | 
rear axle. In this construction the | 
pinion gear engages the ring gear 
below center, thereby lowering 
the overall car height. It also 
provides greater tooth contact 
which, with large bearing sur- 
faces, is said to assure long life 
and quiet operation. 


back close to the steering wheel, | 
giving the driver greater range 
of vision vertically than is usu- 
ally the case. On the eight-cyl- 
inder cars the front of the wind- 
shield has been beveled, thus 
bringing the front pillars further 
back. With the upper edge of 
the windshield close to the driv- 
er’s eye it is said to be possible 
to look upward at a much sharper 
angle. 


| larger package 


| away 


| way between the fenders and body | 
| used on the six and a horizontal 
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New Aerodynamic Models Presented By ‘Hupp 


Aincnnicnieeencacitaionanisiitie 


By the use of wide doors and 
wide windows, the rear quarter 
window has been rendered un- 
necessary, thus reducing the num- | 
ber of pillars. There are two 
wide windows in back of the car 
which give the driver improved 
rear vision. The entire road is| 
visible behind the car from the 
it is claimed. 

The body is of steel construc- 
tion. The only wood parts used 
are the floor boards, roofrails and | 
ribs and a few trim sticks. Be-| 
cause of the greater width in| 
the front of the car, a new seat- 


ing arrangement is possible. The 
front seat is nearly six inches | 
| wider than in the past. The 
front seat is adjustable four 


inches fore and aft. 


Improved Ride 
Because of the weight distribu- 
tion and the relationship of the 
a marked 


it is said. The entire body has 
been moved forward from the 
rear wheels, thus putting the rear 
seat entirely ahead of the rear 
axle and bringing the rear floor 





New Hupmobile 1936 Prices 

f.o.b. Detroit 

Ser. “G” 608 

Six: Spec. Cus. 

2-dr. Sedan $815 $890 

2-dr. Touring Sedan. 850 925 

4-dr. Sedan 855 930 

4-dr. Touring Sedan. 890 965 
Bus. Coupe (without 


rumble seat)....... 795 870 
Coupe (with r. s.)... 340 915 
Ser. “N” 621 

Eight: Spec. Cus. 
2-dr. Sedan ........ $ 995 $1095 


1135 
1135 
1175 


2-dr. Touring Sedan 1035 
4-dr. Sedan 1035 
4-dr, Touring Sedan 1075 
Joupe (with r. s.).. 1035 





board down to the top of the 
| chassis frame. 


Among the other improvements | 
claimed for the Hupmobile body | 
| are the wider dash, giving more 


1135 | 


HUPMOBILE SIX four-door sedan, 101 horsepower, 118-inch wheelbase. 
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There are 12 body styles— 


four-door sedan, four-door touring sedan, two-door sedan, two-door touring sedan, business coupe, coupe 
with rumble seat; all body styles available with full de luxe equipment, 


neath the hood. In addition to 
this, the dash is heavily insulated 
on the rear side to keep engine 
heat and fumes from the body. 
New Grille 

A number of refinements are 
noted in both the body and 
chassis which are new this year. 
From the exterior, the most con- 
spicuous change is in the adop- 
tion of the front grille. 


which harmonizes with the 





room for the instruments, the 
heater and radio installation, 
compartment 
| the dash, a spacious, convenient 
| luggage compartment back of the | 
rear seat. In the door of the 
baggage compartment at the rear 
of the car there is space for 
the spare wheel. There is also 
space in this compartment for 
tools where they are readily ac- 
cessible. 


The ventilation system is de- 
signed to take care of all weather 
conditions. The front windows | 
can be completely raised and | 
lowered, In addition, on the front 
door window after it is raised to | 
its full closed position, an extra | 
turn of the lever handle moves | 
the window glass backward leav- | 
ing an opening or slot between the | 
windshield pillar and the edge of | 
| the glass which acts as a ventila- | 
| tor. The front of the dash is cut 
at both the lower outer 
corners forming a large passage- 





for the hot air to escape be- 


a | 
in | 


There is also a tear drop louvre | 


type on the eight. 
mountings have also been re- 
| vised. 
Super-Drive 

From a mechanical standpoint, 
the most important change 
| claimed to 
super-drive. This is an over- 
drive transmission which is avail- 
able as _ special equipment at 
slight extra cost. It is used in 





| helical gear transmission. The 


The engine) with an optional ratio of 6.20 to 


1. The eight-cylinder engine also 
an L-head block cast type has a 


| bore of 3 3-16 inches and a stroke 


is | 
be the adoption of | developing 120 horsepower at 3,500 


connection with a synchro-silent | 


of 4 3-4 inches. 
is 303.2 cubic 


The displacement 
inches, actually 


r.p.m. The compression ratio is 
5.80 to 1. 

Both engines are supported at 
four points. On the six, shear 
type mountings are used front 
and rear. On the eight, combi- 





HUPMOBILE’S PANORAMIC VISION—less obstruction, because of the placement of the driver’s 
seat and other scientific principles of design, such as narrow corner posts, greater width in windshield 


and all other windows are claimed for this Hupp feature. 


Glare has also been eliminated to a great 


extent, it is said, and the instrument panel is particularly easy to read. 


streamline form. Beneath the 


| grille there are additional louvres 


which are not visible but which 
result in an increased flow of air 


over the top of the radiator, per- | 


mitting cooler air to be available 
for the carburetor for hot weather 
performance. 
The engines have not required 
material alteration, engineers say. 
A vertical type of air cleaner is 


overdrive is automatic and is 
controlled through the throttle, 
being a function of car speed. 
It is actuated centrifugally. 

The six-cylinder engine is an 
L-head block cast type with a 
bore of 3% inches and a stroke 
of 4% inches. With a piston dis- 
placement of 245.3 cubic inches 
the engine actually develops 101 
horsepower at 3,600 r.p.m. 
a compression ratio of 5.75 to 1 





HUPMOBILE EIGHT four-door touring sedan, 
body styles—four-door sedan, four-door touring sedan, two-door sedan, 


120 horsepower, 


with rumble seat, all body styles available with de luxe equipment. 


It has | 





121-inch wheelbase. There are 10 | 


two-door touring sedan, coupe 


| 


nation shear and compression type 
mountings are used in the rear 
and compression type in the front. 


Better Cooling 

The cooling system has been 
revised on the new cars with 
simplified piping about the pump. 
The radiator is new, being covered 
by the smartly slanted radiator 
grille which is die-cast. The 
radiator has a cellular core. Cir- 
culation is by centrifugal pump 
located at the front of the blocks, 
driven by fan belt from the crank- 
shaft pulley. The engine temper- 
ature indicator is in the instru- 
ment panel. An in-built thermo- 
stat controls the water circula- 
tion. 

The brakes are complete Lock- 
heed hydraulic for service use and 
the handbrake is a mechanical, 
internal-expanding type operating 
on the rear wheel. The entire 
braking system is fully enclosed 
against the entrance of dirt and 
water. 





Johnson Named 
Muskegon, Mich., Nov. 1.—Charles 
E. Johnson, president of the Sealed 
Power Corp. of this city, is the 
newly elected president of the 
Muskegon Chamber of Commerce. 
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will be the buyers 
of new automobiles 


in New York. .. . 


Who in New York has money to spend for new cars? How 
can you bring these persons into your showrooms, ready to buy 


your new models? Here are the answers to both questions: 


They will be the same persons who have been renting larger 
apartments . . . the same persons who have been buying new 
homes. These people must read The New York Times because 
The Times carries more real estate advertising than any other 


two New York newspapers combined. 


They will be the same persons who are installing oil burners. 
And these persons must read The New York Times because 
oil burner manufacturers place more adver- 
tising in The Times than in any other New 
York newspaper. (Nearly all such copy 


contains coupons.) 


They will be the same persons who have 
money to invest. And these persons must 
read The New York Times because more 
financial advertising is placed in The Times 


than in any other newspaper. 


They will be the same persons who are 


buying more insurance. And these persons 


She New York Gimes 


You'll find immediate mnew-car 
buyers among business owners and 
executives, salesmen, doctors, 
lawyers, teachers, other profes- 
sional men and women—people 
with regular incomes and salaries, 


people with money to spend. 


You'll find that more of these 
intelligent, able-to-buy prospects 
in New York read The New York 
Times than any other newspaper. 





must read The New York Times because insurance advertisers, 
whose advertising is largely keyed, place more advertising in 


The Times than in any other newspaper. 


They will be the same persons who have been crowding the 
cruise ships and resorts. And these persons must read The 
New York Times because more resort and travel advertising 
—on which returns are quickly checked—is placed in The Times 


than in any other newspaper. 


They will be largely the same persons who have been buying 
cars right through the lean years. And these persons must 
read The New York Times because auto- 
motive manufacturers have placed more 
advertising in The Times than in any other 
Manhattan newspaper every year for 19 


consecutive years. 


To reach ready-to-buy prospects ... to 
bring ready-made sales to your showrooms 
... to start your new models off with the 
impetus of a sweeping sales record in New 
York ... put extra advertising power—an 
A-Plus schedule—in The New York Times. 





Advertising ‘Representatives 
JOHN B. WOODWARD, INC. 


New Center Building 
DETROIT, MICHIGAN 


400 N. Michigan Avenue 
CHICAGO, ILLINOIS 
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Moai Says 1936 Cars Best Ever Offered 


Declares Values Increase 
As Engineering Progresses 





ALFRED P. 


SLOAN JR. 


President of General Motors Corp. 


By 
New York, Nov. 1.—The auto- 
mobile industry takes pardon- 


able pride this week in present- 
ing to the public the results of 
another year’s preparation—the 
1936 models. 


Probably it would be correct also 
to say that the entire nation is 
sharing with our industry our pride 
work of a great 
many people, 
and they repre- 
sent physical 
in these new cre- 
ations which 


other 
in American 
mechan ical 
progress. They 





results of the 

A. P. Sloan Jr. evidence of the 
harmonious co-operation of many 
groups working toward a com- 
mon goal. 


More Value 


In planning these models we 
have kept in mind constantly one 
fundamental thought, and that is 
that we must give our purchasers 
more value per dollar. The auto- 
mobile is no longer a “pleasure 
car.” It is a necessary part of 
our transportation system. By 
providing greater values in trans- 
portation we 


who use motor vehicles in their 


are helping those | 





are the tangible | 





businesses and on their farms to 


operate more efficiently. 


This year we have advanced the | 
date for the introduction of new | 


models by approximately 
months, in the belief that by so 
doing we will be able to level 
seasonal fluctuations 
ment, to some extent at least. 


Safer Cars 
Another objective this year has 
been to improve the cars from the 
standpoint of safety. We believe 
that the industry can best con- 


tribute toward safer streets and | 


highways, both for motorists and 
pedestrians, by building into the 
cars every practical feature that 
will make them safer to operate 
—cars which respond instantly to 
the control 


that they offer substantial protec- 
tion to the occupants in the event 
of accident. As an important, in- 








Award Fellowships 


To Harvard Bureau 

New York, Nov. 1. 
ments for the two fellowships to 
the Harvard Bureau for Street 
Traffic Research, made possible 
by the grant from the Automobile 
Manufacturers Assn., 
announced by Dr. Miller 
tock, director of the bureau. 


Recipients of 
which provide $1,200 for 
scholastic year 1935-1936, are 
Thomas J. Bardzil, Homestead, 
and Howard Millard Graff, New 
Canaan, Conn. 


Bardzil, who is a graduate of 
the Carnegie Institute of Tech- 
nology, where he held an archi- 
tectural fellowship and _ special- 
ized in city planning and related 
subjects, will devote his efforts at | 
the bureau to the improvement of 
traffic facilities. He will under- 
take this work 


the 
the 


of the driver and| 
which are so strong and well-built | 


have been | 
McClin- | 


in co-operation | 


two | 


in employ- | 





Appoint- | 


fellowships | 


| 
| 


with the Harvard School of City | 


Planning. 


Graff graduated from the Har- 
vard Engineering Schoo! in civil 
engineering a year ago. For one 


year he held the Strathcona Me- | 


morial fellowship in transporta- 
tion at Yale University. The fel- 
lowship will permit Graff to study 
various phases of traffic engineer- 
ing during the coming year under 
the direction of the bureau. 


| lems that have arisen. 


terested group, the industry rec- 
ognizes its responsibility on the 


| safety question as a whole and is 


anxious to co-operate and assist 
on the other two vital phases of 
the problem—the education of the 


| driver and the correction of faults 


in the roads themselves. 


The development of the auto- 
mobile has been so amazingly 
rapid that it has been difficult 
to keep pace with the many prob- 
Some can 
remember that period of 20 to 30 


represent an. | 7O0** ago when the whole prob- 


milestone | 





lem 


| out difficulty 


was the construction of a 
car that would run at all. Soon)! 
the automobile was developed to 


the extent that it was reasonably | 
reliable, but by that time the pub- | 
lic was beginning to demand 
more than mere reliability. Buy- 
ers wanted a car that would go 
faster, that could climb hills with- | 
and that would ac-| 


celerate smoothly. 


Speed Demanded 


That trend has continued. The 


public demands rapid transporta- 
tion by automobile just as it de- 
mands rapid transportation by 


railroad and by airplane. By and 
large, the public does not want 
to drive automobiles at excessive 
speeds, but it does insist on auto- 
mobiles sufficiently powerful to 
accelerate quickly and to maneu- 
ver easily both in traffic and on 


| ing, 


the open road. Realizing that 
the specifications which the pub- 
lic has written for the modern 
automobile are extremely exact- 
we have made a sincere at- 
tempt to build automobiles which 
can be operated safely at the 
higher speeds which they 
called on to perform. 


On our General Motors cars we 
have improved our brakes far be- 
yond what might have been con- 
sidered necessary a few years ago. 
We have attempted to provide 
greater protection for passengers 
by equipping our complete line 
with the all-steel “turret top.” We 
have improved the roadability of 
the cars through knee-action and 
through the use of stabilizers. We 
are constantly improving our 
steering mechanisms. 
creasing the use of safety glass 


are | 


We are in-| 








land we are working continually 


to eliminate the problem of glar- 
ing headlights. 


Better Than Ever 
In presenting our 1936 cars, we 
do not make the claim that they 
are the best that can ever be pro- 


duced. Next year’s cars will be 
better, and improvements will 
continue year by year. Our 1936 


line is presented with the sincere 
hope and conviction that these 
cars are better than any that 
have gone before them, safer, 
more comfortable, more reliable, 
more attractive and more eco- 
nomical to operate and maintain. 
They are carefully designed to 
serve the automotive transporta- 
tion needs of 1936, and they rep- 
resent the best that our present 
day automotive science can pro- 
duce. 


Notice how smartly those 


solid steel “ Turret Tops” 


stand out wherever you see 
new and old cars together 








New York, Nov. 1. — Current 
models of Chevrolet trucks, em- 
bodying numerous improvements 
added from time to time during 
the current year in accordance 
with the company’s policy of 
keeping their commercial vehicles 
constantly up to date, are on dis- 
play at the automobile show. 

Among the principal new fea- 
tures introduced since the 1935 
shows are improved engines, with 
higher (6 to 1) compression ratio, 
ful’ length water jackets, balanced 
carburetors, and other changes 
effecting better performance and 
increased economy. 

The half- ton models now 


are 


Modem Car 


THE SOLID STEEL 
“TURRET TOP* 
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Chevrolet Trucks Display ‘Many Improvements 


Engines and A ppearance 
Constantly Modernized 





equipped with perfected hydraulic 
brakes, combining the hydraulic 
principle of operation with Chev- 
rolet’s own design of articulated 
brake shoes at all four wheels. 
The ton-and-a-half models now 
have full floating rear axles, 
which relieve the axle drive shafts 
of all load-carrying duties; the 
entire load of the truck and its 
burden is carried on a newly- 
designed rear axle housing. 


New Styling 
Both lines are improved in ap- 
pearance with modern styling of 


the sheet metal, and new cab and 
body interiors. Radiator grilles 


Body by Sos 


HERE is one unmistakable 
difference between modern 
automobiles and the cars of former 


years. 


It is not only a difference in smart- 
ness, which greets your eye the 
instant these new cars meet your 


admiring glance. 


It is a fundamental difference in 


safety — the difference 


having solid steel over your head, 
as compared with a soft spot of 


fabric. 


And so, when you set out to choose 


your new 1936 automobile, 


can put down as point number one 
—to be really modern it must have 
the solid steel “Turret Top” Body 


by Fisher. 


That great single sheet of steel 


which 


closed car in the General Motors 
family has the very essence of 
streamline design —a sweeping, 
seamless, uncluttered smoothness 


of contour. 


on GENERAL MOTORS CARS ONLY: CHEVROLET 


between 


you 
« 


structure. 


owners now know from gratifying 


experience, 


at any speed. 


and year round protection of 


health 
No Draft Ventilation. 


forms the roof of every 


interests you, there is a 


mobiles. 


PONTIAC 
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and mouldings are chromium 
plated. The front fenders have 
deep valances, and extend farther 
down in front of the wheels. 

Chevrolet’s balanced carburetor 
is another innovation to promote 
fuel economy and easy starting. 
Air pressure on the float chamber 
is balanced with that inside the 
carburetor intake to effect a con- 
stant ratio of air to gasoline in 
the fuel mixture and to offset 
the choking effect that gradually 
increases as the air cleaner be- 
comes clogged with dust. 

Major improvements have been 
made in the engine cooling sys- 
tem to maintain lower engine 
temperatures and to attain im- 
portant benefits in the control 
of engine oil temperature and of 
cylinder block and valve push rod 
expansion. The chief change is 





More than that, this rigid arch of 
steel, solidly welded to the steel 
side and rear body panels, but- 
tresses and reinforces the weave- 
less strength of the whole body 


And as hundreds of thousands of 


this scientifically 
sulated solid steel “Turret Top 
Body by Fisher is warm in winter, 


cool in summer, and restfully quiet 


The safety and beauty 
“Turret Top” alone would justify 
your choice of a car which has it, 
but you get also, in every Body by 
Fisher, the clear-visioned safety 


and comfort of Fisher 


Regardless of the price class which 


Motors car which provides these 
two essentials of modern auto- 


the adoption of full-length water 


” 


of the 


General 


& Registered 


OLDSMOBILE - BUICK - 











LA SALLE 


jackets. Formerly, only the up- 
per part of the cylinder was water 
jacketed. In the new engines, 
the water jacketing extends far 
below the lowermost point reached 


by the head of the piston, nearly | 


to the lower edge of the piston 
skirt at the bottom of the stroke. 
The rings thus come in contact 
only with cylinder wall surface 
that is constantly cooled. Since 


ders warm up evenly. 


Better Cooling 


Engine cooling for both trucks 
has been improved by changes in 
the radiator core specifications. 
The half-ton truck now is 
equipped with a copper core; on 
the 1%-ton truck, the radiator has 
been provided with increased 
cooling surface. 


GENERAL MOTORS CONCERTS-—Sunday, 10 to 11 p. m. 
Eastern Standard Time NBC Red Network 
Symphony orchestra with famous guest artists 


Coast to Coast 


GENERAL 
MOTORS 


CADILLAC 





The new type air cleaner is in- 
troduced on both models. It pos- 
sesses greatly increased cleaning 
capacity. The air openings into 
the cleaner are located at the 
rear, shielded from the fan blast. 

Clutch improvements include 
the use of a new “shot-blast” pro- 
cess of treating cushion springs 
of the disc, and a more accurate 


| alignment of the release levers. 
the full length of the cylinders is | 
surrounded by water, the cylin-| 
| models, Chevrolet has adopted the 


In changing to perfected hy- 
draulic brakes on the half-ton 


principle of brake actuation to its 
own design of brake mechanism 
within the brake drums. Instead 
of the cable operated floating cam 
formerly used at each wheel, a 
hydraulic cylinder with double op- 
posed pistons is used to actuate 
each pair of one-piece articulated 
brake shoes. 
Better Brakes 


Brake drums are of composite 
construction, comprising a cast 
iron rim and a pressed steel web. 
The braking surface is accurately 
machined, assuring true concen- 
tricity. Long life, freedom from 
scoring, and more effective brak- 
ing are advantages claimed for 
cast iron. The outer surface of 
the drum is machined in deep 
grooves that form five ribs, to 
promote cooling. 


Tire Price Cut 
Expected Soon 


See 5-10% Drop 


Akron, O., Nov. 1.—A cut in tire 
list prices by manufacturers now 
seems likely as a result of the 
long - drawn-out price unsettle- 
ment in the tire industry through 
the summer and fall. 

Indications in the industry are 
that if such a move takes place it 
will happen within approximately 
30 days. While the leading pro- 
ducers would lower the list prices 
of tires in an attempt to stop the 
price cutting, they probably 
would at the same time lower the 
discounts now allowed dealers so 
that the net return to the produc- 
ers will be about the same as, or 
only slightly lower than, it is at 
the present time. 

The official selling price of tires 
may be cut from 5 per cent to 10 
per cent, but the exact amount 
will be determined at a later date. 
Undoubtedly a change in dealer 
discounts will be instituted at the 
same time, but just what form 
this will take also remains to be 
seen. 

Any change in prices should 
come somewhere around Dec. 15, 
the date now being considered as 
a logical time for the beginning 
of the spring dating period. At 
the beginning of that period man- 
ufacturers sell tires to dealers for 


| their spring demand, guarantee- 





ing prices against a decline until 
May 15 and not requiring pay- 
ment until that time. The prac- 
tice has been in vogue for a long 
time and was instituted to spread 
employment in the rubber fac- 
tories over the winter months and 
eliminate a tremendous produc- 
tion bulge in the spring selling 


season. The practice is not so 
popular now nor so important as 
it has been in the past, due 


largely to the increased number 
of company stores and large units 
marketing tires. Also, this year 
the early introduction of new 
models in the automobile indus- 
try took up the normal employ- 
ment let-down that comes in the 
rubber industry in late fall. 

The price war in the rubber 
industry this year has been the 
longest and most bitter in the his- 
tory of the industry. It is a re- 
sult of overcapacity in the busi- 
in the face of a declining 


ness 
market for renewal tires, which 
is usually the most profitable 
branch of the industry. The re- 
newal tire market has declined 
steadily since 1928, when it 


amounted to 49,498000 units, to 
31,830,000 units in 1934, 29,500,000 
this year, and an estimated 29,- 
000,000 next year. 
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Reo Announces New F w Flying Cloud Line for 1936 
Four Models Available, 


Priced from $795 to $895 


Lansing, Mich., Nov. 1. 
Motor Car Co. announces a new 
line of Flying Clouds for 1936 to 
be available in four models: The 
four-door de luxe sedan, the four- 





New Reo Flying Cloud Prices 


for 1936 
Standard: 
2-Door Coach .............. $795 
SS” rere ee 845 
De Luxe: 
2-Door Brougham ......... 845 
4-Door Sedan ..........cee- 895 











door standard sedan, the de luxe 
brougham, and the two-door 
coach. Prices range from $795 for 

the coach to $895 for the de luxe 


Delco-Lovejoy shock absorbers fill 
every shock absorption requirement. 


Reo | sedan. 


| 


Overall length is 193 


inches. 


The 6-cylinder, 7-bearing engine 


has a bore and stroke of 3 3-8 
in, x 4 1-4 in., giving a piston dis- 
placement of 228 cu. in., 


Pistons are of “Lo-Ex” aluminum 
alloy, 


iron cylinder block. Spark ad- 
vance is vacuum controlled. 


This year’s Reo transmission is 
of the synchronized type with 
helical gears throughout to assure 
silent operation in all speeds. The 
all-welded frame is of the 
pressed steel, double drop type 
with a central X brace. The power 
plant is flexibly mounted on four 
cushioned rubber supports. 


and | 
delivering 90 h.p. at 3,400 r.p.m. | 


T-slot and cam _ ground, | 
operating in a chrome nickel alloy | 


| 











REO FOUR-DOOR TRUNK SEDAN in the new Reo line for 1936. The Flying Cloud this year will 
be available in four models—four-door sedan, four-door de luxe sedan, de luxe brougham and the two- 


door coach. Overall length is 193 inches. 


Exterior body refinements are| headlights and distinctive radia- 


many. The front end of the car |tor ornament. Zeppelin type fender | 
is gracefully streamlined. 


lines 


The 


harmoniously follow’ the 





products, Delco-Lovejoy has taken 
advantage of the wide and varied 


For the conventional type of spring- 
ing, Delco-Lovejoy supplies single 
and double acting shock absorbers 
—with and without Inertia Control. 
For cars with individual wheel 
suspension, Delco-Lovejoy provides 
several new shock absorbers— each 
especially suited to the particular 
assembly for which it was designed. 
In the development of these newer 





experience gained throughout years 
of co-operation with automotive 
engineers ... throughout years of 
leadership as the world’s largest 
producers of shock absorbers. 
Delco-Lovejoy recognizes the obli- 
gation which leadership imposes 
—and pledges continued co-opera- 
tion with automotive engineers. 
DELCO PRODUCTS CORPORATION 


lamps may be obtained. The over- | 
all height is lowered and aero- | 


dynamic fenders are used tieat 


and rear. 

Integral in the body this year, 
if desired, is a waterproof, air | 
tight, and well padded 
which in addition to carrying the 
spare tire, provides ample bag- 
gage space as it is roomy and easy 
to reach. A further body refine- 
ment is the new steel roof panel 
fully insulated for _ protection 
against heat and cold, This can 
be replaced in case of accident 
and is equipped to act as a radio 
antenna. 


Reo bodies are of steel con- 
struction throughout—braced and 
welded at all points for added 
strength and safety. 


Special emphasis has_ been 
placed on the new custom treated 
upholstery which is available in 
either treebark or mohair. This 
is of de luxe type pleating and is 
set off with leather piping of 
harmonious design. The _ seat 
cushion material is carried up 
the sides to the head lining 
throughout the entire car. Both 
front and back compartment 
floors are attractively covered 
with a long-wearing plush carpet 
in the de luxe models. 


In the de luxe brougham, fold- 
ing seats are of an original de- 
sign which assure accommodations 
for three people. Construction is 
such that an unbroken straight 
line is maintained across the back, 
giving greater comfort for the 
middle passenger. With the gear 
lever moved forward five inches 
and the hand brake placed on 
the left hand side, the six pas- 
senger principle first adopted by 
Reo is remarkably well carried 
out in these new models. 


Brakes are Reo hydraulic, in- 
ternal expanding, self-equalizing, 
and operated in centrifuse drums. 
The master cylinder is self re- 
plenishing. Five demountable 
artillery type pressed steel wheels, 
equipped with 6.25 x 16 tires are 
standard. Extra appointments 
such as chrome discs for five 
wheels, electric clock, and radio 
are available at slight extra cost. 


DAYTON, OHIO i 


. HYDRAULIC 


WW REU LOVES OY : aT ABSORBERS 





trunk | 





ZEPPELIN type parking light 
available on the new Reo follow 


out the lines of the car. The 
lights are mounted on the front 
fenders. 


Budd to Build 
De Luxe Coach 
For Sante Fe 


Philadelphia, Nov. 1—An order 
for a de luxe day coach of light- 
weight, stainless steel construc- 
tion, the first of its kind to be 
built for any railroad, has been 
placed with the Edward G. Budd 
Mfg. Co., by the Atchison, Topeka 
and Santa Fe Railway. The car, 
which will be of standard size 
and width, will weigh only half 
as much as a conventional steel 
coach. 

This saving of weight is signifi- 
cant, officials of the Budd Co. 
said, in that with a train of 
stainless steel cars, double-header 
locomotives would not be neces- 
sary for long hauls on mountain- 
ous runs. 

The new coach will be air-con- 
ditioned and will have modern 
direct and indirect lighting, with 
an individual light at each seat. 
The 63 seats will be of the re- 
volving and reclining type, com- 
fortably upholstered. Windows 
will be of shatter-proof glass. 


Plans for the car, which is be- 
ing built by the Budd Shotwell 
process of fabricating stainless 
steel, were prepared under the 
direction of John Purcell and 
Charles T. Ripley, Santa Fe 





executives. 





REO FLYING CLOUD interior—upholstery is Treebark and the 
layout is spacious and tastefully finished. The upholstery is carried 
up the sides to the headlining. Silk robe hanger, leather piping and 
two ash trays in the rear are among the other novelties, 
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eonde nast readers 





will buy 
215,000 


new ears in 1936 


Definite data, proving this prediction, is furnished 
by a national, house-to-house consumer canvass 
of actual car-buying activities among readers of 


Condé Nast publications, just completed. 


The preferred prospects your best dealers and 
salesmen are seeking, are regular readers of 


Vogue, Vanity Fair and House and Garden. 


THE CONDE NAST GROUP 


VOGUE “ VANITY FAIR . HOUSE & GARDEN 


NEW YORK, 420 Lexington Ave.-MOhawk 4-7500 © DETROIT, 6-254 General Moters Bldg. Madison 6771 © CHICAGO, 1302 Wrigley Bldg.-Superior 2660 
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Fisher Standards Call for Luxury and Safety 


Comfort and Convenience 


Aid in Reducing F atigue 


Detroit, Nov. 1—Working hand 
in hand with engineers in the 
research laboratories of General 
Motors, Fisher Body today is 
producing the strongest, safest 
and most luxurious bodies it has 
ever mounted on a motor car 
chassis, according to E. F. Fisher, 
general manager. 


In support of his contention, 
Fisher points to the protection 
afforded by the solid steel “tur- 


Fisher “turret top” body, Fisher 
declares, “In one a driver crashed 
into the standard supporting a 
large raw-edged metal sign. It 
came straight down like the 
knife-blade of a guillotine, and 


would have split his skull had it | 


not been for the piece of seam- 


less drawn steel over his head, | 


with the series of U-shaped metal 
bows that support it from below 
and add to its inherent strength. 








ret top,” which for the first time “This is b i i 
ut one illustration of 
graces every car of the GM line| the protection the “turret top” 


from the Chevrolet standard to| affords. There are many equally | The car pictured above is the Oldsmobile eight business coupe. 


a ee Cadillac. dramatic on record. For exam- 

ial ee oa the last | ple, when a man can walk away | times, I would say that it was 

ae” anos proved the value of| from his car without a scratch equipped with a safe body.” 
piece steel roof of the/ after rolling over in it seven Fisher no- “draft ventilation sys- 





tem is cited as another safety 
feature by Fisher. 
currents generated by the for- 





bad te the bad ail, 


Such urbanity! Such elegance! But when our Sultan sees the new Velmo- 


upholstered cars at the Show, he’ll trade in his hassock in a hurry! 


The new Velmos are the smoothest, closest-cropped mohair velvets you 
ever saw. They make riding cooler... the erect fibres allow air to circulate. 
They are kind to clothes... dust finds no settling place on their surface. 


They prevent slipping, sliding and friction—make more comfortable riding. 


They are beautiful, and they stay that way... for mohair velvet is the 


one upholstery that wears right along with mechanical parts. Velmo is 


literally “good to the last mile!” 


VELMO 


MOHAIR VELVET UPHOLSTERY 
A Cpodall-Sanford PRODUCT 





L.C. CHASE & COMPANY, Inc., selling division of Goodall-Sanford, 295 Fifth Ave., New York. 


BOSTON 


CHICAGO DETROIT 


SAN FRANCISCO 





It utilizes air 





WITH ITS SOLID steel top flowing in graceful lines, Oldsmobile offers another stylish line for 1936. 









ward movement of the car to 
eliminate drafts, prevent cloud- 
ing of the windshield and win- 
dows, *90l the car in hot weather, 
and remove stale air and smoke. 


Comfort must also be regarded 
as a safety factor, since it les- 
sens fatigue, he asserts. 


“Seat cushions in all models 
this year are wide enough to 
accommodate three persons com- 
fortably, making the 2- and 4- 
door sedans six instead of five 
passenger cars,” Fisher states. 
“The seats are deeper also from 
front to back, as well as from 
top to bottom. 


“Two new types of arm rests 
for the driver and the front seat 
passenger are being introduced. 
Both are constructed of metal- 
backed sponge rubber, are up- 
holstered to match the trim, and 
serve as door handles as well as 
rests for the arm. This has made 
possible the mounting of the re- 
mote control handle, the crank 
operating the ventipane and the 
window regulator well forward 
where they are out of the way, 
something that will be appreci- 
ated especially by the parents of 
small children.” 


Chgo. Brass Hats 
Will Attend N. Y. 
Show in a Body 





Chicago, Nov. 1.—Leaders in 
the Chicago trade will pay their 
respects to the New York automo- 
bile show in larger numbers than 
at any time during the past six 
years, 

The delegation will be headed 
by K. K. Kenderdine, president 
of the Chicago Automobile Trade 
Assn., and president of the north- 
west Buick-Pontiac Co.; H. T. 
Hollingshead, chairman of the 
Chicago show committee and 
president of Nash Sales, Inc., and 
A. C. Faeh, Chicago show mana- 
ger. 

Others planning to make the 
trip to New York include B. G. 
Sykes, Graham distributor; James 
Levy, veteran Buick dealer; M. 
J. Lanahan, Dodge-Plymouth 
dealer and past president of the 
| Chicago Automobile Trade Assn., 
and Thomas J. Hay, president of 
the National Used Car Market 
Report, Inc., Blue Book and Red 
Book publishers, 


New Chek-Chart 


Chicago, Nov. 1—Chek-Chart has 
brought out its sixth edition of auto- 
mobile lubrication diagrams, it was 
learned today. The new edition con- 
| sists of 200 pages in loose leaf form, 
| covering all makes of passenger cars 
from 1931 to 1935 inclusive. Popu- 
lar models of trucks covering 93 
| per cent of all truck registrations 
| are also included. 








Madison Show Soon 


Madison, Wis., Nov. 1.—The Madi- 
son automobile show will be held 
Nov. 14 to 17, inclusive. An auto- 
mobile will be given away by the 
Madison dealers during the show. 








AUTOMOTIVE DAILY NEWS, SATURDAY, NOVEMBER 2, 1935 


People like these bought 
55% of the New 1935 


OLDSMOBILES... 


? x 
- 


LABORER 


FOREMAN 


Liem STORY alone, of all major maga- 
zines, is especially edited toappealto 
the working class families of America. 
Every story in True Story is simplified 
and personalized to meet the reading 
tastes of this new family market which 
buys more than half the total auto- 
motive output. 


Other big magazines may have 
particular values when compared with 
each other to resell the small group 
of families who were once your only 
customers. But True Story should have 
an exclusive place on your list for it is 
the only major magazine penetration 
point into this new family market 
which has now surpassed your older 
market as the primary automotive 
sales opportunity. 


TRUE STORY MAGAZINE 


New Center Bldg. Detroit, Mich. 


BOURCE: R.L. POLK PHOTOS: UNDERWOOD & UNDERWOOD 


j 


MACHINIST ASST. ENGINEER 
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Smartness, Economy Feature Willys’ 1936 Line 
Toledo Makers Present = matty —— 


Six Attractive Models 


-The 1936) adjustable main jet in the car-| 


intended to provide | 


New York, Nov. 1.- 
Willys line will be presented by 
Willys-Overland at the New York 
Show today in six models. 

New features include a power 
plant support formed by four 
large rubber pads, a patented 
mounting that is claimed to prac- 
tically eliminate vibration, despite 
the car’s capacity for speeds up to 
70 miles an hour. 


Willys Prices for 1986 are: 


Cab Pickup 

Panel Delivery 

There is a vacuum controlled 
igniter, higher compression and 


buretor, all 
better gasoline mileage. 

A first impression of the Willys 
models reveals a sleekness that 


focuses attention, the back sloping | 


down to the bottom of the 
fenders; a metal cover completely 
shielding the wheel and tire; twin 
tail lights with integral stop 
lights mounted in the body with- 
out brackets; and steel artillery 
type wheels. 

The instrument board has four 
openings, two on each side, with 
two pockets in the cowl trim, one 
covered and the other open. The 
rear seat is set back to give an 
additional four inches of foot 
space, but leaving enough room 





<2 





THE 1936 WILLYS line is presented in six models and the photo above shows the new sedan. Said 
to boast economy features of a high order, the new Willys power plants embody many features which 


will appeal to the mechanically-minded prospect. 


1 ALWAYS BRING MY CAR TO YOU 
BECAUSE YOU SEEM TO DO SUCH A 
THOROUGH JOB SO QUICKLY. 
-AND YOUR LUBRICATION DEPARTMENT 
1S $0 MODERN AND CLEAN J 


YOU’LL MAKE 


MORE MONEY FROM MODERN Tae 
WHO TAKE PRIDE IN TODAY’S MOTOR oN | 


It took a long time to do the few lubrication jobs 
that came into this out-of-date, poorly-equipped 


department. And customers didn’t bring their cars 
back. Then the dealer decided to modernize his depart- 
ment with Alemite Equipment and Alemite Temprite e 


Lubricants .. . 


He puts in a lift, an Alemite High-Pressure Power- 
wn (stationary Barrel Pump) and 2 portable Barrel 
umps for dispensing two grades of gear lubricant. 


His lubrication business begins to grow. 


Here’s his complete modernized Alemite Department, with Barrel Pumps for 
both chassis and gear lubrication, 
Alemite Specialized Guns, a com 
Alemite High-Speed Motor Oil, an 
Customers like to come back to this Alemite Department. 


ortable oil drain, circular runabout with 
ete line of Alemite Temprite Lubricants, 
timely Alemite sales-building displays. 
The dealer does a 


profitable lubrication business, and keeps in contact with new-car prospects. 


ALEMITE 


Every Thursday at 10:00 P.M. 
E.5S.T., the catertaining, aation- 
wide Alemite broadcax is com- 
vincing motorists right ia your 
aeighberhood to drive in 
where they see Alemite 
signs. So keep yours 


Li 


A Division of Stewart-Warner Corp'n 
1878 Diversey Parkway, Chicago, Illinois 


Stewart-Warner-Alemite Corp'n., of Canadas, Ltd., Believille, Ont 


| biti 
tha HE ce, 


i 


4 His lubrication expert 
ie also a salesman. He 
doesn’t miss an o Or- 
Sanity to sell accessories. 
, the blus business is 
es er profitable feature 
modernized Al 
Department. _— 
m You will find that it pays 
. ret Al Alemite Temprite 
a ricatio for motorists 
lrive in eines they see this 
sign. Write for fy 1 details, 


ace 
e N 


? 


for two medium-sized suitcases to 
be deposited back of the pull-for- 
ward rear seat, 

The front seat is one single 
adjustable unit instead of two 
bucket-type seats, and the back 
moves forward to permit easy 
|aecess to rear-seat occupants 
| leaving or entering the car. The 
| front seat also is movable up or 
down to suit the driver’s height 
| while the steering wheel is adjust- 
| able. 

Among the chassis features are 
'an improved brake hook-up; 

fixed-type windshield; silent “U” 
type shackles at rear of springs; 
| wider cowl ventilator, and the 
body insulated throughout against 
dust, wind and water. 

The Willys de luxe sedan has 
| mohair upholstery, two sun visors, 

dual windshield wipers, de luxe 

rear-view mirror, dome light, rear 
curtains, chrome beading around 
windshield, lacquered fenders in 
| same color as the body, tire lock, 
lift straps and ash tray. It also is 
| wired for radio. 

| The Willy power plant is a 
four cylinder engine, with a bore 
of 3% inches and a stroke of 

4% inches. It develops 48 horse- 
power at 3,200 r.p.m. The block 
is of iron and steel nickel alloy. 

Hard Bearings 

Main bearings are of the hard 
| metal, Babbitt lined, interchange- 
able type. Valve tappet guides 
are bored integrally in the case. 
Exhaust valves seat themselves on 
steel ring inserts of specially hard 
material, which are claimed to 
eliminate valve adjustments dur- 

ing the normal life of the car for 
| the average driver. 

Pistons are of cast iron, with 
| three compression rings and an 
oil return ring. The pistons are 
full floating on the wrist pin, the 
latter being free to rotate in a 
bronze bushing carried in the 
upper end of the connecting rod. 
| The oil pump is mounted on 
| the left side of the cylinder block 
'and is driven by the lower end 
of the oil pump and distributor 
| drive shaft, which is geared to the 

camshaft. The latter has four 
| bearings, the pump driving gear 

being mounted between the two 
inner bearings. Front bearings of 
the camshaft is bushed to take 
the pull of the two-point chain. 

The generator is driven by a 

V-belt which passes over the 

crankshaft pulley, the water 

pump and fan pulley and the gen- 
erator. Usual friction adjust- 
ment for belt tension is provided. 
The water pump and fan as- 
| sembly, at the upper part of the 
block, has a ball bearing to take 
ithe belt pull and water pump 
pressure. 
Large Air Cleaner 

Among other outstanding fea- 

tures, the new cars have down- 





draft carburetor, improved intake 
manifold, large air cleaner and 
silencer, forced feed lubrication, 
double drop “X”-type frame, hy- 
draulic shock eliminators, steel 
running boards, steel centered 
safety steering wheel, non-glare 
windshield and mechanically con- 
trolled brakes. 

Structural ruggedness is further 
augmented by an improved 
frame. Side rails are supported 
by two cross members at the 
rear, the forward one of which is 
reinforced to make it a box sec- 
tion in the center. 


The _ single-plate clutch and 
transmission are of conventional 
design. The transmission has 
roller bearings for the main shaft 
and both it and the engine are 
remote from the frame. Move- 
ment of the clutch pedal is trans- 
mitted to the clutch proper by a 
cable so that the engine may 
moves as much as it will. 


The all-steel body construction 
is further enhanced by the fact 
that cowl, doors, rear and upper 
panels and floor stampings are 
all completely insulated against 
noises, draughts and heat, it is 
said. Window glasses in both 
front and rear doors are invisible 
when lowered. 

Foot Light Switch 

Steering mechanism is mounted 
atop the frame instead of in the 
side plate, and the three-spoke 
steering wheel position can be 
varied to suit the driver’s re- 
quirements. 

Speedometer, ammeter, gasoline 
and oil gauges and the choke and 
throttle operating handles are 
carried on the instrument board 
at the driver’s. right. Light 
switches are mounted under the 
bottom edge of the instrument 
board, with a headlight dimming 
switch located to the left of the 
clutch pedal. 

Spark control is automatic and 
vacuum control and the heat 
control has seasonal adjustment. 


Other features include remote 
door controls, rubber-covered foot 
pedals, treadle type accelerator 
and concealed door check straps. 

Commercial Line 


A specially constructed folding 
trunk is available with full stream- 
lined styling. It has more than 
8% square feet of loading space 
it is said making it ideal for the 
bulky luggage of tourists, sales- 
men, merchant deliveries, plumb- 
ers and tradesmen, for farmers 
who haul milk cans, crates, sacks 
of feed and other bulky items, 
and for hunting and fishing trips. 

Willys-Overland also offers two 
commercial units—panel delivery 
and cab pick-up models. These 
roomy jobs are designed to appeal 
to business firms and traveling 
salesmen. 


CONTINENTAL MOTORS CORPORATION . - 


SPACE C-6-7-8-9 Automobile Show 





PRESENTING 


TIME 


(1936 Model) 


TO THE PEOPLE WHO 
SELL THE PRODUCTS 
OF THESE COMPANIES 


A majority of these companics will 
advertise in the Automobile Show 
issue of Time for November 4th. 


TIME’s 1935 


Automotive Advertisers 


e 
PASSENGER CARS & BODIES 


Auburn 
Buick 
Cadillac 
Chevrolet 
Chrysler 
Cord 

De Soto 
Dodge 
Fisher Body 
Ford 
General Motors 
Graham 
Iludson 
Hupmobile 
Lafayette 
La Salle 
Nash 
Oldsmobile 
Packard 
Pierce-Arrow 
Ply mouth 
Pontiac 
Reo 
Studebaker 
Terraplane 


TRUCKS & TRAILERS 


Chevrolet 
Covered Wagon 
Dodge 
Ford 
General Motors 
International 
Reo 
Studebaker 
White 


TIRES 


Firestone 
General 
Goodrich 
Goodyear 
Kelly-Spring field 
Pennsylvania 


GASOLINES & OILS 
Ethyl 


Havoline 
Ily Vis 
Mobiloil 
Penn. Grade 
Pennzoil 
Pyroil 
Quaker State 
Shell 
Sinclair 
Texaco 


Veedol 
ACCESSORIES, etc. 


Arvin Car Lleaters 
Burd Piston Rings 
Continental Can Co. 
Cuno Oil Filter 
Deleo-Remy 
Duco 
Eveready Prestone 
General Electric Auto Lamps 
GPA Radiator Glycerine 
HlaDees Heaters 
Herenules Engines 
LOF Safety Glass 
New Departure 
Nicholson File Co. 
Perfect Circle 
Perfeet Oil Retainer 
Prest-o-Lite 
Purolator 
Rusco 
Simplex Piston Rings 
Super Thermo 
Phermoid Brake Linings 
Timken 
Tung-Sol Lamps 
Wellington, Sears Co. 


Central Manufacturers Mutual 
Insurance Co, 
Commercial Investment Trust. Ine. 
Liberty Mutual Insuranee Co. 
Standard Accident Insurance Co. 


TENE offers but one new fea- 


ture for 1936. 


It will still be read cover-to- 
cover by best automotive cus- 
tomers, still be the favorite 
magazine of new car buyers, still 
be (beyond reasonable doubt ) 
second to the Saturday Evening 


Post in automotive advertising. 
. 


But the new feature is this. TIME 


guarantees a circulation of 


600,000. At this figure the TIME 
market becomes more vitally im- 
portant in the sales of every au- 
tomotive product. It includes an 
increasing majority of key cus- 
tomers, the people in every com- 
munity who are expected to buy 
and do buy—the ones who can 
be counted on for those basic 
style setting sales that are the 


foundation of every quota. 


TIME 
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Overnicht PARTS SERVICE 


TO 96.5% OF THR NATION 


kK KRY motor car dealer and service vara Phe 34 zone warehouses each carry, on the average, 
4 appreciates the advantage of being able to vet 12,000) individual items Kach has) instantaneous 
replacement parts promptly But only Chevrolet, teletype communication with one or more maste! 
Pontiac, Oldsmobile and Buick dealers and the warehouses affording prompt.) service not onl) 


varaves Who buy parts from them are. fortunate On fast-moving parts but efhcient delivery ot 


enough to command a thorough, widespread parts slow-moving items as Well 
Warehousing system such as that which distributes 


Gjenuine G. AI. Parts 


Prompt service Is therefore avatlable t© Chevrolet, 
Pontiac, Oldsmobile and Buick owners no matter 
} | 


kortv-one Warehouses dot the country attording how old their car may be and no matter where 


overnight service to 96.5 per cent of this group of they may drive 
] i 
dealers and a maximum of 48-hour service to an GENERAL MOTORS PARTS CORPORATION 


dealer in the United States General Motors Building, Detroit, Michigan 


CHEVROLET PONTIAC OLDSMOBILE BUICK 
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= A reporter for Automotive Daily 
News took one look at Sadie and 


decided to interview her at once. “Isn't 
it too exciting?” said Sadie. “That new 
Farm Journal speed printing schedule is a 
wonder. Why, in a few days after this New 
York Automobile Show closes, my folks 
will be looking at pictures of the crowds 
and all the new automobile models. Dad 


can hardly wait. 


“Don’t tell the boss but, confidentially, | 


don’t think we are going to get a WOC! 


“Cum up and see me sumtime! — during 
the Show. We are in the Commodore 
Hotel. There are lots of features we haven't 


shown you.” 








NNOUNCING 






- the cooperation of the Farm Journal, the new WOC-4 (Look at 
All Four), with basic patents on floating power and streamlines, is available to 
the public. 

It is the splashiest thing on the highw ay. Requiring neither gas nor oil, 
it is guaranteed to give four quarts to the gallon. 

This new all-time model has more features than have ever before been 
introduced at any Show. Outstanding among these are extra wide rear 
seat, valves in rear (cylindrical four), underslung bag carrier, knee action and 
universal joints. 

Sadie Schultz, Ww the plant engineer on duty, claims that she gets a great 
kick out of her job, and that the engine has the smoothest flow of power she 
has ever felt. 

Don’t fail to see this new model. From cowl to tail switch it squashes 


all competition, Automobile executives and dealers are welcome at this great 


and grand showing of the WOC-4 (spell it in reverse). 


SUITE 800-1-2-3, COMMODORE HOTEL 
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Goodyear Plans to Inaugurate New Work Week 


Would Increase Hours 
With Decrease in Rate 


Akron, O., Nov. 1.—The Good- 
year Tire & Rubber Co. is plan- 
ning to institute a 36-hour week 
in many departments of the fac- 
tory, instead of the present 30- 
hour week. 

The hour advance is being 
fought by the Goodyear Industrial 
assembly, the employes’ organi- 
zation, and will undoubtedly be 
considered by the directors of the 
company at their meeting Mon- 
day. 

Announcement of the proposal 
to lengthen hours is contained in 
a letter to employes from P. W. 
Litchfield, president, in a special 
edition of “Wingfoot Clan,” the 
Goodyear house organ, which also 
estimates the total automobile 
tire market for 1936 at 48,300,000 
units. This compares with 47,- 
500,000 this year and 45,930,000 in 
1934 but with 69,882,000 in 1928. 

The letter explains the objective 
of the company as follows: 

“To pay a monthly wage in 1936 
based on an average of 36 hours 
per week during the year which 
will give a standard of living 


Cuban Exposition 
Draws U.S. Concerns 





Washington, Nov. 1—A num- 
ber of branches of American | 
automobile companies are among 
those who have taken space in 
the Cuban-American Exposition | 
scheduled to take place in Hav- | 
ana soon after the New Year, the | 
Commerce Department was ad- 
vised this week. 

The exposition is under the au- | 
spices of the Havana daily, El 
Mundo, and is on a non-profit 
basis, exhibitors being assigned 
space free of charge. 

The department is also advised 
that Cuban imports of motor ve- 
hicles declined sharply in Sep- | 
tember, when only 83 units were 
received, against 211 during 
August. 

Imports of trucks declined from 
96 to 23. Imports of motor tires 
also declined, to the lowest point | 
of the year, 4,983 units, against | 
6,697 in August. 


Aids Car Buyers 


Montreal, Nov. 1.— Ontario pur- 
chasers of new cars in November 
and December this year will not be 
required to buy a part-time 1935 On- 
tario automobile license, it has been 
announced by T. B. McQuesten, min- 
ister of highways. Purchasers can | 
buy their 1936 plates after Nov. 1 
and these licenses wil! carry them 





to the end of December, 1936. 





to stop 





.. get up and turn on the radio, 
or dress and go out for a romp. 


e | 
truck or bus, it’s 2 


good idea to call * Marshall | 
Asbestos Corporation, Troy, 
N. Y., and get all the facts 
about ECLIPSE BRAKE LINING. 





To stop an automobile, 


* Subsidiary of Bendix Aviation Corporation 
Sn NC RN I EMIT ENN RENE ANAL Le RMN 


equal to, or higher than, that of 
the prosperous years of 1924-29 
when the hours of work averaged 
15% greater.” 
Above Average 

The average hourly wage at the 
Goodyear Akron plant at the pres- 
ent time is 95 cents per hour, 
which includes all employes ex- 
cept those on salary or in a super- 
visory capacity. Under the new 
work week the average hourly 
wage will be cut to between 88 
cents and 90 cents an hour. Both 
rates are higher than the average 
for any other major manufactur- 
ing industry in the country. 

The move is being made to re- 
duce manufacturing costs and has 
particular significance since P. W. 








Litchfield was one of the first 
industrial leaders of the country 
to advocate the shorter work 
week and the spreading of em- 
ployment at the beginning of the 
depression. In his letter he states 
that he cannot answer the ques- 
tion as to how many will be laid 
off by the move but that the so- 
lution depends on success in the 
job of selling the product. 

In regard to costs, he says, “all 
along the line our 1936 policies 
must be adjusted to meet the sit- 
uation. We must bring about 
reasonable reductions in the cost 
of production, reductions in the 
cost of distribution and at the 
same time, improve quality of 


product and increase aggressive- 
ness in sales effort. 

“It has been clearly demon- 
strated to the nation that our 
way out of the depression does 
not follow paths of extravagance. 
With 11,000,000 unemployed, after 





all of the billions our government 
has poured out, it is apparent that 
we must change our approach to 
the problem. If reckless spend- 
ing and artificially increased costs 
and selling prices still leave us 
with a vast army of idle men and 
women, then the lesson seems to 
be clear that we must return to 
the philosophy of thrift. Good- 
year cannot ignore this lesson.” 


Need Co-operation 


Litchfield assures the employes 
that the labor policy has not been 
brought about by the price wars 
but concerning price says “ . 
Productive capacity of the tire in- 
dustry is 40 per cent greater than 
the market, and only a few more 
tires will be required in 1936 than 
in 1935. With this situation it ap- 
pears improbable that we can 
bring about materially higher 
prices for our product unless there 
is a decided improvement in the 


ee and More HYATTS 
are going places. * 





spirit of co-operation among tire 
distributors.” 

It is further pointed out in the 
magazine that the average re- 
newal market for tires has 
dropped from eight tires per car 


| per year in 1915 through the in- 


troduction of the high-pressure 
cord, the balloon and now the air 
wheel to an average of one per 
year at the present time. 





New Primer 

Wilmington, Del., Nov. 1.— The 
finishes division of the du Pont Co, 
has developed a new primer for au- 
tomotive refinishing, to be known 
as “Preparakote.” This, it is stated 
not only forms an adhesive bond 
between the surface and the suc 
ceeding coat, but also serves as a 
filler. The division claims that it 
can be drysanded in four hours after 
application, with a saving of from 
one to two days’ time in refinishing 
some classes of automobiles. 






Effortless gear shifting, smooth driving power, and noiseless rear 


axles are Hyatt’s acknowledged contribution to modern trans- 


portation. And of equal importance is the ability of Hyatt Quiet 


Roller Bearings to prolong their own life as well as the life of 


related parts. That's why there are more and more Hyatts used 


in vital chassis parts... Why, in the new 1936 models, more 


and more Hyatts are going places. Hyatt Roller Bearing 


Company, Newark, Detroit, Chicago, Pittsburgh, San Francisco. 


QUIET 
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OLLER 


BEARINGS 
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ania Says 1936 Will Make Industry History 


Big 


Re placement Sales 


Will Keep Plants Busy 


By M. 


M. 


GILMAN 


Vice-President and General Manager, Packard Motor Car Co. 


New York, Nov. 1.—The automo- 
bile industry is closing its biggest 
year since 1929. It has been a year 
that has. seen 
this industry 
put on an ep- 
ochal battle for 
the better eco- 
nomical well- 
being of not 
only itself but 
the whole coun- 
try, and a suc- 
cessful fight, 
too. 

This year’s 
production of 
some 3,700,000 
automotive units has spread em- 
ployment to every part of the 
entire country. It has had a 





M. M. Gilman 


wholesome effect on all America. 
However, it was just a start. Next 
year is going to see what a real 
industrial leader this business of 
manufacturing motor cars can be. 
It is going to be a better year 
than 1935, how much better no 





































Schrader 







highway 


cycles, 


been 








Tire Valves, Valve 


and by-way 
Airplanes, bicycles, 
tractors and 
million of them (in just the last 35 years) 
made safer and 


Schrader-sealed pneumatic tires. 


A. SCHRADER’S SON, BROOKLYN, N. Y. 


Division of 
Scovill Manufacturing Company 
Incorporated 


Schrader 


Reg. U. 8. Pat, Off. 


TIRESSAVING VALVES e¢ CAPS © GAUGES ¢ AIR-SERVICE EQUIPMENT 


one can tell. Free of any hamper- 
ing influences it may be a year 
that will make industrial history. 
Back in 1933 and 1934 American 
motor cars were good, the best 
in the world. It could easily 
have been thought there was not 
much room for improvement. 


Not Idle 


The automobile industry, how- 
ever, had to get going. It never 
has stood idly by in periods of 
business depression and it didn’t 
propose to, evidently, in this late 
one. If employment was to be 
increased things had to be pro- 
duced and if things were to be 
produced they had to be sold. 
No manufacturing concern can 
long continue making things if 
they are not bought. 


There was no round table dis- 
cussion about the problem. Prac- 
tically as a unit the whole in- 
dustry set out to make a product 
which would contain so much in 
dollar value the public would 












Parts, Tire 


Gauges and Air Control Devices are proving 


their dependability in daily service on every 


throughout the wor!d. 


buses, motor cars, motor- 


trucks—more than 55 
have 


more comfortabie with 








DISTINCTION is the keynote of this Packard Eight for 1936. The photo above illustrates the 
five-passenger sedan. The traditional Packard lines are easily recognizable even though the car presents 
a@ most modern streamlined appearance, 





just have to buy. It worked. It 
was no small job producing such 
a product when the previous cars 
had been so good but it had 
to be done and it was. The auto- 
mobile industry is not made up 
of people who sit around saying 
“Tt can’t be done.” Doing the im- 


possible is really “old stuff” in an 
automobile factory. 

Given this new product, the 
automobile of 1935, however, the 
automobile industry had to get 
out and sell it. That was no 
small job’ either,—convincing 
people, still somewhat timid, that 


here was something they wanted 
and ought to have much more 
than the dollars it cost. There 
was a good job of motor car 
selling done in 1935. There is 
going to be a better one in 1936. 

These new cars the industry is 
now showing the public, generally 
speaking, represent as great an 
advance over their predecessors 
as did the 1935 cars over those of 
1934. Now the job confronting 
the automobile salesman of Amer- 
ica is to get out and let the public 
know about them. 


Many Old Cars 

There is no question about the 
market for the cars we expect to 
build in 1936. There are now on 
the highways something like 11,- 
000,000 automobiles five or more 
years old, exceeding 50 per cent 
of all cars registered. They are 
going to be replaced or people are 
going to walk and no one can 
conceive of that occurring. Total 
buying of the last six years is 
so far below normal replacement 
figures that there has been built 
up a great replacement accumu- 
lation. It has been determined 
that if replacement of worn out 
cars next year and in 1937 equals 
the replacement figure of 1929, 
or 3,425,420, there will still be at 
the end of 1937 something like 
7,800,000 cars, then beyond their 
average normal life. One author- 
ity has stated that it will need 
the big production volume of 1929 
—if evenly divided yearly—for 
more than 17 years to pick up 
|this delayed replacement of 7,- 
800,000. These figures are cer- 
| tainly reassuring in any consid- 
| eration of the future of the in- 
| dustry. 








Today, practically every motor car or other 








pneumatic-tired vehicle in America uses some 


to sto 
bad . 


Schrader tire-saving valve product. 










research, 


The 


production, distribution and service facilities 


most modern development, 


are at your command. We will welcome the 


opportunity of cooperating with you in solving 









your air-contro! problems. 





: stop breathing for awhile 
and keep your mouth shut. 


| « 

| R To stop any motor ve- 

hicle, there’s nothing 

| finer than ECLIPSE BRAKE 

| LINING, made in Troy, New 
York, by *Marshall Asbestos 

Corporation. 







* (Subsidiary of Bendix Aviation Corporation) 
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Detroit, Nov. 1.—Women, the 
vigilant guardians of national 

_ health and well-being, as well as 
the family bud- 
get, are 
to be more of a 
factor in the 
automobile buy- 
ing during 1936 
than ever be- 
fore. Feminine 
opinions, prejue- 
dices and pref. 
erences have al- 
ways been mat- 
ters of serious 
concern to au- 
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A. VANDERZEE 
General Sales Manager, Dodge Division of Chrysler Corp. 


facturers and salesmen. Today 
there are sound reasons for be- 
lieving that women are going to 
have an even more decisive “say” 
when a new family car is to be 
purchased. 

There are clear indications that 
women are _ recognizing more 
acutely at least two additional 
considerations which circum- 
stances of the present and recent 
past have thrust prominently into 
their consciousness in connection 
with car-buying. 

Cost Important 

The two considerations I have 

in mind are—economy and safety. 


tomobile manu-| They are not new, but they are 





B, ciness WEEK'S readers have the money to buy any car you 


can make them want badly enough. 


that pay, each year, for more pleasure and commercial cars than 
any manufacturer can afford to sneeze at. Their linfluence on your 


sales is far out of proportion to their numbers. 


You'll find it mighty helpful to have this Business Week audience on 
your side of the fence. Just a modest sum will get them there, and 


keep them there, with a consistent campaign in Business Week. 


BUSINESS WEEK 


The Executive's 
330 WEST 42nd ST. 


V anDerZee Says Makers eee mies 


Heed Feminine Tetaiwal 





SMART AND GRACEFUL in appearance, roomy and comfortable in its interior, this four-door 
touring sedan is certain to add many new users to the owners of Dodge cars. Wheelbase is 116 inches; 


the engine is 87 horsepower. 
wheel as well as the trav elers’ luggage. 


GeO S TO SAY Yer.” 
eZeNER TO SAY Yo” 















They also have the authority to turn down any car on which they’re 


not thoroughly sold. 


They’re the heads of America’s more-than-comfortably-situated fam- 


ilies, and America’s well-rated businesses. They hold the checkbooks 


A, A. A 


Ww Ww Ww 


Business Paper 
NEW YORK CITY 





The touring trunk, an integral part of the safety steel body, holds the spare 


going to assume a new signifi- 

cance and will establish them- 
| selves as selling factors of prime 
importance in the 1936 car-selling 
season, 

Just now, economy, in relation 
to car purchase, operation and 
maintenance, counts for more and 
with a larger proportion of wo- 
men than previously. 

And, because the day of com- 
parative difficulty from which 
they are just emerging have made 
them carefully watchful of the 
pennies, nickels and dimes, they 
have learned to think of money 
spent for car ownership or oper- 
ation in terms of food and cloth- 
ing and other necessities. “Five 
gallons of gasoline saved would 
mean so much more towards 
Junior’s new suit,” and so forth. 

One can be certain that Mrs. 
America, while waving a relieved 
farewell to recent thin years, is 
going to plump for the make of 
car that she believes represents 
the most outstanding dollar val- 
ue—in its initial purchase price, 
in the number of miles it will 
“do” to the gallon of gas and 
oil, and in all other items of 
operation and upkeep expense. 

She can be relied upon to know 
the “dime-and-dollar” difference 

| between a car that will give 18 

to 24 miles to the gallon of gas 
|} and one that will yield only 12 
| or 15 or less. 


Want Safety 


| With regard to the other factor 
I have mentioned as being of 


special interest and concern to 
|women at this time: — safety: 
| wives and mothers are acutely 


concerned with brakes, and body 
construction in their new cars. 
“Which kind of brakes are most 
dependable?” and “Is the body 
of sturdy, all-steel construction?” 
are questions of the kind women 


are going to ask in increasing 
numbers when they go car- 
shopping. 


That is why the demonstrated 
economy of our products and the 
equally well tried and tested 
safety features, which for years 
have been a vital part of tradi- 
tional Dodge dependability, will 
continue to have strong emphasis 
in 1936 Dodge advertising and 
other sales activity. 


Studebaker Loss to Date 
Listed at $1,192,760 


South Bend, Ind. Nov. 1.— 
President Paul G. Hoffman re- 
ports that in the third quarter 
Studebaker Corp. showed an 
operating loss of $1,104,923 after 
all charges, bringing the total loss 
since the organization of the new 
corporation to $1,192,760. 

Hoffman states that advancing 
the date for introducing new 
models from January to Novem- 


| ber has also advanced from the 


fourth to the third quarter the 
adverse effect on current operat- 
ing results of the annual model 
change. 

Production of the new Dictators 
and Presidents started this week 





and they will be displayed for the 
first time at the New York Show. 
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CADILLAC ENTERS A NEW MARKET 


WITH THE 1936 SERIES OF 


the Hoyal Family of Morden 


a Jeu CADILLAC. aw La SALLE 
a Aeuw CadiMac-FLEETWOOD 


IN THE LOWEST PRICE RANGE SINCE THE 
SINGLE-CYLINDER CADILLAC 


So advanced in every way LNT into effect a new and more 
" > lo ) 2 ree | . . 
The New Prices liberal contractual relation- 


LASALLE .... #1175 ship between the Cadillac 
CADILLAC ... #1645 Motor Car Company and its 


car field, and with their price 

CADILLAC ae 
range starting at the lowest FLEETWOOD $94.45 dealers and distributors. 
point since the days of the Prices list at the factory, Detroit, and subject to 


change without notice. Special equipment extra. 


Easy G. M. A.C. Terms. and provisions that work to 


that they are causing a great 


public interest in the fine- 


Replete with new benefits 


single-cylinder Cadillac—the 


new La Salle, Cadillac and the direct advantage of the 
Cadillac-Fleetwood have opened up a tremendous dealer, this new contract is unquestionably the 
new market for Cadillac-La Salle dealers. most liberal and the most desirable ever offered 
And hand-in-hand with this wider market for in the fine-car field. 


Cadillac products—enhancing and revaluing the A letter addressed to the General Sales Man- 


entire Cadillac-La Salle franchise—there has gone ager will bring additional information at once 


CADILLAC MOTOR CAR COMPANY 
DETROIT, MICHIGAN 
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National Show Recalls Industry’s Karly Milestones 


Madison Square Garden 


Scene of First Exhibits 


New York, Nov. 1.—With ‘the 
opening of the National Automo- 
bile Show at Grand Central Pal- 
ace, old-timers will revive mem- 
ories of a long chain of events 
of the past—events which made 
history in the industry. 

Prior to the beginning of the 
century there were scattered at- 
tempts made at building automo- 
biles, but the real start occurred 
some 35 years ago with the open- 
ing of the first automobile show 
in old Madison Square Garden, 
shortly after horse cars ceased 
running past the door. It had 
evolved from the bicycle show. 
There were very few makes of 
complete cars—only a dozen or 
so. 

Even at that early date a few 
of the far-sighted ones were an- 
nouncing that the automobile had 
“come to stay,” and certain mak- 
ers were proving the worth of 
the new vehicle. Alexander Win- 
ton, for instance, drove from 
Cleveland to New York—a dis- 
tance of more than 500 miles—in 
47% hours’ running time, no mean 
performance for that era. 

That same year—1900—saw the 
first American speed competitions 











with specially built racing cars. 
Prior to that date there had been 
merely a few road contests be- 
tween high-wheeled buggy and 
early touring types. The first race 
on Long Island was a 650-mile 
event won by the late Andrew L. 
Riker in an electric car. He av- 
eraged all of 25 miles an hour. 


Hold Endurance Race 


The following season the first 
of a series of long-distance en- 
durance competitions was held, 
the initial event starting at New 
York and running to Buffalo, 
through sand, mud and occasional 
stretches of good road. This also 
was the period when manufac- 
turers began to mount their mo- 
tors forward under the hood in- 
stead of burying them in the cen- 
ter of the chassis, and the steer- 
ing wheel in place of the tiller 
came into vogue. 


The next big milestone to rec- 
ord was the staging of the first 
Vanderbilt Cup road race in 1904, 
for the trophy offered by William 
K. Vanderbilt jr. It was in this 
event on a Long Island course, 


and those of several successive | jected to criticism 




























ONE OF THE OUTSTANDING models in the four lines of Buicks for 1936 is the Roadmaster, a six- 
passenger sedan with built-in trunk. Fender well equipment is a feature of this and several other 


Buick 1936 models, 


turers saw that there was much | 


to learn from the foreign makers 
who sent cars to compete; al- 
though as a matter of fact, some 
of the foreigners fared no better 
than our own entries. 


In those days, and oftentimes | 


since, motor racing has been sub- 
in various 


seasons that American manufac-! quarters, but the fact remains it | 










on millions of passenger cars and trucks. 


Harrison history is a record of progress... 
of constantly improved design, engineering and 
manufacturing methods. Harrison’s position as 
the world’s largest manufacturer of radiators, 
thermostats, car heaters and oil temperature 
regulators is a direct result of the dependable 
service which Harrison products have given 
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. LOCKPORT, NEW YORK — 


_ HARRISON RADIATOR. CORPORATION 









was largely through these high- 
speed contests that manufactur- 
ers learned how to improve cars. 
| Racing developed defects in de- 
sign much quicker than ordinary 
touring. 

Think of Comfort 


It was at this stage that design- 
ers began to think about the pas- 
senger’s comfort. The first wind- 
shield on open cars appeared at 
the Chicago automobile show in 
1904. Side entrance tonneaus re- 
placed the old rear door type. 
Henry Ford drove the famous | 


in 392/5 seconds, 
K. Vanderbilt jr. on Ormond 
Beach, Fla., covered a mile in 39 
| seconds flat—considered phenom- 
| enal in those days. Shortly there- 
|after, Mariott in a Stanley 
| Steamer, clipped the record for 
a mile to 26 seconds. This mark 
stood for nearly a decade. 





| 
| 


| Control,” 


| 
| 


“999” over the Lake St. Clair ice | 
while William | 


The year 1905 brought the be-| 


ginning of the famous Glidden 
tours road endurance contests 
under the auspices of the Ameri- 
can Automobile Assn., with en- 
tries competing for a 
offered by the late Charles J. 
Glidden. The first was from New 
| York to the White Mountains and 
return, a distance of 870 miles. 
For a number of years these 
tours were continued as annual 


season. 


cars came into vogue; taxicabs 
bered 175 makers of complete 


cars. In 1909 Carl Fisher and his 


Speedway—a _ two-and-a-half-mile 
oval for motor racing exclusively 

and the course was destined 
shortly to see an unbroken series 


Day. 
Adopt Self-Starter 
The first decade of the indus- 


ter of a million cars. From then 
on production began to 
phenomenally. Demountable rims 
were a factor in this, but the big 
|impetus came with the introduc- 
tion of the self-starter in 1911. 
This meant that Woman was to 
become a vital influence in the 
sale and use of passenger cars. 
The elimination of dangerous 
cranking was probably the most 
important improvement in all mo- 
tor history. 
Registrations 


in 1913 revealed 


ter million cars were in use in 
million units 
three years. In 1916 cross li- 
censing of patents without royal- 


ty payments became effective 
| with members of the National 
Automobile Chamber of Com- 
merce. 


the war saw the beginning of 
very low-priced quantity produc- 
tion cars, balloon tires, 





tion of eight-cylinder motors, and 
many other developments and re- 
finements. 


During 1906-07-08 six-cylinder | 2.1. due to stress on the wheels. 


appeared and the industry num-| 


associates built the Indianapolis | 


of 500-mile races each Memorial | 


try produced more than a quar-| 


jump | 


the United States—a jump of a} 
in approximately | 


trophy | 


Radial Control 
Makes Steering 
More Accurate 


Detroit, Nov. 1.—“Radial Safety 
which is new on the 
Hudson cars this year and which 
so materially improves steering 
control, “road sense,” and ease 
of suspension, derives its advan- 
tages from the fact that the 
front axle in its rise and fall 
travels in a true are or circular 
path, according to H. M. Northup, 
chief engineer of the Hudson 
Motor Car Co. 

“This is so,” 





he explained, “be- 
cause the centers about which 
the front axle swings are defi- 
nitely fixed. These centers are 
maintained by two dropforged 
torque rods, one on each side of 
the frame of the car, fixed to the 
side rail of the frame. The action 
of these torque rods permits the 
front axle to rise and fall freely 
and without restriction in the 
vertical plane and to deviate to a 
sufficient degree from the hori- 


| zontal position. 


events, with a different route each | 





that more than one and a quar-| 


The period directly following | 


four- | 
wheel brakes, the increasing adop- 








“A husky lubricated vertical 
pivot pin at the front end of the 
torque rods, located in the front 
axle, and a rubber-bushed pivot 
bearing on the side rail at the 
rear end of the torque rod, permits 
tranverse movement of the front 


Rubber bushings in the pivot 
bearings at the rear ends of the 
torque rods, insulate the frame 
and body from road shock and at 
the same time maintain accurate 
control over the front axle. 


to stop 
athlete's foot: 





take up chess or backgammon. 
Amputation is also effective. 


a 

R To stop an automobile, 

truck or bus, ECLIPSE 
BRAKE LINING is the best 
prescription. Smooth, sure, 
easy and long-lived. *Marshall 
Asbestos Corporation makes 
it, in Troy, New York. 


* (Subsidiary of Bendix Aviation Corporation) 
nite REE Ta I RE NTL. so TC 
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are made for homes like these 
...50 ts the Herald Tribune 


To the motor car industry and its 


advertising agents: You and your competi- 
tors sold one new car to every twentieth family 
in the United States during the first half of this 
year. That’s fair enough. 

But some spots are even better. You sold one 
car to every seventeenth family in the New York 
suburban area. 

Some of the suburban towns are exceptional car- 
buying centers: have a lot of the kind of families 
that buy new cars and read the Herald Tribune. 


In the top buying-group of 175 suburban towns, 


you sold a new car to every 7th family during 
the first half year. In the middle buying-group of 
106 suburban towns, every 13th family bought a 
new car. All those places are far ahead of the 
national average. And the Herald Tribune peaks 
up impressively where car-buying is heaviest — so 
that the ratio of Herald Tribune families to car 
sales is surprisingly close for both groups of towns. 

Such facts prove that the industry is distinctly 
on the right track in CONTINUING to rely 
heavily on the Herald Tribune — whose audience 
is recognized as one of the strongest aggrega- 


tions of good buying power in all America. 


The homes illustrated are typical New York Herald Tribune 
homes, entered in our annual Yard and Garden Competition. 





NEW YORK — Mam Office: 230 West 41st Street °¢ CHICAGO — Guy S. Osborn, Scolaro & Meeker, Inc., 360 North Michigan Avenue ° 


DETROIT — Guy S. Osborn, Scolaro & Meeker, Inc., General Motors Bldg. 


ST. LOUIS — Guy S. Osborn, Scolaro & Meeker, Inc., Globe-Democrat Bldg. 


© BOSTON — M. L. Tyler, Little Bldg. © SAN FRANCISCO — Fenger-Hall Co., Ltd., 235 Montgomery Street © LOS ANGELES — Fenger-Hall Co., Lid., 


1151 South Broadway © SEATTLE — Fenger-Hall Co., Lid., 1004 Second Ave. 


e PARIS EDITION — New York Herald Tribune, 21 Rue de Berri. 
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New Stout Searab Car Shows Many Refinements 


Plan to Build 100 Jobs 
In 1936; Price is $5,000 


Detroit, Nov. 1—A new version 
of the Scarab car with a bullet- 


now traveling about the country 
under the direction of its de- 
signer, William B. Stout. This 
new car, which has never been 
publicly shown, is the first pro- 
duction model and others of its 
type are now under construction 
to fill orders already received. 

Stout has already announced he 
will build only 100 of these cars, 
and will place them in the hands 
of pre-selected buyers. 


The new Scarab shows many 
refinements. Electric push but- 
tons now open the doors, the up- 
holstery and interior trim have 
been improved, there is a new in- 
strument panel with new in- 
directly illuminated dials and new 
and more complete insulating and 
sound deadening materials are 
employed. 

Practically all the major struc- 
tural features of the first model 
are retained. The 8-cylinder V- 
type engine is in the rear sepa- 
rated from the passenger com- 





partment by a double sound proof 


bulkhead. At 


partment. 
The propulsion 


tial, are conventional in design | 
but are placed differently. With | 
the engine in the rear there is 
only a short drive to the rear 


axle, the usual propeller shaft be- | 


ing eliminated. The clutch and 


transmission are adjacent to the | 
engine and the driving controls | 
located at the front left seat are | 


the same as those employed for 
all cars. 

The spring suspension, as on 
the first model, is suggestive of 
an airplane landing gear with its 
“oleos” or oil shock absorbers. 
Improvements have been made in 
steering control. 


The car is unique in that it has 
no chassis. The body is formed 
structurally, as an airplane fuse- 
lage. The seven-passenger car 
weighs less than 3,000 pounds. 
Seats can be arranged at will and 





MODERNISTIC LINES of the rear of the Stout Scarab car. The 
engine is in the rear and this view shows the engine cover which, 
in a front engine car, would be called the hood. Radiator grille in 
this car is at the rear instead of the front. 


Nothing Rolls Like A Ball 


No other statement so aptly accounts for the 


growing preference by engineers for the ball 


bearing — where performance is 


any other 
New Departure’s 


esses and precision 


consideration. 
resources 


standards te 


valued above 


And a glimpse of 


for research, proc- 


1 


lls why so 


many of these ball bearings bear the name 


NEW DEPARTURE 





the front of the 
like form and a new interior, is |} car a short dummy hood covers 
the spare tire and baggage com- | 


units—engine, | 
sdutch, transmission and differen- | 





PASSENGERS ENTERING the rear door of the new Stout Scarab car which shows many improve- 
ments over the model introduced last year. 


i ann 
converted to davenport’ type 
couches. There is a table which 


can be set up when desired. Over- 
all length is no greater than a 
medium price car of ordinary de- 
sign. 

This model is priced at $5,000. 


Nash Dispatches 


Second Shipment 
Via Water Route 


Kenosha, Wis., Ni Nov. 1.—A sec- 
ond shipment of Nash and La- 
Fayette automobiles directly from 
Kenosha harbor to European 
ports left here Oct. 26 on the 
Norwegian freighter, Lukefjell, of 
the Fjell Steamship Line. They 
are destined for distributors in 
Holland, Belgium and Germany. 

The first shipment several 
weeks ago went directly to Lon- 
don via the Great Lakes-St. Law- 
rence waterway as an experiment. 
The project was described as a 
“complete success” by H. M. Salis- 
bury, Nash export sales manager, 
and the second shipment was or- 
dered. A third freighter of the 
same line will pick up another 
load at Kenosha on Nov. 10 for 
foreign ports. It will be the last 
shipment for the winter because 


spring. 








| was $365,021,000. 


Motors Boost 
Rail Traffic 
Says A. H. Swayne 
New York, “Nov. 1. 


earnings for the first nine months 
showed substantial increases over 


of the closing of navigation. Next | 


- Railroad | 


the previous year in the freight | 


revenues that accrued from auto- | 


mobile manufacturing and the 
use of automobiles, according to 
Alfred H. Swayne, vice-president 
of the General Motors Corp. 

Earnings on shipments of fin- 
ished motor vehicle parts and 
tires will again pass the hundred- 
million mark and are now esti- 
mated at $109,000,000 based on 
shipments made up to September 
30th, a gain of 29 per cent over 
1934. 

Iron and steel used in motor 
vehicle manufacture will produce 
this year approximately 190,000 
carloads of rail freight, and oil, 
coal, lumber and other supplies 
400,000 carloads. 

Highway and bridge building 
has been active which means that 
225,000 carloads of cement for 
roads and bridges and 800,000 
carloads of gravel, sand, stone, 
brick and asphalt for highways 
have been hauled by rail lines. 

In recent years, one-third of the 
freight classified as manufactures 
and miscellaneous in the Com- 
mission’s statistics and about 8 
per cent of the products of forests 
and mines have been traceable to 
the manufacture and use of auto- 
mobiles, Swayne said. In 1934, 
railroad revenue on this freight 





A GLIMPSE into the interior of the Stout Scarab car with the 
folding table in place ready for a luncheon en route or for use as @ 
reading table or even honeymoon bridge. 














THROUGH THE WINDSHIELD looking into the interior of the 


Stout Scarab car showing the arrangement of interior seating. 


The 


couch in the right of the body is an optional arrangement that can 


be changed at will. 





Canadian Board On 


Four of Factories 
Montreal, Nov. 1.—Members of 
the Federal Tariff Board, headed 
by Chairman George H. Sedg- 
wick, today began an inspection 
of plants in Woodstock, Hamil- 
ton and Ingersoll in connection 
with the inquiry they are con- 
ducting in the automobile indus- 
try in Canada. 


The board some time ago 
visited the plants of General 
Motors, Ford and Chrysler and 


is now interested in the factories 
that are producing parts. 

Public hearings are to be held 
shortly and representatives of all 
the manufacturing establishments 
engaged in the production of 
automobiles and parts will be 
given every opportunity to sub- 
mit evidence and argument be- 
fore the tariff is altered. 





ROOM 825 - + Commodore Hotel 


CONTINENTAL MOTORS CORPORATION 


SPACE C-6-7-8-9 Automobile Show 






field. 


@ With a brilliant new line of 1936 models 

. covering 94% of all potential business 
and offering, beyond all doubt, the greatest 
values in every price class... Nash backs up 
a promise made just a few short months ago 
—“Out to Win America on Value Alone!” 


Since the introduction of the 1936 
LaFayette on July 30, sales have doubled 
and even tripled in’cities and towns across 
America! Through the sensational X-Ray 
System, buyers are seeing with their own 
eyes that LaFayette is the ONLY car in the 
lowest-price field with ALL the vital engi- 
neering features of the highest- priced cars. 


WORLD’S FIRST SEAMLESS ONE- 
PIECE ALL-STEEL BODY—The new 
LaFayette andthe new Nash “400” offer a 
complete, seamless, one-piece all-steel top, 
steel floor, and steel body with girder steel 
frame! 


LARGER HYDRAULIC BRAKING 
AREA IN RELATION TO CAR 
WEIGHT THAN IN ANY OTHER 
CAR REGARDLESS OF PRICE!— 
LaFayette and the Nash “400” have big, 
oversized hydraulic brakes actually as large 
as those on one of America’s leading 1!4-ton 
trucks! 


A PROFIT OPPORTUNITY 
FOR DEALERS 
UNMATCHED IN THE 
PAST DECADE! 


1936 LAFAYETTE-—The biggest, roomiest car... the 
safest, best-engineered car... ever offered in the lowest-price $ 5 5 f..0. b. 
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DEALERS BY THE HUNDREDS ARE 
OW TEEENGS TO THE NASH-LAFAYETTE 


and up 
factory 


Now . . . with an amazing new kind of 
motor in the Nash DeLuxe ‘*400"’, so sensa- 
tional that we're offering $10,000 in cash 
prizes to find a name for it...and with 
Nash Ambassadors offering true motor car 
luxury at prices buyers formerly paid for 
smaller cars . . . Nash offers dealers a com- 
plete line of cars engineered far in advance 
of their times! 


And even more important... a franchise 
representing a revival of the GROSS PROF- 
IT OPPORTUNITY, with protected sales 
territories, that existed back in the most 
prosperous days of the automobile business! 


Since the announcement of the ‘“‘Out-to- 
win-America”’ drive hundreds of dealers all 
over the country have switched to Nash- 
LaFayette. Investigate these cars. Get all of 
the facts about them and about the franchise. 
Then decide whether you'd rather SELL 
them or sell AGAINST them! The Nash 


Motors Company, Kenosha, Wisconsin. 


MANDERS RONZANI NAGURSAI | 
225 " 215 235 
Ibs. os Ibs. ae Ibs. 


EVEN TWO OF THESE HUMAN 
PILEDRIVERS, from Chicago Bears’ mam- 
moth backfield, would fill the front seat of 
any other low-priced car. Nash ‘*400” and 
LaFayette seats are wider than in cars cost- 
ing 3 times as much! 


Nash Automatic 
Cruising Gear 
available on all 
“400” and Ambas- 
sador models at 
slight extracost. Cuts 
engine revolutions 
14g at high speeds, 


NASH AMBASSADOR SERIES—Brilliant, new 1936 ¢ 
models . . . sixes and eights. 125-inch wheelbase, luxurious f.0.b. 


et 


S669 


NASH DELUXE ‘400’—A big, luxurious, SUPER- 

SAFETY car with an amazing new kind of MOTOR! Costs 

little more to own and even less to rum than the smallest cars. 
Also Standard * ‘400”’ models. Priced at 


RT 


and up 


appointments...at prices buyers formerly paid for smaller cars. factory 


MORE HEADROOM THAN IN 
ANY OTHER CAR—EXCEPT ONE 
COSTING OVER $2,000!—This picture 
shows how much more headroom the buyer 
gets in LaFayette and the Nash “400”. 


SO POWERFUL IT’S LOAFING AT 70 
. ..80 economical that it uses less gas and oil 
than the smallest cars. . the new kind of 
motor in the new Nash “400” is based on a 
new discovery in engineering! All manifolds 
sealed inside the block 


NASH-LAFAYETTE for 1936 
Out Lo Wie America Or Value Mone!” 
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Output of Commercial Motor Vehicles Soars in’35 


New Production F igures 


A pproach | 1929 Record 


Detroit, Nov. 1. — Increasing 
recognition of the advantages in- 
herent in motor truck transpor- 
tation is reflected in the 1935 
production figures of American 
motor truck manufacturers. 


Indications are that 725,000 
units will be turned out of the 
factories by the end of the year. 
This represents a 21 per cent 
increase over 1934, and places 
this year’s production second 
only to that of 1929. A total of 
535,041 trucks were manufac- 
tured during the first 
months of this year. 


Up 28 Per Cent 


Added demand for American 
motor trucks abroad boosted 1935 
foreign sales 28 per cent over last 


eight 


year. The estimate for 12 months 
of foreign sales is 193,000 units, 
or more than a quarter of the 
total production. 


Studies on motor truck opera- 
tion completed during the past 
year by government agencies, in- 
dicate that the main reasons for 
shippers’ selection of trucks are 
economy, fast service and door- 
to-door delivery. 


Motor trucks paid over one- 
fourth of the motor’ vehicle 
special tax, although they con- 
stitute only an eighth of the ve- 
hicles registered. 

A survey recently completed by 
the Automobile Manufacturers 
Assn. indicates there are 48,000 
communities in the United States 


without rail service, and, there- 
fore, almost entirely dependent 
on highway transportation. 


Heard 7,000 Bills 

These communities represent 
nearly 7 per cent of the country’s 
population. Many of them came 
into being during the last 25 years 
largely because highways have 
made them accessible to the large 
industrial centers. 

The year 1935 marked the 
meeting of 44 state legislatures 
which considered 7,000 bills af- 
fecting motor vehicle production, 
sales and operation. 


Few Enacted 


Although numerous proposals 
for increased fees on trucks were 
introduced, few of them were 
enacted. Gross weights for two- 
axled vehicles were increased in 
two states and decreased in two. 
Reductions of gross weight limi- 
tations for three-axled vehicles 


were effected in two states and 
increased in two. There was a 
decided trend towards legislation 
reducing overall lengths of trac- 
tor-semi-trailers and other com- 
binations, five states reducing 
lengths of semi-trailers and four 
reducing lengths of other com- 
binations. 


The Federal government, for 
the first time, passed a law regu- 
lating rates and services of inter- 
state common and contract car- 
riers which became effective Oct. 
1, 1935. Enforcement of several 
provisions in the measure has 
been postponed until Dec. 1. 
These provisions deal with filing 
of tariffs and regulation of rates 
of common carriers, filing of 
schedules of contract carriers 
and receipts or bills of lading. 

Federal Control 

In addition to common and 
contract carrier control, the 
Commission is given authority to 


THE TURNOVER IN 


Fortune's 


Garages 


N ALMOST any business it’s the turnover that counts. And it’s the 


turnover in the well filled garages of FORTUNE readers’ homes 


that makes FORTUNE the Number One non-weekly magazine medium 


in America for selling passenger cars.* 


There’s a big automotive year ahead. An especially big one for 


manufactures who cash in on FORTUNE’s quality market of mass size 
—100,000 subscribers, 900,000 additional readers. 


Before you settle your advertising plans for 1936, check on whether 


you have a good schedule running in FORTUNE’s large well-read 


advertising pages—the best read, if we can believe what our subscrib- 


ers tell us, of any in the U.S. Because FORTUNE’s readers already have 


a lot of cars, they’ll be turning them in and buying more in 1936. 


® FORTUNE 


* This year FORTUNE carries more pages of passenger car advertising 
than any other non-weekly general magazine in the United States, 


135 East 42nd Street, New York City 





prescribe regulations on the 
qualifications and hours of serv- 
ice of drivers, equipment stand- 
ards and safe operation of ship- 
pers’ trucks engaged in inter- 
state commerce provided, if after 
investigation, the Commission 
finds such regulation necessary. 
If such regulation is made ef- 
fective, private carriers are sub- 
ject to other provisions of the 
Act including those which give 
the Commission the right to in- 
spect property, records, accounts 
and correspondence. 

The Act is regarded by many 
of its proponents as a means of 
turning traffic from the highways 
to railroads. There is little like- 
lihood that this will come to pass 
since the policy laid down in the 
Act is to promote the develop- 
ment of motor truck transporta- 
tion and to improve the relation- 
ship between motor carriers and 
other transportation agencies. 
State regulation along the lines 
of the Federal Act has been in 
effect in more than 40 states 
for some time but has not re- 
sulted in any serious diversion 
of traffic from motor carriers. 


Hudson Motors 
Adds to Dealer 


Organization 


Detroit, Nov. 1—A _ substantial 
number of sales outlets have 
been added to the Hudson Motor 
Co.’s aggressive dealer organiza- 
tion during the past few months. 
These new outlets are already in 
action with showroom and serv- 
ice equipment that are attracting 
marked attention. 

Among the new distributorships 
that have been announced are 
those of Revoir Motors, Inc., 
Syracuse, N. Y.; the Henley- 
Kimball Co., in Providence, with 
Cc. L. Nutter as general manager, 
and the Cullum Motor Co. in 
Amarillo, Texas. 

Outstanding among the new 
dealers are: John P. Nielsen & 
Sons, Hartford, Conn.; the South- 
west Motor & Truck Co., and 
the McMahon Motor Sales, in St. 
Louis; the Gentree-Jolly Co., in 
Oklahoma City; Rountree Motor 
Co., in Houston, Tex., and the 
John Stoll Moody Co., in Peoria. 

W. R. Tracy, vice-president in 
charge of sales, characterized the 
sharply outlined dealer interest 
as a barometer and reiterated 
that, with the quickening of busi- 
ness generally Hudson would 
double its output on the 1936 
Hudsons and Terraplanes. 


Moving Van Companies 
Facing Federal Curb 


Washington, Nov. 1.—The Fed- 
eral Trade Commission this week 
moved to curb moving van com- 
panies which claim ownership 
of facilities in excess of actuality. 
Charging unfair methods of com- 
petition it issued an order against 
the K & E De Luxe Padded Van 
Co., Inc., and the United Van 
Service, both of Jersey City, N. J. 

Among representations forbid- 
den by the commission is the ad- 
vertisement that either company 
owns 1,250, 1,200 or 1,000 vans, 
trucks or motor carriers or any 
number in excess of the actual 
number owned. The respondents 
are also directed to cease repre- 
senting that they have 600 offices 
in 250 cities of the United States 
and Canada, or more agencies and 
representatives than they actu- 
ally employ. 


Alabama Sales Up 


Montgomery, Ala., Nov. 1—Henry 
S. Long, chairman of the Alabama 
tax commission, reports that net re- 
ceipts from the state automobile li- 
cense tax for the fiscal year ending 
Sept. 30, 1935, totaled $2,623,759.89, 
compared with net receipts of $2,- 
377,064.54 for the 1933-34 fiscal year, 
or an increase of $246,695.35. 








Slogan Contest 
To Be Feature 
Of Chicago Show 


Chicago, Nov. 1—An added fea- 
ture of the Chicago Automobile 
Show, intended to stimulate at- 
tendance and demonstrate the 
interest of the automobile indus- 
try in cutting down traffic acci- 
dents, was made known today by 
H. T. Hollingshead, chairman of 
the show committee. 

The idea, worked out with co- 
operation of the Keep-Chicago- | 
Safe committee is to put on a/| 
safety promotion contest among 
Chicago high school students, who | 
have been asked by Mayor E. J. 
Kelly to submit either posters or | 
slogans or both. 

The winning slogans, along with | 
the other four best, from each | 
school will be eligible for the fi- 
nals. Principals of the schools | 
will choose the best from their | 
institutions, while a committee of 
artists and newspaper men will 
select the first prize winners of | 
the city. 

A booth has been set aside for 
the display at the show of the | 
qualifying slogans and posters. 
Their creators will be guests of | 
the management of the show, to 
be held at International Amphi- | 
theatre. 

This will be the second Chicago 
show to stress the importance of 
traffic safety. At the one last 
winter a slogan and essay contest 
was staged and it attracted en- 
tries from many parts of the 
country. 

Work on building the decora- 
tive scheme for the Chicago show, 
which is hailed as a _ $3,000,000 
effort, is being rushed. The first 
of the scenic effects were moved 
into the amphitheatre today. | 
Along with the complete lines of 
29 makes of cars, the trucks, trail- 
ers, motor coaches and accesso- 
ries, a highlight of the exposition | 
will be a style show in the central | 
arena, with furs valued at $500,000 | 
and the models who will wear | 





them furnished by the Associated 
Fur Industries, of Chicago. 


Coast Dealers 
Honor Vesper 


At S. F. Banquet 


San Francisco, Cal., Nov. 1.—F. 
W. A. Vesper, visiting president 
of the National Automobile Deal- 
ers’ Assn., was the guest of honor 
last Thursday night at a banquet 
staged for him at the Palace 
Hotel by members of the Motor | 
Car Dealers’ Assn. of San Fran- | 
cisco, and the Northern Califor- 
nia Motor Car Dealers’ Assn. 

Vesper and his chief aide in the 
national dealer organization, Jack 





Frost, spoke on matters of im- 
portance to all automobile deal- 
ers. The meeting was attended 


by leaders in the automotive in- 
dustry of the West, including 
William L. Hughson, past presi- 
dent of the NADA; Don Gilmore, 
president of the Motor Car Deal- 
ers’ Assn. of San Francisco; J. E. | 
French, H. O. Harrison and many | 
others. 

Arthur D’Ettel, manager of the 
San Francisco dealer body, was 
in charge of the program and the 
entertainment, which featured a 
number of local radio and night 
club stars. 


Republic Steel Ends 


Record Nine Months | 


Youngstown, O., Nov. 1.—Re- 
public Steel Corp. reported its 
best nine months’ earnings since 
the company was organized six 
years ago. 

A net profit of $507,731 for the 
third quarter gives the company 
a net profit of $3,264,295 for the 
first nine months, officials said. 
The quarter report compares with 
a new net profit of $992,329 for 
the third quarter last year. 

The nine months’ profit com- 
pares with a net loss of $2,998,600 
for the same period in 1934. Fig- 
ures do not include earnings of 
the Corrigan, McKinney Steel Co., 
recently acquired. 
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man than it haSeyer been. Even one large oil 
company advertises sely about “cupfuls”’. 
wners want more mileage. 
Thrift.has been forced on America, but this hasn’t 
killed the 

















ire of almost everyone to have an 
automobile. The-difficulty is that most cars have 
out-grown (in size an the idea of really 
low cost and maintenance, which obvi 
a tremedous selling field for the Willys. The 1936 
Willys line has been improved in appearance, 
in seating comfort, mechanically, and now obtains 
five more miles per gallon (up to 35 miles per 
gallon). All models can be seen at the New York, 


The new Panel wins all 
arguments for low-cost 
deliveries. 
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The Willys 77 Sedan 
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S, and other automobi 








Over 6,000 Willys Mode Ss are running in Los 
Tribute to the product itsel 
$ energetic dealers. Human nature i 
same there as in other parts of the c try and 
endasmaller 


Angeles county 











most people, everywhere, want t 
part of their income on oring so as to have 
more for ot €ssities and pleasures. 







If you can visualize the large number of people 
in your community unwilling or unable to pay 
for expensive motoring, or the large field for low 
priced commercial units, write or wire us for 
our profitable dealer proposition. 


TheCoupe where lowest- 
cost, speedy transporta- 






T he Willys Coupe 


WILLYS-OVERLAND 


TOLEDO 


* OHIO 
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General Foods Chief Views Rep 


o—-——— ------ 


Points Out Possibilities 
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In Many Different Fields 


New York, Nov. 1.—Speaking 
before the National Sales Execu- 
tives Conference at the Biltmore 
Hotel recently on the _ subject 
“Tt’s about time we analyzed our 
opportunities,” Clarence Francis, 
executive vice-president of the 
General Foods Corp. pointed out 
in that the overproduction clamor | 
in all lines of trade and business 
including advertising is nothing 
more or less than a bugaboo built 
up in the minds of those who 
fail to see the opportunities ahead. 
He took a sharp crack at the 
automobile business by showing 
his audience that practically 90 
per cent of the cars and trucks 
now on the road were of an age 
that needed replacement and that 
these cars plus “thousands of dil- 
apidated and unsafe trucks rep- 
resent an economic waste.” 


Need Sales Activity 

Francis stated that the modern 
sales manager is a product of 
modern industrialism and that 
business today pivots around him. 
With business on many fronts 
better than in previous years, 
greater activity is needed in sales, 
he said. A closer survey of condi- 
tions as they actually exist should 
be made, he asserted. 

He commented on the fact that 
so far there was no cure-all for 
lack of business and that while 
there are no new markets on the | 
horizon, the American manu- 
facturer needs only to realize 
that there exists in the country 
today areplacement market which 
so far has not been tapped in any 
line of business. He cited the} 
facts as he had gathered them in 
various lines from clothing, shoes, | 
women’s apparel, food, houses, the | 
small number of homes lighted 
by electricity or using gas and 
drew a picture of the rusted and 
dilapidated ghosts of automobiles 
that rattle along the streets each 
and every one a menace to traffic 
and life. From the facts given by 
the speaker, over production of 
any commodity in the United 
States has a long way to go before 
it becomes an economic problem. 
He stated that the past six years 
has been a period of hand to 
mouth living and that today 
every human being is a potential 
customer for the things that are 
needed to make life better and 
more comfortable. 

Banks Loaded 

From the standpoint of the 
automobile business, he suggested 
that the 1935 production figures 
were merely a drop in the bucket 
to what they should be and with 
the materials of living worn to a 
frazzle, the replacement market | 
in every line including automo- 
biles is the greatest the world has 
ever known. 

“With the banks loaded with 
money” he added, “and people 
down to their last suit of clothes 
and living in homes that need re- 
placement we find the American 
public driving cars that should 
be run off the road. They can’t 
run fast enough to get out of the 
way. They are wasteful of the | 
very things that are needed to 
make them run. The tires are | 
worn out and one can go out on 
a holiday trip and find that ap- 
parently America has gone to rust 
to judge from the jallopies found | 
on the road. 

Rattle-Trap Cars 

“When the American today | 
gets out of his out of date house | 
what does he do? Why, he gets 
into an equally ‘rattle trap ex- 
cuse’ for an automobile. The 
total number of cars in use in| 
1934 was 23,400,000. Lets look at | 
them. About 23 per cent are 
three years old, 38 per cent four 
to six years old and 34 per cent 
of them seven years and older. 
A car seven years old is the} 
jallopie I am talking about. Re- 
placing the oldest ones would 
mean a production of over eight | 
millions of cars regardless of the | 
list price and a production of that | 





| car 


size is beyond the facilities of our | 
manufacturers. 

“If we include the 38 per cent | 
four to six years old for replace- | 
ment for no other reason that 
they are now too expensive to 
operate because of repairs needed | 
then we will add another seven | 
million cars and again we find| 
that the opportunity for more and 
better business faces no bugaboo 
of over production such as timid 
statisticians tell us is in the offing. 


Few Good Roads 
“Any motorist who spends any | 
time in his car will tell you that | 
we haven’t enough good roads to | 
accommodate the cars already on 
the road. We have actually only 
272,000 miles of roads that can be 


272, 


called hard surfaced state high- 
ways out of three million miles 
of roads in the United States. 
Here again is a challenge to those 


who say we are over expanding | 
on roads. The fact is that we have | 
mile | 


actually only a tenth of a 
of good roads for every car that 
will be licensed to run on the 
roads at the end of 1935. 
the automobile manufacturer 
going ahead for 1936 we shall 
need more roads than ever before 


for the coming year and as the} 


replacing 
cars 


increase by 
and uneconomic 


car sales 
the unsafe 


now in use we shall have to make | 


tremendous increases in our roads 
year by year.” 
Francis wound up 
with, “The critic who says we are 
over producing is blind to our 
necessities. Over production? We 
haven't begun to produce one 
third of what we need. The small 
per capita production of actual 


offered lit YCUrE 


With | 


| six years 


his speech | 


necessities is a challenge to in- 
dustry and the sales executives 
in all industries. The engineers 


| are ready and the obvious job is | 


sales and advertising to rebuild | 
America, a job which will last 
for decades. 
Beauty Keynote 

“Nothing that has gone before | 
should be considered sacred. The | 
market ahead of us for the next 
is a market entirely 
different from the past six years. | 
People have been patching up| 
things including cars, doing things 
contrary to their natural prefer- | 
enses. Our people want more than 
bare necessities. Human nature 
has not been changed by the de- 
pression, People can be persuaded 
to buy and therefore in that per- 
suasion advertising must change. 
The copy in the various media 
must change. The biggest change 
has already taken place in the 
motor car industry. Beauty is 


lacement Market 


| ists who buy 


the keynote. It pleases the public 
and so advertising men must 
produce copy that will please 
and not the boss. The building 
of the Pyramids was childs play 
compared with the replacement 
of what America needs. The 
automobile men are seeing the 
picture and all other industry 


| must get busy.” 


Penalize Owners 


Nov. 1.—Illinois motor- 
new or used cars in 
other states must secure certificates 
of title from those states or on their 
return pay a $15 title investigation 
fee to the Illinois secretary of state. 
This is the gist of a recent amend- 
ment to the motor vehicle act, ac- 
cording to J. H. Braun, general 
counsel of the Chicago Motor Club. 

“The purpose of the law,” Braun 
said, “is to penalize those motorists 
who go outside the state to buy 
their automobiles in order to avoid 
the Illinois tax.” 


Chicago, 


gGwves dealers 
the most spectacular sales advautage 


great Anew Gr 
The Graham Superchirge 


Series 


110 


More horsepower per pound of engine weight than 
any automobile motor ever built! Highest motor 


efficiency yet achieved in an automobile. Sparkle, 


smoothness, acceleration! All the inherent economy 


and flexibility of a six with the vast power resources 


of an eight cylinder engine almost twice as large! 


! 


The Graham Canalier 


Series 


~ 


gO 


Luxury, riding comfort, performance, economy sur- 
passing the best you have heen accustomed to expect 


in cars priced to compete with the Cavalier. None of 


the sameness here that you find in other cars. None 


of the familiar characteristics of mass production. 


The Graham Cusader 


The Crusader stands aloof and apart from the crowd 


—in performance and quality as well as style. So 


far superior in riding comfort that there is simply 


no comparison. The Crusader leads the way! 








Ann Arbor, Mich., Nov. 1. 
Seeking data on better roads, 
proper taxation, vehicle restric- 
tion and safety, the Engineering 


department of the 
of Michigan has com- 
of motor vehicle 


Research 

University 
pleted a study 
transportation. 


Prof. John S. Worley under- 
took the investigation under the 
auspices of the Fruehauf Trailer 
Co. The work was begun last 
December and _ assisting Prof. 
Worley were a number of state 
officials, owners of trucks and 
trailers and various others inter- 
ested in the analysis. 

There are 99,304 miles of high- 
ways comprising various 


types. | 
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U. of M. Savant Completes State Highway Study 
Prof. John S. Worley Lists 


Transportation Investments 


County and township roads total 
77,619 or 78.17 per cent; city and 
village streets, 12,832 or 12.91 per 
cent and the state trunk system, 
consisting of 8,229 miles of inter- 
urban and 624 miles of urban 
highway represent 8.92 per cent 
of all state roads. 


Total investment in good roads 
has grown from a total of $15,- 
000,000 in 1918 to a present value 
of $235,017,625 requiring an annual 
maintenance cost of $3,889,869 as 
indicated in the 1934 budget and 
an annual administration cost of 
$135,247. Both of these figures, 
the report shows, are consider- 
ably lower than those of 1929 
and 1930. 

Matched 


against these figures 


representing the actual 

in motor’ vehicles 
roads. These include 
an investment of 
The value of all 
is listed as $1,134,- 


are those 
investment 
using the 
trucks with 
$134,639,000. 
transportation 


808,000. The report does not indi- 
cate the additional sum needed 
to operate the vehicles. 

The total investment in roads 
for Michigan has been collected 
direct from the motor vehicle 
owner with the exception of a 
bond issue of some years ago of 


There was also a 
contribution of $38,- 
certain trunk lines. 


$50,000,000. 
Federal aid 
174,131.15 for 
Best in 1934 

The license fees and other taxes 
imposed on the motor car owners 
as well as the trucks and trailers 
has created a refunding fund as 
of December 31, 1934, amounting 


to $24,573,049.46 which will enable | 
of Michigan to retire! 


the State 


its road bonds in their entirety 
in 1944. 

The total motor vehicle regis- 
tration in 1934 amounted to 1,027,- 
064 passenger cars, 123,865 trucks 
and 92,309 trailers. These totals 
were exceeded in the years 1928, 
1929, 1930 and 1931 for both cars 
and trucks while trailer usage 
reached its highest point 1934. 

For the first time accurate data 
has been obtained on the density 
and distribution of highway traf- 


in 


fic. The average traffic on the 
state highways in 1930-31 over 
7,691 miles of road was 1,144 ve- 


hicles per day. County road traf- 
fic amounted to 190 per day and 
township highways accounted for 
22 vehicles per day. 

Based upon the Eastman Report 
for the year 1932 and covering the 
ton haulage of trucks the report 
calls attention to the fact 
should the Government follow 
its policy of regulating only com- 





The beauty of these great new Grahams is apparent to anyone. But the 
performance is something we do not even undertake to describe—some- 
thing without parallel in your experience. Drive a Graham—then wire 
Graham about exclusive, protected territory where you can operate as an 
independent merchant— your own boss—on good discounts—at a real profit! 


GRAHAM- 








PAIGE 


SUPERCHARGER wil 


MOTORS 


1. CHANGE 


CORPORATION ¢« DETROIT, 





THE TREND OF THE WHOLE INDUg 


P 4 sect WON inl 0 





MICHIGAN 


TRY 


ite 


that | 


mon carrier transportation the 
facts developed show that there 
will come under the jurisdiction 
of the Interstate Commerce com- 
mission only .23 of 1 per cent of 
the ton mile revenue transporta- 
tion. 

If the Congress should elect to 
all interstate truck trans- 
then the ratio will be 
increased .59 of 1 per cent. Gaso- 
line taxes collected in Michigan 
for 1934 after refunds and cost 
of collection amounted to $20,- 
679,044. 


regulate 
portation 


Stresses Safety 
Gross weight taxes less cost of 


collection and less $148,806 for 
cost of license plates amounted 
to $13,752,834 for the same period. 


Since 1918 the total amount of 
weight and gas taxes has resulted 
in a total of $401,366,639 paid in 
by the users of both cars, trucks 
and trailers for using the state 
and other highways. 


Prof. Worley in his summary 
|ealls attention to the fact that 
today the automobile is the prin- 
cipal means of conveyance and 
cites its benefit to the family. He 
says the motorbus is furnishing 
|one of the most _ satisfactory 
means of passenger traffic and its 
value is entirely economic since 
trucks and trailers contribute to 
comfort and well being of every 
one from the standpoint of serv- 
ing the necessities of life in the 
shortest possible time from the 
farm or the manufacturer. 


Safety on the highways is 
| stressed and the report contains 
much in the way of weight limit- 
| ations, speed regulation by means 
| of proper road signals and roads 
to be built of certain thickness of 
| pavement incorporating new de- 
signs. These will permit better 
| time being made without depend- 
ing upon the vehicle operator be- 
| ing required to make critical de- 
cisions. The subject of new ways 
to determine taxes occupies a 
part of the report and concludes 
| that section by announcing that 
a more equitable method of pro- 
rating of the annual costs among 
motor vehicles will soon be ready 
for publication. 


Reduced Price 
Is Announced 


By Blue Book 


| Chicago, Nov. 1.—Announce- 
ment of the appearance of the 
new 96th edition of the Blue Book 
and Red Book was made today by 
the National Used Car Market 
| Report, Inc. These books, just 
| off the press, are being mailed to 
motor car dealers and other sub- 
scribers in the United States, 
Canada, and abroad. 

It is also made known that, due 
to the increased number of sub- 
scribers built up by these publi- 


cations, their yearly subscription 
| prices have been drastically re- 
duced. 


Coincident with the holding of 
the New York automobile show, 
the National Used Car Market 
Report has established headquar- 
ters at both the Commodore Ho- 
tel and the organization’s New 
York office, in the Fisk bldg. 

The new edition contains the 
latest available information, in- 
cluding prices and specifications 
of 1936 models, used car valua- 
tions for 1935 and preceding mod- 
els, motor and serial numbers by 
years, and other data covering 
both passenger cars and trucks. 


Bridgeport Show 


Bridgeport, Conn., Nov. 1.—Plans 
are being completed for a_ salon 
automobile show to be held in the 
lobby, parlors and ballroom of the 
Stratfield Hotel here Nov. 16 to 23 
by the Bridgeport Automotive Assn. 
It will be the third salon show to 
be staged by the association, which 
prior to two years ago held its 
annual exhibits in the State Armory. 


Ribbon Ga- 
is pres- 


Johannes Schiott, Blue 
| rage, Inc., Dodge dealership, 
ident of the BAA. 
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Industry’ s New Model Date ‘Spurs Export Sales 


Reciprocal Trade Treaties 


Seen as Key to Prosperity 


Detroit, Nov. 1.—A foreign trade 
advantage of the practice of in- 
troducing new car models at this 
time of the year is cited by 
Robert C, Graham, chairman of 
the export committee of the 
Automobile Manufacturers’ Assn. 
and vice-president of the Gra- 
ham-Paige Motors Corp. 

“The introduction of new car 
models in the Fall is a double 
boon to the export sales man- 
ager,” said Graham. “For the 
first time it enables us to enter 
the southern hemisphere markets 
with new models at the begin- 
ning of their major selling season. 
We will also be in a position to 
introduce our new models at the 
European shows. 

“Recovery in our export markets 
during the past two years has 
been strongest in the southern 
hemisphere and with new models 
available as they move into their 
Spring season, we might well 
market 60 per cent of our export 
volume in those countries during 
the next year. 

“The effect of this change in 
date should mean more stable as 
well as increased employment. 
We believe our overseas sales 
during the next model year may 
well exceed 650,000 units. That 
will mean employment — direct 
and indirect—in automobile, parts, 
tire and related industries for 
more than 125,000 men. This 
change in model date is the most 
favorable development for our ex- 
port business since the Reciprocal 
Trade Agreement Act. 

“Our insistent and consistent 
support of the trade agreement 
negotiations is daily reinforced by 
the conviction that our farm 
problem is tied up with our for- 
eign trade problem. There must 
be a substantial increase in our 
two-way world trade if the farmer 
is to sell his surpluses abroad. 
And if he is unable to sell his 
surpluses abroad, then our domes- 
tic market for motor vehicles suf- 
fers proportionately. 

“To sell more abroad, we must 
naturally buy more. The claim 
is made that to buy more from 
abroad means decreased employ- 
ment in the United States. In 
some special instances, that might 
be true. Generally speaking, it is 
not. In the first place, more than 
5,000,000 persons are today de- 
pendent for their livelihoods on 
our foreign trade. In the second 


TFKoamack in Lhe 


DESIGNeDEVELOPMENT@MANUPACTURE 


INTERNAL COMBUSTION ee 





place, the price we pay a foreign 


producer for his commodity repre- | 


sents probably not more than one- 
third of the retail price in the 
United States. 


The rest of that | 


price goes to transporters, retail- | 


ers and others here. 
“That business in all 
recognizes the need for more 


nations 


and not less—world trade, was in- | 


dicated last June when the busi- 
ness men of the 50 leading na- | 


tions went on record wholeheart- | 


edly for the principles of our | 
government’s foreign trade pro- 
gram, including the most-favored- | 
nation clause, which the automo- 
bile industry in this country was 
among the first to support. The 
welfare of the millions of Ameri- 
can workers engaged directly and 
indirectly in our foreign trade is 


vitally linked with the vigorous | 


and continuing administration of 
our reciprocal trade agreements 
program as a governmental- ae | 
a partisan- pony.” 


Lack of Capital 
Goods Stimulus 


To Employment 


Muskegon, Nov. 1.—The age-old | 
law of supply and demand, oper- 
ating under a renewed confi- 
dence, will again prove itself in 
1936 if the “breathing spell” for | 
business is maintained, according 
to W. R. Angell, president of 
Continental Motors Corp. 

“The presently exhausted sup- 
ply of capital goods must be re- 
filled,” Angell said in a statement 

issued today. 
“The vast re- 
placement 
market, dor- 


| 


| 
| 
| 


° 
San Francis 


mant during the | 
| the 20th annual Pacific Automo- 


| bile Show in the San Francisco 


past five years, 
must soon 
assert itself. | 
These _ condi- 
tions furnish) 
opportunity. 

“The spirit of 
confidence in| 
W. BR. Angell the future,” he| 
continued, “augmented by expand- | 
ing credit, will enable industry to | 
meet these demands, assist and | 
expand employment and benefit 
every citizen of these United 
States. 


POWER 


FOR EVERY PURPOSE- 


TRUCK 
INDUSTRIAL 
AGRICULTURAL 
AIRCRAFT 
PASSENGER CAR 
TRACTOR 


COMPLETE—Centinental Motors 
Corporation's service to its cus- 
tomers is just that. Whatever the 
application, Continental stands 
ready with years of specialized 
experience, and a model con- 
ceived and built with the definite 
problems and conditions of that 
service always in mind. 


Be sure to see the Continental 


MARINE 


Exhibit at the Automobile Show. 


ee ntinmatel Motors [orporation 


DETROIT & MUSKEGON MICHIGAN 


| city, together with a large crew 


| Then, 


Ready to 


San Francisco, Nov. 1. ih | is 
in readiness for the opening of 


Exposition Auditorium tomorrow. 
For the past 10 days motor car 
dealers and distributors of this 


of decorators and the managerial 
staff of George Wahlgreen, vet- 
eran automobile show impresario | 
who is again managing the show 
for the San Francisco Motor Car 
Dealers Assn., have been working | 
day and night to complete prepar- 
ations for the exhibit. The show, 
scheduled for Nov. 2 to 9 inclu- 
sive, was called off due to a 
strike of the automobile mechan- 
ics. Then, when both sides agreed 
to arbitration, the show was re- 
instated and the management and 
exhibitors had to make up for 
lost time. 

The automobile show committee 
of the dealer body, headed by Le} 
Roy Spencer, has been actively | 
engaged in assisting the exhibit- 
ors and in co-operating with east- | 
ern factories ever since the show 
was re-instated. When the show 
was cancelled, all arrangements 
for exhibits were cancelled, too. | 
when the show was re- 





| scheduled with the signing of the 
| armistice by the striking mechan- 


| ics and the dealers, 


| urging 


wires began 
in on factory officials 
them to re-instate the 
orders for show cars and to rush 
them to the Pacific Coast by ex- 
press in time for the opening of 


pouring 


the show. 


“Demand for space in the show 


| proves that dealers and distribu- 
| tors are anxious to get their dis- 
| plays in the show and there will 


| be no 


| Gilmore, 


when the 
” said Don 
Motor 


empty spaces 
exhibit opens tomorrow, 
president of the 


|Car Dealers Assn. of San Fran- 


| shipped by express 


| opening. 


cisco. “Several of the exhibitors 
arranged to have special exhibits 
in order to 
get them here in time for the 
It is generally believed 


| that more brand-new models will | 


| previous San Francisco automo- | 


be displayed this year than in any 


bile show. 
When the show was salle 


co Show 
Swing Doors 


it was necessary to cancel the 
arrangements for talent. Jack 
Benny was to have been the head- 


that the show had been cancelled, 
he made other arrangements. 
Therefore the automobile show 
management had to resort to local 
talent. A local soprano, Helene 
Hughes, will entertain, with Ed- 
win Imhaus, billed as an “oper- 
atic tenor.” This year one of the 
local boys will swing the baton. 
Claude Sweeten, home _ town 
maestro, will furnish the show 
music, with his orchestra appear- 
ing both afternoon and evening 





throughout the show period. 


Cause W aste 


Flint, Mich., Nov. 1—Tests con- 
ducted before the Society of Auto- | 
motive Engineers group, and at the | 
University of Michigan, according to | 
the AC Spark Plug Co., disclosed | 
that dirty or badly worn spark plugs | 
cause a waste of one out of every | 
10 gallons of gasoline. 


TAXIS DRESSED UP in mo- 
hair velvet upholstery are the 
latest thing in Chicago where 
2,000 new cabs recently went into 
operation with Velmo the fabric 
manufactured by Goodall-Sanford 
Industries. Velmo is also used 
on many of the country’s crack 
trains and by leading bus lines. 


2,000 New Taxis 
Start Work With 
Velmo Mohair 


Chicago, Nov. 1.—Two thousand 
new de luxe taxis upholstered in 
Molano quality Velmo, a mohair 
velvet made by Goodall-Sanford 
Industries, have been put in op- 
eration in Chicago. 

Mohair velvet is known in the 
transportation, automotive and 
homefurnishing fields. Velmo is 
used in the “400” crack train of 
the Chicago-Northwestern; in 
New York Central’s air condi- 
tioned coaches, and in the stream- 
line coaches of the Boston & 
Maine. 


The 1936 standard and de luxe 


liner, but when he was informed | F°™tiacs; the 40 and 60 models of 


the new Buicks; the 1936 Plym- 
outh and Dodge use Velmo up- 
holstery. De luxe buses of the 
Eastern and the Central Grey- 
hound lines, Pierce-Arrow’s de 
luxe 15-passenger buses, also use 
the material. 


Velmo’s story, according to the 
makers, is due to its great dura- 
bility, appearance, cleanliness, 
coolness, and comfort. 


These qualities were deciding 
factors in the choice of Velmo for 
the new Chicago cabs. 


Develops New Wiper 

Mich., Nov. 1.—Sparks- 
Co. has introduced a 
windshield wiper which 
is now being manufactured on a 
production basis. The wiper will 
round out an extensive line of auto- 
mobile accessories marketed under 


Jackson, 
Withington 
new type 


| the Sparton trade name. 


HOWEL WEAXINGTON 


48TH STREET AT LEXINGTON AVE.,NEW YORK 


Where to stop when you go to New York. 800 


rooms with bath, $3 and up. Dinner and Supper 


dancing with OZZIE NELSON and his erchestra. 


Charles E. Rochester, Mgr « National Hotel Management Co., Inc +» Ralph Hitz, President 
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Good automobiles take people places 


Good advertising takes products places 


Despite astonishing refinements each year, 


the basic concepts of both remain the same 


T was a pioneer in the automobile 

field who first defined motor cars as 
“Transportation”. In so doing, he estab- 
lished a policy which revolutionized the 
motor industry throughout the world. 
For up to that time, the adolescent auto- 
motive industry had described its 
wares as “Pleasure Cars”. Its scope was 
limited. 

In those days, some 30 years ago, ad- 
vertisers held the same _ short-sighted 
views of advertising. It was considered as 
no more than “General Publicity” and 
“Keeping the name before the public”. 
It, too, was limited. Like the motor car. 
it was identified by the display noise it 
made. rather than by the distance it 
would carry an advertiser. 

Advertising First Defined 
Just as one man revolutionized the con- 
cept of the motor car by being the first 
to define it as “Transportation”, Lord & 
Thomas were the first to lift advertising 
out of its early narrow groove by defining 
it as salesmanship-in-print. “Give the 


consumer, in an interesting way, the 
Reason-Why it is in his interest to buy 
your wares.” In 30 years, no better defini- 
tion has challenged it. In 30 years, no 
comparable list of clients have profited 
so proportionately by the hard applica- 
tion of this basic principle, as practiced 
by Lord & Thomas. We speak from 
experience gained from clients placing 
$500,000,000 
in advertising in the past 63 years — 
$180,000,000 of it in the last five years 
of the depression. 


New Models on Old Principles 


While automotive manufacture has never 


through us more than 


departed from the basic principle of 
transportation which brought good cars 
within the reach of most, each year brings 
new refinements. The modern stream- 
lined marvels which pick their sleek 
way through today’s traffic would choke 
at the sight of a high-hipped old pioneer 
model chugging along. Yet the same com- 
bustion concept runs them both, un- 


changed. 


Advertising Shows New Accessories 
In the same way, Lord & Thomas has 
undertaken — day by day. year by year — 
to improve and refine its original concept 
of advertising as salesmanship-in-print. 
In new art treatment, in putting research 
to ever more exacting tasks. in copy test- 
ing, and in radio showmanship, Lord & 
Thomas exhibits have continued to draw 
the crowds. Yet the basic concept remains 
the same. Nor will it change. despite new 
models, colorful sales appeals. and the 
subtle consumer attractions which distin- 
guish each year’s campaigns. 

Is your Advertising Appeal Outmoded? 
Check your advertising for its value as 
salesmanship-in-print. Is it taking your 
product places? Perhaps its running costs 
are high—it may be knocking from the 
wrong kind of Reason-Why fuel. Per- 
haps it needs one or two 1936 sales 
accelerators. Some of our greatest sales 
trips are being made these days with 
products in which others failed to find 
the winning Transportation Idea. 


LORD & THOMAS © advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 


Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 





Head Urges 


Cleveland, Nov. 1. 
will see a_ substantial 
ment in employment 
throughout the country 
sharp decline in the 
people on relief, it was predicted 
by C. J. Stilwell, 


conditions 
and 


president of the National Machine | 
Tool Builders Assn. 


Stilwell based his statement on 
statistics contained in a survey 
on the subject of “Machinery 
and Employment,” which has just 
been completed by the National | 
Industrial Conference Board, and 
was presented to the association 
at its annual convention in Hot 
Springs, Va. by Vaso Trivanovitch 
of the National Industrial Con- 
ference Board. 


Machines an Influence 


“The figures presented in the 
survey,” Stilwell said, “point con- 
clusively to the fact that progres- 
sive mechanization is one of the 
most powerful influences which 
make for increasing employment. 
If past experience is to be re- 
peated, this year’s remarkable in- 
flux of machine tool orders, 
indicating further advances in 
mechanization and plant effici- 
ency, will be reflected in the near 
future in a broad rise in employ- 


Next spring, 
improve- | 


al 
number of | 


vice-president | 
of the Warner & Swasey Co., and | 





ment.” 

This conclusion, Stilwell pointed 
out, is contrary to the popular 
impression held in many quarters 
that machinery causes unemploy- 
ment by “putting men out of| 
jobs.” 

“Of course, 


Stilwell said, “the 


installation of one certain ma-| 
| added to factory employment, but 


chine in a certain plant may at 


DURING THE 
AUTOMOBILE SHOW 
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STAY AT THE ROOSEVELT 


The Roosevelt has always been a favorite with 
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Substantial Employment Gains Seen by Spring 
Machine Tool Builders ~ “ ; 


Mechanization 


that moment displace some men. | 
But from the long-term point of | 
view machines create jobs, rather | 
than destroy them. Machines | 
make possible better products at 
lower prices. This makes pos- 
sible greater volume, which in 
turn results in the hiring of more 
men. At the same time vast 
numbers of additional jobs are 
created in the distribution and 
servicing of these products. 


Automobile Example 


“The automobile is the out- 
standing illustration of this prin- 
ciple. Mechanization has made 
possible a constant lowering of 
the price; the lowering of the 
price has multiplied the volume, 
thereby giving jobs to thousands, 
selling and servicing have pro- 
vided occupations for still more 
thousands in sales agencies, ga- 
rages and gasoline stations. And 
this does not even take into con- 
sideration the many more thou- 
sands of men employed by parts 
and accessories manufacturers, 
suppliers of raw materials such 
as steel, wood and paint, and in 
the transportation of these ma- 
terials. 


“Especially interesting are the 
statistics, in the board’s report, 
showing the enormous increases 
in people engaged in transporta- | 
tion, sales and service. In 1870, 
for instance, according to the re- 
port, only 23.5 per cent of people | 
employed were engaged in trade, 
transportation and service indus- 
tries. By 1930 this had risen to 
47 per cent. In short, multiplying | 
production efficiency has not only 








executives in the automobile industry. Itsloca- 


tion is most convenient, only two blocks from 


Grand Central Palace. 


Private passageway 


from Grand Central Terminal to the lobby. 


In the Grill... 


Bernie Cummins, The Rhythm King 


and his Roosevelt orchestra, and other stars of radio, 


stage and screen. 


Daily rates from 


$4.00 


uNiTED 
Th ROOSEVELT 


MADISON AVENUE AT 45TH STREET, NEW YORK 


Bernam G. Hines, Managing Director 


| is 
| during 
|to years of prosperity. 
| port shows that during the last 


| Stratton Corp. 





STREAMLINED TRUCKS are being introduced at the New York Automobile Show by the White 


Motor Co. in the first exhibit the company has had in the Gotham classic in 20 years. 


Sakhnoffsky styled the new Whites. 


White Trucks in Gotham 
Show After 20 Year Lapse 


has actually more than doubled 
the number of jobs in distribut- 
ing, selling and servicing. 


Create New Jobs 


“Furthermore, the report points 
out that mechanization plus in- 
ventive genius has been respons- 
ible for the development of the 
new industries which have in the 
last 30 years caused most of the 
increases in employment, both in 
manufacturing and distribution. 
Eighteen new manufacturing in- 
dustries alone—among which au- 
tomobiles and electrical machin- | 
ery have been the leaders—-have 
been responsible for two-fifths of 
the 1879-1929 increase in per cap- 
ita employment in manufacturing, 
not to mention the hundreds of 
thousands of jobs which they 
created in the sales, servicing and | 
transportation of these new prod- 
ucts. 





“Perhaps the most significant 
feature of the report of the Na- 
tional Industrial Conference Board 
its figures on unemployment 
depressions as compared 
The re- 


30 years whenever business has | 
been reasonably good the ratio of 
unemployed workers to the total 
number of people able and willing | 
to work has remained substanti- 
ally unchanged. This refutes the 
claims of those who insist that 
unemployment has increased be- 
cause of technological improve- 
ments. During depression periods, 
the report states, employment 
drops off directly in proportion 
to the decline in volume of busi- 
ness, 


“The fact is that when progress 
stops, employment naturally re- 
cedes. In the system under which 
our American business is set up, 
there can be no progress without 
advancement in mechanization. | 
When this advance is resumed, 
progress is 2sumec —and employ- 
ment begins to increase. 





“T am confident that this year’s 


| remarkable rise in machine tool 


sales presages a broad upturn in 
employment next year.” 


Briggs-Stratton Report 


Best Nine Months’ Profit 

Milwaukee, Wis., Nov. 1.—The 
largest nine-month earnings for 
any similar period since 1929 was 
reported Oct. 25 by Briggs & 
here, manufactur- 
ers of automobile accessories and 
gasoline motors. 


The firm revealed that net in- 
come after all charges for the 
nine months ended Sept. 30 was 
$919,996, equal to $3.06 a share on 
the common stock outstanding. | 
This compares with net of $541,- 
941, or $1.80 a share, in the same | 
period of last year. | 


The nine-month earnings this 
year are larger than the $882,353 
total for the full 1930 year and 
exceed the full year incomes for 
all years since then by a large 
amount. 


|Carlo Elegance 


| heavy 


New York, Nov. 1.—For the 
first time in 20 years, White 
trucks are being exhibited at the 
New York Automobile Show. 
Fully streamlined, they were 
styled by the Count Alexis de 
Sakhnoffsky, noted _ industrial 
stylist and winner of the Monte 
Contest Grand 
Prix for six consecutive years. 

In addition to the industry’s 
first cab with automatic air con- 
ditioning, emphasis has_ been 
placed on new safety features de- 
signed to meet traffic conditions. 
These safety features begin on 
the inside of the new Whites and 


| are carried through to the driver’s 


The chassis, which must be 
because it must bear the 
strain of heavy loads; the trans- 
missions; the axles; and _ the 
steering gear are built through- 
out of rugged, doubled, heat- 
treated steel, assuring the maxi- 
mum in strength and durability. 
Road _ tests, covering 100,000 


seat. 


| miles in the mountains of Penn- 


AC Cedee re 
Sees Big Sales, 
Keener Selling 


Flint, Mich., Nov. 1.—An ex- 
panded automotive market and 
further improvement in every 
branch of the industry seems as- 
sured for the remainder of this 
year and for 1936, in the opinion 
of Wilson S. Isherwood, general 
sales manager, AC Spark Plug Co. 

A nation is always in a bet- 
ter position psychologically at 
the end of a period of harsh 
times than at 
the end of a 
prosperous cy- 
cle, he believes. 
“With the ap- 
peal of this 
year’s new mod- 
els, with a large 
obsolescence of 
older cars on 
the road, and 
with better gen- 
eral economic 
conditions, I 
think recovery 
will let loose a burst of activity 
far exceeding the general expec- 
tation,” he said. 

“We are just completing what 


W. S. Isherwood 


will be the biggest year in our | 


history in point of sales volume, 


expectation of still further im- 


provement. 
Jobbers’ 


and dealers’ stocks 


| sion 
and we are planning an increased | 
advertising schedule for 1936 in| 





Count Alexis de 


sylvania, were made before the 
new Whites were announced. 
Movies of these tests are a fea- 
ture of the New York show. 
More than 700 orders were 
placed prior to the first announce- 
ment, according to Robert F. 
Black, White president. Pro- 
duction has been doubled at the 
factory at Cleveland, and the 
company’s payroll has_ reached 
the highest point since 1929. 
Three shifts a day are being em- 
ployed. Since first reports of the 
new models were heard in the 
industry, a month ago, orders 
have been received from all 48 
states and 27 foreign countries. 
“White has entered most of the 
auto shows this year,” Black said, 
“including the New York show, 
because we have an entirely new 
type of truck to introduce and 
because we believe that the great- 
est volume of truck buying this 
country has ever seen is going to 
develop this fall and winter.” 


are at a low point; there are 
some 25,000,000 cars and trucks 
registered in this country and 
nine-tenths of them are more 
than two years old. Inspection 
records show that about 50 per 
cent of them are in need of re- 
pairs and replacement parts. 


“Those who may believe that 
recovery means a return to the 
same status of the old days are 
due for a shock. Competition will 
be keener. Business will have a 
better conception of value and a 
greater appreciation of effort. 
This is one of depression’s lessons. 
Many young men who arrived at 
working age in 1930 and 1931 now 
have their first jobs. These men 
will profit by the thinking they 
did while seeking work. 


“Competition will be keen, re- 
quiring intensive merchandising, 
promotion and advertising activ- 
ities on the part of manufacturers, 
wholesalers, dealers and the va- 
rious groups that serve car own- 
ers if they expect to improve or 
maintain their position.” 


Continental Files 


Nov. 1.—Continental 
Motors Corp. has filed with the 
Securities and Exchange Commis- 
application for registration on 
the New York and Detroit Stock 
Exchanges of the following: 2,448,- 


Washington, 


| 652 shares of $1 par value common 


issued, and 51,348 shares of 
unissued. 


stock, 
the same, 





ROOM 825 Commodore Hotel 


CONTINENTAL MOTORS CORPORATION :- - 


SPACE C-6-7-8-9 Automobile Show 
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> Pierce-Arrow today is introducing its thirty- 
sixth series—the 1936 Twelves and Eights 
at the National Auto Show in New York City 
—and is inaugurating the strongest sales 


and advertising program of recent years. 


> The Pierce-Arrow franchise is a profitable 
franchise. Many of our distributors, han- 
dling two or three lines of cars, testify that 
their Pierce-Arrow sales accounted solely 


for their net profits this year. 


> And 1936 looks still better! 


Investigate this. Write us. 


PIERCE-ARROW MOTOR CORPORATION 


BUFFALO, NEW YORK 
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Anticipate 1936 Boom 


Conservatives Predict 


20% Jump in Car Sales 


By AL G. 

San Francisco, Nov. 1.— The 
verdict is unanimous. The moguls 
of western motordom agree that 
automobile, commercial car and 
truck sales in California, and 
throughout the entire Pacific 
Coast territory, for that matter, 
will be better in 1936 than during 
any other year since the halcyon 
days of 1929. 

Those “coast defenders” who are 
listed as conservative predict an 
increase in California motor car 
sales next year of at least 20 per 
cent, The most sanguine prog- 
nosticators place next year’s 
totals at least 40 per cent over 
our very satisfactory 1935 accom- 
plishments. And even William L. 
“Billy” Hughson, an automotive 
tycoon of the Golden West since 
1903 and regarded as the oracle of 
the industry here on the Pacific 
shore, augurs an increase of at 
least 30 per cent. 


Optimism General 

So 1936 looms on the horizon 
with the sky aglow and the air 
electrified with the prophecy of 
optimism. At least, that is the 
consensus of opinion along the 
western slopes of the Sierra and 
in the valleys of the Sacramento | 
and the San Joaquin. 


The bright outlook for 1936 is 


WADDELL 


up in the Sacramento Valley suf- 
fered, some being washed out and 
some being set back. But despite 
the crop loss there are bright 
days ahead for the industry in 
California—all of California. 


The wheat and grain crops were 
harvested long before the first fall 
downpour, and the great fruit 
crops of the two fecund California 
valleys were either sent to the 
canneries or to the dryers well 
ahead of the early rain. The rain 
will prove a benefit in some 
cases. The artichokes and sprouts 
will be helped by the rain, and the 
growers are reporting fancy 
prices already. A huge lettuce 
crop in the Salinas-Watsonville 
district, shipping out as many as 
200 carloads a day, is now being 


| harvested; and down in that terri- 


tory, a great market for trucks as 
well as for passenger cars, they 
say the lettuce is good this year. 
William W. Bendell, leading Wat- 
sonville motor car dealer for the 
past 16 years, says that with the 
excellent apple crop, fine tomato 
crop and a good lettuce year, 
things look pretty rosey for 1936. 


Cattle Good 


The cattle men admit the big 
“wetness” didn’t hurt them any. 
In fact, the early rain is almost 





general. Dealers handling the 
most expensive makes are as| 
optimistic as those listed among 
the merchandisers of the volume 
leaders Ford, Chevrolet and | 
Plymouth. Throughout the 47| 
northern California counties deal- 
ers making preparations for 
greatly increased business. Some | 
are rushing new buildings to com- | 
pletion. Others are moving into 
larger quarters. Still others are | 
rushing additions to their present 
locations, All of them are antici- 
pating increased volume and they | 
are now gearing up to be pre-| 
pared for “ the best year since | 
1929.” 

Although a mid-October rain | 
storm damaged crops and halted | 
fruit and vegetable picking in| 
various sections of the northern | 
California territory, it did not| 
dampen the enthusiasm of the | 
motor car men. Even the San 
Francisco mechanics’ strike, which 
caused the annual Pacific show | 
to be cancelled temporarily, has 
not slowed up the preparations 
for 1936. The dealer meetings, | 
previews and official showings of | 
new models have been more color- | 
ful and more productive of actual 
sales than in any previous year | 
since the boom times. And every- | 
where here in the West optimism 
has prevailed. 


Rain Harmful 


It is true that the early rains 
did considerable damage. Reports 
from the agricultural areas say 
that approximately 25 per cent 
of the tomato crop was spoiled. 
The drying prunes of the Santa 
Clara valley suffered. There was 
considerable loss of the grape | 
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PIONEERS OF SPRING 


x Nee, ie Bs 


a guarantee that feed will be good 
again this year. And that means 


that again a lot of cars and trucks | 


will be purchased by the cow men. 

Guy Tiffany, of Hollister, asso- 
ciated with his father who has 
been a motor car dealer in that 
historic California city 
past 25 years, says that the heavy 
rains did the beef men a lot of 
good last year, and it looks like 
they are to have another fine 
season. 

But agriculture is not the only 
industry in California. Those two 
great bridges are being stretched 
across San Francisco Bay. An 
army of cable-spinners and steel 
workers holds to the attack up in 
the air, and when they return to 
earth they drive motor cars. 


Airport Project 

Then there is that great pro- 
ject at the San Francisco Muni- 
cipal Airport. The city is re- 
claiming the land from San Fran- 
cisco Bay to widen the famous 
flying field. A great fleet of trucks 
is transporting the material for 
the big fill, and the drivers of 
those trucks also drive passenger 
cars when they are not on duty 


|} at the big job. And a big job it 


is—two huge power shovels are 


| leveling a South San Francisco 


crop reported, and the rice crop 


for the} 


hill and that earth and rock is| 
being used to reclaim ihe airport 


land. Already 35 acres have been 


reclaimed by filling in the South | 


Bay. Out here a big job is a big 
job, and there are plenty of them 
going on now. 

Residential building permits in 


Oakland jumped 412.5 per cent in| 


September, as compared with the | 
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STANDARD EQUIPMENT SINCE 1930 
ANDERSON MANUFACTURING CO., CAMBRIDGE, MASS. 
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HUDSON SIX SEDAN. A six-passenger car mounted on a 120-inch wheelbase chassis, 


body is Hudson-built all of steel. 


same month of 1934. And the 
value of these permits increased 
845.3 per cent. There has been 
a steady gain in building all year, 
and instead of falling off in Sep- 
tember and October, it has in- 
creased over previous months. 


Here are other healthy symp- 
toms: Advertising linage in Oak- 
land daily newspapers increased 
2.3 per cent in September. Money 
spent by checks drawn on Oak- 
land banks gained 3 per cent. And 
most important of all, the sale of 
new automobiles in Oakland for 
| the first nine months of 1935 





OPERATION 





OF DUO-AUTOMATIC 


land switching district gained 3.4 
per cent. 


Failures Drop 

Business failures in Alameda and 
Contra Costa counties dropped 
42.5 per cent in September as 
compared with the same month of 
1934, and reflected in the business 
improvement was a 56.3 per cent 
increase in the number place- 
ments by East Bay (Oakland, Al- 
ameda, Berkeley, Richmond and 
Emeryville) employment agencies. 

More than $1,500,000 is to be 
spent in Alameda county alone 
for the separation of rail and road 


hydraulic 


showing first part of pedal movement acting on the hydraulic brakes 
alone and the second part of movement which further applies hy- 
draulic brake pressure and also actuates the reserve rotary-equalized 





mechanical brake. 


showed a gain of 59.4 per cent | 
over the same nine-month period | 
of last year. 


New industries located in met-| 
ropolitan Oakland registered an} 
advance of 200 per cent in Sep-| 
tember, while new business houses | 
increased 21.9 per cent. The| 
lumber footage handled through 
the Port of Oakland increased | 
23.4 per cent and carloads of | 
freight moved in and out of Oak- | 
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Extravagant 
Claims Halted 


By Commission 





Washington, Nov. 1.—The Fed- 
eral Trade Commission last week 
cracked down on two products 
aimed at gullible motorists. Stip- 
ulations were entered into that 
will stop extravagant claims in 
behalf of the products. 

Ralph C. Curtiss, of Chicago, 
trading as the Illinois Mfg. Lab- 
oratories and selling a product for 
adding power and efficiency to 
motor fuel called “Miracle Gas 
Compound,” agreed to stop repre- 
senting that this preparation used 
in any kind of gasoline makes a 
high powered non-carbon-forming 
fuel; that two gallons of gasoline 
treated with the product will give 
the mileage of three gallons, and 
other representations. Curtiss 
also agreed not to make unmodi- 
fied assertions regarding the 
| earnings of sales agents. 

Harry Burke, trading as Burk- 
sons and selling a lubricating oil 
called “Double Duty Durol,” 
agreed to stop making such rep- 
resentations as: That the product 
is the only improvement in graph- 
oid lubrication in three years; 
that it is the sensation product of 
35 years’ chemical engineering 
experience, or the lubrication sen- 
sation of the age, and that it steps 
miles ahead of competition. Ac- 
cording to scientific advice re- 
ceived by the commission the 
product will not materially in- 
crease the speed of a car and will 
do little if any more than any 
other standard lubricants. 





Jim Dunlop Joins 
AMCO Service Staff 
Huntington, Ind, Nov. 1— 


crossings, according to Earl Lee | James D. Dunlop has joined the 


Kelly, director of the State De- 


| partment of public works. 


A State public works program 
now under way calls for the ex- 
penditure of $7,500,000. 


The Central Valley Project, call- 


| ing for an expenditure of the vast 


sum of $170,000,000. 


Walker R. Young, Federal Rec- 
lamation Bureau engineer, 
will supervise construction of the 
project, says that he anticipated 


employment on the water and/| 


power development to reach a 
peak of 5,000 persons. 

“The Central Valley Project, 
viewed in all its phases,” said 
Young, “will be the largest devel- 
opment ever undertaken by the 
Reclamation Bureau.” 


The engineer said the Boulder 
Dam Project, including the All- 
American Canal, cost approxi- 
mately $165,000,000, 


Because of the _ construction 


work going on in California now, | 


and that to come soon, and the 
generally fine crops and optimistic 
attitude of farmers, business men 
and industrialists throughout the 
State the opinion is that 1936 will 
be a banner year for the motor 
car men of the Golden State. 


or $5,000,000 | 
| less than the estimated cost of the | 
| Central Valley Project. 


who | 


| Show which will 


| Asbestos Mfg. Co., here and will 
| work with distributors of the 
| company’s products which include 
the new Amcobond brake ma- 
terials which were recently made 
available for the replacement 
trade. 

Dunlop has a background of 
service work experience which is 
expected to prove very helpful to 
the Asbestos company and its 
distributors. He is a graduate 
of the Bendix School at South 
| Bend where he made a close study 
of brakes and braking materials. 
Previous to that he had many 
years practical experience with 
| brakes and brake linings. 


Northwest Show 


Minneapolis, Minn., Nov. 1.—Plans 
are rapidly nearing completion for 
the annual Northwest Automobile 
be conducted at 
the Minneapolis municipal auditor- 
ium, Nov. 23 to 30, by members of 
the Minneapolis Auto Trades Assn. 

Active in the preparations are 
George K. Belden, president of the 
association and manager of the show; 
Bud Johnson, Fred O’Donnell, Emery 


| Pomeroy, directors; W. R. Stephens, 


vice-president; C. 5. Connors, secre- 
tary and treasurer; and Michael 
Quam, R. N. Jones, Don M. Vier- 
gever, William Holmes, Carl Vinje, 








W. W. Woodward, C. K. D. Minar, 
Paul Wishart and Ed Taylor. 
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A LOW-PRICED CAR IS LEADING 
THE 1936 STYLE PARADE! 





® WHY DIDN’T SOMEONE THINK of this before? Imagine _ pensive cars built today. No wonder it’s going to town! 
. ».acustom-styled car now in the low-price field. ..a Shown above is the Custom Airstream De Soto Touring 


car as exquisitely finished, and appointed as the most ex- Sedan. Also available in the De Luxe Airstream series. 










COMPARE THE VALUE 


HERE’S JUST A GLIMPSE of some of the 
extra value features of the Custom Air- 
stream De Soto. 


93 h. p. engine ... 117-inch wheel base 
--- over 196 inches from bumper to bumper 
... Safety Steel Body ... New X-Bridge 
Type Frame ...Genuine Hydraulic Brakes 
. . - Floating Power Engine Mountings 
.. » Individual (Knee-Type) Front Wheel 
Springs ... Tapered Leaf Rear Springs ... 
Hypoid Rear Axle... Full Length Water 
Jackets ... Improved ventilation front and 
rear ...Gas Saver Transmission ...5 body 
Models in Custom Airstream Series...3 
Body Models in De Luxe Airstream Series. 
Two body models in the Airflow Series. 



















® BEAUTIFUL NEW ROUNDED radia- 
tor... hood louvres deftly fashioned 
in wing-like sections . . . torpedo type 
head lamps .. . horns tucked away in 
the twin grilles beneath the bullet lights. 


© 1S THIS THE WORLD'S most beauti- 
ful Instrument Panel? Style experts say 
so. But we prefer to let you decide 
when you see its Circassian Walnut 
grained finish and the beautiful dials. 


® The De Soto dealer organization ranks 
fifth in the industry in total car sales. With 
the 1936 line of De Soto and Plymouth cars, 
sales will break all records. For full details 
of the De Soto and Plymouth Franchise, 
write to L. G. Peed, Vice-President, DeSoto 
Motor Corporation, Detroit, Michigan. 


A PRODUCT OF THE CHRYSLER CORPORATION 





® THERE'S A FASTIDIOUSNESS in this Custom Airstream 
that will please the smartest people. Note the beautiful 
pleated door panel, the luxurious and spacious interior. 


in oe ee ee th; sing 

® IT’S NEWS WHEN PEOPLE talk about the rear of a car. Just 
look at its lines! Ever see better balance? The built-in trunk is 
extra large for plenty of luggage . . . the spare tire is carried 
inside. Trimmed with chromium strips and brilliant emblem. 
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1936 Models Make Bow 
At New York Auto Show 


(Continued 


against vapor lock. The protected 
fuel line leads around the outside 
of the frame on the opposite side 
from the exhaust, around the 
front of the motor to the fuel 
pump, plaeed at the front end of 
the motor, a cool location. Fuel 
pump and carburetor are shielded 
from engine heat. Protection of 
the carburetor float chamber with 
shield and lowering the carbur- 
etor to the manifold overcomes 
all tendency to freeze when warm- 
ing up, it is said. 
Thermostat Standard 

A new thermostat becomes 
standard equipment on all mod- 
els. This thermostat is located 
within the upper radiator hose. 
This hose has been enlarged, on 
all models, making for a freer 
flow of water. In the Dictator en- 
gine the intake pipe from the 
radiator has been enlarged to 
two inches. Cooling of the new 
Dictator motor is given great and 
uniform efficiency by forced spray 
distribution within the cylinder 
block around valves and cylinder 
heads, preventing warping, pit- 
ting and valve grinding. Full 
length jacketing around the cyl- 
inders also contributes to better 
cooling. Dictator and President 
radiators are sloped to. give 
greater air turbulence for further 
cooling efficiency and are of the 
flat tube and fin type, it is 
claimed. 

The front window ventilating 
system of 1935 models is contin- 
ued, but improved. The window 
goes up in the ventilating position 
and further movement of the 
handle moves it forward to close 
the opening. The rear quarter 
window ventilating system is also 
continued. A large cowl venti- 
lator is provided with a toggle 
action control. The ventilator is 
screened to prevent the ingress 
of insects. Front and rear door 
windows are sealed outside and 
inside with felt weatherstripping. 
All doors have sponge rubber 
weatherstripping all the way 
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Studebaker Unveils New President, Dictator 


Page 18) 

around. Rear window of five- 
passenger coupe may be swung 
level for communication between 


front and rear seat passengers. 
Luggage Space 

All models are furnished with 
generous luggage compartments 
and space for concealing the 
spare tire and tools. In addi- 
tion, two-door and _ four-door 
sedans are available with trunks. 
On the President models the 


trunk light is automatic, coming 
on automatically when car lights 
are turned on and the rear deck 
door is raised. Luggage compart- 
ments have 10% cubic feet of bag- 
gage space when tire is inside; 
15% cubic feet when tire is 
mounted in fender well. Trunk 
models have 13 cubic feet for 
baggage when tire is inside and 
18% cubic feet for fender well 
models. 

The Dictator motor has beén 
moved forward 4% inches in ref- 
erence to front axle. Passengers 
in the rear seat now ride ahead 
of the rear axle. The weight dis- 
tribution of Dictator models is 
exactly the same at both front 
and rear axles. At the same time 
Studebaker engineers have given 
all models an unusually low cen- 
ter of gravity. It is possible to 
tip a Dictator sedan to 57% de- 
grees without having it fall all 
the way over. 

Windshield Divided 

The radiators of the new cars 
are deep, slender and curved. 
Front fenders curve low over the 
front wheels and blend into the 
radiator and body. Hoods are 
long. The windshield is sloped 
and divided in the middle. Head 
lamps are of tear-drop design and 
the shape is repeated in the tail 
lamp. Trunks or luggage com- 
partments are “built-in” and are 
definite details in the general 
body design. Bumpers are 4% 
inches wide, chromium plated and 
styled to harmonize with the body 
design. 

Doors of all sedans are hung} 
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DICTATOR COUPES are available in either three- or five-passenger models. 








It has a new 90-horse- 


power six-cylinder engine and the streamlined design is expected to win many friendships for Studebaker. 


on extra-heavy, silent hinges and 
are swung from fore and aft posi- 
tions, both closing at the center 
pillar. Like the bodies, the doors 
are made of solid steel, no wood 
being used. 

The deeply cushioned seats of 
the 1936 Dictators are upholstered 
in two-shade, pin-stripe pattern 
of broadcloth or mohair. The 
seats are form-fitting. Foot rests 
for rear-seat passengers, built into 
the backs of front seats, have 
plenty of “toe room.” Front seats 
in sedans are adjustable with a 
“run” of four inches. A distinc- 
tive “fan-type” and raised panel 
design is used in the door up- 
holstery of the Dictator. The 
roofs of the cars are treated with 
a “dome” effect that gives new 
smartness. Rich, deep carpets 
are used in rear compartments. 
Thick rubber mats are used in 
front compartments of all models. 

New Panels 

The instrument boards are en- 
tirely new. They have been de- 
signed in “fan-shape” style. The 
large, easily read speedometer 
forms the general scheme of de- 
sign and the other instruments— 
ammeter, electric gasoline gauge, 
oil pressure indicator, and engine 
heat indicator—are “fanned” to fit 
with the speedometer design. A 
generous glove or parcel compart- 
ment is found at the right of the 
boards. Ignition lock, light switch, 
ash receiver and throttle knobs 
are of tenite and are located at 
the center of the instrument pan- 
els. 


Hardware is also entirely new 
in design and is chromium plated. 
All knobs are of tenite in color 
to harmonize with instrument 
board and garnish moulding. Be- 
sides the ash receiver on the in- 
strument board, another is located 
at the center of the two robe 
rails on the back of the front 
seat. Dome lights are controlled 
by a switch conveniently located 
on right-hand center pillars. Other 
equipment includes etched scuff 
plates, windshield cleaner, front 
and rear arm rests, swinging type 
visor, assist cords. 


Designed by Woman 


The President is the result of 
months of work by Miss Helen 








Paria Indust 
Busy Fal 


Flint Mich., Nov. 1.—With signal 
lights now set at “go” in the 
automobile parts and equipment 
field, every in- 
dication points 
to probably the 
most active Fall 
and Winter sea- 


son in the his- 
tory of the in- 
dustry accord- 


ing to Fred S. 
Kimmer!] ing, 
president of AC 
Spark Plug Co. 





“Whether or 
F. Kimmerling not the increas- 
ed activity will level off the 


usually brisk Spring season is, of 
course, conjectural” said Kimmer- 
ling “but in my opinion such a 
condition will not be encountered, 
or at least will not be so pro- 
nounced because of the prospects 
of more stabilized employment. 
“IT am unquestionably in accord 
with the opinion generally ex- 


| pressed that the earlier introduc- 


tion of new models is bound to 
further improve employment con- 
ditions in the automotive industry 
as a whole and in the related in- 
dustries as well. 


“Today we are supplying every 


Dryden, who has gained an inter- 
national reputation for artistry 
and design of clothes, furniture, 
interiors of homes and offices 
and has also superintended the 
styling of many decorative Amer- 
ican products and packages. Miss 
Dryden was given carte blanche 
with the interior of this automo- 
bile and also contributed much 
to exterior trim, color plans and 
decorative effects. 





Fresno Dealers Name 
Simpson As President 


Fresno, Calif., Nov. 1.— Lloyd 
Simpson has been elected presi- 


PRECISIUN BEARINGS 


BALL. RYLLER AND THRUST 


ry Plans 
l and Winter 


automobile with one or more of 


our 28 different automotive prod- 
ucts, and we are employing 
nearly 5,000 persons, a greater 


number than we employed at any 
time in 1929. 

“In regard to engineering devel- 
opments contributed by the parts 
makers to the 1936 models. I 
would say that the past year saw 
many advancements in designs 
and materials as well as in new 
devices, they include: 

“A new air-cleaner in combi- 
nation with a silencer in a smaller 
size, making it practical for use 
on automobiles generally. This 
device reduces wear on pistons 
and rings. 

“High speed bearings composed 
of copper and lead with a steel 
back, mean that ‘burned out a 
bearing’ will eventually be a thing 
of the past. 

“Improving lighting of instru- 
ment panels, providing more even 
distribution of light, reduced glare 
and less stray light. 

“A definite trend toward the 
smaller sizes in spark plugs be- 
| cause of their ability to function 
better over a wider temperature 
range.” 


dent of the Fresno Motor Car 
Dealers’ Assn. for the coming 
year, it was announced today. 

Other officers elected are: R. 
G. Greene, vice-president; Rich- 
ard Parker, secretary-treasurer; 
Frank Beckett, director, and Ray 
Prior, director. 


More than 100 motor car deal- 
ers and their guests attended the 
annual Fresno Motor Car Deal- 
ers’ Assn. hi-jinx, held at the 
Sunnyside Country Club last Fri- 
day, Oct. 25. The feature of the 
afternoon was the annual golf 
tournament in which some 50 en- 
trants competed for 27 prizes, all 
donated by Fresno business firms. 
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Says Motor Truck Dollar Buys More Value Today 


Federal Engineers Detail 


Progress Made by Builders 


By E. W. WINANS 
Chief Engineer, Federal Motor Truck Co. 


Detroit, Nov. 1.—Everyone 
in passenger car manufacturing 
during the past few 
Streamline bodies, faster acceler- 
ation, easier riding—these 
points with which the public is 
well acquainted. But few people 
cutside of those actively con- 
nected with the truck 
are aware of the strides made by 


is | 
familiar with the progress made | 


years. | 


| 


industry | 
|rated capacity, 


truck manufacturers during this | 


same period of time. 


These improvements are impor- 
tant from a practical viewpoint, 
since they include both power 
and load carry- 
ing capacity, 
which are the 
primary re- 
quirements of 
the motor truck. 
It is a fact that 
a truck which, 
today, costs lit- 
tle more than 
half as much as 
it did a 
years ago, will 
carry a_ load 
three times as great. Much of 
this saving in cost of truck opera- 
tion results, through competition, 
in 





E. W. Winans 


lowered freight costs to the | 


| 
| 


few | 


manufacturer or wholesaler, who | 


in turn passes 
tailer. The general public bene- 
fits in the end. In fact, the pub- 


lic benefits by practically every | 


improvement in motor trucks, 
because of the way they have 
geared themselves to 
American life. 


It very interesting to look 
back, even so short a time as 
seven years, and consider what 


is 


the man who bought a motor | 


truck received for his money. At 
that time a one-ton truck cost in 
the neighborhood of $1,000. It 
had four cylinders of very mod- 
erate horsepower, weighed about 


2,400 pounds, had a gross capa- | 
city of 5,100 pounds and would | 








Rolls Reorganization 


Delayed Until Apr. 17 
Springfield, Mass., Nov. 1.—A 
hearing on reorganization of the 
Springfield Mfg. Corp., formerly 
the Rolls-Royce Co. of America, 
under Section 77B, has been ad- 


journed by Federal Judge Henry | 


W. Goddard of New York until 
Apr. 17, 1936, on request of all 
interested parties. Victor M. 
Tyler, trustee, assured the court 
that enough working capital is 
available to carry on the busi- 
ness until next year and that 
there is no possibility of a loss 
occurring during the next six 
months. 


Rolls-Royce of America form- 
erly built the cars at Springfield 
and later imported them from 
England. The Springfield com- 


pany, now engaged in body build- | 


ing, no longer has the Rolls fran- 
chise, but is negotiating to re- 
gain it. If negotiations are suc- 
cessful, Springfield will distribute 
both Rolls and Bentley cars in 
this country. 


Walters Named 


Middletown, Conn., Nov. 
George M. Williams, president of 
the Russell Mfg. Co. here, has an- 
nounced that Schuyler J. Taylor, 
for some time general superintendent 
of the Russell Mfg. Co., Middletown, 
Conn., has relinquished that post to 
devote his time to special research. 


1 | 


it on to the re-| 


everyday | 





Gustav Walters has been appointed | 


superintendent of the belting and 
automotive divisions and James A. 
Hendley superintendent of the web- 
bing divisions. Walters and Hend- 
ley have been assistant superin- 
tendents of their divisions. 


satisfactorily carry about one ton 
not much more. That’s what 
the customer got for his money 
and liked it, too. 
Today a similar chassis is called 


are|a 1% ton truck and costs in the 


neighborhood of $600. It has a 
gross rating of twice as much as 
the 1928 truck (11,000 pounds) 
and, even when loaded to its 
will carry three 
tons and is sometimes forced to 
stagger along under a good deal 
more. In other words, a truck 
which can be purchased for 40 
per cent less money today will 
carry three times as much as the 
truck costing $1,000 seven years 
ago. 





Then compare the daily mileage 
demanded of these trucks. Fed- 
eral records show an average of 
40 miles per day in 1928, while ir 
1935 400 miles per day is not un- 
common. 

Now these changes did not| 
happen in a day, but are the re- 
sult of years of continuous im- 
provement in engineering design 
and materials and in the pains- | 
taking care in manufacturing 
methods. 


The steady 


improvement in 
commercial vehicles during the 
past few years has practically | 
compelled the truck operator to} 
replace old, inefficient equipment | 
with the latest type of truck at | 





|a price much less than he paid | 


originally. The steady upward | 
curve in truck sales this year | 
proves definitely that he is tak-| 
ing full advantage of this situa- 


Rro Pr 





Price Per Pound of Payload 
Capacity: 
TreTTTT TTT $ .50 
ee eT oe 10 
That this reduction is not merely 
a mark-up in ratings, consider 
the weight of the chassis which 
has grown from 2,400 pounds to 
3,500 pounds, an increase of nearly 
50 per cent. Notice the reduction 
in price per pound of the steel 
and rubber comprising the chas- 
S18: 


Price Per Pound of Chassis 


Weight: 
at SO i oc 4s a ..$ .42 
De Sees bs eeetecenens 18 


This shows the tremendous ef- 
forts of the truck manufacturer 
to meet the challenge of a depres- 
sion period which demanded more 
and more value for a constantly 
decreasing price. 

Today the price per pound of 
chassis weight is at the lowest 
figure since trucks were first 
made and remains at depression 


ESENTS 


eet Sas 


NEW VALUE—NEW BEAUTY—NEW PROFITS FOR REO DEALERS 


OW Reo climaxes 31 years of quality car- 
building with a new 1936 Flying Cloud that 
immediately takes rank as America’s Finest Six. 


Finer 


not only in fresh, distinguished beauty 


but in performance and equipment that places 
it among the most luxurious cars on the road. 


Here is a car built to order for thousands of 
motorists eager to step out of the light car 


class. 


A car that Reo dealers can sell in sub- 


stantial volume, month after month. A car in 


7 gn na ii ei a: nel atecec 


lh 


DEALERS 


the Automobile Show. Find out for your- 
self how much more dollar-for-dollar 
value Reo offers in America’s Finest Six. 
Write or wire Reo today. 
story of Reo’s Dual Franchise for 1936. 
A brilliant new passenger car program 


! Seethe new Reo and a great 


* Flying Cloud at 


available. 


Get the full 


Trucks. Two profits with one overhead. 
The finest dealer opportunity of the 
year! Exclusive territory franchises now 


REO MOTOR CAR CO. 
LANSING, MICHIGAN 








63 


Chrysler Motor Parts 


Opens Atlanta Branch 
Atlanta, Ga. Nov. 1—The 
Chrysler Motor Parts Corp. new 
depot was formally opened here 
this week. W. H. Kilpatrick, 
vice-president and general man- 
ager, and Frederick C. Bahr, gen- 
eral sales manager of the parts 
division of the Chrysler Corp., 
were in Atlanta for the opening. 
Officials said the opening of 
this new depot will allow for bet- 
ter facilities in rendering service 
in the handling of parts and ac- 
cessories to the dealers and 
through them to the owners of 
Chrysler automobiles. 


prices, in spite of rising costs of 
material and labor. In the face 
of rapidly rising prices of all 
other commodities, whether low 
automotive prices can be main- 
tained is a question only the fu- 
ture can decide. 


a 


a price field that appeals to a wide range of 
users, and is sold under a franchise that assures 


Reo dealers generous profits. 


In size, balanced weight, power, beauty and per- 
formance America’s Finest Six is an outstanding 


car 


-a matchless value. Its stylish, attractive 


lines are an outward expression of the quality 
that’s built-in. The new Flying Cloud is as mod- 


ern as today 
through 


line of Speedwagons and 


SSX 
SSS 


a thoroughbred through and 
sturdy, capable, eager! 
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Plants Save Thousands Annually in Salvaging 
Scrap Disposal May Help a 





Detroit, Nov. 1. Seivasing| leat 
operations in the automobile 
plants have come to be an im- 
portant means of cutting costs of 
today’s cars. Scrap metal and 
other miscellaneous junk that a 
few years ago brought little or 
nothing is now scientifically sorted 
and disposed of at prices that go 
a long way toward reducing oper- 
ation costs. The modern salvage 
departments pay for themselves 
many times over and in addition 
keep plants clean and more 
efficient. 


Large departments have been 
set up to handle the salvaging of 
scrap, and materials range from 
nail-filled cleats to broken glass. 


Can Aid Dealer 

While factory disposition of 
scrap is maintained on a huge 
scale, the dealer can, if he will 
study the possibilities a little, 
keep his service shop clean and 
more than likely make a little 
money on waste material that 
would have otherwise been thrown 
in the alley. Perhaps this story 
of large-scale factory salvage 
work will point out a few money 
makers he might otherwise over- 
look. 

Some of the materials salvaged 
in automobile plants and the time 
spent in sorting the waste appears 
to be trivial, but in the year’s 
operations millions of dollars are 
saved. What looks like almost 
worthless junk is turned into 
cash and what seems to be an 
ordinary sweeper’s job is giving 
employment to hundreds of men. 
In the automobile plant the sal- 
vage department is one which 
pays its way from year to year. 
In a dealer’s plant a definite de- 
termination to clear away scrap 
and junk will also pay dividends 
and eliminate the eye sores to be 
found in many garages and shops. 

Many Operations 

Factory salvage operations in- 
clude queer operations and in- 
volve apparently worthless mate- 
rials. So complete has the busi- 
ness of salvage become that even 
though the layman may think all 
that is required is a broom and a 
shovel, many of the plants are 
equipped with machinery for con- 
verting waste and scrap into sale- 
able articles worth thousands of 
dollars. These machines include 
balers that compress turnings 
from the lathes into bales that 
can be transported easily, heavy 


steel shears that cut odd lengths | 
of steel into smaller pieces that | 


can be scooped up with mechan- 





Bedford Cords 


IN THE 1936 AUTOMOBILES 


Dealers to Cut Overhead 





|} it it is then offered to concerns 





ically operated shovels or — 
electric magnets, other balers that 
convert tons of paper into easily 
handled bundles, and bulldozers 
that break up odd pieces of ma- 
chinery into sizes that can be 
handled easily. 
Save Millions 

With the realization that mil- 
lions of dollars can be _ saved, 
salvage operations have become 
scientific. The mere sweeping up, 
collecting and assorting materials 
into material of value has given 
way to an operation that requires 
expert knowledge of what is of 
value. It is a business which now 
requires trained men, men who 
know the current market values 
of the salvage and know just how 
to handle the material and make 
it more valuable, This may best 
be understood that in the average 
automobile manufacturing plant 
there are over 100 classifications 
of the materials that can be 
salvaged. The group which in- 
cludes the recovery and sale of 
copper, brass, zinc and aluminum 
has over 40 classifications alone. 
Another classification requires ex- 
pert knowledge is the disposal of 
worn out and obsolete machinery. 
While there is a sale for worn out 
machinery to concerns that re- 
build them it has been found 
that much of the material in an 
old machine has greater value 
when broken up or taken apart 
for the special tool steels and old | 
iron. As a rule such material is 
first offered to the makers so as 
to prevent a disturbance of his 
market, If the maker cannot use 


that job out such equipment. In 
this case the prices are seldom 
comparable with the actual junk- | 
ing of metals. 
Converted to Steam 

One of the outstanding ex- 
amples of converting waste into | 
money is the handling of paper | 
in the form of obsolete literature, 
discarded envelopes and station- 
ery, paper boxes and cartons, old 
wrapping papers and card board | 
fillers from office filing systems. | 
One Detroit plant in 1934 re- 
covered $48,000 from this type of 
waste the material, which was 
sent to the paper mills.. Some of 
the waste material found its way 
back into the same plant in the 
shape of paper boxes and packing 
cartons for parts and other sup- 
plies. Paper that has no possi- 
bility of being re-used goes to the 
boiler rooms and it is reported 
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HIGHWAYS AND BYWAYS all look alike to this Oldsmobile six sport 
seven body styles which are available on the new 1936 cars. 


one plant converted this waste | $8 to $10 a ton more than if 


into $2,500 worth of steam. 


A number of years ago a De- 


junk dealer to haul away all) 
waste metal. Under the contract 
the plant paid him $2,500 for the | 
service. 
plant, handling its own metals and 


Last year this same | 


shipped as it comes from the 
shop. One Detroit plant ships 


troit plant made a deal with a| a 30-ton carload every day, and 


by converting the scrap into ma- | 
terial that could be used, set up| 
a saving which on the books was | 


marked up as a credit of over 
$3,000,000 for the year. Most of 
this was the scrap steel from the 
body presses. Despite the most 
careful planning in sheet metal 


operations which in recent years | 


has grown from a matter of fact 
operation into one of the most 
scientific detailed operations, so 


as to reduce the waste in cut-| 


tings, it is figured that at least 20 
per cent of the original sheets are 
lost. Today this material goes 
into by-products and is best suited 
for making toys. Toy makers 
using steel in any way are among 
the best buyers of this scrap, but 
last few years the car 
manufacturers have been using it 
themselves, baling it in small 


| compact bundles handled by elec- 


tro magnets and sent to the foun- 
dry of the plant. In _ today’s 
operations this scrap, amounting 
to as high as 140 tons a day, has 
more than ordinary scrap value. 


| Combined with the cast iron bor- 


ings and the flash trimmings 
from castings, the exact metal- 
lurgical analysis of the waste is 
known and helps the foundry men 


in making castings of known) 
value in addition to saving thou- | 


sands of dollars a year in the 
purchase of outside materials. 
Despite the fact that one plant 
uses enormous quantities of this 


material a year, 2,000 to 3,000 tons | 


monthly are sold to steel mills at 
current prices for scrap material. 


Recover Oil 


Waste from machine shops is 
another item that has had scien- 
tific and studied treatment from 
the salvage men. Not so long ago 
all this scrap was dumped into 
freight cars and shipped as it 


|came from the machines. Now it 
| is washed to recover machine oil. 


Next it is dumped into balers 
which crush the turnings into 
bales. The cost of the crusher 
was over $8,000. Today this 
washed and crushed scrap brings 


it is estimated that this type of 
material returned to the steel 
| mills amounts to over 50 carloads 
per month. 


Oil from washing 
turnings, motor 
and trucks and cars operated at 
the plants goes into an oil re- 
finery, which costs from $5,000 
upwards to install. The annual 
oil recovery amounts to tens of 
thousands of dollars a year. Ordi- 
nary machine wiping waste is an- 
other item that almost escapes 
attention. One plant washes 
every bit of oily or greasy waste. 
The oil is recovered and the 
waste, after being washed, is bet- 
ter and softer. The oil is put 
through the refinery and used 
again and again. The laundry 
handles 1,800 pounds of waste and 
rags per day, and gives employ- 
ment to 35 persons who also man 
the oil recovery plant. 


Sell Empty Pails 
in the modern 


the steel 


Scrap leather 


plant is on the decline since each | 


year less and less leather is used. 
Whatever waste and scrap is col- 


lected is sold to makers of key | 


containers, purses and other 
leather goods after being sorted 
into proper sizes. Leather from 
worn out or broken belts is sold 
through the company’s stores to 
employes for soles for work shoes. 
Empty paint and lacquer pails 
are steam cleaned and sold to 
hardware and nut and bolt manu- 
facturers for use in 
Burlap in shipping products to 
the plants is sent to the export 
shipping department and used for 


testing blocks | 


shipping. | 


padding. High speed steel tools | 


when broken beyond repair are 
shipped to the tool makers and 
bring an average of $1.25 per 
pound. Brass borings, worn out 
bearings, bushing and other non- 
ferrous scrap metals are sorted 
and sold. 


Broken glass from windshields, 
lamps or windows has a value of 
$5 per ton although at the Ford 
plant several years ago all un- 


| broken glass taken out of the 


junk cars was used for window 
repairs. Floor boards were used | 
for packing cases. Curtains and 
parts of the tops are made into 
aprons for the workers. 









It is one of the 
A légion of new features distinguish the 
new cars, among them a carburetor that is guaranteed not to percolate. 


coupe. 


Bring High Price 

In body plants worn down pol- 
ishing buffs are sold to blanket 
manufacturers and command the 
highest prices of any scrap. The 
wool used in these buffs is the 
finest obtainable, and chemically 
cleaned, it makes high-grade 
woolen goods. Iron pipe recov- 
ered in plant operations is sold 
for fence posts or flag poles. 

The toughest job is the disposal 
of huge heavy iron castings of 
body and other sheet metal dies. 
Until a way was discovered to cut 
these huge chunks of iron, the 
usual method of disposal was to 
roll it out of the way. Now by 
means of torches it is cut into 
sizes that can be handled and 
shipped to the furnaces. 

Help Red Cross 

Obsolete floor boards which can 
not be put through the machines 
are sold to toy makers. Left-over 
upholstery is sold cheaply to the 
Red Cross for making clothing 
for school children. Wooden 
blocks, for securing automobiles 
in freight cars, when full of holes 
and nails, are sold to the em- 
| ployes at a very low price and 
often sent to welfare organiza- 
tions and disposed of at no profit. 


All material which can not be 
disposed through regular com- 
mercial channels at fair prices is 
offered for sale at the manufac- 
turers’ surplus supply _ stores 
where in some fashion or other 
the goods seem to disappear 
sooner or later. The big thing 
about the salvage work is that it 
keeps the plants in order and also 
makes a profit. From the dealer’s 
standpoint, it is a plan which 
makes possible good-looking fig- 
ures in the profit-and-loss ac- 
count on the books. 





| Opening Show Address 


To be Given by Roper 


New York, Nov. 1.—In recogni- 
tion of the automobile industry’s 


|effort to level its employment 
| curves, Daniel C. Roper, Secretary 
of Commerce, will make _ the 


|opening address at the 36th Na- 
tional Automobile Show in Grand 
Central Palace, Saturday, Nov. 2. 
|Secretary Roper will be intro- 
duced by Alfred H. Swayne, vice- 
| president of General Motors Corp. 
|and chairman of the show com- 
mittee. 











SMART STREAMLINING emphasizes the long, low contours of this 1936 Plymouth de luxe rumble- 
seat coupe. The safety-steel body on all new Plymouth models has been reinforced for additional 


strength and insulated from the frame with sound- deadening rubber. 
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Nash Adds De Luxe “400” Series to 


o—————u“ 


New LaF ayette and Four 


Nash Series 


Priced Lower 


(Continued from Page 22) 


hundreds of previously essential 
parts have been eliminated. The 
monitor-sealed motor has no ex- 
terior manifolding; and because 
the outside of the engine is so 
free from gadgets and miscel- 
laneous fittings, all operating 
parts are easily accessible. This, 
it is claimed, greatly reduces en- 
gine maintenance costs. 

Both the Standard series and 
the De Luxe series of the 1936 
“400” are priced between the La- 
Fayette, Nash entry in the lowest 
price bracket, and the new 1936 
Nash Ambassador line. Six mod- 
els—sedan, touring sedan with 
trunk, coupe and rumble seat 
coupe, victoria and touring vic- 
toria with trunk—make up the 





line. In addition, a cabriolet is | 
available in the de luxe series) 
only. Wheelbase is 117 inches) 


and the six-cylinder motor has a 
rating of 90 horsepower. 

Only two castings, the cylinder 
block and cylinder head, are re- 
quired in the monitor-sealed con- 
struction. Intake, exhaust and 
oil manifolds are cast within the | 
block, thus eliminating many | 
bolts, nuts, washers, screws, cot- | 
ter pins, gaskets, tubing and | 
other items. 

Unlike conventional intake 
manifolds, that on the “400” is 
surrounded by water jackets on 
three sides, and with the engine 
is operation the flow of water | 
keeps the manifold at a constant 
temperature. This method of con- 
trolling manifold heat results, it 
is claimed, in increased power 
with greater economy. 

Exhaust heat passes directly 
from three slotted ports into the 
exhaust pipe bolted against the 
block. 

The Nash system of metered 
pressure cooling is employed by 
the “400.” Uniform engine tem- 
perature, with less than five de- 
grees variation between the ex- 
treme ends of the block, is one 
advantage claimed. A _ packing- | 
less leak-proof pump of new de- 
sign is used. A dash indicator 
shows the amount of oil in the 
crankcase. Through a push-but- | 
ton on the dash an electrical 
contact is made with the oil pan 
float and the dash gauge marked | 
“fuel” registers the amount of | 
oil. Unless the button is pressed 
the gauge shows the amount of 
gasoline in the tank. 





Allbestos and Tuttle 


Consolidate in South | 
Philadelphia, Nov. 1.—Two or- | 
ganizations have joined forces in 
the south—Lee D. Tuttle Co. and 
Allbestos Corp. Tuttle’s organiza- | 
tion, of eight men, will sell the 
complete Allbestos line of brake | 
lining, clutch facings, it was said | 
here today. 

Complete warehouse stocks of 
Allbestos products will be main- 
tained at Dallas and Atlanta. 

H. D. Fox, for 10 years an em- 
ploye of the Allbestos Corp., 
will confine his efforts to the 
states of Maryland, District of 
Columbia, Virginia, West Virginia 
and North Carolina. 


Chevrolet Announces 


New Wholesale Zone 

Detroit, Nov. 1.—Officials of the | 
Chevrolet Motor Co. announce | 
the establishment of a zone whole- | 
sale sales office in Charleston, | 
W. Va., with a personnel of ap- 
proximately 30 people. 

L. F. Vollmer, formerly city | 
manager at Columbus, will be zone 
manager here and E. H. Acker- 
man, formerly zone _ business 
manager at Cincinnati, will be 
assistant zone manager. Mr. | 
Vollmer said the zone will in-| 
clude West Virginia, southwest 
Virginia, eastern Kentucky and 
southeastern Ohio. This territory | 
heretofore has been operated from 
Cincinnati and Pittsburgh offices. 





The “400” method of spring 
suspension employs damper} 
leaves of “Silenite” between 


spring leaf tips, said to give posi- 
tive friction control under all 
conditions without lubrication. 

Hydraulic brakes of the Duo- 
Servo type are standard. The 
hand brake operates on the rear 
wheels. 

All body types on the “400” 
chassis are roomy. In the sedan, 
front seats are 54 inches wide 
and rear seats, 53 inches. Arm 
rests are furnished for both front 
and rear seats. The instrument 
panel, in addition to the regula- 
tion equipment, contains a large 
package compartment and, on 
the left, space for radio dial in- 


°36 Lines 





THE SWIFT-FLOWING lines of the 1936 Nash Ambassador Victoria afford air currents a clean 


sweep over the body surface. 


Mounting spare tire within the body on all 1936 Nash models eliminates the 


possibility of air pockets forming or wind “drag” occurring, it is claimed. 


stallation. Upholstery is cloth 


with mohair velvet optional on} body. 
special order. victoria 
Every model has_ concealed | trunks. 


spare tire and luggage space pro-| rumble seat coupes, 








vided in the rear slope of the 
The touring sedan and 
models 
In both the business and 


and luggage space is located be- 
hind the front seat. Additional 
space, reached from outside, is 
also provided in the rear deck of 
the business coupe. 


have built-in 


spare tire 


| AM THE GAR OF 1936 © 


= = = I have been designed to give you better sales opportunities because I give 


your prospects greater pleasure and greater safety. The first is accomplished by 


brilliant new styling and performance that will thrill any driver to the finger tips. 


The second results from better braking, better bodies and an almost universal 


use of Safety Glass All-Around. There is hardly a manufacturer who does not pro- 


vide it as standard equipment. 


Nothing in automotive history indicates more clearly the manufacturer’s willing- 


ness to help you give the public what it wants than the remarkable rapidity with 


which Safety Glass All-Around has been made so readily and easily available. And 


there has seldom, if ever, been such general acceptance of an automotive product 


as that now accorded the Safety Glass made by Libbey-Owens-Ford. Buick, Cadillac, 


Graham, LaSalle, Oldsmobile and Pontiac use L-O-F Safety Glass All-Around in 


allmodels; Chevrolet uses it for all Safety Glass requirements; Auburn, Cord, Lincoln, 


Packard, Reo, Studebaker and Willys use it for a large part of their requirements. 


Such significant recognition of one Safety Glass can imply but one thing ... that it is 


unquestionably a superior product. Libbey-Owens-Ford Glass Company, Toledo, O. 
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Industrial Plants Run 
At Fairly Good Speed 





By ROBERT H. BROWN 


Birmingham, Ala., Nov. 1 (UT 
PS).—The outlook in the Birming- 
ham district for the new season 
appears to be much brighter than 
at this time last year despite a 
state-wide strike of coal miners 


and spasmodic operation of Bir-| 
Birmingham | 


mingham steel mills. 
being a strictly industrial center 


must have operation of its plants | 


before business prospers but the 
plants are running at a fairly 
moderate clip. 


For instance, steel making in 
the southern territory has jumped 
from 35.4 per cent of capacity to 
40.5 per cent within the last few 
weeks. Many of the fabricating 
plants here are busy making 
bridges, and other heavy pieces 
needed in the construction of 
PWA projects. The pipe shops 
here are also producing a fair 
amount of cast iron pipe also to 
be used on PWA projects, prin- 
cipally in the West. 


Used Cars Slow 


The sale of used cars has been 
slow the last several weeks, ac- 
cording to a survey of the dis- 
trict, but this has been due more 
to the coal miners’ strike than 
anything else. As a usual thing 
used cars move very well in Bir- 
mingham since the larger per- 
centage of the population consists 
of the working class of people. 


A sales manager, who asked 
that his name be withheld said 
dealers were stretching trade-in 
values in the Birmingham district 
too much. 


“They’re cutting not only their 
own necks but every other dealer’s 
as well. If there’s not a chance 
of making a legitimate profit 
what’s the use of trading?” he 
asked. 


Particularly noticeable on the 
streets of Birmingham is the 
number of new Packards. The 
McCormack Motor Co. is enjoying 
a good business in these models. 


Move Quickly 
The arrival of new Buick models 
in Birmingham created quite a| 
sensation thanks to good exploi- | 
tation by the Drennen Motor Car 





Co. Although at this writing the 
models have been out only a few 
weeks the Drennen company has 
sold several hundred, according 
to Frank Pape, general sales 
manager and treasurer. In addi- 
tion to this several Pontiacs and 
Oldsmobiles were moved before 
the new models were formally 
announced locally. 


Indicative of the trend, the 
Drennen Motor Car Co. is still 
expanding. They have leased for 
several years a building directly 
across the street from the main 
show room which will be devoted 
exclusively to showing Chevrolet. 
The new addition, which will be 
occupied as soon as alterations 
are made, will give the firm a 
total floor space of 21,000 square 
feet, scattered over several build- 
ings. Every product of General 
Motors is being handled by the 
company. 

Beat Last Year 


“Despite industrial uncertainty 
the sale of used cars every month 
this year has beat every month 
last year. So far this year we 
have moved 5,250 new and used 
cars, or an averaging of 23 cars 
for each working day in the year,” 
Pape said. 

“The type of people who buy the 
bigger cars seem to be in much 
| better financial condition this 
| year than they have been since 
the depression began. Three years 
ago they wouldn’t even listen to 
a salesman’s offer to demonstrate 
|@ car; today they almost ask you 
for a demonstration,” Pape said. 


Pacific SAE Meeting 
To Study Plane Fuels 


San Francisco, Nov. 1.—Discus- 
sions of butane motor fuel and 
of fuel requirements for trans- 
Pacific flying operations will be 
stressed at the Pacific Coast re- 
gional meeting of the Society of 
Automotive Engineers to be held 
here Nov. 18 and 19, the week 
following the annual meeting of 
the American Petroleum Institute. 


The SAE gathering will deal 
chiefly with automotive fuels. 








Indian 


*“Dispatch-Tow” ... 





use it to go after business 


ting. Economical, _ effic- 
ient — requires but one 
man, uses little oil and 
gas; economical in tires. 


MOTORCYCLES 
SPRINGFIELD, MASS. 


“the other fellow” is get- | 





Outlook for ’36 is Brighter 





THE 1936 TERRAPLANE COUPE mounted on 115-inch wheelbase, with an 88-horsepower engine 
standard, with 100-horsepower optional with the high compression aluminum cylinder head. 





Truckers Ask Commission 


With Complete Control 


Lincoln, Neb., Nov. 1.—Gov-, 
ernor R. L. Cochran has taken 
under advisement a request of a 
committee of truckers that he 
include in his special legislative 
session call a bill giving the 
Nebraska railway commission | 
authority over all trucks operated 
for hire in Nebraska. The special 
session to be held late this month 
was made necessary by a supreme 
court ruling that relief laws, in- 
cluding a one-cent levy on gaso- 
line for relief purposes; passed by 
the regular session last spring, 
were unconstitutional. 


The proposed truck regulation 
bill drawn by the railway com- 
mission looks toward complete 
synchronization of state regula- 
tion with federal regulation under 
the 1935 federal act which became 
effective in October. Both com- 
mon and contract carriers come 
under the provisions of the Ne- 
braska proposal. 





The commission seeks to regu- 
late trucks chiefly with reference 
to insurance, labor, safety, per- 
mits and rates. A number of in- 
terested truckers are attempting 
to have all truck carriers placed 
under jurisdiction of the commis- 
sion, but Hugh Drake, chairman, 


All Show Space 
Already Taken 
At Des Moines 


Des Moines, Ia., Nov. 1.—All | 
display space in the Coliseum has 
been reserved for Des Moines’ 
26th automobile show, which | 
opens Nov. 18, C. G. Van Vliet, | 
exposition manager, reports. 

Final plans for entertainment 
and decorations will be approved 
at a meeting of the board of di- | 
rectors of the Des Moines Auto- 
mobile Dealers’ Assn. this week. 

“Inasmuch as an automobile 
show in November is an innova- 
tion for Des Moines, members of 
the association are sparing no ex- | 
pense,” Van Vliet said in announc- 
ing that every make of car dis- | 
tributed in Iowa would be 
represented. 

“Dealers are enthusiastic over 
the new 1936 models now being 
received, and when all these are 
assembled in November the pub- | 
lic will view a great show of all | 
that’s new in motordom three or 





four months earlier than has been 
possible in previous years.” 


Continental Changes 


Richmond, Va., Nov. 1 (UTPS).— | 
Continental Motors Corp. of Rich- 
mond, of which W. R. Angell is pres- 
ident, has changed its maximum 
authorized capital stock from shares 


without value to shares of $1 each, 
and has also decreased the amount 
of capital represented by its actually 
issued and outstanding stock, accord- 
ing to an amendment to its certifi- 
cate of incorporation just filed with 
the Virginia state corporation com- 
mission here. 


explains that the commission does 
not want to go too far as yet, and 
seeks only to regulate common 
and contract carriers. 

Representatives of the trucking 
industry in Nebraska, named as a 
committee to assist in the formu- 
lation of the regulatory law, in- 
clude Ralph Woods, Hastings; 
Walter Peterson, Grand Island; 
Willard Beasley, Syracuse; W. H. 
Sullivan, Lincoln; L. D. Essinger, 
Holstein; Bob Jackson, Sidney; 
Bert Boquet, Omaha; Al Gordon, 
Omaha; Charles Hall, Omaha; 
Ray Force, Ponca; E. O. Engle- 
haupt, Butte, and Charles Cleav- 
enger, Mullen. 


ASI Exhibitors Urged to 


Seek Railway Privilege 


Chicago, Nov. 1—An effort is 
being made to have railroads 
provide free return to point of 
origin for parts, accessories, serv- 
ice equipment and other ma- 
terial used in shows and expo- 
sitions, according to A. B. Coff- 
man, manager of the Automotive 
Service Industries Show to be 
held in Atlantic City, Dec. 9-13. 


The roads have allowed this 
privilege on live stock and farm 
products displayed at county 
fairs and similar displays, Coff- 
man says. He estimates that the 
equipment shipped to the ASI 
show will total 100 car loads. 


Coffman urges exhibitors at the 
ASI show to bring pressure to 


| bear on the railroads to secure 


the return privilege. The next 
meeting to consider the matter, 
he said, will be held by the Cen- 
tral Freight Assn., Nov. 5, Trans- 
portation Building, Chicago. 








Goodyear Test 


Cars Preparing 
Winter Program 


Akron, O., Nov. 1.—Transferring 
the bulk of its tire, road testing 
equipment, including 16 cars and 
trucks to Litchfield, Ariz., Nov. 4, 
the Goodyear Tire & Rubber Co. 
highway fleet will this Winter 
round out its 22nd year of tire 
proving ground activity. 


The fleet’s winter program in 
the Southwest, to be in a warm 
weather climate, since heat is an 
enemy of long tire mileage, neces- 
sitates moving a personnel sec- 
tion of 42 men including drivers, 
two mechanics, a development en- 
gineer and a stockroom clerk. In 
addition, families of these men 
travel to the winter quarters in 
the drivers’ 32 personally owned 
automobiles, bringing the total 
number of persons involved in the 
fleet’s move to 120. 


During its six months in Ari- 
zona the fleet will travel 1,200,000 
miles in tire testing. One months’ 
total mileage of a Goodyear test 
car is equivalent to a whole year’s 
driving for the average citizen, it 
is said, and in six months the 
total mileage per car will average 
between 90,000 and 110,000. 


In charge of the Goodyear test 
fleet on its trip west is M. D. 
Scott, manager of the company 
garage at Akron. Jack Green- 
leaf, veteran driver, directs the 
activities of the test units during 
their stay in Arizona. G. P. Mat- 
thews, road supervisor, lays out 
the routes over which the 38 


drivers will travel in their day 
and night trips. 





ONE-PIECE STEEL ROOF which features Hudson-built cars for 
1936—this sheet steel manufacture adds the final safety touch to the 
complete steel enclosure which protects passengers in Hudsons and 


Terraplanes, 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


‘oh oo oe - 
Vehicle Makers 
H. Bliss, vice Schiller and ¢ F, Schultz, serv. dept.; C Rogers, ( Sigritz and G. L. Logan, sales 


| I Il, MeCarty, pres.; C 
A | H pres, and dir. of sales; Courtney Johnson W. Bastable, J. E. Mitchell and EF, D. Ruth prom. dept.; R. E. Chamberlain, sales mer., 
i TT 7 i gen. sales mer F. R Sabcock, adv. mgr iles ipervisors— Waldorf J. Ernst R B Packard div.: W M Packer, sales meéf?., 

ICA AUSTI Cc > ee oe - in tele ae S. J. Case, sales prom. mgr.; L. F. Buckley nnock and T. \V TenBroeck, s 3 sul | Packard One Twenty div.; B. C Budd, vice 
AMERICAN U N ORP., Butler, Pa.— ave., etroi lich ommodor ote dist. mer Special display at Commodore ors-—Palace; . McCormick les ret pres. and gen, mat. Packard Motors Bapert 


P 
Lexington Hotel—R. S. Evans, pres.; W. A. R. Tracy, vice-pres, in charge of sales; W Sinan’ Mow. Oc! K M. Ahren Bonnell, E. ¢ 1 Cort Lave Eastman, pres, and gen, mer 
Ward jr., vice-pres.; W. A. Thornton, secy.- A. James, adv. mer.; G. H. Pratt, asst. gen os - aaa - ‘ Holsaple, H. C Packard Motor Car Co. of New York; R. W 


treas.; KR. O. Gill, mgr sales mer.; C. G. Beeching and H. F. Byrne sfilien, C, M. Paimer, D. ¥, Powell, W. E Setein, war, of Feeions: G Line ee 
AUBURN AUTOMOBILE CO., Auburn, Ind asst. sules mgrs.; W. J eo woe O Tomlinson, R. P. Tremel and B, S, Watter Green, L. T, Mullan and W. H. Duval, 
Commodore Hotel Roy H Faulkner, pres. ; Powell, dist. mars.; F a hcciggtga ae worth chassis lecturers; W GQ Weat, zone regional mers.; J. F. Page, serv. megr.; JI. D 
H. T. Ames, vice-pres.; John Tainsh, sales - rant. fe ge re —, -_ (Spe OLDS MOTOR WORKS, Lansing, Mich ae mar., New York: George Miller F Wiles. access. mai 
mgr.; H. G. Hersh, adv. and sales prom, | ©i#! Gispiay = nage Waldorf-Astoria—C. L. McCuen, pres.; D. E Klosterman and Harry Ekblade, zone serv os Wien, 
mgr.; S. V. Harding, asst. sales mgr.; Horace| HUPP MOTOR CAR CORP., 3641 E. Milwau- | Ralston, vice-pres. and gen. sales mer.; R reps., New York (Special display at Wal ee ee ore oo 
and ambu- kee ave., Detroit, Mich.—Commodore Hotel—j|} yy W. Shaw. asst. gen. sales mer.; V. Carl dorf-Astoria, Nov. 2 to 9.) wood ave., Buffalo, 2 = 
A. J, Chanter, ; J. E. Allen, chmn. of 


Millhone, sales mer. funeral car 
lance div.; F. W. Sheadle, J. A. Callahan, | Vv. R. Drum, pres.; W. B. Hurlburt, vice- | Havens, adv. mgr.; M. FP. Vorberg, sales a OF a 5 < Fz oe 
Cc. E. Whitten, R. B. Nettleton and Philip | pres. and dir. of sales; R. L. Hance, adv. | prom. mer.; R. L. Myers, Atlantic regional exec. comm. ; J. O tour e, vice-pres. = 
Rozelle, dist. sales mers.; E. B. Perkins,| mer.; V. Wilcox, export mgr.; W. Zwiener, mer.: Wm. Crossley, zone mgr., New York; P charge of sales; B. HI, Warner. vice-pres. In 
treas.; J. F. Bowes, dir. of serv.; T. Bradley, J. H. Lemons, asst. zone mer., New York: charge of prod. ; L —— ie pres. in 
engr.; A. J W. H. Mason, publicity; W. H. Loudon, | PACKARD MOTOR CAR CO., Detroit, Mich ee a = 5 anecieemn, —— 


Hotel Roosevelt Alvan Macauley, pre M merel 
j serv mer.; RR KB Miller, dir. of pur.; 


W. MacD Fegen, mer. art and access. dept. ; 
G. D. Aberdeen, asst. gen. sales mer.; W. 
M. Baldwin, adv. counsel 


special rep.; Ab. Jenkins and Tony Gulotta, | 
sales engrs.; H. C. Snow, vice-pres, of engrg.; | dir. of pur.; F. Watts, chief J 
A. Landis, vice-pres. of mfg.; F. L. Griffith, Neerken, body engr.; A. Lichter, supt. body parts and access, merch. megr.; J. J. Dobbs, 
dir. of pur.; R. S. Wiley, export mer. | div.; G. E. Clarke, asst. dir. of sales; T gen. serv. mgr.; R. S. Cady, asst. serv. mer. ; M. Gilman, vice-pres. and gen, mer.; Il 
Costello, fety. supt.; W. A MacDonald J. W. Watson, asst. sales prom, mer.; M. T Ferry, treas.; J. G. Vineent, vice-pr 
spec, fety. rep.; J. R, Ackerman, 8S. J. Deiro,| \furray, show exhibits—Palace; M. J. Seaton engre.; C. R. Paton, chief engr.; J. R. Fer 
B B. J. Oldfield, C. H. Turner and J. I.| show exhibits—Waldorf; Thos. Hendy, show guson and E. HL. Smith, asst. chief engrs 
| Phillips, dist, sales mars exhibits; J. J. Carter, asst. gen, mer.—prod. ; Edward Macauley a of ae = : Ww PLYMOUTH MOTOR CORP., Mt. Elliott ave. 
7 | G. H. Bernard, fcty. mer.; H. T. Youngren R. Griswold, research engr.; F eKin and Lynch rd., Detroit, Mich Second floor, 
BROCKWAY MOTOR CO., Inc., Cortland, N. N | chief engr.; John Oswald, body engr.; A. E ney, dir. of adv, and sales prom; IL F ele bidg.—D. 8. Eddins, pres.; H. @. 
pga oo yeas —— -, —— Goossen, pur. agt.; F. G. Sander, compt.; Olmsted, dir. of publicity; J. A. Gilroy, sales | Moock, vice-pres.; J. B. Wagstaff, dir. of 
pres. oseph Gossner, vice-pres, in charge of | ‘enos tis.— st ae *lasterer, chief inspetr. Lexington prom. mer., Packard div.; L. W. Slack, sales . - 
Snrtes. Sxoet Cept., £8 Whitenall t.; Walter ca he a aa at Hote! a nent, J D Rose, J ow prom, mer., Packard One Twenty div.; N. © (Continued on Page 68) 
A. Scott, vice-pres. in charge metropolitan 2 r = 
area, 46th st. and 12th ave. Hotel Roose- | 
velt—William S. Eddy, works mgr. and dir. 
of pur. 


BUICK MOTOR CO., Hamilton ave., Flint, 
Mich.—Waldort-Astoria—Harlow H. Curtice, 
pres. and gen. mgr.; W. F. Hufstader, vice 
pres. and gen. sales mgr.; F. A. Bower, 
chief engr.; T. H. Corpe, dir. of adv. and 
sales prom.; C. T. Scannell, gen. mfg. mer.; | 
Cc B Stiffler, asst to pres.; Dale E 
Williams, compt.; L. A. Stewart, pur. agt. 


es. of 


Cc 


CADILLAC MOTOR CAR CO., 2860 Clark ave.. | 
Detroit, Mich.—-Waldort-Astoria—-N Drey 
stadt, gen. mer.; J. C. Chick, gen. sales 
mgr.; R. L. Newton, asst. gem. sales mer. ; 
E. Schebera, Fleetwood div mer.; C. F 
Boos, custom body mer. 


CHEVROLET MOTOR CO., General Motors 
bldg., Detroit, Mich.--Waldorf-Astoria—-M 
E. Coyle, pres.; W. E. Holler, vice-pres. and 
gen. sales mer.; H. B. Hatch and Felix 
Doran jr., asst. gen. sales mers.; C. E- 
Wetherald, vice-pres. in charge of mfg.; W 
«. Williams jr., supt. of assembly plants; 
J. M. Crawford, chief engr.; C. P. Fisken, 
adv mer.; F. E. Zorniger and W. G 
Lewellen, gen. sales dept.; W. E. Fish, mar., 
com, car dept.; M. D. Douglas, gen. parts 
and access. mgr.; FE. W. Timper, mer. sales 


pron dept.;: E A. Nimnicht, mer. retail ESTIONS 
calling devs 7 TWO SERVICE 


CHRYSLER SALES CORP., 12200 E. Jefferson 


ave Detroit, Mich.—Barclay Hotel-—J. E , 

ii na 2 WP a ee: y TWO SUBSTANTIAL PROFITS 
Wilson, R. M. Rowland and ¢ L. Jacobson, 

dirs. of sales; B. E. Greene, adv. mgr.; F 

‘ Himmelman, wholesale sale ne 

A. Hilman, serv. megr.; Robert ul maint T 7. >} . . e 
i ee ee ee oo me The makers of Purolator... following their custom of con 
tory Branch Executive i VW. B s ‘ ; 1 are se i 

ee a a es stant cooperation with the service field... are sending out 
A. M, Wilson, sales prom. mer: W. 1 4 aoe P sence th: i > rei , practically every 
iT ekateis wes Menlanal Gitke Rin: a seasonal message that will be read by pra t ally ’ 
ae ee ae Se ease Ae, 8 motorist in America. More than twenty million separate 
mer.: Richare olfe, asst. reg. megr.; A “a ° 

Way, sales prom.; M. J. Golden, sales prot advertisements will carry these autumn warnings. 

mar. - 


. “Change to Winter Oil 
DE SOTO MOTOR CORP., 12200 EK. Jefferson , a 
e., Detroit, i B Hotel —Byro 
he iby a Renew your Purolator Oil Filter 
H. Bronson, dir. of adv. and sales prom.; 


R. M. Rowland, gen. sales mer.; D. M ° 
Herrick, T. G. McCormick and FE. Ross And remember, 90% of all filter-equipped cars leave the 


Wright, reps ; = 7 
factory carrying a GENUINE PUROLATOR. That’s why the 


i. 
' 
DIAMOND-T MOTOR CAR CO., 4517 W. 20th 
st., Chicago, Ill.—Roosevelt Hotel—-k. J GENUINE PUROLATOR is so much easier to sell than “‘some- 
, Bush, vice-Pres. and sales mer.; ¢ A - eo 
Peirce, vice-pres. and chief engr.; T. C thing cheaper and just as good.”’ Motor Improvements, Inc., 
Huxley jr., vice-pres. and east. sales mer.; 5 . r 
J. J. Canniff, E. A. Dennis, R. J. George. Newark, New Jersey. 
F. J. Hollearn, O. E. Kussin and A. S 


Potter, dist. mers 


DODGE BROS. CORP., 7900 Jos. Campan 
Detroit, Mich.—Barclay Hotel—A. vanDer 
Zee, gen. sales mgr.; W. M. Purves, asst. | 
gen. sales mer.; J. D. Burke, dir. of truck | 
sales; E. J. Poag, dir. adv. and merchdsg.; | 
F. H. Akers, dir. of sales; W. R. Bamford, | 
dir. of serv. | 


DUESENBERG, Inc., Indianapolis, Ind 
Commodore Hotel—H. T. Ames, pres.; Geo 
Campbell, gen. mgr.; John Graham, dir. of 
body div.; W. H. Crowley, vice-pres, Duesen 
berg Sales Corp 


F 
FEDERAL MOTOR TRUCK CO., Federal ave., 
Detroit, Mich.—Roosevelt Hotel—J. F. Bow 
man, vice-pres. in charge of sales; F. P 
Soper, sales mgr.; W. W. Costello, asst. | 


sales megr.; Rex F. Glasson, new business 
dept. mer. 


G 


GENERAL MOTORS CORP. (Public Relations 
Dept.), General Motors bldg.. New York 
Waldorf-Astoria—Paul W. Garrett, dir. of 
pub. relations; C. A. Lewis, Kenneth Youel 
Robert McKnight, Victor Borella and Phil 
Burns, pub. relations dept. (New York); 
Volney Fowler and Don Hogate, pub. rela 
tions dept. (Detroit). 


GRAHAM-PAIGE MOTORS CORP., 8505 W m x : The Oil Filter on Your Motorcar 


Warren ave., Detroit, Mich.—Biltmore Hotel 

—J. B. Graham, pres.: R. C. Graham, exec 

vice-pres.; F. R. Valpey, gen. sales mer.; ns 

A. I. Philp and E. R. Harrell, vice-pres.; ze L | Cc E N Ss E D U N D E R S W E E T L A N D P A T E 
L. W. Thoms, dir. of dists.; W. H. Neely 

dir. of dist.; C. E. Briggs, dir. of dealer 

dev.; H. D. Dodge, mang. dir. of exp.; F. | 

F. Kishline, chief engr.; W. DeGalen, dir 

of serv.; G. L. Reynolds, tech. engr.; F 

Munro, adv. mgr. 


GRAMM MOTOR TRUCK CORP., Delphos, 
Waldorf-Astoria—B. A. Gramm, pres.; 
J. Gramm, vice-pres:, and engr. 
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adv and sales prom (Special display at 
Chrysler bldg.) 

PONTIAC MOTOR CO., Pontiac, Mich.—Am- 
bassador Hotel—H. J. Klingler, pres. and 
gen. mer.; B. H. Anibal, vice-pres, in charge 
of engrg. Ritz-Tower—A. W. L. Gilpin, vice- 
pres. and gen. sales megr.; D. U. Bathrick 
and C. P. Simpson, asst. gen. sales mars. ; 
F. A. Berend, adv. mgr.; W. A. P. John, 
MacManus, John & Adams, Inc. Lexington 
Hotel—L. K. Marshall, gen. serv. mer.; J. E 
Evenson, sales prom. megr.; G. D. Sills, asst. 
sales prom. megr.; H. T. Worden, special sales | 
assignments; R. C. Sackett, Hal Ressler, 
MacManus, John & Adams, Inc. (Special 
display at special General Motors show at 
Waldorf-Astoria. ) 

REO MOTOR CAR CO., S. Washington ave., 


Lansing, Mich.—Biltmore Hotel—D. E. Bates, 


pres.; G. L. Brown, secy. and treas.; R. A. | 
DeVlieg, vice-pres. and works mgr.; R. J. 
Fitness, chief engr.; W. W. Mohun, sales 


mgr., domestic div.; E. G. Poxson, pres. Reo 


Sales Corp.; C. E. Boutelle, asst. sales mgr., 
domestic div.; W. G. Eversman, adv. and 
sales prom. mgr.; G. E. Smith, vice-pres. and 
pur. mer.; E. W. Stephan, sales dir., 


Atlantic seaboard; D. C. Streeter, serv. mer. ; | 


A. L. Struble, merchandising megr.; C. A 
Triphagen, gen. sales magr.; F. D. Engle, 
truck rep.; H. J. Tighe, district mer. 


S 


STUDEBAKER SALES CORP. OF AMERICA, 
635 S. Main st., South Bend, Ind.—Biltmore 
Hotel—Harold S. Vance, chmn. of bd.; Paul 


G. Hoffman, pres.; Geo. B. Keller, vice- 
pres. in charge of sales; R. A. Vail, vice- 
pres. in charge of mfg.; D. G. Roos, vice- 


pres. in charge of engrg.; A. G. Rumpf, treas. 
and secy.; H. E. Dalton, compt.; A. L. 
Frank, pres. of Studebaker Export Corp.; K. 


B. Elliott, asst. to pres.; Louis K. Manley, 
gen. sales mgr.; W. H. Edwards, gen. mer. 
truck div.; Charles H. Wondries, mgr. of 


truck sales; Ottis Lucas, C. S. Fletcher and 
A. W. Marcy, special reps.; David R. Os- 
borne, training dir.; Leslie Williams, mar. 
retail mgmt. div.; Eugene F. Noon, editor 
Studebaker News; R. G. Hudson, mer. export 


commercial vehicle div.; P. O. Peterson, gen. | 


pur. agt.; Charles L. Bockus, mer. chassis 
mfg. div.; Bert Fowler, mgr. body mfg. div.; 
Cc. E. Floody, chief inspector; W. 8. James, 
chief research engr.; J. R. Hughes, chief 
body engr.; O. C. Kreis, consult. engr.; T. 
Li. Cowles, exec. engr.; E. M. Douglas, qual- 
ity engr.; W. W. Smith, serv. ener. 

STUTZ MOTOR CAR CO. OF AMERICA, Inc., 
1002 N. Capitol ave., Indianapolis, Ind.— 
eare Stutz New York Co., 239 W. 66th st.— 
M. E. Hamilton, pres.; C. Alfred Campbell, 


sales mer 


WHITE MOTOR CO., 842 E. 79th st., Cleve- 
land, O.—Biltmore and Roosevelt Hotels— 
Robert F. Black, pres.; J.. N. Bauman, F 
M. Bender and Saunders Jones, vice-pres. ; 
J. A. Kiggen, bus. sales; megr.; Stanley P 
Seward, adv. mer.; Paul Castner, sales mer., 
wholesale; Frank Alborn, chief engr.; Robert 
Cass, asst. chief engr.; F. H. Webster, dir 
of purchases; E. H. Hobbins, New York dist 
mgr.; A. J. Scaife, sales prom. dept.; Bogart 
Blakeley, export dept.; R. L. Boughton, mer. 
export dept (Special display at 31-10 
Thompson ave., Long Island City, Oct. 29 to 
Nov. 9 New streamlined White models 
Also heavy duty Whites and buses Also 
Indiana trucks. 

WILLYS-OVERLAND CO., Toledo, 0.—-Rooms 
918-920-922, Biltmore Hotel—D. Rh. W I 
pres.; R. J. Archer 1 mey.: A. W. FP 
ett, Pickett Inc 10 W Stk New York 
N. Y (R. S. Evans, \L. P. Evan W. A 
Thornton, Evans Mot< Inc., 234 Peachtre 
st., Atlanta, Ga.; I G. Da Willys d 
tributor, Los Ang Cal and Walter 
Schott Walter Se} E-< D Mict 
and Cincinnati, O 

P >, A »ee [Oe 
arts——Accessories 
A 

AC SPARK PLUG CO., Flint, Mich.—Waldorf- 
Astoria—Fred S. Kimmerling, pres. and gen 
mgr.; Wilson 8. Isherwood, gen. sales mer.; 
Taine G. McDougal, vice-pres.; Earl Mc- 


Ginnis, adv. mgr.; Maurice W. Gotthelf, sales 


prom. mer 

ADAMS GREASE GUN CORP., 54 W. 2ist st., 
New York, N. Y¥ Milton G. Adams, secy. 
and sales mer 

AHLBERG BEARING CO., 321 E. 29th st., 
Chicago, I1l.—Roosevelt Hotel—C. H. Bat- 
telle, N. Y. mer.; R. E. Bender, Newark 
mgr.; J. M. Tough, Brooklyn mgr.; F. O. 
Burkholder, vice-pres 


ALEMITE CORP., 1826 Diversey parkway, Chi- 


ritt ave., Detroit, Mich.—Roosevelt Hotei— 
W. B. Given, pres.; W. F. Cutler, W. A. 
Blume and H. A. Gillies, vice-pres.; F. J. 
Kelly and J. E. Rollins, east. sales reps.; 
E. W. Kisby, sales engr 

AMERICAN CABLE CO., Inc., Automotive 
Division, 929 Connecticut ave., Bridgeport, 





Mich.—Hotel Barelay—Wilder Gutterson, sales 

mgr.; Joseph H. Rose and David T. Fraser, 

tales engrs.; Harry Williams, chief engr. 
AMERICAN CHAIN CO., Inc., 929 Connecticut 


Conn.; 12-251 General Motors bldg., Detroit, | 


ave., Bridgeport, Conn.—Suite 626 New York 
Central bidg.—W. T. Morris, vice-pres. and 
gen. mgr.; A. P. Van Schaick, gen. mer. of 
sales; W. M. Wheeler, secy; W. D. Kirk- | 
patrick, sales mgr. automotive access. div.; 
E. V. Creagh, asst. sales prom. mgr.; W. F. 
Cotter and C. B. Veit, dist. sales mers. ; | 
R. C. Blair and O. R. MeDonald, sales | 


mgrs.; A. R. Whitcomb, salesman. 





| 


cago, Ill.—Ambassador Hotel—J. E. Otis jr., 
pres.; F. A. Hiter, vice-pres. and gen. mgr. 
Park Central Hotel—C. H. Dalrymple, sales | 
mer.; E. W. Davis, chief engr.: Wm. Seibel, 
A. W. Reid, L. A. Ballard and C, A. Fine, | 
sales reps 

THE ALMETAL UNIVERSAL JOINT CO., 
1553 E. 55th st Cleveland, O.—McAlpin 
Hotel—S. F. Dupree jr., pres.; A. W. Gray, 
New York mer 

AMERICAN BRAKEBLOK CORP., 4600 Mer 
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Freeport, Tll.)—202 €E. 


City—Edward A. Sipp, Chicago; L. Moffatt, 
| dist. sales mer.; E. W. Higgins, dist. sales 
engr., Detroit; D. W. Day, sales engr., New 


44th st., 


AMERICAN STAINLESS STEEL CO., 808 
Commonwealth bldg Pittsburgh, Pa Bilt- | 
more Hotel—J. C. C. Holding, vice-pres. and 
mer. 

AMESBURY METAL PRODUCTS CO., 39 


Oakland, Amesbury, Mass.—Waldort- Astoria— 
John J. O’Brien, pres. and treas.; John W. 
Kilduff, chief engr 

ANDERSON MFG, CO., 195 Albany St., Cam 
bridge, Mass.—Biltmore Hotel—Geo. H. Hunt, 
vice-pres. sales and mfrs. agt.; Warren T. 
Ferguson, gen. mer. 


APPLETON ELECTRIC CO., 1701-29 Welling 


ton ave., Chicago, Ill.—Biltmore Hotel— 
A. I. Appleton, pres. Commodore Hotel— 
J. M. Sharpe, sales mgr. automotive div.; 


W. J. Connell, New England rep.; Victor W. 
Dow, east. rep.; Chas. E. Krupp, New York 
rep.; G. S. Pfouts, spec. rep. 

ARROW HEAD STEEL PRODUCTS CO., 1101 
Stinson blvd., Minneapolis, Minn.—Wellington 
Hotel—C. L. Horn, pres.; W. E. Wilbert, 
vice-pres., sales mer., equipt. sales; K. 
Kingsley, sales megr., repl. sales, 


AUSTIN CO., 16112 Euclid ave., Cleveland, O. 


—Commodore Hotel—G. A. Bryant jr., exec. 
vice-pres.; J. K. Gannett, mgr. N. Y. dist. 
and vice-pres. in charge of east. dist., 19 
Rector st., New York, N. Y.; A. F. Plant, 


mgr. Detroit dist, 


B 


BALTIMORE PAINT & COLOR WKS., 150 S 
Calverton rd., Baltimore, Md.—Hotel 
—A. A. Shuger, vice-pres. Hotel Edison— 


Makim Hershey, Harry Ruben, Hans Gehring, | 


lL. H. Hirsig, George Knight, Winkeweidy & 
Ladd and H. O. Davidson, reps. 


JOHN BEAN MFG, CO., Lansing, Mich.—Park 
Central Hotel—Harry L. Faust, sales mar. ; 
B. F. W. Heyer, div. mgr.; Chas. McKenna, 
mgr. oll industry dept.; C. S. Phillips, engr.; 
A. L. Engle, P. Riess, A. B. Cotter and 
Tracy Carrigan, salesmen. 

BEAR MFG. CO., 2030 5th ave., Rock Island, 
Ill.—Pleadilly Hotel—Will Dammann, pres. ; 
Wm. Zemina, C. H. Walz, V. A. Nielsen, 
E. C. Traud, E. G. Nisonger and A. J 
Hafemeyer, sales reps. 

BELL & HOWELL CO., 1801 Larchmont ave., 
Chicago, Ill.—!! W. 42nd st., Salmon Tower 
bidg.—Fred M. Hall, vice-pres.; A. G. Berg. 
industrial sales rep.; W. D. Kerst, sales rep. 
(Special display at 11 W. 42nd st.) 


BENDIX AVIATION CORP., New York, N. Y.; | 


Chicago, Ill.; South Bend, Ind.—Waldort- 
Astoria Hotel—Vincent Bendix, pres.; Walter 
J. Buettner, vice-pres., 


secy.; V. W. Kliesrath, vice-pres., dir, 

auto. engrg: Charles Marcus and W. L 
McGrath, vice-pres.; Karl M. Wise, tech 
advisor; Herbert LL. Sharlock, dir. pub 
relations, 

BENDIX BRAKE CO., South Bend, Ind 


Waldorf-Astoria Hotel—Vincent Bendix, pres. ; | 





Walter J. Buettner, vice-pres., treas.; V. W 
Kliesrath, dir. auto. engrg. B.A.C.; D. L 
Gallup, vice-pres., dir. of engrg.; Frank B 
Willis, vice-pres., dir. of sales 
BENDIX PRODUCTS CORP., South Bend 
Ind.—Waldortf-Astoria Hotel—Vincent Bendix 
pre ind gen, mer Walter J suettner 
e-pr treas.; V. W. Kliesrath, vice-pres 
dir. of engrg.; J. P. Mahoney, vice-pres. che 
of mfg F. Ik. Willis, vice-pres., dir. of 
sales; F. (. Mock, vice-pres., carb. engrg.: F 
H. Wells, asst. to dir. engrg.; D. L. Gallur 
dir. of engrg.; A. E. Feragen, fleld 
sales super 0 ¢ Holaday mer serv 
sales: A. ¢ Chamber ales engr.; R. C 
Allan ules engr.; R. P. Breese, fleld engr 
H. D. Hukill, asst. mgr. tech. serv.; Herbert 
L. Sharlock, dir. pub. relations 


BENDIX -STROMBERG CARBURETOR CO., 


South Bend, Ind.—Waldorf-Astoria Hotel 
Vincent Bendix, pres.: W. J. Buettner, vice 
pres., treas.; V. W. Kllesrath and F. ¢ 
Mock »-pres.; F. B. Willis, dir. of sales 
R. ¢ Allan nles ener 

BENDIX - WESTINGHOUSE AUTOMOTIVE 
AIR BRAKE CO., Pittsburgh, Pa.—Waldorf- 
Astoria Hotel—Vincent Bendix, pres.; S. G 
Down pres R M Heinrichs, gen 
mgr. 350 Fifth ave.—-F. L. Hall, dist. mer.; 
A. R. Leukhardt, dist. mer.; I. F. Nelis 
W. F. Mahan and J. J. Terhune, reps 

BIJUR LUBRICATING CORP., 22-08 43rd 
ave., Long Island City, N. Y.—Factory, Long 
Island City—E iH Kocher, pres.; T. R 
Thomas, chief engr.; F M. Hewitt. sales 
engr.;: C. W. Keegin and F. H Bourke, 
Detroit reps 

BOHN ALUMINUM & BRASS CORP., 140/ 
Lafayette bidg., Detroit Mich.—Waldorf- 
Astoria—Charles B. Bohn, pres Harry W 
Holt, vice-pres.; D. E. Anderson, chief engr. ; 
L. E. DeGroat, dist. sales supvsr 

BORG & BECK CO., 6558 S. Menard ave., 
Chicago, 111.—Waldorf-Astoria—-D. E. Gamble 
vice-pres., gen. mer 


BOUND BROOK OIL-LESS BEARING CO., 


Astor | 


treas.; H. A. Gossner, | 
of | 


Sound Brook, N. J Waldortf-Astoria—Wm 
F. Jennings, pres.: H. O. Johnson, vice 
pres. and sales megr.; Carl Claus, research 
engr.; Moore Kelly, Detroit rep.; J B 
Howell, east. rep 

BRIGGS MFG. CO., 11631 Mack ave., Detroit, 
Mich.—-Waldort-Astoria—W. P. Brown, asst 
to pres.; M. L. Briggs, vice-pres.; H. Bon 
bright and W. D. Robinson, dirs.; E. E 
Lundberg, chief engr.; N. H. Manning, gen 
sales megr.; A. J. Wettlaufer, sales dept.; 
J A Callahan mer plumbing div.; R 
Roberts and J. Tjaarda, designers 

BRIGHT STAR BATTERY CO., 200 Crooks 
ave., Clifton, N. J I Koretzky, pres.; 
A. I. Barash, secy-treas 

BUDA CO., Harvey, Ill.—Hotel Lexington 
G. B. Wright, sales mgr. Hotel Montclair 
Chas. Lawler, sales rep 30 Church st. 
L. G. Downey, sales rep 

BUNDY TUBING CO., 10951 Hern ave., De 
troit, Mich.—Waldorf-Astoria—A. F. Knob 
lock, vice-pres.—Commodore Hotel—-T M 
Rude, vice-pres. and gen. mgr.; R. E. Jordan, 
asst. to pres 

BURD PISTON RING CO., piston rings; 
LIBERTY FOUNDRIES CO., HaDees heat 
ers, Rockford, Ill.—Empire Hotel—F. M. 
White, pres.; Art Lundgren, sales mer.; | 
S. Fox and M. W. Persson, east. reps. 

BURGESS BATTERY CO., 111 W. Monroe 
st., Chicago, Ill (Also Madison, Wis., and 


York. 
C 


CARTER CARBURETOR CORP., 2834-56 N. 
Spring ave., St. Louis, Mo.—Waldorf-Astoria 
—Hugh H. C. Weed. vice-pres. and gen. 
mer.; G. M. Bicknell, chief engr.; P. G. 
Sedley, mgr. parts and serv. div.; J. T. W. 
Moseley, asst. chief engr.; B. H. Gerker, 
prod. engr.; V. C. Worden, mer. Detroit 
dist.; J. J. Machacek, mgr. east. dist.; J. L. 


McDonough and Wm. Hagenloch, east. dist. 
field reps.; L. D. Boyce, H. W. Farr, 8S. L. 
Picard, M. C. Brown and Otto Henning, 
field engrs.; I. E. Coffey, consulting engr. 


CASCO PRODUCTS CORP., 1333 Railroad ave., 


Bridgeport, Conn.—Hotel Wellington—B. G. 
Cochrane, vice-pres. and sales mgr.; D. J. 
McCarthy, asst. sales mer. 

CATERPILLAR TRACTOR CO., Peoria, Il.— 
50 Church st., Room 1§375—N. E. Donnelly, 
rep. 

COLUMBIA AXLE CO., 850 E. 72nd st., 





Cleveland, 0.--Commodore—R. E. Fries, vice- 









New York | 





sales dir.; H. R. 
sales dept.; W. 


pres.; N. 8S. Lincoln, 
Portugal and W. M. Evans, 
R. Sahistrom, New York rep. 


CONTINENTAL-DIVCO CO., 12801 E. Jeffer- 


son ave., Detroit, Mich.—Commodore Hotel— 
John Nicol, vice-pres. and gen. mgr.; J. K 
MeKeough, sales mgr.; 8S. G. Seastrand 


New York regl. mgr 


CONTINENTAL MOTORS CORP., 12801 Jeffer- 
son ave., Detroit, Mich.—Commodore Hotel— 
W. R. Angell, pres.; B. F. Tobin jr., 
treas.; Craig Keith, secy.; Jack Reese, asst. 
to pres.; O. R. Baird, sales megr.; H. A. 
Mitchell, serv. megr.; E. R. Jacoby, chief 
engr.; W. R. Angell jr., sales rep.; A. Wild, 
adv. mgr.; Ed. Shelton, east. serv. rep.; 
Frank Crete, sales rep. 

CORCORAN BROWN LAMP CO., 4890 Spring 
Grove ave., Cincinnati, 0.—Biltmore Hotel— 
G. P. Doll, pres.—Commodore Hotel—Roy W. 
Johnson, chief engr. 

CROWN PRODUCTS CO., Omaha, Neb.—Heotel 
Shelton, 39th and Lexington —Glenn B. 
Williams, pres.; Wm. G. Parks, sales mgr. 

CRUCIBLE STEEL CO. OF AMERICA, 405 
Lexington ave., New York City—405 Lexing- 
ton ave.—B. F. Hufnagel, pres.; J. M. 
McComb, vice-pres.; F. M. Cooper, treas. ; 
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A. TT. Galbraith, vice-pres. and gen. sales 
mer.: R. E. Christie, asst. gen. mgr. of 
sales; H. Barlow, mer. sales, New York 
dist.; E. P. Gaffney, H. C. Busch, C. J. 
Wiegel, I. S. Warren, ©. J. Glassman and 
A. L. Bushman, reps. 


CURTISS & SMITH MFG. CORP., Water st., 
Pottstown, Pa.—Commodore Hotel—Wm. H. 


Curtiss, pres. 


DELCO APPLIANCE CORP., 
Rochester, N. Y.—Park Central 
Halbleib, dir. of sales. 


DELCO PRODUCTS CORP., 329 E. First st., 
Dayton, O.—Waldorf-Astoria—F. H. Prescott, 
gen. megr.; R. L.. Wilkinson, gen. sales mgr. ; 
W. A. Chryst, consulting engr.; C. H. 
Kindl, chief engr. 

DELCO-REMY CORP., Anderson, 
dort-Astoria—F. C. Kroeger, pres. and gen. 
mgr.; O. Lee Harrison, sales mgr.; A. G. 
Phelps, asst. sales mgr. and serv, mgr.; H. 
D. Dawson, chief engr. 

DILL MFG. CO., 700 E. 82nd st., Cleveland, 
0.—Commodore Hotel—L. F. Body, mer. of 


(Continued on Page 69) 


391 Lyell ave.. 
Hotel—J. C. 


Ind.—Wal- 
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sales; B. 8. Byall, mgr. of trade sales; R. 8. 


Maxwell, east. rep. 

DOLE VALVE CO., 1901-1933 
Chicago, Ill.—Barclay Hotel 
secy.; Robert M. Ellis, charge mfrs. sales; 
8. J. Evison, I. E. Larkin and A. M. Toll, 
sales reps.; Thos. B. Chace and J. Kenneth 
Lund, engrs.; Fred M. Thomson, charge 
jobbers sales; Stuart G. Phillips, adv. mgr. 


DOUGLAS & LOMASON CO., 5836 Lincoln 
ave., Detroit, Mich.—Hotel New Yorker—H. 
A. Lomason, pres.; 0. A. Peterson, sales 
mgr.; T. S. Hough, rep. 


E 


E. A, LABORATORIES, Inc., 696 Myrtle ave., 
Brooklyn, N. Y¥.—Commodore Hotel—J. M. 
Aufiero, pres.; W. Herbert Bretzlaff, vice- 
pres.; Paul Schaefer, sales megr.; W. A. 
Toepel, elec. engr. Edison Hotel — Paul 
Schaefer, sales mgr.; Max Rashbaum, Nat L. 
Waldman, A. L. Sporkin and M. D, Fauman. 


ECLIPSE MACHINE CO., Elmira, N. Y.— 
Waldorf-Astoria Hotel—W. L. McGrath, 
pres.; M. P. Ferguson, vice-pres.; R. W. 


Carroll 
John L. 


ave., 
Dole, 
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Keeley, Detroit; M P. Whitney, ener.; 
Henry C. Bush, mgr. sales; R. E, Fink, rep. 

EATON MFG, CO., 739 EB. 140th st., Cleve- 
land, O.—Roosevelt Hotel—Donald W. Meyer, 
axle div. 


THOMAS A. EDISON, 
Div. Kearny, N. J 
Morris pres. and 
Green, sales mgr.; D. B 
mgr.; Thomas Brady, T. F. 
Burns and L. C. Gleckler, dist. sales mgrs. 


ELECTRIC AUTO-LITE CO., Toledo, 0.— 
Commodore Hotel—C. 0. Miniger, chmn. of 
board; R. G. Martin, pres.; D. H. Kelly, 
vice-pres.; H. R. Patterson, gen. sales mgr. 
of sales engrg.; J. A. Shank, serv. mer.; 
R. C. Held, mgr. order dept 

ELECTRIC STORAGE BATTERY CO., 19th 
st. and Allegheny ave., Philadelphia, Pa.— 
Biitmore Hotel—H. B. Gay, vice-pres.; F. 
F. Sampson, mgr. New York branch; E. 
@. Beutter, sales engr. New York branch; 
L. E. Lighton, design div. 


F 


FEDERAL-MOGUL CORP., 11631 Shoemaker 
ave, Detroit, Mich.—Ambassador Hotel—D 


Inc., Emark Battery 
Empire Hotel—B. F. 
diy mgr.; E H 
Banta, sales prom. 
Kinahan, P. J. 


vice 


ANNOUNCING 


The 1946 
WHATTACAR 


next year. 





of sales. 
sales mer., 117 W. 
City; A. R. Tichenor, 
st., New York City; 
1060 Broad st., Newark, 


W. Rodger, vice-pres. and dir. 
Frank Kellison, repl. 
63rd st., New York 
mer., 117 W. 63rd 
E. T. Gropler, rep., 
N. J 

FIRESTONE STEEL PRODUCTS CO., Fire 
stone parkway, Akron, O.—Waldort- Astoria 
Wm. A. Baker, pres.; W. 8S. Brink, dev 
engr.; E. M. Clissold, mfrs. sales mgr 

FIRESTONE TIRE & RUBBER CO., 
O.—Waldorf-Astoria—L. R, Jackson, 
pres.; J. F. Cast, mfrs. sales mer.; 
Taylor, mfrs. dist mgr., Detroit; C. A. 
Jessup, mfrs. rep., Detroit; C. Saurer, engr. 

FISHER BODY, Detroit Div., General Motors 
bidg., Detroit, Mich.—Waldorf-Astoria—W. 
8. McLean, dir. of adv. 


Akron, 
vice- 
H. M. 


FITZGERALD MFG. CO., Torrington, Conn.— | 


Everett, 
State st., 


Wellington Hotel—H. M. 


W. D, FOREMAN, 5353 8. 
Ill.—320 Wadsworth ave., 
N. Y.—J. J. Briefer, rep 


G 


GABRIEL CO., 1407 E. 40th 
Lexington Hotel—L. W. 


rep. 
Chicago, 


St., Cleveland, O 
Klein, sales mgr 


feces sin progress has not stopped 
—-and cannot be stopped! Even 
while enthusiastic ad-writers are calling 
this year’s model “‘perfect,” research en- 
gineers are developing a better car for 


Nearly every part of the automobile 
has been improved during the last ten 
years. In the engine, the steady increase 
in compression pressures has contributed 
materially to the increases in power and 
performance. And this form of progress 
has resulted directly from the improve- 
ments made in motor fuels. 

Automobile engine design has no 
reached a point where it is inseparably 
allied with motor fuel characteristicé. 
Improved efficiency may be looked for 
either from better utilization of present 
fuels or from new fuels which the oil re- 
finer may be able to offer in the future. 

Meanwhile, the 1936 Whattacar is 
“the perfect automobile” of today. Its 
more efficient high comipression engine is 
capable of far more performance than 
was dreamed of: ten years ago. But its 
owners expect far more performance, than 
they did ten years ago. They take \this 
improved performance for granted, but 
they may not realize that these new 1936 


cars need a 


“high compression”’ fuel to, 


bring out their full high compression per- 


formance. 


That is why it is sound selling to rec- 
ommend Ethy!] for the 1936 cars. A satis- 
fied owner is the: best advertisement, and 
the best assurance of future business, 
that an automobile manufacturer can 
have. Make it a policy to. recommend 
Ethyl! for this year’s cars, and you will 
have taken a definite step toward the 
sale of your 1946 Whattacar—"‘the ‘per- 
fect automobile” of ten years from ‘now. 
Ethy] Gasoline Corporation, Chrysler 

- Building, New York City. 


</> 


_. 


qin 


| GLIDDEN CoO., 


| HALL MFG. CO., 


New York City, | 





HERCULES MOTORS CORP., 





| KELSEY-HAYES WHEEL CO., 


| LINK-BELT CO., 


| LYCOMING MFG, CO., Oliver st. 
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GAUTHIER, DONAT A., 7408 Poe ave.. Detrott, | LYON METAL PRODUCTS, INC., Aurora, Ill. 


Hotel Commodore—Donat A. Gauthier, 
engr., French Automotive Industries 


Commodore 


Mich 
consg 
Cleveland, O 
Hotel—-J. H. Lathe, 
G & O MFG. CO., 
New Haven, Conn 
Owen, rep 
GOODRICH, B. F., CO., 
Akron, 0.—Biltmore Hotel—Thomas A. Aspell, 
gen. sales megr., Original Equipt. Tire Div., 
Akron, O.; James A. Reed, mgr. mfrs. sales, 
east. dist. 


sales mer 
138-142 Winchester 
Hotel Roosevelt—A. ¢ 


ave 


500 §S. Main st 


H 


1560 Woodland ave., Toledo. 
O.—Montclair Hotel—-M. T. Obee, sales mar. 
HANDY GOVERNOR CORP., 3925 W. Fort st., 
Detroit, Mich.—Barclay Hotel—Arthur A 
Bull, pres.; S. W. Farnsworth, 
H. W. Wills, east. rep.; R. Duval 

sales rep. 

HARRIS, J. E., CO., Fisher 
Mich.—Hotel Biltmore—J. Henry 

HARRISON RADIATOR CORP., 
Y¥.—Waldorf-Astoria—F. M. Hardiman, 
and gen. mgr.; D. B. Whitney, vice-pres. 
works mer.; L. J. Schneider, sales mer.; C 
P. Hart, asst. sales mer.; J. R. Holmes, 
chief engr.; Li. P. Saunders, dir. of engrg 

201 ilith st., 
S.E., Canton, O.—Hotel Roosevelt—Charies 
Balough, pres.: C. P. Weekes. vice-pres.; L 
R. Smith, asst. sales mer.; W. W. Cromley, 
sales engr. 

HOBART BROS. CO., Troy, 
& Service, 46-14 (93rd st., Flushing, L. 1, 
N. Y.—Wm. H. Hobart, vice-pres.: E. A 
Hobart, pres.;: E. C. Galbreath, sales mar.; 
B. A. Lutz, pur, agt.; C. K. Priest, adv.; 
0. H. Menke, supt.; R. L. Flora, engr.; H 
P. Gordon, N. Y. rep., and Leo. Gordon, 
N. J. rep 

HOOF PRODUCTS CO., 
Chicago, I1l.—-Empire 
pres.: J. C. Hoof, treas.; 
pres.;: A. M. Sucksdorf, 

HOOF, JOHN C., CO., 162 N. Franklin st 
Chicago, Ill.--Empire Hotel—J. C. Hoof, 
pres.; A. ©, Hoof, vice-pres.; H. C 
sales mer.; A. M. Sucksdorf, salesman 

HYATT ROLLER BEARING CQ., Newark. N 
J., and Detroit, Mich.—Waldert-Astoria— i 
J. Forsythe, pres. and gen. megr.; H. O. K 
Meister, gen. mer.;: H. K. Porter, gen 
sales mer.: O. W. Young, chief engr.: CC. P 
Millard, fcty. mer.: F. E. Booth, mer. motor 
sales div.; H. M. Carroll, adv. mer 

HYDRAULIC BRAKE CO., Detroit, Mich 
Waldort-Astoria—-Don 0. Scott, pres.; W. J 
Buettner, pres.; Otto C. Lang, vice-pres 
and sales mer.; W. F. Oliver, chief engr 


HYDRAULIC BRAKE CO., 84 W 
ave., Detroit, Mich.--Waldorf-Astoria 
Scott. pres. and gen. mer 


I 


IMPERIAL BRASS MFG 
Harrison st., Chicago, Tl 
James T. Gr sales mer. 


motive sale 


IMPERIAL DIE CASTING CO., 
Detroit Mict Hotel Biltmore —J 


J 


JACKOMATIC CORP., 11 Er 
York, N. ¥Y Robert L. Harrison, vi 
William T. Cochran, George H reps 

METAL EQUIPMENT CO., 

Jamestown, N. Y Commodore Hotel—0. A 

Lenna, pres. and gen. mer.; G. A. Lawson 

vice- pre and ale mer.; F L Foster 

sales engr 


JUDKINS, J. B., CO., 
Mass.--Harvard Club 


K 
PRODUCTS CORP., 
Rahway, N. J.—Empire Hotel 
pres.; P. A. Fischer, dist 
Tranchard jr., dist 


bidg., 

Smith, 
Lockport, N 
pres 


0.- 


162 N. Franklin st., 
Hotel--A. C€. Hoof, 
Hi. C. Kepner, vice 
salesman 


asst 


vice 


Hancock 
1 oO 


co., 1200 w 
354 Fourth ave. 
industrial 


eenlet auto 


Fisher bldg 
Henry 


adway New 
e-pres 


Brown 


JAMESTOWN 


38 Main St Merrimac 
John B. Judkins, ret 


KANT-RUST 613 St 
George ave 
W. F. Veech 
supervisor; F. R 
supervisor 


KELLOGG MFG. 
Rochester, N Y 
Weller, pres.: J. J 
Church st... A. Clark, 


sales 


sales 


Humboldt _ st 
Hotel—J. F 
sales mer 50 
mer 


co., 

Lexington 
Sharp 

dist. 


07 


Mich 
pres. ; 


Detroit, 
W. Kennedy 
viee-pres.; Peny 
Charles Sinclair, chief engr 


Fairfield 
Lieberman 


Biltmore Hotel —Geo 
J. A. Sweeney, 


gen. sales mer.; 


KILBORN SAUER CO., 
Conn.—!7 W. 60th st. 
rep 


KING-SEELEY CORP., S. First st., 
Arbor, Mich.—-Biltmore Hotel—J. Airey, 
pres. and gen. mer.;: W. E. Bandemer 
pres. and sales mer 


Post rd., 
Harold 
315 Ann 
vice 
vice 


L 


LEECE-NEVILLE CO., 
Cleveland, O.—Hotel Astor—B. M. Leece 
pres. and chief engr.; Geo. S. Cole, secy. and 
gen K, A. Eger, asst. engr.; H. C 
Branch, tech. serv. engr.; Arthur A. Skinner, 
gen. sales mer 


LIBBEY-OWENS-FORD GLASS CO., Nicholas 
bidg., Toledo, O.—Waldort-Astoria--G. P 
MacNichol, vice-pres. in charge of sales; N 
A. Wright, adv. mgr.; R. G. Milroy, mer 
auto. sales 


5363 Hamilton ave 


mer. ; 


519 N. Holmes ave., Indien 
Ind.—Hotel New Yorker—James 8S 
vice-pres.; L. W. Langan, 


apolis, 
Watson, 
rep. 


and N. ¥ 
Cc. R. R., Williamsport, Ps.—Commodore 
Hotel—W. H. Beal, pres.; C. N. Tull, gen. 
mgr.; L. J. Kanitz, sales mgr.; J. E. Dunbar, 
dir. of pur.; F. 8. Baster, chief engr.; E. D. 
Gierrick, asst. mgr.; L. H. Crafts, sales emgr. 


LYON, INC., 197-241 S. Waterman ayve., 
Detroit, Mich.-—~ Commodore Hotel —C. 0, 
Hohn, sales mgr.; L. A. Quart, asst. sales 
mgr. 


vice-pres. ; | 
Dumont, | 


Detroit, | 


rep | 


and | 


Hobart Sales | 


| 


| MOTOR 





Kepner, | 


Williams, | 


Madison ave,—Theodore W. Becker 


G. Richards, reps 


M 


MALLORY ELECTRIC CORP., 
Fullerton aves., Detroit, Mich.—109 
st.—Wm. N. Davidson, east. mgr 

MAREMONT AUTOMOTIVE PRODUCTS, Inc., 
S. Ashland ave, and 17th st., Chicago, 11.— 
Park Central Hotel—E. J. Berdan and C, A. 
Rudiger, reps. 

MARSHALL ASBESTOS CORP., Troy, N. Y.-— 
Waldorf-Astoria—Furber Marshall, pres.; K. 
M. Wise, vice-pres. charge engrg. Barclay 
Hotel—Clayton W. Butterfield, vice-pres.; A. 
H. Greywacz, sales mer.; Frederic Weyburne, 
secy.; George Payne, sales rep.; N. ° 
Nelson, fcty. supt.; R. Li. Moore, research 
dir 

MARTIN-PARRY CORP., 1320 W. 
York, Pa.—Yale Club—F. M. 
Waldorf-Astoria—H. J. McDevitt, 
mer.; A. P. Buquor, gem. megr.; 
prod. mer 

McoCORD RADIATOR & MFG. CO., Detroit. 
Mich. — Commodore, Hotel —P. L. Berter, 
vice-pres.; Neil McMillan, sales rep.; F. W. 
Hicks, fety. mfg 

McQUAY-NORRIS MFG. CO., 2320 Cooper st.. 
St. Louis, Mo.—Roosevelt Hotel—A. G. Drefs. 
vice-pres.; A. J. Mummert, chief engr. end 
vice-pres.; H. W. Knapp, gen. sales mgr. and 
secy.; C. C. Tapscott, adv. mer. 

W. MORTELL CO., 746 New Center bide.. 
Detroit, Mich.—Biltmore Hotel—J. W. Mor 
tell jr., pres 

IMPROVEMENTS, Ine., 365 Freling 
ave., Newark, N. J. J. A. Graham. 
pres.; J. M. Clarke, sales mgr.; L. W. Wil- 
liams, chief engr.; H. C. Moses jr., H. J. 
Hopkins and J. H. Meyer, district reps. 

MOTOR WHEEL CORP., Lansing, Mich.— 
Barclay Hotel—H. F. Harper, pres. and gen. 
mer.: C. S. Holden, vice-pres. and gen. sales 
mer.; C. C. Carlton, secy.; J. H. Hunt, dir, 
and chief ener 

MULLINS MFG. CORP., 
Salem, O.—Roosevelt Hotel—C, C 
pres.; R. F. White, exec. vice-pres.; 
Keyes, vice-pres. in charge of sales. 

MURRAY CORP. OF AMERICA, 1424 Aberie 
ave., Detroit, Mich.—St. Regls Hotel—C. W. 
Avery, pres.; Chas. H. Widman, vice-pres.. 
dir. of sales; ©. David Widman, secy. and 
treas.; J. E. Maloney, sales mgr., frame div. ; 
W. B. Hurd, sales dept.; B. M. Pheatt, sales 
dept.: A. P. Nacy, sales dept.; L. C. Hil. 
mfg. mar 


342 
and J. 


Cloverdale and 
W. 64th 


Market st.. 
Small, pres. 
gen. sales 
J. E. EM. 


huysen 


S. Ellsworth ave.. 
Gibson, 
G. F. 


N 


NEW HAVEN CLOCK CO., 
New Haven, Conn.—Lexington 
Chirgwin, sales mer automobile 
(Special display of samples in 
Hotel, Nov. 4.) 


NEW DEPARTURE MFG. CO., Bristol, Conn 
Biltmore Hotel--F. G. Hughes, gen. mar. 
and vice-pres.; DeWitt Page, pres.; L. G. 
Sigourney, mer.: W. H. Harring- 
ton W. Marschner, west. 
Crow, chief engr.; C 
W. T. Murden, asst 
display at Waldorf 
Waldorf show. 


133 Hamilton st.. 
Hotel—R. H. 
clock div. 
Lexington 


gen ales 

asst, sales mer.; F 
sales mer.;: T. C. D 
B. Beckwith, adv. mer.; 
to gen, mer (Special 
Astoria in Motors 
No 2 

NEW PROCESS GEAR CORP., 500 Plum st 
Syracuse —~ 7 Biltmore Hotel A. A 
Henninger, pres Ht. S. Thurner, vice-pres.z 
R. lL. Dodge, chief engr.; J. L. Collins, sales 


ener 


NICE BALL BEARING CO., 
town Lane, Philadelphia, 
office, 55 W. 42nd st.—B. F 
vice-pres. ; Carleton jr., 


NORMA-HOFFMANN BEARINGS CORP., 
Stamford, Conn.—1!202 Commerce bidg., 155 
E. 44th st.—W. N. Nones, pres.; O. P 
Wilson, vice-pres.; H. J. Ritter, sales mer. > 
G. R. Bott, engrg. mer.; D. E. Batesole. 
asst. engrg. mer.; F. W. Mesinger, N. Y¥ 
district mgr.; R. Gannett, R. V. Donnelly. 
G. Tompkins and T. M. Kaino, sales engr. = 
C. W. Hedler, mer. of distributors’ sales 


O 


OHIO CARPET CO., 
Mich.—Biltmore Hotel—J 
pres 


OHIO PISTON CO.,, 
land, O.—Empire Hotel 
mer.; Geo. E. Jordan, gen. sales mgr.; Ralph 
Loomis, Philadelphia district sales mgr. 123 
W. 64th st.—A. Wagner, New York district 
mgr.: Chas. Weber, L. G. Falck and Robert 


Dennis, reps 


OHIO RUBBER CO., Willoughby, 0.—Commo- 
dore Hotel—Franklin G. Smith, pres.; R. A 
Mertz, plant mgr.; W. E. England, chief 
engr.; G. N. Edwards, new products engr. 
Tel. Madison 9I111—C. J. Edwards, mgr. of 
Detroit office 

OVERHEAD DOOR CORP., W. Kickapoo st.. 
Hartford City, Ind.—New York City efflcee— 
Forest E. McKee, Edward Fimbel an@ 
D. R. Keegan, reps 


General 


9.) 


0th and Nice- 
Pa.—New York 
Mechling, exec. 


Geo. sales mer. 


Fisher bidg., Detroit, 
Henry Smith, vice- 


5337 St. Clair ave., Cleve- 
Dan P. Shaw, gen. 


pres.; 


P 
PACKARD ELECTRIC CORP., Warren, O.- 


Room 506, 369 Lexington ave.—C. H. Kloer. 
W. B. Rose and W. G. Hatch, reps 


| PARKER RUST PROOF CO., 2177 E. Milwau 


Detroit | 


| 


kee ave., Detroit, Mich.—Waldort-Astoria— 
M. C. Baker, secy. and sales mgr.; G. O. 
Rice, asst. secy. and pur. agt. 


PENNZOIL CO., Drake bidg., Ot) City, Pa.— 
Lexington Hotel—John L. King, mer., sales 
engrg. dept 


PERFECTION GEAR CO., 152nd st. and Vin- 
cennes ave., Harvey, I).—206 Amsterdam 
ave.—W. P. Moran, east. district mgr; EZ. H. 
Schmidt, Metropolitan New York rep. 


PERFEX RADIATOR CO., 415 W. Oklahoma. 
place, Milwaukee, Wis.—-Commodore Hote! 


(Continued on Page 70) 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Representatives, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 











| 





Parts—Accessories ? 
Y . , fa. > , a ave.—H. Hanni, vice-pres. and gen. mer.; — : —E . 
(Continued from Page 69) W. J. Spengler, chief engr.; J. H. Mayforth, 
Robert W. Wilson, vice-pres.; Glen Q@. Holt, A. J. Poole, D, J. Wilber and H. C, Wal- | 
mgr. radiator div ters, sales engrs.; R. Graham and Harold 
PHINNEY-WALKER CO., Inc., 30 Irving Mason, serv. dept.; J. T. Lansing, adv, mer, eee ~ i | W iL A T E s eee 
place, New York, N. Y.—30 Irving Place—~ | § « F INDUSTRIES, Inc., Front st. and Erie 
J ee ee mer i ave., Philadelphia, Pa,—Biltmore Hotel—w. | Newark, N. J. Hartford, Conn, ... Nov. 16-23 
PITTSBUR E GLAS +» 2200 | L. Batt, pres.; R. H. DeMott, gen. sales . 
Grant bidg., Pittsburgh, Pa.—Plaza Hotel— mur.; J. D. Williamson, New York City (Truck Show) Oct. 29-Nov. 1 Norfolk, Va. .c000e Nov. 16-23 
H. S. Wherrett, pres Waldorf-Astoria—F. district mgr.; C. R. Mabley, Detroit district . ’ 
W. Judson, vice-pres.; W. H. Hogben, sales mgr.; W. C. Clingan, Hartford district mer. ; New York ........Nov. 2-9 Des Moines, Ia..... Nov. 18-23 | 
mgr., Ditzler div. Barclay Hotel—Capt. H. J. S. Tawresey, asst. chief engr.; J. R. Los Angeles saevnes Nov. 2- 9 Elmira, N. = tas ias Nov. 18-23 
L. Towle, dir. adv. and designing. Lexington Doughty, asst. sales executive, e 
Hotel—-C. E. Schaefer, special Duplate TP. | eyan.on TOOLS, Inc., branches in 85 pric Baltimore ......... Nov. 2- 9|Rochester, N. Y....Nov. 18-23 
e . ** r rhes “ rin- . ‘ 
sy <n ing al aes ee oo cipal cities; fety. and gen aa Seasaha. Washington, Dy Cc. ° Nov. 2- 9 Syracuse, N: ws eeeoe Nov. 18-23 
Speedway, Indianapolis, Ind.—Rooseve 0 Wis. tral H Bia 5. y. Myers . 
-J. H. McDuffee, pres.; H. E. Komitch, oe : yng orl le Ford ana eae ° Dallas, Texas eccceds Nov. 9-11 Nashville ‘6b 6166 2 8 Nov. 18-24 
ee a ee Rogers Palmer, vice-pees. and sales mer.; W. Akron, O. ......./ Nov. 9-15 | Grand Rapids, Mich. Nov. 19-23 
= . jlenn, New or branch mer. ; > Pe 
W. E. PRUDEN CO., Inc., 260 W. 52nd st., Strossle, Brooklyn branch mgr.; F. A. Hoster, Columbus, O. eee we Nov. 9-15 Cleveland oceceseese Nov. 23-30 
New York, N. Y¥.—260 W. 52nd st.—Judson Newark branch megr.; C. D. Allmendinger, : : 
B. Shafer, secy.; John Knox, sales mer.; S New York export mgr. (Complete displays at Buffalo, N. Y. 2 eS Nov. 9-16 Minneapolis See Nov. 23-30 
J. Pasternak, P. A. New York, Brooklyn and Newark branches.) Newark, N. }. eg ee Nov. 9-16 Montreal, Can. eat Nov. 23-30 
P. SORENSEN MFG. CO., Long Island City, | Detroit .........4- Nov. 9-16| Memphis, Tenn. 
N. Y.—Hotel Edison—I. W. Godfrey, sales * 
Mises State on Ber ‘ mer.; H. C. Sorensen, gen. mer. Toronto, Can, ...4. Nov. 9-16 (Tri-State) oovees NOV. 25°30 
UA A | INING 0., Oil : : : 
City. Pa. — Commodore Hotel — 8. Messer, | STANT MFG. CO., Connersville, Ind.—Rosee- Indianapolis ......\. Nov. 9-16 | Springfield, Mass. .. Nov. 25-30 
: for ms  : velt Hotel—C. M. Hyde, sales mer. : 
a daisies niiaitss ihaiid > as Portland, Me. ...... Nov. 9-16 | Peoria, Ill. ..... Nov. 27-Dec. 1 
; N + Port Huron, ch. . . . . ° . 
Commodore Hotel_V. F. Dobbins, pres. | Cincinnati, O. ..... Nov. 10-16 | Minneapolis, Minn. . Nov. 28-30 
RAYBESTOS —. ! 1427 Rail district og New Yok cy)? eueh Pam St. Louis, Mo..... . Nov. 10-16 Kas. City, Mo. a Nov. 30-Dec. 6 
: » Une, 1627 Rail- sst. (E N. Y.); Je : ; 5 i a 
road ave., Bridgeport, Conn. — Waldorf-As- pool ee eo i  Lesmoem, dietriet New Haven, Conn. . Nov. 11-16 Milwaukee -+oe+ Nov. 30 Dec. 7 
See Te mgr. (Dudley, Mass.): J. A. Murray, district | Philadelphia . ...... Nov. 11-16 | Miami, Fla. .... Nov. 30-Dec. 7 
‘ales, sales megr., equipt. Ss me ©. sh - ’ . » W . 
man, branch mer., Detroit office; Chris — eee. oe? Pittsburgh, Pa. eens Nov. 11-16 New Orleans ooeees Dec. 1- 3 
Bockius, development engr.; W. H. Anderson | STEVENS WALDEN, Inc., 475 Shrewsbury st., : : 
and George Young, salesmen, Detroit; Sum- Worcester, Mass.—Paramount Hotel—Ilomer Omaha, Neb. eee. Nov. 11-16 Birmingham, Ala. or Dec. 1- 4 
ner —. pres.; Morton F. Judd, secy. See se ee oe ee Philadelphia ....... Nov. 11-16 | Denver, Colo. ......Dec. 2- 7 
RAY DAY PISTON CORP., 6656 Walton ave., porn el cates age Bharac tg PR ecger co , . 
Detroit, Mich. — Waldort-Astoria —Ray E. =. a o~. es = ragonves ——. ~ Brooklyn, N. es ‘ee Nov. 11-16 Globe, Ariz. eee eee 4 Dec. ps 7 
Day, pres. Wellington Hotel—H. L. Stras- een? aah Pes erage porno eee are . 

Saraue, 0p. Lee, adv. mgr.; J. H. Harley, 2627 Bewick Asbury Park, N. J. . Nov. 11-17 Oneida, N. Y.......Dec. 2- 7 
RAYMOND MFG. CO., 226 S. Center st. on seamed ion "= take ae South Bend, Ind. .. . Nov. 13-17 Red Bank, N. J Dee; 2 7 
¥ . > Naa : P ecess SS . 4 5 - . eeeee . - 

Corry, Pa.—Edison Hotel—J. A. Cassidy. mobile shows.) Toledo, Ce. og cae oa EeOUS Loe ? 
sales mgr. merchandise div. > Seattle Wash Dec. 2- 8 
REYNOLDS SPRING CO., Jackson, Mich. | STEWART-WARNER CORP... 1826 Diversey Bridgeport, Conn. . . Nov. 16-23 ’ be eomlaere ’ 
Waldorf-Astoria—C. G. Munn, es.; Job varkway, Chicago, Ill mbassador Hotel— i i 
H. Merrell and E. W. McIntosh, ‘vieo-pees. P J. E, Otis jr., pres.; F. A. Hiter, vice-pres. Hartford, Conn. ... Nov. 16-23 Atlantic — N. J. 
ROME-TURNEY RADIATOR CO., Rome, X.| fud,tt%., Mar, Fark Central Metel_C. | Boston, Mass. .....Nov.16-23| (ASI Show) ....Dec. 9-13 
Y.—Commodore Hotel--W. L. Lynch, pres.; peng w fants hte Matte = . ° ° 
oe ee cn oe mney; 1. ¥. Cooke, We. Seibel. A. W. Reid, Chicago .......... Nov. 16-23 | Atlantic City, N. J.. Dec. 9-18 
ROSS GEAR & TOOL CO., Lafayette, Ind - ona i seein 
Roosevelt Hotel E. Gruenewald, vice-pres. “neore ee, — 2130-56 
and gen. mer.; S. L. Bradley, rep. awrente ave hicago, Il.—v, J. Corper, —Elbert E. Husted, sales mer.: O. M O'Brien, asst. sales mgrs.; L. F. Acker, W. | 
ROTARY LIFT CO., Memphis, Tenn. — 29 oe — ws Pe ee Thornton, C. S. Plunkett, and R. R. Haxel, L. Fetherston, W. F. Brainerd and J. Fitz- | 
Broadway, Room 1200—Hugh Allen, district . sales engrs. immons, dist. mgrs.; L. Vollmer, engrg. div. | 
mgr. TOLEDO STEEL PRODUCTS CO., 3300 Sum UNITED MOTORS SERVICE, Inc., 3044 W. 
Ss T mit st., Toledo, O.—Victoria Hotel—A. F Grand blvd., Detroit, Mich. Commodore 
‘ Seubert, gen. megr.; L. E. Galbraith, sales Hotel--F. A. Oberheu, gen. mer; W. H 
SCHROEDER & TREMAYNE, Inc., 500 N THERMOID co., Trenton, N J Waldort- engr.; J. E. Adams, sales mer. Elchelberger, W. ~ Potter, dir. of sales; | 
Commercial st., St. Louis, Mo.—29! Church | Astoria—F. E. Schluter, pres.; C. A. Schell | J, A, TUMBLER LAB., 423 S. Hanover st., A. R. Sandt, H. C. Smith, adv. mer.; L. W 
st.—Gus Friedman, mgr. New York div.; W. and Frank A. Sharpe, vice-pres.; ©. F Baltimore Md.—Park Central Hotel—J. A Martin, br. mgr., New York City; C. R 
H. Henning, salesman, (Continuous display Ogren, research engr Tumbler, M. M. Esterson, J. A. McCarthy, — - br. eee Boston; D. D. Gilder 
at 291 Church st.) ee ie S. H. Rubin, E. W. Lenz, and P. A. Gahm, sieeve, reg. mer. 
ST. CLAIR RUBBER CO., Fisher bids. De-] ‘wood va” Cleveland, O.—Blitmere Hotel — U.S ASBESTOS DIVISION OF RAYBES- 
troit, Mich. — Biltmore Hotel —J. Henry ”. «. Crawfore es M. Clegg, vice. | TURNSIGNAL CORP., 400 E. Rittenhouse st., TOS-MANHATTAN, Inc., Manheim, Penn- 
y I ( rawford, pr : kh a legs, vi aoe Waldort-A os 
Smith, rep, | pres.; W. M. Albaugh, secy-treas Philadelphia, Pa.—Sheldon Hotel—Harold O. —o — os — = —. asst. 
° ; Smith jr., special rep.; R. E. Pennington, Be ngr.; Frankin A. Siler, replacement 
eee SON, Div. of Scovill Mfg. | ritLOTSON MFG. CO., Toledo, O.-——Biltmore fleld rep sales mer.; George M. Righter, New York | 
0., ne., 47 Vanderbilt ave., Brooklyn, | Hotel—HI. C. Tillotson, pre br. mgr.; George W. Marshall, asst. sales | 
N. Y¥.—-Commodore Hotel, Rooms 1252-1254 peereen anion TYSON ROLLER BEARING CORP., Oberlin mer ; 
R. L. deBrauwere, asst. secy.; W. R. Cisney | TIMKEN-DETROIT AXLE CO., 100-400 Clark} "4. Massillon, O.—Waldorf Hotel—-R. H.| Jo) parrery CORP., Highland ave., Niag 
and M. H. Tisne, mfrs. sales; J. H. Clo ave, Detroit, Mich. Commodore Hotel-- W Maxson, pres ara Falls, N. Y Biltmore Hotel- ‘D. “DL | 
research engr.; P. ©. Evans, branch mer F. Rockwell, pres.; R. L. Busse, viee-pres wai vaas T P 
(Detroit): D. | W. Johnston, mgr. access. | : - See U | ee we Cee See. SFr 
sales; W. J. Kirkpatrick, serv. mgr.; B. M.| TIMKEN STEEL & TUBE CO., (anton, O | Som, vice-pres.; W. W. Pennington, sales 
ee “9 awa Biltmore Hote * J. Griffiths os: PP UNITED AMERICAN BOSCH CORP., 3604 mer, car mfg. sales; H. A. Harvey, sales 
Muchmore, mg petroleum sales; D. Noble, | otel-—I pres.; F. L \ ; f i 
mfrs. serv. and sales: M. C. Stevens. branch Gibbons, vice-pres.; A. R. Adelberg, dist fain st., _ Springtield, Mass. Commodore | mer service station sales; H. H. Pete, asst. 
mer. (Akron S. T. Williams, supt mgr. of sales; H. H. Timken jr., vice-pres Hotel—A. T. Murray, pres.; H. Waker, L. | sales mgr. service station sales; E D 
; - ° ; tgech, G. J. Lang and J. E. Wild, vice Giauque, ady. mgr.; G. L. Kyle, sales engr.; | 
SCINTILLA MAGNETO CO., Inc., Sherman | TITEFLEX METAL HOSE CO., 500 Freling pres.; C. L. Shedd, sales megr.; W. Boedecker, | R. T. Hodgkins, mgr. contract sales; I. 8 
ave., Sidney, N. Y 230 Park | huysen ave., Newark, N. J Lexington Hotel J iW Schadow, F. J. Mackey and W. | Johnson, dist, mgr. N. Y 


Room 2417, 


“Silenced 
WV 


ACOUSTIC TREATMENT \, 
FOR TRUCK CABS 
AND BODIES 


Fatiguing noise and 
reverberation in 
truck cabs and 
bodies is effectively 
reduced by Burgess acoustic 
treatment. It also provides 
heat insulation. Its smooth 
hard surface of 
perforated metal 
or other durable 
material can be 
washed and 
pginted. It will not 
wear out, nor will the 
punishment of severe com- 
mercial service have the 
slightest effect upon its sound 
absorbing and heat insulating characteristics. 


ste my Cae 


Each year sees a greater number of manufac- 
ae Merl: Cy Sth: Burgess-Acoustic mae 
carburetor silencers and air cleaners, and 
ET uae ee original equipment. 
1936 models carry Burgess-Acous- 
tic equipment even more effec- 
Thee Masta ure 
previous years. 





RNY 


see nee tae 
seeeeee Oe 










OVAL TYPE MUFFLER 
SILENCER 


Air cleaner and in- 
take silencer are 


This compact unit 
offers the advan- 
tages of Burgess 


CRANKCASE 


“Straight-Thru” . ; ; : 
construction —low CLEANER- ee 
back-pressure, in- BREATHER meet especial de- 


creased power and 
speed and reduced 
fuel consumption. 


CAP 


sign requirements. 





Madison, Wisconsin 


———— 


AIR-CLEANER AND 





p SERVICE FREI¢,, 
LINES , 


















BURGESS BATTERY COMPANY, ACOUSTIC DIVISION 


Detroit Office, New Center Bldg. 


U. S. AXLE CO., Inc., Water st., Pottstown, 


Pa.—Wellington Hotel—George C. Lees, pres 
and gen. mer.; Kenneth Howard, secy and 
sales mgr.; L. C. Biglow, 250 W. 54th st., 


rep. 


V 


VAN NORMAN MACHINE TOOL CO., 160 


Wilbraham ave., Springfield, Mass.—Lexing- 
ton Hotel—T. G. Scott, vice-pres.; L. F 
Hunderup, sales mgr. auto. div.; H. G, Hog- 


lund, sales mgr. mach. tool div 
VISCO-METER CORP., 315 Grote st., Buffalo, 
N. Y.—Commodore Hotel—W. A. Clare pres. ; 


Robert Donner, treas.; I. Q. Baird, sales mgr. 


W 


WAGNER ELECTRIC CORP., 6400 Plymouth 
ave., St. Louis, Mo.—Roosevelt Hotel—P. Bb 
Postlethwaite, pres.; A. H, Timmerman, vice 
pres.; J. H, Devor, asst. vice-pres.; J. A. 
Gelzer, sales mgr., auto. div.; J. W. Bryant 
jr., auto. div. Detroit mgr.; F. T. Arm- 


strong, engr., Detroit automotive div.; Burns 

Dick, chief engr.; J. R. Rose, service div. 
WATERVLIET TOOL CO., Inc., 1039 Broad 

way, Albany, N. Y.—Commodore Hotel—Wm 


J. Kattrein, sales mgr.; T. Ten Eyck, asst. 
sales mer. 

WAUKESHA MOTOR CO., Waukesha, Wis.- 

Commodore Hotel—H. L. Horning, pres.; J 
G. Swain, sales megr.; T. R. Kelley, diesel 
eng. spec.; Walter M. Jones, N. Y. office 
mgr.; F, W. Gargett, Detroit sales rep.; 
P. C. Ritchie, adv. mer. 

WAVERLY OIL WORKS CO., Sith st & 
A. V. R. R., Pittsburgh, Pa.—Park Central 
Hotel—G. E. Willey, vice-pres.; W. M. A 
Romans jr., rep., 420 Lexington ave., New 
York City; C. M. Addis, dist. mgr., 601 
W. 26th st., New York City. 

WESTINGHOUSE LAMP CO., 30 Rocke- 
feller Plaza, New York, N. Y.,—A. E. 
Snyder, sales megr.; Frank Paeske, mer. 
miniature lamp sales. (Special display of 
parts Park Central Hotel, No. 4, 5, 6 and 7.) 

WHITNEY MFG, CO., 237 Hamilton st., 
Hartford, Conn.—250 W. 54th St.—A. S 


Basten, gen. mgr.; C. E. Wertman, pres.; W. 
H. Whitney, spec. rep. 

WILLARD STORAGE BATTERY CO., 246-86 
E. 13l1st st., Cleveland, 0.—Biltmore Hotel— 


S. W. Rolph, vice-pres. and gen. megr.; R. 
J. Nightingale, vice-pres. 
J. H. WILLIAMS & CO., 400 Vulcan st., 


Buffalo, N. Y.—Waldorf- Astoria—a. C. 
Nath, sales mgr, special forgings; P. Rigby. 
Eastern sales mer., special forgings, 75 
Spring st., New York, N. Y. 

WILKENING MFG. CO., 2000 S. Tist st., 
Philadelphia, Pa.—Wellington Hotel—George 
L. Briggs, vice-pres.; Earl C. Chatfleld, sales 
mgr.; Walter A. Clouser, east. div mgr. ; 
Harry Cames, rep 

| WILLOUGHBY CO., Dwyer ave., Utica, N. Y. 
—Park Lane Hotel—Francis D. Willoughby, 
pres, (Special display lotel Astor with 
Lincoln div. Ford Motor Co.) 

WOODWORTH SPECIALTIES CO., 121 Mont 
gomery st., Binghamton, N y McAlpin 
Hotel—C. B. Woodworth, rey 

WROUGHT WASHER MFG. CO., 2100 8 
Bay st., Milwaukee, Wis 

‘= 

YOUNG RADIATOR CO., 709 Marquette St., 
Racine, Wis.—New Yorker Hotel—F. M 
Young, pres.; J. J. Hilt, sales mer.; W. L. 
Walton and T. 8S. Tuttle, sales engrs 

| ZENITH CARBURETOR CO., Detroit, Mich. 
Waldort-Astoria—Victor Heftler, pres.; B. W. 
Westcott, vice-pres.; F. E. Williams, sales 
prom, mer. 

Advertising Media 

| AMERICAN WEEKLY, Inc., 11-251 General 
Motors bidg., Detroit, Mich.—Ritz-Tower, 
57th and Park ave.-Clay E. Herbst, mer. 
Detroit office; Neil D. McGinn, John P. St. 
Clair, and F. J, McDonough, Detroit staff; 
Frank E, Brown, asst. west. adv. mgr., Chi 





cago; H, J. C, Henderson, vice-pres., Chicago; 
Franklin L. Miller, mgr. Cleveland office. 


B 


Charles and Baltimore, 
c/o John B. Woodward, 
st..-Wm. F. Schmick, 
teville, nat. adv. mgr. ; 
Sernard Kowalewski, 


BALTIMORE SUN, 
st., Baltimore, Md 
Inc., 110 E, 42nd 
bus. mgr.; Charles O 
Harry H. Willis and 
auto. ady 

BOSTON AMERICAN & SUNDAY ADVER- 
TISER, Boston, Mass.--Warwick Hotel—J. 
Herbert Dodge, automobile editor. 

BOSTON EVENING TRANSCRIPT, Boston, 
Mass.—The Lexington—Fred C. Green, auto, 
editor; Harry Martin, mgr. automotive adv. 

BOSTON GLOBE, Boston, Mass.—Commodore 
Hotel—Mosley Taylor, asst. treas.; James 
T. Sullivan, automobile editor. Biltmore 
Hotel—J. R. Scolaro, Detroit rep.; Grey 
Sullivan, Chicago rep. 

BOSTON HERALD-TRAVELER, Boston, Mass. 


—Commodore Hotel—-John Dempsey, auto- 
mobile editor; Jesse F. Spencer, Detroit rep. ; 
444 Madison ave.—George A. McDevitt Co. 


BUSINESS WEEK, New York—Waldorf-Astoria 
—Win Davis; McGraw-Hill Publishing Co., 
Win Davis, Pfei, reps 


Cc 
CAPPER PUBLICATIONS, 
Savoy-Plaza——-Legler Paxton, 


CHICAGO JOURNAL OF COMMERCE, 
Griswold, adv. 


George 


Kan 
rep. 


Chi- 


Topeka, 
Detroit 


cago.—Plaza Hotel—Frank B. 
dir.; Phil S. Hanna, editor; Robert E. Potter, 
nat. adv. mgr. 


CHICAGO TRIBUNE, Chicago, Ill.—Biltmore 
Hotel—c. S. Benham, mer. nat. adv. dept.; 
Hal Foust, auto. editor; Geo. O. Strecker, 
mgr. automotive adv. dept. Wallace E. Bates, 


mer. Detroit ady. office. 


(Continued on Page 71) 
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Men You Will Meet at the New York Show 


This is the Most Complete Directory of Automobile, Accessory and Shop Equipment Company 
Riiscconuile es, Their Hotel Headquarters While at the Show, and Their Permanent Addresses 


: * s ° rs 
idvertising Media 

’ . > Pan > . @ mobile adv. mer.; N. H, Wagner jr., nat. ad a 1 “or isl ¥ A vencies 
(Continued from Page 170) mer.; J. F. Spencer, Detroit ret S aa a Adverti: ig Ag 
CHILTON CO., Philadelphia, Pa.—Commodore ; > 5 inton, Vs o Ene, 138 fend at ow FOR 

on : a ~ ria Pe e re PITTSBURGH PRESS, Pittsburgh, Pa SCRANTON REF UBLICAN, Scrantor 1 . Yale Clubs . : Shome Barclay A 

ote A fusselman, pres and gen . °° . Commodore Hotel. Wm. T. Dodge, adv. mer.; 

Scripps-Howard Newspaper Inc 0 Parl 1 W. B. Kegg 4 


mer.; J. S, Hildreth, vice-pres. and mer. of : Barclay Hotel-F. B. Etter, Detroit rer Hotel). ©. Mu 
\ 6840-1, P. Cont eee TIME MAGAZINE, 135 KE. 42nd at., New LEE ANDERSON ADVERTISING CO., 425 


auto, div,; Julian Chase, dir. editor auto are 2p > > 

' } . § 0 ANE 
39th st.—G. ©, Buzby, mgr. of direct mail| prTTSBURGH SUN-TELEGRAPH, Pittsburgh, clay Hotel—F. B. Etter, Detroit ret adv. mer; Dole t. adv. mg nt igi 4, Al, VO-S 
(liv. and sales rep.; E. W. Hevner, circ, mer Pa.—c/o Paul Block and Associates, 247 BE. S. Spink jr., Cleveland ’ Bent cir, Of media; J . 


Don Blanchard, editor of Automobile Trade Park ave.—Stuart List, adv dir.; F E ST. LOUIS GLOBE-DEMOCRAT, St Louis tir f put J. Widman Bertch, acct, exec. ; 
Journal; Leon Hannigan, editor of Motor Grunagle, automobile editor 
re E t 


Me Barclay Hotel—-Roy A Reed, auto ' 5 A. Wel art dir 
World Wholesale; Wm K. Toboldt, editor mobile editor; Wilson W. Condict nat I 


of Motor Age; Herbert Hosking, editor of | PLAIN DEALER, Cleveland, 0.—Barclay Ho- | adv. mr ULLMAN FEATURE SERVICE, Chandler 
Automotive Indust: A. R. Eckel, W 1 tel—Harry J. Maloy, automobile adv. rep.;| gf, LOUIS POST DISPATCH, St. Louis, Mo bidg., Washingtor D. ¢ Commodore Hotel B 


Ralph and NR. F. Rogers, sales reps.; A. S Richard T. F. Harding, automobile editor Lexington Hotel 1 M. Roscher, western William Ullman. editor 


Waldman and F. Moran, cire., dept . office; Guy E. Grave, mgr. automotive dept 

’ PROVIDENCE JOURNAL CO., Evening Bul , “bee 

T ° | . hk Metohe : ‘ ry Ilancock ave., Detroit—-Commodore Hotel 
HE CINCINNATI! ENQUIRER, Cincinnati, 0 letin, Morning Journal, Sunday Journal), $21 Fifth ave.— It. A. Fletcher, mgr. New W 3 


c/o Paul Block & Associates, Park ave,— . ; ; York office; J. A. Ambrose, New York office Willard S. French, pres.; Guy ©. Smith and 
Robert C. Beiser, automobile editor Providence, R. I.—Lexington Hotel—Wm. L WASHINGTON HERALD. Washington, D. C Il. H. Ohlmacher, vice-pres.; George Johns- 


CLEVELAND NEWS, Cleveland, 0.—Commo- Doyle, auto, adv. re) ST. LOUIS STAR-TIMES, St. Louis, Mo Paul Block and Associates, 247 Park ave. ton, acct. exee.; Rudolph Czutin, art dir; 
dore Hotel, Lexington Hotel or George A. McDavitt Co., Jim Yeomans, automobile editor Arthur Terry, sales mer.; Sam _ Ballard. 
CLEVELAND PLAIN DEALER, Cleveland, 0 R a Oe | CANNOT FSS, Ube, B.C | eee men) Bee ©. ee ee 


obile editor 
—Barelay Hotel—H. J. Maloy, mgr, automo = Barclay Hotel-—Si Grogan, automobile editor D. P. BROTHER & CO., Inc., 8-149 General 
nt ; MOCRAT & CHRONICLE, ae > 2 
bile dept.; Richard T. F. Harding, auto ae a coteiien sm fa a ST. PAUL DAILY NEWS, St. Paul, Minn.— | waSHINGTON TIMES. 1317 HT st. N. W., Motors bidg Detroit Waldorf-Astoria—D. 
mobile editor; F. B. Etter, Detroit rep Teiuhene. ante a Barclay Hotel—F. B. Etter, Detroit, rep. | Washington, D. C.—Warwick Hotel—J. Leo | P. Brother, pres.; Clarence Hatch jr., Frank 


, : é G. Kane, Gordon Eldredge, Wynn Belford, 
CORN BELT FARM DAILIES, Chicago. Ill | RocHESTER JOURNAL AND AMERICAN, | SYRACUSE HERALD, Syracuse, N. ¥.—|  Suarue, nat. adv. mar 


BROOKE, SMITH & FRENCH, Inc., 82 E. 


, , , | . J. S. Howell, A. J. Feinberg, Trueman Camp- 
$5 W. 42nd st.—Paul W. and Guy F N. Y.—Warwick Hotel—Joseph Walter Bligh, adv. dir. Syracuse Herald; | JOHN B, WOODWARD, Inc., 110 KE. 42nd st., bell, reps.; C. Georgi jr., space buyer; W. H. 


M ick Rochester, ‘ 
Minnic P. Daniel J. Doody, rep. Prudden, King & | New York, N. Y Barclay Hotel—F B . . 1 ae 
CROWELL PUBLISHING CO., 4-261 Genera) adv Prudden, Inc., Chicago | Etter, Detroit mer (Continued on Page 73, Col. 1) 


Motors blidg., Detroit, Mich.—Waldorf-As- | __ esa ne nana meniieinenppaniiiiens . . pment 
toria—A. H. Motley, mer. Detroit office, 


Crowell Publishing Co.; Robert Wolfers, rep 

Woman's Home Companion; R. N. Wood : : 

ruff and Charles E. Carey, reps. American > re 
Magazine; Hoyt Metzger, rep. The Country j 

Home; Jack Henderson and FE. A. Schirmer, 

reps. Collier's. 
CURTIS PUBLISHING CO., General Motors 

bidg., Detroit, Mich.--Waldorf-Astoria—1y W Hy F N T H f 

W. Bay, Chas. B. Field, C. C. Hood, and 


Brown, asst. adv. dir. in charge of nat. 











F. J. Mullen, Saturday Evening Post reps. ; 
J. L. Brummett and L. F. McKay, Ladies’ 


Home Journal reps. F. N. Cordner, Ladies’ . 
Home Journal mer.; M. D. Laine, Country i | 
Gentleman rep.;: \ K Lovrien, Country , 


Gentleman mer.; T. G. Wade, br. mer 


D 


DALLAS NEWS AND DALLAS JOURNAL, 
Dallas, Texas—Barclay Hotel -F. Bb. Etter 
Detroit rep 

DAYTON JOURNAL-HERALD, Dayton, 0 

c/o Story, Brooks & Finley, 230 Park ave. 
J. J. Doyle, adv. mer.; E. A. Gerhard jr 
automobile editor 

DETROIT NEWS, Detroit--Roosevelt Hotel 
FE. Y. Watson, automobile editor 


H 


HEARST INTERNATIONAL ADVERTISING 
SERVICE, 959 Eighth ave., New York, N 
Y.—Warwick Hotel—F. W. Richardson and 
D. H. Preston, reps 

HERALD AND EXAMINER, 326 W. Madison 
st., Chicago, Ill.—Warwick Hotel—John A 
Dickson, nat. adv. megr.; R. M. Vandivert, 
auto. editor and mer 


K Lo ‘iy | Pow 


KNICKERBOCKER PRESS AND ALBANY 


EVENING NEWS, Aabany, N. Y.—care J. P. 
McKinney & Son, 30 Rockefeller Plaza, New i in in is _ 
York City—John J. Connors, adv. mer.; E ome 

T. Loveday, automobile editor 


L Ayeses a TT. yg” 


LIBERTY MAGAZINE, £27 New Center bide 
Detroit, Mich.—-Savoy-Plaza-—-Herbert N. Wil 
liams, Detroit mer.; R. W. Richardson and 
Neil Mulhern, Detroit office 


M 
MEREDITH PUBLISHING CO., Des Moines " e e e e ft Oo d © | y "Ss Sy t oO Cc k oO f 


lowa—-Waldort Hotel—-II. L. Behlke, Better 
Homes & Gardens; Luke E. Miller, Success 


ful Farming; Clyde H. Combs, N. Y. mer ; - . 

MINNEAPOLIS TRIBUNE, Minneapolis, Minn ? ’ V V O S t hy 
—Barclay Hotel—F. B. Etter, Detroit rep i . . - Cc oO Cc 
MOTOR, New York—Waldorf-Astoria—ht. F 

Gardner, gen. mer.; James Dalton, editor; 


W. E. Dexter, adv, megr.; Neal Adair, man —— - 
aging editor; Harold Blanchard, technical Z W a Ss a j a W a y oO a g e 
editor; J. J. Howell, eastern adv. mgr.: A < 

B. Hunt, Philadelphia, rep.; W. D. Grafton 


oe N % Hard day on the Show floor? Just park that tired foot 
NATIONAL BROADCASTING CO., Radio City. / ‘a on any brass rail in New York, and call for MARTIN’S 


New York City; Detroit Office, 802 Fisher 


bidg.—St. Regis Hotel_-k. H. White, De V.V O Scotch 


troit dist. mer 
NEW YORKER, 25 W. 45h st., New York  & > : ‘ 
N. ¥.—25 W. 45th st., Tel, Bryant 9-6300 | Le Smooth as your new model. Not just the legal five, but 
: 


Donald Lawder, mer. auto. dept 


NEW YORK NEWS, 220 Ki, 42nd st., New AS? eo a full ten years old. Made by the famous James Martin 


York City Floyd A. Noe mer. aut ad 


Charles M. Fairbanks and C. T. Wiggin aU 5 2 of Leith; brought here by McKesson & Robbins, Inc., 


auto, ady.; Ray Binder, auto. editor 


NEW YORK TIMES, New York, N. Y.—Bar- 
clay Hotel—Frank J ' Gaaeemeen a a sold by reputable bars and dealers. 
automobile dept.; James O. Spearing. autc = 
mobile editor; F. B. Etter, Detroit re : 4 ° 
MEWS WEEK, ne.. Rockefeller Center, Ne Keep a few bottles in your hotel room. At a popular 
York, N. Y Main Office—T. J. ©. Martyn ° ° / 
pres; F, Dusossoit Duke, viee-p a price... delivered: 
mer. ; tresnahan, bus. mgr.; Samuel 7 7 
Williamson editor New Weston Hotel 


eee Boris | N ; MCKESSON & ROBBINS, Inc. 
O AA | “Quality Since 1833” 


GUY S. OSBORN, SCOLAR : ‘ ; 
Inc., 270 Madison a — 2 meeeee. ' CH i ; 111 Eighth Avenue New York City Phone CHelsea 3-8510 


Barclay Hotel—Guy Or res.; Joseph 
R Scolaro, and r ‘ ‘ vice 

pres Representing The saltimor Sun 
The Boston Globe, De oine tegister and 
Tribune, The Minnear Star New York 
Herald Tribune, T) hilade!phi Inquirer 


NLL OVER NY a 
_ Was net n Dost t j Globe " a3 smooth Le | \ a ” = if - - * +. 
a orgies ss MARTIN'S V.V.O 
e Dae A 


PHILADELPHIA DAILY NEWS, 22nd and was given a 
Arch sts Philadelphia, Va McAlpin Hotel 


—John C. Marsc hee, vice pres. and adv. dir re rt ae ‘ 
PHILADELPHIA INQUIRER, Philadelphia PSs la — "i 
V’a.—Barclay Hotel—-George S. Dix, rep A hh aa ae eed 


PHILADELPHIA RECORD, Philadelphia, Pa 
—Lexington Hotel—Joseph Whalen, auto 
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Dhevecles Reveals Master and Standard for 1936 


Lines Almost Identical 
Except for Wheelbase 


(Continued 


brake shoes in both 
The connection is 


both service 

rear wheels. 

by flexible cable, 

lever and toggle mechanism 

within the rear brake drums. 
Cooling Ribs 

On the Masters, 
are of composite construction, 
comprising a cast iron rim and 
a pressed steel web. The brak- 
ing surface is accurately ma- 
chined, after assembly to the 
wheel hub. Long life, freedom 
from scoring, and more effective 
braking are advantages claimed 
for cast iron. The outer surface 
of the drum is machined in deep 
grooves that form five ribs, to 
promote cooling. 

On the Standard, equally effec- 
tive braking is obtained by using 
pressed steel drums, which are 
one inch larger in diameter than 
last year’s, increasing the brake 
lining area to 158% inches, 17 sq. 
ins. more than formerly. An im- 
proved grade of closely grained 
steel is used for the drums, and 
their braking surfaces are ma- 
chined to accurate form and 
smooth finish. Dirt shields have 
been added. 

Engines of the Master and 
Standard models are identical in 
design and in horsepower and 
torque. Maximum horsepower is 
79 at 3,200 r. p. m. (an increase 
of five h. p. for the Standard.) 
At 1,000 r. p. m. horsepower is 30; 
at 2,000, it is 60. Maximum 
torque is obtained over an un- 
usually wide range of engine 


from 


connected to a} 
crease 


brake drums | 





10) 


speeds, 156 foot pounds being 
maintained all the way between 
900 and 2,000 r. p. m. The in- 
in compression ratio to 
six to one is credited with effect- 
ing a 6 per cent improvement in 
fuel economy. Combustion cham- 
bers are reshaped _ to 


Page 


sion and follow the “blue flame” 
combustion principles 
several years ago. 
Chevrolet’s balanced 
tor is another innovation to pro- 
mote fuel economy and _ easy 
starting. Air pressure in the 
float chamber 


to gasoline in the fuel 
that gradually increases as the 
air cleaner becomes clogged with 
dust. 
Major Improvements 

Major improvements have been 
made in the cooling system to 
maintain lower engine tempera- 
tures and to attain important 
benefits in the control of engine 
oil temperature and of cylinder 
block and valve push rod expan- 
sion, it is said. The chief change 
is the adoption of full-length 
water jackets. Formerly, only 
the upper part of the cylinders 
was water jacketed. In the new 
engines, the water jacketing ex- 
tends far below the lowermost 
point reached by the head of the 
piston, nearly to the lower edge 


of the piston skirt at the bottom | 


of the stroke. The rings thus 
come in contact only with cylin- 


NE Gate eee me atl) 


@ Motor temperature control and hot 
water heater efficiency achieved by 
the Dole Poppet Type Thermostat 
— free from water pressure inftuence. 


Uniform performance under all road, 
load and weather conditions. Non- 
adjustable and adjustable types. 
Also ButterflyTypes in various models. 


DOLE 
DOLE 
DOLE 
DOLE 


Double Compression COUPLINGS 
Universal All-Tube COUPLINGS 
Flared Tubing COUPLINGS 

Ball Sleeve COUPLINGS 


and Small Brass FITTINGS 


DOLE 
DOLE 


DRAFT DEFLECTORS 
PRIMERS—Also Special Brass Parts 


from blue prints 


Tue DOLE VALVE COMPANY 


1901-1933 Carroll Avenue, Chicago, Illinois 


attain | 
smoothness with higher compres- | 


pioneered | 


carbure- | 


is balanced with | 
that inside the carburetor intake | 
to effect a constant ratio of air | 
mixture | 
and to offset the choking effect | 











pc cnteniatninmssime 


OUTSTANDING among the many new features of both the Master and Standard Chevrolet models 


for 1936 are perfected hydraulic brakes, improved engines, full length water jackets and others. 


the Master De Luxe town sedan, 


der wall surface that is con- 
stantly cooled. Since the full 
depth of the cylinders is sur- 
rounded by water, the cylinders 
warm up evenly, engineers claim. 

The new system not only main- 
tains a lower constant oil tem- 
perature, but acts to warm up 
the oil supply to the valve mech- 
anism more quickly after a cold 
start, engineers say. Since the 
water in the cylinder block, held 
there by a thermostat, quickly 
heats when the engine is started, 
it begins to warm the copper 
tube carrying oil 


THIS 


to the rocker | 


IS the Chevrolet Master De Luxe sport co upe 


arms almost 
the engine is started. The effect 
is to cause a more nearly even 
expansion of the cylinder block 
and the valve mechanism, it is 
asserted. 

Chevrolet’s all-enclosed knee ac- 
tion units remain unchanged from 
their original design except for 
an improvement in the methods 
of attaching the wheel spindle to 
the support arm. The spindle is 
now pressed into the arm under 
10,000 pounds pressure, and its 
inner end is then peened over. 
Suspension of the Master model 


immediately after | 





This is 


conventional springs has 
been improved. Riding qualities 
of the Standard have been im- 
proved by an entirely new design 
of springs and suspension. The 
front springs are now 36 inches 
long, 3 inches longer than for- 
merly, and their deflection rate is 
reduced from 315 pounds per inch 
to 209. Rear springs are 49 inches 
long, or 5 inches shorter, their 
deflection rate being increased 
from 105 pounds per inch to 112. 
The front spring shackles are 
now at the rear ends of the front 


spring. 


with 


for 1936. Offered with either knee action or con- 


ventional springing, it has been restyled in its more important appearance elements, notably by the 
adoption of a higher and narrower radiator and hood with | a ) distinctive and original radiator grille. 


All Makes on Exhibit 


At East Canada Show 


Montreal, Nov. 1.—All makes of 
passenger cars sold in eastern 
Canada are announced to be ex- 
hibited at the annual National 
Show of Eastern Canada, to be 
held in the Sun Life Bldg., Mon- 
treal, Nov. 23-30. This display, 


| which will also include trucks and 
| accessories, will be staged for the 
| first time 


in automobile history 
in the fall instead of the winter. 


“This exposition which is recog- 
nized as a national show by the 
members of the automobile indus- 
try will again be held under the 





auspices of the Montreal Auto- 
mobile Trade Assn., Ltd., under 
the direction of Adelstan Lev- 
esque, general manager,” said C. 
S. Griffith, treasurer and director 
of the association. Griffith also 
stated “that immediate and wide- 
spread approval from _ various 
quarters greeted the recent an- 
nouncement of the association’s 
president, L. P. Gravel, explain- 
ing the switch from winter to 
autumn dates. 


Hercules Motor Corp. to 


Build Branch Plant 
Muskegon, Mich., Nov. 1.—The 
Hercules Motor Corp. of Canton, 





O., has closed negotiations for 
the establishment of a branch 
plant here. The Hercules Corp., 
which has leased a modern fac- 
tory built here in 1929 at a cost 
of about $85,000 for the Clarke 
Sanding Machine Co., will employ 
about 250 men machining motor 
castings. The five-year lease, with 
option to purchase, becomes effec- 
tive on Dec. 15. The Clarke comp- 
any plan to move into larger 
quarters in the former Muskegon 
plant of the Howe Chain Co., 
Link Belt Corp. subsidiary, under 
a similar lease with option to 
purchase. 


POPULAR is what this Standard Chevrolet business coupe should prove when the busy business men 


of the nation get wise to it. 
the Standard Chevrolets. 


Many features formerly confined to the Master line are now available on 
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Prosperity Has Returned to Minnesota Farms 


Dealers are Determined 


To Make Money in 1936 


By GEORGE SMEDAL 


Minneapolis, Minn., Nov. 1. 
Automobile dealers in Minneapolis 
and throughout the northwest 


states are determined to make 
more money during the next 12 
months. 

They are not so determined to 
make more sales than they did 
this year, but more profit. 

That is the consensus of opin- 
ion of more than 20 dealers, large 
and small, interviewed during the 
past week. 

Sold More Cars 

“This year we sold 100 more 
vehicles than last year,” a Min- 
neapolis dealer declared. “But 
we didn’t make as much money 
as last year. We are determined 
to go after profit in the next year. 
We don’t care so much about 
registrations. We are in the busi- 
ness to make money.” 

Farming is the index to pros- 
perity in this territory. And pros- 
perity is back. Money is jingling 
in the pockets of the farmers and 
merchants, in the big towns and 
the little ones. 

A 1935 Minnesota farm income, 
$40,000,000 in excess of the 1934 
total, has just been forecast by 
the agricultural economics depart- 
ment of the University of Min- 
nesota. 


| 





See Receipts Up 

A survey made by Professor 
Warren C. Waite estimated the 
annual receipts from marketings 
of crops and livestock will be 
$250,000,000 as compared with 
$214,372,000 in 1934, an increase 
of approximately $36,000,000. To 
this will be added benefit pay- 
ments to farmers, which may ex- 
ceed $20,000,000 in 1935 as com- 
pared to $16,000,000 a year ago. 

Receipts from marketings of 
crops and livestock for the first 
seven months of 1935 totaled 
$138,310,000, while a year ago they 
were $110,733,000, Professor Waite’s 
report disclosed. 

Northwest automobile dealers 
started the new automobile year 
with larger inventories, both new 
and used automobiles, than last 





year. There are two reasons for 
this. One is the earlier date this 
year for the release of the new 
models and the “insane 
ances” allowed for used automo- 
biles. And these used automo- 


| biles will be on the dealers hands 


from now until next spring. 
Study Problem 
In Minneapolis a determined at- 


tempt is being made to solve the | 
An | 


used automobile problem. 
association, composed solely of 
used automobile dealers, has been 
formed and this group is trying to 
work out a solution. 

Nearly every dealer was bitter 
against some other dealer, both in 
his own and other lines, who per- 
sists in allowing too much for 
used automobiles just to make a 
new automobile sale. Some of the 


| dealers lamented the passing of 


the NRA, declaring that good con- 
ditions were perfect, as far as the 
used automobile problem is con- 
cerned, then as compared to now. 
Used automobile dealers are now 
actually advertising that they will 
install a heater in used automo- 
biles that bring a price of $100 or 
over. 

Some dealers are more than a 
bit worried that new automobile 
sales will be very low until the 
new licensing season comes up, 
late in December. There is some 
talk that an effort will be made 
to have the special session of the 
legislature, meeting late in No- 
vember or early in December at 
St. Paul, pass a law moving up 
the licensing season to coincide 
with the earlier automobile shows, 
or enact a law that will split the 
year into two distinct parts so 
that automobiles can be registered 
by the half year at a saving to 
the owner. 

Farmers Spending 

On the whole, though, there is 
ers. 

Farmers have more money than 
they have had in years and they 
are spending it. The merchants 
are happy again because the 
farmer is spending and the whole- 


Men You Will Meet at the N. Y. Show 


Advertising Agencies 


(Continued from 


Mason, W. C. Hunt, Eastman Potter for | 
AC Spark Plug Co.; John Cunningham for | 
G. M. Truck Co. | 

Cc | 

CAMPBELL~-EWALD CO., (General Motors 
bidg., Detroit Waldorf-Astoria H a 
Ewald, pres.; W. W. Lewis, vice-pres, and 
gen. megr.; R. H. Crooker, exec. vice-pres.; 
J. J. Hartigan, vice-pres.; J. H. Neebe, R. 
K. White, V. P. Young, N. W. Hopkins, 
W. A. Moffet, reps. 

CHAS. H. EDDY CO., 247 Park ave., New | 
York City—Lexington Hotel—W. J. (Bill) | 
Virtue, representing Boston Transcript and | 
Haverhill Gazette (Mass.); Providence Jour 
nal & Bulletin (R.I.); Brooklyn Times 
Union and Troy Record (N. Y.); Bayonne 
Times, Elizabeth Journal, Hackensack HKergen 
Record and Paterson Call (N. J.); Erie 
Dispatch-Herald (Pa.); Bloomington Panta- 
graph and Peoria Journal-Transcript (Ill); 
Athens Banner-Herald, Augusta Herald and 


Savannah News-Press (Ga.); Lynchburg | 
News-Advance and Roanoke Times & World 
News (Va.); Halifax Herald-Mail, Ottawa 
Journal, Toronto Daily Star Toronto 
Star Weekly (Can.). 


and 


G 


STIRLING GETCHELL, 
ton ave., New York 
Stirling Getchell, pres.; William A. Blees, 
vice-pres. and gen. megr.; Orrin P. Kilbourn, | 
E. W. Garbisch, and Ralph D. Allum, vice 
pres.; J. V. Tarleton, secy and art dir.; 
Harry T. Mitchell and Carl E. Widney, 
acct. execs.; W. E. Berchtold, Joseph Don 
ohue, J R. Swan and Harry Bercovich, 


publicity. 


ARTHUR KUDNER, Inc., International bidg., 
Rockefeller Center, New York—Waldort-As- 
teria—Arthur Kudner, Frank Armstrong, 
Frank Chance, Robert Copeland, J. H. 8. 
Ellis, Samuel D. Fuson, Philo H. Higley, 
8. R. Kudner, L. L. King, Edward J 
Owens, Lester S. Rounds, Robert Stewart, 
Frank Webb, James P, Wines, reps 


M 


JOHN & ADAMS, iInc., 
Detroit,—Ritz Tower—W, 


- 


Inc., 405 Lexing 
Barclay Hotel—J. 


MacMANUS, 
Fisher bidg., 


1200 
A. P./ 
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John, vice-pres Ambassador Hotel—James 
R Adams, vice-pres Lexington Hotel 
Elmer W Froelich pace buyer Ray ¢ 
Sackett Duck Carson and Hal Re 
publicity 


| ARTHUR R. MOGGE ADVERTISING AGCY., 


07 N. Michigan Chicago Roosevelt 
Hotel—Arthur Rh, Mogge, pres 
P 

PICARD ADVERTISING, ItInc., 19 W. 45th at., 
New York—49 W. 45th st.—Richard A 
Picard, pres.; Wm. H. Elliott, vice-pres. ; 
Wm. 8S. Marvin and Joseph E. Bates, acct. 
execs 

PROGRESSIVE FARMER RURALIST CO., 
Birmingham, Ala Waldort-Astoria Paul 
Huey, west. mer.: Fowler Dugger idv. mgr 

REINCKE-ELLIS-YOUNGGREEN & _ FINN, 


520 N. Michigan ave., Chicago—Bilitmore 
Hotel—A. B. Reincke, pres.; Wallace Meyer, 
treas.; A. L. Salisbury, vice-pres.; J. J. 
Lawler, acct. exec 
RUTHRAUFF & RYAN, Inc., 7430 Second 
bivd., Detroit—Barclay Hotel — Ellis 7 
Travers, mgr. of Detroit office; George T. 
Emerson, acct. exec.; Ernest Coler, pub. dir 
“ 
Ss 
SCHIPPER ASSOCIATES, 1235 Lafayette 
bldg., Detroit—Waldort-Astoria—J. Edward 
Schipper, pres.; B. Mezwin, bus. mgr. and 
treas. 
SUN ADVERTISING CO., 2325 Madison ave., 
Toledo, O.—Deimonico Hotel—Stanwood A. 
Morrill, pres 


U 


UNITED STATES ADVERTISING CORP., 240 
Huron st., Toledo, O.—Biltmore Hotel—Ward 
M. Canaday, pres.; Edward R. Wade, vice- 
pres.; W. T. E. MacGuckin, acct. executive. 
Waldort-Astoria—Bryan Warman, acct. exec 


W 


WALSH ADVERTISING CO., Ltd., Guaranty 
Trust bidg., Windsor, Can.—Barclay Hotel— 
Thos. EB. Walsh, pres.; C. B. Stenning, gen. 
mgr 

P. P. WILLIS CORP., 105 W. 
Chicago, Ull.—Biitmore Hotel—P. 
lis, rep. Lexington Hotel—-Z. H 
M. Elgutter and Jean Goveia 


Adams at. 
Pp. Wi- 
Whiteman, 


reps 


allow- | 


Oo 


saler is happy because the mer- 
chants are buying more than ever 
before. 

A great many merchants from 
all over the northwest, which last 
week came to Minneapolis and 
St. Paul to do their wholesale 
buying, are optimistic. 

A vast majority of the dealers 


were wholeheartedly in favor of 
bringing out new models earlier 
|in the year. 


On every hand there is indica- 
tion of better times. Food prices 
are up, meat prices are soaring, 
department and country store 
sales are up as much as 26 per 
cent and individuals and firms 
are again borrowing money at 





$559,350,000 
.. 434,597,000 


First six months of 1935 
of 1934. 


the banks where it has been lying 
stagnant for years with no bor- 
rowers. 


First six months 


Increase . .$124,753,000 
The division of income by the 
states, according to the bureau of 
agricultural economics of the 


Bright Picture 
It is a bright picture and it is 
not going too far to say that the 








next 12 months will most likely | United States department of ag- 
be one of the best seasons in riculture, follows: 
JCars. : Crops Livestock Rentals 
The northwest is stepping out | winnesota $16,818,000 $102,506,000 $11,648,000 
already as the particularly bright | N. Dakota 6,645,000 — 12,050,000 4,372,000 
. . S. Dakota 1,269,000 21,097,000 8,282,000 
spot of the nation. Government) \yina 171.000 12,160,000 3.249.000 
figures for six states in the north- | wisconsin 1,000 109,101,000 4,521,000 
west reveal income for farmers | !owa 13,091,000 182,922,000 33,454,000 
from crops, livestock and live- The northwest now has the 
stock products and Federal rental | money to buy automobiles. And 
and benefit bonus payments of | automobile dealers in the north- 
more than $500,000,000, as shown! west are more determined to go 


out and get this money. 


in the following figures: 





. 


A 


Arvin Car 





vertising and merchandising. You’ll make more 


money by selling Arvin 


radios—and Arvin battery chargers. 


Radios 


Custom-built models with overhead 
speakers and matching panel controls 
$44.95 and $45.95 list. Others low as $37.95, 





These fast-selling Arvin products are making extra 
profits for car dealers everywhere. 
diate delivery from a nearby Arvin jobber. They tie 
up no money in stock. They order today and sell 
tomorrow ... and they build up a volume of sales 
because of the famous features and extra quality 
built into all Arvin products—and because of the 


public acceptance created by aggressive Arvin ad- 


car heaters—Arvin 





% 


Arwin Car Heaters 


Hot water and new low-pressure steam 





models . . . custom-built and Universal 
heaters for all cars, $12.95 to $24.95 list. 






They get imme- 







farvin Rattery Charger 


Your customers need this tapering 
charger to keep their batteries full 






of pep! Plugs in any 110 AC socket 
—Two models, $11.50 and $8.50 list. 





car 





NOBLITT-SPARKS INDUSTRIES, Inc., COLUMBUS, INDIANA 
AIL Td Le of UNA CET Le por AG Home 
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lowa is Seen as West’s ‘Bright Spot’ Next Year 


Expect Bumper Crops | 
To Keep Dealers Busy 


By E. R. 

Des Moines, Ia., Nov. 1.—Iowa, 
automotive bright spot of the 
Middle West during 1935, promises 
to retain its favored position in 
1936, according to dealers of the 
state. 

They base their predictions upon 
the present year’s 78.6 per cent 
increase in sales of new cars over 
last year and its relation to farm 
crops, the backbone of all Iowa 
industry. Crops are marketed 
during the winter and spring suc- 
ceeding the harvest which means 
that the state’s income is mea-| 
sured by the preceding year’s crop. | 

Sales of new passenger cars to 
Sept. 1 totaled 49,980 units in Iowa 
compared with 27,974 for the same | 
period in 1934, 

With a bumper corn. crop 
being harvested automobile dealers | 
are preparing for a banner year. | 
New car stocks are ata minumum | 
awaiting arrival of new models | 
and used car inventories are un-| 
usually clean. There has been a} 
steady demand for used cars| 


Wh 


x 


Y 


The Best 


to the growing 


SAFETY. 


7s E first requirement of a A 
safe car is that it must be 
able to sTop. 

Powerful brakes can stop the 
wheels, but it takes tires that 


grip to stop the car. 


Now the Goodyear All- 
Weather Tread will stop a car 
quicker than any other tire. 
8,400 tests prove this fact. 
Other new tires skid 14 to 
19% farther. 

THE GREATEST NAME 


TT 


which are of increasingly higher year. 


Wf 


TUTTLE 

grade. Trade-ins on 
models are products 
years and move readily. 


the 
of 


new 
recent 


Dealers anticipate heavy sales 


A 
“> 


] 
| 


of new models this fall and winter | 


to customers who desire 
and comfortable cars 
winter months. It is 


that the usual winter slump will 


for the 


expected | 


reliable | 


be avoided and that holiday sales | 


in particular will be heavy. 


Automobile financing companies | 


join dealers in looking to next 
year as “the best in the history of 
business.” They report the cur- 
rent year’s volume the greatest 
since 1930. Commercial car and 
truck financing showed great 
gains. 

Iowa’s corn crop this year is 
estimated to be 90 per cent 
greater than 1934’s. Prices are 
but slightly lower than a year ago 
but its conversion value as feed 
is considerably higher since hogs 
and cattle are bringing higher 
prices on the market than last 


—* 


Yh > 


~~ at 


Answer 


demand for 


nd in the “G-3” All-Weather 


Goodyear has also made that 
grip, that safety, still more 
desirable 
tread which keeps its grip 


43% 


by developing a 


longer. 


Isn’t it wise to have such tires 
on the cars you sell — espe- 
cially 


when you remember 
iat skidding causes 7 times 


as many accidents as blow- 


outs? 


IN RUBBER 


CHRYSLER SIX for 1936 displays a new companion car to the Airflow models. 


The six embodies all 


of the familiar Chrysler features including improved hydraulic brakes, safety-steel body and air cooled 
clutch which results in longer clutch life and easier engagement. 


Every 


State Plays Part 


In Building Modern Car 


Detroit, Nov. 1.—‘‘Most Amer- 
icans think of Detroit as the} 
‘motor capital’ of the country, but | 
the whole nation actually con-| 
tributes to the modern aged 
car,” D. S. Eddins, president of 
the Plymouth Motor Corp. said | 
here, in discussing the reasons | 
for the motor car industry’s im-| 
portance in leading national busi- | 
ness recovery. 

“The business of making, Sell- 
ing and servicing motor trans- 
portation absorbs more than 65,- 
000,000 men and women workers,” 
Eddins said. “One out of every 
six American workers derives his 
daily bread, either directly or in-| 
directly, from the automobile in- 
dustry. 

“Behind that fact lies the rea- 
son for the motor car industry’s 
importance as a vital force in 
leading the United States back 
to prosperity. 
cities and farming 
alike share in the 


“Industrial 
communities 





| try. 
| walks 


| ers in scores of cities 


| sored 


, nual 
| will be held this year in the Pa- 
| cific 


motor car indus- 
in all 


fortunes of the 
Millions of workers 

of life—miners in lead, 
zinc and copper mines; cotton 
pickers in the South; shepherds 
in the West; and industrial work- 
owe a big 
income to this one 


part of their 


| industry. 


“The amount of raw material 
and finished car parts necessary 
to keep automobile assembly lines 
going staggers the imagination. 
In one year the industry uses be- 
tween four and five millions tons 
of steel and a quarter million tons 
of malleable iron. Automobile 
factories absorb 350,000 tons of 
rubber, 12,000 tons of aluminum, 
81,000 tons of copper and more 
than 66,000,000 square feet of 
plate glass. One out of every 10 
bales of cotton and _ 4,000,000 
pounds of mohair go into new 
motor cars in a year. 


“A breakdown of the amount 


of material that goes into one new 
| car provides an insight into what 


Portland, Ore., Dealers 
Sponsor Transport Show 
Portland, Ore., Nov. 1.—Spon- 
jointly by the Portland 
Automobile Dealers’ Assn. and 
the Portland Oregonian, the an- 
Portland automobile show 


Livestock build- 
16 to 23. 


Northwest 
ing from Nov. 

This to be a mass trans- 
portation show and all kinds of 
craft and vehicles will be exhib- 
ited including water and aircraft, 
in addition to some 200 of the 
latest automobile models and 
commercial vehicles. The State 
Automobile Dealers’ Assn. will 
convene during the week, and will 
be addressed by prominent mem- 
bers of the Society of Automotive 
Engineers. H. C. Berg, president 
of the Portland dealers, will be 


is 


| general manager of the show. 


the industry as a whole demands 
of other industries. A low-price 
car such as the new 1936 Plym- 
outh has 1,700 pounds of steel and 
500 pounds of malleable iron in 
the body, engine and chassis. A 


single Plymouth also requires 70) 


pounds of safety glass for the 
windshield, windows and doors; 
160 pounds of rubber for tires, 


| tubes, engine mountings and body 





| Third 


cushion shims; 60 pounds of cop-| 
per for babbit bearings and other | 


aluminum; 
and 15 of 


parts; 20 pounds of 
70 pounds of cotton 
wool in the upholstery. 

“When it is realized that 
we are equipped to turn 
these cars off the assembly line 
of our main plant in Detroit at 
the rate of three a minute, some 
notion can be gained of the vol- 
ume of materials needed 
single year. Plymouth uses more 
than 680,000,000 pounds of steel, 
64,000,000 pounds of rubber and 
28 000,000 pounds of glass during 
a year.” 


in a} 


| 
| 


Ohio Accessory 
Group Reports 
Greater Profits 


Toledo, O., Nov. 1.—Earnings of 
17 representative Toledo auto 
parts manufacturers for the first 
nine months of 1935 showed a 57 
per cent increase over the same 
period of last year. 

Net earnings of these com- 
panies were $12,941,025 in 1935 as 
compared to $8,237,364 in 1934. 
quarter earnings for 14 
such companies were $2,145,179 
this year as against $1,044,934 for 
the corresponding period last 
year. 

Stimulus to employment in To- 
ledo has resulted from the ad- 
vancing of the season about two 
months by earlier introduction of 
1936 cars. 


Columbus Show 
Columbus, O., Nov. 1.—The annual 
Columbus automobile show will be 
held in the Exhibition Hall at the 
Ohio state fair grounds, Nov. 9 to 
Nov. 15. Major Bowles Amateurs, 
No. 2 unit, will provide the enter- 
tainment. Frank Ferneau’'s 


ekord has produced that much auto- 


motive cable ond more. 


Packard leads 


as the world's oldest and largest maker 
of automotive cable of all types, and 
Packard quality has been a by-word in 
the automotive industry and trade for 
thirty-five years. Packard has progressed 


with the industry 


introducing valuable 


innovations in cable design, packaging 
ond merchandising. When you think of 
cutomotive cable, think of Packard. 
Packard Electric Corporation, Warren, O. 


THE STANDARD WIRING EQUIPMENT 
OF THE AUTOMOTIVE INDUSTRY 


band. 
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To Sell More 
Automobiles 
in Chicago... 


Aim Your Selling Attack to Reach the Most People 
with the Most Money to Spend—Concentrate Your 
Advertising Where Buying Power Is Concentrated 





HICAGO is the second largest automobile market in the United 

States. Half of all the automobiles bought in the 102 counties 
of Illinois are bought in ONE county—Cook county (Chicago and 
suburbs). The Chicago Daily News sells more automobiles in this 
market at lower advertising cost than any other daily newspaper because 
it has the most circulation where the most automobiles are bought—in 
the class A and B rental areas in Chicago and suburbs. 


In the class A and B rental areas of Chicago live 49% of all the fami- 
lies in the city. These families represent the real buying power of the 
community. They earn 70% of Chicago’s income, pay 65% of the 
rentals and buy 70% of all the new passenger cars sold in Chicago. 
And, incidentally, they represent 70% of The Daily News’ HOME 
COVERAGE in Chicago. 


The Chicago Daily News covers fifty-three out of every hundred homes 
in the Class A and B rental areas of the city—providing 32.5% greater 
home coverage than any other daily newspaper in the most desirable 
parts of the Chicago market. In the suburban Class A and B rental 
areas, where buying power is even more highly concentrated, The Daily 
News’ home coverage is still higher. 


This leadership in home coverage of Chicago’s able-to-buy families is, 
naturally, reflected in the advertising linage. The Chicago Daily News 
carries MORE total display advertising, MORE retail advertising, MORE 
department-store advertising, MORE automotive advertising than any 
other Chicago daily newspaper. 


During the first nine months of 1935 automotive advertisers placed 
425,825 lines of display advertising in The Chicago Daily News—25% 
MORE linage than they placed in the second evening paper. 88% MORE 
linage than in the first morning paper. 


To sell more automobiles in the Chicago market concentrate your 
advertising in The Chicago Daily News, where you reach the right 
people—at the right time—in the right way. 


The Chicago Daily News’ Automobile Show issue will be 
published Saturday, Nov. 16. Make reservation early! 


THE CHICAGO DAILY NEWS 
~ Chitcagos Ame News, er 


GEORGE A. McDEVITT CO., National Advertising Representatives, 
NEW YORK - CHICAGO - PHILADELPHIA - DETROIT - SAN FRANCISCO 
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New Lincoln- -Lephyr Displays Advanced Style 


pes Ottered 


On 150 H. P. Lincoln Line’ 


(Continue od 


ment in the Ford Laboratories 
for some years, the pistons are of 
high copper cast steel, one of the 
alloy metals recently developed. 
In form the pistons are of a 
modified slipper type with a por- 
tion of the walls near the pin 
bosses cut away. Where the walls 
take side thrust, they are of full 
proportions. Three piston rings 
are used, one of the oil control 
and two of the compression type. 
There are no slots or circumferen- 
tial grooves in the walls below 
the rings. 
Rods Side by Side 

The connecting rods are of the 
side-by-side type with separate 
bearings for each rod end. Ample 
area is provided by the large di- 
ameter of the crankshaft and the 
hard nature of its surface, com- 
bined with the use of bearing 
metal of special hard composi- 
tion. The crankpin ends are of 
the diagonally split type to make 
possible the removal of the con- 
necting rods through the cylinder 
bores. 

While the external appearance 
of the ignition distributor is simi- 
lar to the unit used on Ford cars, 
its internal design is quite dif- 
ferent in several respects. Two 
synchronized sets of primary cir- 
cuit contact points are used, one 
for each bank of cylinders. The 
two coils are enclosed in a single 





Visit New York 
in the 
WaldorfManner 


and the distingu 

setting of The e Walde 

... are available at sur 

prisingly low costs. 
Single rooms: $5, $6 2 

double rooms: $8, $9, § $] 
Convenient Location 
The Wald 


1e 
rf 
I 





Send for Booklet No. 26 entitled, 
“Tripping Around New TYork"’ 


WALDORF 
eereRts 


Park Avenu 


from 





|The complete wheel 
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waterproof case attached to the 
top of the unit, each coil also 
firing one bank of cylinders. The 
firing order of the engine is the 
Same as that used for the large 
Lincoln V-12. 

The design of the exhaust sys- | 
tem also is novel. The exhaust | 
pipe from the left cylinder bank | 
is carried under the forward end | 
of the engine to the right side | 
where it is siamesed with the 
pipe from the right bank. A 
flexible tube is then interposed 
between it and a long straight 
pipe which passes through the 
webs of the underbody cross 
members to the muffler. 

The clutch is of the semi-centri- 
fugal type wherein weights on 
the release arms augment the 
spring pressure with increasing 
engine speed. Its frictional area 
has been calculated to be ample 
for the 110 horsepower of the en- 
gine. The release bearing is of 
the prelubricated ball type. 


Helical Gears 


The transmission incorporates 
the most recent developments in 
Ford and Lincoln designs. All 
gears are of helical type with the 
first and reverse sliding gears 
operating on a helically splined 
shaft to reduce end thrust and 
assist in easy shifting. A synchro- 
nizer is provided between second 
and high gears. The counter- 
shaft is mounted on roller bear- 
ings. In this new design the 
height of the shifter tower has 
been increased, thus altering the 
leverage between the shift ball 
and the sliding rails. 

Both front and rear axles are 
similar in design to those used 
on Ford cars, due to the adoption 
of the transverse spring suspen- 
sion system for the Lincoln- 
Zephyr. Full torque tube drive 
is employed, the rear axle driv- 
ing pinion being of the straddle 
mounted type. Rear axle ratio 
is 4.33 to 1. 

The springs have been especi- 
ally developed for the car. The 
rate of the front springs is 300 
pounds per inch, and that of the 
rear 250 pounds. Since but two 
springs are required, these fig- 
ures are said to correspond with 
spring deflection rates one-half 
as great as in conventional de- 
signs where four springs are used. 

The steering gear is of the worm 
and roller type, with an 18 to 1 
overall steering ratio. The drag- 
link is mounted in a cross-wise 
position closely paralleling that 
of the front axle. Special atten- 
tion has been directed toward 
ease in steering through reduc- 
tion in friction throughout the 
linkage. 

Mechanical Brakes 

In accordance with Lincoln and 
Ford practice the brakes are of 
the mechanically actuated two- 
shoe type. Cable-conduit controls 
are used as in Lincoln cars. The 
drums are of cast alloy iron, 12 
inches in diameter, with numer- 
ous cooling ribs. Tests, it is 
claimed, show that the non-fad- 
ing characteristics of the brakes 
are notable, a condition assisted 
by the cooling efficiency and rig- 
idity of the drums, and the use 
of relatively long brake shoes 
which reduce distortion from shoe | 
pressure. 

The design of the wheels is the | 
same as that adopted for 1936 





Lincoln and Ford cars. The 
center section is coldpressed from 
a cylinder of strip stock 0.110 
inches in thickness. Near the 
rim the edges are scalloped to 
form modified spokes, the ends of | 


| which are electrically welded to 


the rim over their entire surface. 
is therefore | 
a single piece of steel. Tire size | 
is 7.00x16 inches. 

In addition to the Zephyr, the 
150-horsepower Lincoln V-12 for 
1936, are to be shown at the 


Astor. Changes intended to en- 


THE MORE STREAMLINED contours of the 150-horsepower Lincoln V-12 for 1936 are particularly 
impressive in this five-passenger three-window sedan. Rear cushions and backs are upholstered in sepa- 


rate units, individually adjustable to practically any desired position. 


refinements. 


hance the beauty and mechanical | 
excellence of these vehicles will | 
be revealed. 

Custom craftsmanship continues 


to be the keynote of the 18 body 
types offered. Changes in the 
chassis include a number of 
mechanical refinements. 


Chris 


Sinsabau 


h 


(Continued from Page 1) 


the peaks and valleys of employ- 
ment by bringing out the new 
stuff within a period of 30 days 
from Oct. 1, we must perforce 
start selling at retail two months 
earlier than heretofore. 

A noble experiment, many have 
called it, but the closer we get to 
the picture the more sensible does 
it seem. Buying new cars in 
November and December seems 
to have many advantages. It re- 
mains to be seen, however, if our 
clever salesmen can make the 
buyers see the light. I think they 
can. And as for stabilizing em- 
ployment in the plants, that’s al- 
ready proved out. We're in big 
production now and will keep 
this speed until spring and it’s 
far better to have labor employed 
in the winter than in eating snow- 
balls, which it has had to do so 
often in the past. 

” + * 


TAGGING THE Palace a “Na- 
tional” show again has done a 
lot to restore its prestige and at 
this writing it seems just like old 
times. The advance guard has 
been here for a week, something 
going on all the time even if the 
show is not open. Every one of 
the hotels in the show area re- 
ports that it is jammed to the 
doors. Waldorf-Astoria has been 
turning ’em away for a week, 
while this Lexington hostelry, 
where I put up, has flaunted 
“Standing room only” for some 
little time. There are more dealer 
meetings scheduled for the show 
period than in the last five years, 
with this difference that most of 
them this time take in only deal- 
ers from this area instead of 
those huge affairs we used to 
have with the attendance com- 
ing from all parts of the coun- 
try. Which makes them far 
easier to handle. 


ONE THING we are missing, 
though, and that is the car manu- 
facturers’ annual dinner. We used 
to call it the NACC banquet and 
it was the focal point of show 
week. It was abandoned last 
January because the show was 
under dealer auspices. I thought 
it would be reinstated this time, 
but it seems that the high com- 
mand decided against it early in 
the show preparation. That, I am 
told, was because it was feared 
that the people might not take 
to a November show—in other 
words, there might be a flop. 
Now, as I get it, this high com- 
mand would give almost any- 
thing if the dinner was back on 
the schedule. Which is signifi- 
cant of the change of feeling on 
the part of the promoters. They 
must now feel cocksure the No- 
vember show is going to be an 
unqualified success. I feel that 
way, too. 

tg * * 

WITH THE industry as rep- 
resented by the AMA in the Pal- 
ace, General Motors conducting 
a private showing at the Waldorf 
and Mr. Ford taking over the 
Astor for his display of the Ford 
and Lincoln, we have a three- 
ringed circus scheduled for the 
coming week which, at any rate, 
will make New Yorkers automo- 
bile conscious. 

The Astor ought to catch a big 
crowd because of the introduc- 
tion of the new Lincoln Zephyr, 
which will become a blessed event 
at this time. This so-called “baby” 
Lincoln has been a long time 
coming. At least two years ago 
the rumor of it started. It was 
the most persistent rumor I ever 
ran into. I got all sorts of sup- 
posedly feed-box information 
about it, but it never materialized 
until this Fall. It was to be 


There are numerous mechanical 


called the Edison, the Edsel and 
several other cognomens; it was 
to be a small 12, just above the 
Ford price and other things 
equally cockeyed. I took ’em 
with a grain of salt and my 
skepticism has been rewarded. 
* - * 


I'VE SEEN THE new Zephyr; 
in fact, I rode in it in Detroit be- 
fore I came down here and it 
comes up to the hunch I had 
about it. As I anticipated and 
before I heard the prices—$1,275 
for the two-door sedan and $1,320 
for the four-door—I predicted it 
would be dropped into that price 
class in which the Packard 120, 
LaSalle, big Chrysler, big Buick, 
the big Hudson and the Stude- 
baker President figure. While I 
have no definite figures at hand, 
I am of the opinion that this price 
class group is showing the big- 
gest percentage of sales increase 
of any other division in the in- 
dustry. More proof that the de- 
pression is over and that people 
have money to spend on higher 
priced automobiles. 

The Zephyr is now in produc- 
tion at the rate of 200 a day and 
the quota is said to be 30,000 for 
the year. As to the outlook, I’m 
told that in this metropolitan dis- 
trict alone there are 15,000 ex- 
pectations. 


GM to Build 
Assembly Unit 
In Los Angeles 


Detroit, ie: L — General Mo- 
tors will build a plant for the 
assembly of Pontiac, Oldsmobile 
and Buick automobiles in Los 
Angeles. It will have an initial 
capacity of between 40,000 and 
50,000 cars a year. 


It will be an important addition 
to General Motors’ already exten- 
sive interests on the Pacific Coast, 
which include: Fisher Body 
woodworking plant at Seattle, 
Wash., and the Chevrolet assem- 
bly plant and Fisher Body plant 
at Oakland, Cal. 


Present plans call for the 
breaking of ground about Dec. 1. 





THE LONGER, more graceful lines of the Ford V-8 for 1936 are well illustrated in this view of the 
De Luxe Tudor Sedan. The longer hood extends over the attractive new radiator grille. Wide stream- 
lined front fenders with a flare shroud the tires and house the horns behind chromium grilles, 














Expansion is 
Keynote for 
Coming Year 


By M. E. COYLE 


President and General Manager 
Chevrolet Motor Co. 


Detroit, Nov. 1. Automobile 
show time, whether it comes in 
January or in November, brings 
with it the per 
ennial query: 
What are the 
prospects for 
the coming 
year? The an- 
swer, so far as 
my own com- 
pany’s outlook 
is concerned, 
has already 
been given in 
Chevrolet’s an- 

M. E. Coyle nouncement last 

month that it 
had completed a plant expansion 
program on which we expended 
$25,000,000 in order to increase 
our production capacity by 25 
per cent. 





Chevrolet, and the automotive 
industry in general, is in the 
strongest position it has held in 
years. Naturally, it will seek to 
maintain and prove its position. 
That calls for expansion, and for 
the expenditure of vast sums of 
money—money that flows to a 
great extent directly into the 
pockets of the wage earner, 
whether he be miner, machinist, 
farmer, herdsman, steel worker, 
textile mill employe, or any one 
of the hundreds of classes of 
workers whose productive toil 
contributes to the making of 
either raw material or finished 
products entering into the motor 
car. 


The country has already dem- 
onstrated that there is a definite 
public willingness to replace 
goods which have been worn out 
by constant use during the de- 
pression. Investment in tools and 
machinery is 200 to 300 per cent 
above bottom. Manufacturing ac- 
tivity is now extending to such 
typical consumer goods as tex- 
tiles, leather and shoes. Mort- 
gage money is available on lib- 
eral terms to finance building op- 
erations. Steel output has risen. 


A base exists for enormous ex- 
pansion of bank credit. Reap- 
pearance of security offerings be- 
tokens a willingness to embark 
on long-term projects. Seventy- 
one per cent of American cities 
report a move upward of rents 
for single family homes and 66 
per cent report an increase in 
apartment rents. 





to stop 
barber's itch: 


ly blow-torch to affected 
= Allitching will disappear. 


* 
R To stop a modern mo- 
tor vehicle efficiently 
you need modern brake lining 
. . « like ECLIPSE, made in 


Troy, New York, by *Mar- 
shall Asbestos Corporation. 


*Subsidiary of Bendix Aviation Corporation 
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More than forty years ago what we believe were America’s first automobile tires were built by 
U. S. (in the original Hartford plant) for Charles Duryea, pioneer motor car manufacturer. 


mS 
me 














Eh hak) 


Again this year, as for more than forty years, U.S. Tires are suc- 
cessfully fulfilling the exacting requirements of leading auto- 
motive engineers. On America’s finest cars you will find U. S. 
Tires as factory equipment...a definite indication of out- 
standing quality. 

Thus, high quality U. S. Tires are sampled to motorists every- 
where, and the way is paved for U. S. Dealers to cash in on 


profitable replacement sales. 





> 





United States Rubber Products, Inc., 1790 Broadway, New York 
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Stocks React to Fine Earning Reports of Industry | 


Dividends Are 
Responsible for 
Buying Splurge 


By C. J. ALEXANDER 


New York, Nov. 1.—With addi- 
tional favorable earning reports 
piling up, stocks of the automobile 
companies furnished more fire- 
works during the week. 

The fine Chrysler report for the 
third quarter and the company’s 
action in raising its dividend rate 
to an indicated $3 annual basis 
brought another splurge of buy- 
ing in the motors Thursday after- 
noon. 

Another important dividend ac- 
tion of the week was the declara- 
tion by Collins & Aikman of 50 
cents on its common stock, the 
first since 1928. The regular on 
the preferred was also declared. 

On the eve of the opening of 
the automobile show, the finan- 
cial district as well as the re- 
mainder of the city was motor 
car conscious. Automotive issues 
continued to account for an ex- 
ceptionally large share of the 
total turnover on the stock ex- 
change. 

Tax Question 

How much of the recent ad- 
vance in motor stocks has been 
due to the annual effort of Wall 
Street to stage a “demonstration” 
in these issues prior to the New 
York automobile show and how 
much to improved earning pros- 
pects for next year will be deter- 
mined over the coming weeks. 

Already optimistic estimates of 
earnings for 1936 are being put 
out and it appears that they have 
considerable foundation. The gen- 
eral expectation seems to be that 
production and sales will improve 
next year over 1935 and that 
profits will rise at a faster pace 
because of progress in making 
adiustments to meet new operat- 
ing conditions. There is, how- 
ever. the question of taxation to 
be considered. 

Automotive Daily News’ stock 
price averages as of Wednesday, 
Oct. 30, compared as follows with 
the preceding week and the cor- 


responding day of last year: 
Last This Year 
Week Week Change Ago 
24 Motors .. 36.98 3645 —0.53 20.18 
10 Car-truck co’s... 38.88 39.45 —.43 21.02 
19 Parts-accessories 37.37 35.47 —1.90 17.27 
4 Tire-rubbers .... 14.33 14.85 -+-0.52 14.74 
Among individual stocks to| 


make new highs for the year dur- 


ing the past week were several | 


preferred issues, these getting be- 
lated attention after the sharp 
advance in commons. Among the 
preferreds to make new tops were 
Goodrich, E. G. Budd Mfg. and 
Yellow Truck & Coach. New 
highs were made by the common 
stocks of Electric Storage Bat- 
tery, Libbey-Owens-Ford, Ameri- 
ean Chain, Briggs & Stratton, 
Briggs Mfg., Continental Motors, 
General Motors, Kelsey-Hayes A 
and B and Murray Corp. 

Tire stocks were doing nicely 
until rumors were heard in the 
street that another price cut was 
to be made on tires. Even with 
this disturbing factor, however, 
the average for this group closed 
with a gain and current prices 
are above those of a year ago for 
the first time in months. 


Average Drops 


The registering of a small net 
gain by General Motors in the 
course of the week, while most 
other car and truck company 
stocks were sliding off somewhat, 
held the car and truck stock 
average to a small decline. Parts 
and accessory shares met consid- 
erable profit taking, however, and 
this average dropped rather 
sharply. 

Murray Corp. has called for re- 
demption on Dec. 1 all of its first 
mortgage 6% per cent ten-year 
sinking fund gold bonds origin- 
ally issued by Murray Body Corp. 
and now outstanding under and 
secured by a trust mortgage and 
supplemental trust mortgage. 


Motor Wheel Corp. this week 
declared a dividend of 15 cents a 














share on its capital stock, payable 
Dec. 10 to stockholders of record 
Nov. 20. A similar amount was 
paid three months ago, 

Goodyear Tire & Rubber Co. 
declared a dividend of $1 a share 
on its $7 preferred stock, payable 


| Jan. 2 to stock of record Nov. 30. 


Similar payments have been made 
for the last six quarters, with ac- 
cumulations increasing at the 
rate of 75 cents quarterly. 


75e Dividend 
Is Declared 
By Chrysler 


New York, Nov. 1.— Chrysler 
Corp. today had declared a divi- 
dend of 75 cents a share on com- 
mon stock. It is payable Dec. 31 
to stock of record Dec. 2. 

Although not a regular divi- 
dend, the payment compares with 
the usual quarterly disbursement 
of 25 cents and an additional 
payment of like amount in the 
two previous quarters. 

Nine months net profit, ending 
Sept. 30, was $23,184,457. This is 
equivalent to $5.35 on the common 
stock. Earnings for a like period 
in 1934 were $9,422,826. 

Products sold to distributors 
and dealers totaled 599,415 units, 
an increase of 15 per cent over 
1934 when 523,283 units were sold. 
Dollar sales were $366,711,178 as 
compared with $311,780,091 for 
the 1934 period. 

Commenting on the report B. 
E. Hutchinson, chairman of the 
finance committee, said: 

“Chrysler Corp. decided today 
to pay off in anticipation of ma- 
turity $5,000,000 (due April 25, 
1938) of the $25,000,000 loan ar- 
ranged last Spring with certain 
of its depository banks in connec- 
tion with the requirement on May 
1, last, of the then outstanding 
$30,150,500 of 6 per cent deben- 
tures of Dodge Bros., Inc. 

“After giving effect to today’s 
action the corporation will have 
outstanding only $5,000,000 of debt 
other than current liabilities.” 

Net earnings for the nine 
months, it was reported, were the 
largest for any similar period in 
the company’s history with the 
exception of 1929 when the total 
amounted to $24,730,418. 





Last Minute Wall Street Wires 
From C. J. ALEXANDER 


Wall Street Correspondent, Automotive Daily News 


New York, Nov. 1 (3:37 P.M.).—Motor stocks staged a pre- 
show rally today, with General Motors again assuming 


the lead in volume. Both General Motors and Chrysler 
rose more than a point and some of the accessory stocks, 
particularly Houdaille-Hershey, were active and strong. 
Chrysler’s earnings statement cheered the financial com- 
munity. 








AC Develops New Plug | Fisk Rubber Loss 


For Cars with Radio 


Flint, Mich., Nov. 1—A new 
type spark plug for cars equipped 
with radio, has been developed 
by engineers of the AC Spark 
Plug Co. The new development 
makes possible better radio re- 
ception, AC engineers declare. 

The new spark plug is designed 
with a resistor unit built into 
the insulator. The resistor unit 
can be removed and replaced 
when it becomes ineffective with- 
out replacing the entire spark 
plug. Because the resistor unit 
is close to the point where the 
actual spark takes place in the 
cylinder, noise or click from the 
radio receiver is reduced. 


Springfield, Mass., 





eral taxes. 


months of 1934. 


nine months of 1934. 





Borg-Warner Reports Bohn Aluminum Profit 


Quarterly Profits 


Chicago, Nov. 1.—Borg-Warner 
Corp. realized a net profit before 
preferred dividends of $1,201,675.86 
for the three months ending 
Sept. 30. The net profit after pay- 
ment of preferred dividends 
equaled $.996 per share, Charles 
S. Davis, president, announced 
today. 

Net income for the nine months 
of 1935, before preferred dividends 
totaled $4,213,008. The net income 
after payment of preferred divi- 
dends equaled $3.515 per share. 

Cash and marketable securities, 
less reserves, were $11,539,387.56, 
the statement showed. This com- 
pares with $7,841,949.86 on Dec. 31, 
1934. 


Bohn Aluminum & Brass Corp. 


30 were somewhat 


the 352,418 shares of capital 
stock. The company’s report will 
be issued next Monday. 

For the first six months Bohn 


$2.70 a share. Inasmuch as earn- 
ings for the first half of 1934 
were $1,138,019, or $3.23 a share, 
earnings for the nine months of 
1935 are expected to be under 
those of the corresponding 1934 
period. 


AUTOMOTIVE STOCK QUOTATIONS 


AT CLOSE OF MARKETS, FRIDAY, NOVEMBER 1, 1935 


ee urnished me’ Wm. 


High Low 
1935 1935 NEW YORK _ 
377% 12 Allis Chalmers Mfg........ 
25% 10 American C. & F. 
27 8 American Chain .......... 
452 15 OO Cc cwntéekasis 
244 11% Bendix Aviation .......... 
414 21% Bethichem Steel ........... 
59% ee Ce a es wb caavenen 
65', 2814, Borg-Warner .....-000000% 
55% ee I hi ccsceanawnse 
7% 34%, Budd Mfg. Co., E. G...... 
10 24%. Budd Wheel Co. .......... 
8834, 31 ET wcoconscanedaedvas 
22, Se, Co i cetacean eb ee 
45 275% Cleveland Gr. Br........... 
405 9 Collins & Aikman ........ 
58 Se. a EO cca ccdaecwecn 
72 56, Commercial Inv. T. (2).... 
2 3, Continental Motors ....... 
3% 2 Curtiss-Wright ............ 
10% 614, Curtiss-Wright A .......ccceee: 
136% 86%, du Pont de Nemours....... 
30% ee ct ck ebncnaas 
383, 19% Electric Auto-Lite ......... 
52), 39 Electric Storage Battery .... 
23% 15 Evans Products ..........; 
7 334, Federal Motor ............ 
18, 13% Firestone T. & R.......... 
2% ie SOS eee 
36), 20% General Electric (80c) ..... 
54, 26% General Motors ........... 
38g ee 
11% 742 Goodrich, B. F. ........... 
267s 1534 Goodyear T. & R.......... 
4. BSG «Gales ccc cccccccas 
62 1% Hayes Body Corp. ........ 
25% 64%. Houdaille-Hershey B ...... 
42 307%, Houdaille-Hershey A ...... 
1714 64% Hudson Motor ............ 
3%, i SO oc cccaesden 
60'/2 34%, International Harvester .... 
88!/, 38. Johns-Manville ........... 
29% 6 Kelsey-Hayes W. .......... 
271 31% Kelsey-Hayes W. B. ....... 
12% 8 Lee Rubber & Tire........ 
49, 2142 Libbey-Owens-Ford Glass ... 


Cc. Roney Company, Union Guardian Building, Detroit) 











Last Sale | High Low Last Sale 

Nov. 1 Oct. 25 | 1935 1935 Nov. 1 Oct. 25 
teens 36%, 347% 26%, 123% Ludlum Stecl ............++0++. 24% 25% 
24% 22 284 18% Mack Trucks (1) ......-.sc000- 24 24, 
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ice 7 7% 72 Se Packard on ccccccscccccccccccnes 6% 6% 
ee 9, 9% | 2612 16. Raybestos Manhattan ........... 25% 24%, 
iad 86'/, 873%, | 4% Me MONON ccpccascseecsscecess . © 4, 
aN 23% 21 19%, 9 Republic Steel Corp. .......--+- 184% 17% 
Pre 4235/4 44 15% 10% Socony Vacuum ............+++. 12Y% 12% 
lh 401%, 39%, | 7% 3% Sparks-Withington ............- 6% 5% 
ag 50, 507, | 1542 ie Cc ik bicuncecnces | Gin 135% 
eee 614 631, | 18% 6% Stewart-Warner ................ 17% 17% 
ewe 1% 1% | 8 Sy, ME i ceaceccicnsescanne. - ne 7% 

aia 2% 2%) 7% Bre Thesmeld Con occcocccccosesccs 67s y 

8 8 24. 134% Thompson Products ...........- 24s 24 
ae ea 135%, 13542] 9% 4%, Timken-Detroit Axle ........... 9% 9, 
cael 28% 30, | 64% 28% Timken Roller Bearing .......... 62 62% 
crane 36% 37% | 49 35%, U2. S. Industrial Alcohol......... 4642 4612 
we 512 52 174% 9% a nn <n Jcanepeasceaaee ta 14% 
oie 183/; 18% | 915% 32% Westinghouse E. & M........... 89% 8655 

ee Ares 7 18Yg We WD OED ccccncsccccccccse 306 15 
st a 16% 164%, | 7 i ee SE co akessabswannca’ Gre 67s 
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Pre 3 3%, | 35 16 Bower Roller Bearing ........... 33 rr 
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$149,495 for 9 Months 
Nov. 1.— 
Fisk Rubber Corp. and subsidi- 
aries report for nine months end- 
ed Sept. 30, 1935, a net loss of 
$149,495 after charges and fed- 


This compares with net profit 
of $474,271 equivalent after divi- 
dend requirements on 6 per 
cent preferred stock to 66 cents 
a share on 447,356 shares, par $1, 
of common stock in the first nine 


Sales for nine months ended 
Sept. 30, amounted to $8,657,988 
compared with $7,742,977 in first 
Sales for 
the quarter ended Sept. 30, last, 
were $3,168,683 against $2,710,058. 


Exceeds a Year Ago 
Detroit, Nov. 1.—Earnings of 


for the three months ended Sept. 
in excess of 
those of the third quarter of 
1934 when net profit amounted to 
$125,437, or 35 cents a share on 


had net earnings of $952,819, or 


GM 3rd Quarter 
Earnings 66c on 
Common Share 





New York, Nov. 1.— Alfred P. 
Sloan jr., president of General 
Motors Corp., announced this 
week the following facts regarding 
GM earnings: 

“Net earnings applicable to the 
common stock for the third quar- 
ter ended Sept. 30, 1935, were 
equivalent to 66 cents per share on 
the average common shares out- 
standing during this quarter. 
This compares with earnings of 
48 cents per share for the third 
quarter of 1934. For the nine 
months ended Sept. 30, 1935, net 
earnings applicable to the common 
stocks amounted to $2.51 per share 
on the average common shares 
outstanding during this period. 
This compares with earnings of 
$1.99 per share for the niné 
months ended Sept. 30, 1934. 


“Net earnings available for 
dividends, including equities in 
the undivided profits or losses of 
subsidiary and affiliated compa- 
nies not consolidated, for the 
third quarter ended Sept. 30, 1935, 
amounted to $30,753,088, compared 
with net earnings of $22,858,728 
for the third quarter of 1934. 
After deducting dividends of $2,- 
294,555 on the preferred stock 
there remains $28,458,533, being 
the amount earned on the com- 
mon shares outstanding, which 
compares with earnings on the 
common stock of $20,564,173 for 
the third quarter of 1934. 


“For the first nine months of 
1935 net earnings available for 
dividends amounted to $114,482,- 
926, compared with net earnings 
of $92,445,341 for the first nine 
months of 1934. After deducting 
dividends of $6,883,665 on the pre- 
ferred stock there remains $107,- 
599,261, being the amount earned 
on the common shares outstand- 
ing, which compares with earn- 
ings on the common stock of $85,- 
561,676 for the first nine months 
of 1934. 


“Cash, United States Govern- 
ment and other marketable secur- 
ities at Sept. 30, 1935, amounted to 
$219.802,942, compared with $207,- 
963,581 at Sept. 30, 1934, and $186,- 
966,609 at Dec. 31, 1934. Net 
working capital at Sept. 30, 1935, 
amounted to $314,135,092, com- 
pared with $288,970,570 at Sept. 30, 
1934, and $273,174,677 at Dec. 31, 
1934.” 


Stewart-Warner Corp. 


Reports 1935 Gains 





Chicago, Nov. 1.—Stewart-War- 
ner Corp. reports consolidated 
net income of $1,329,423 for 
the nine months ended Sept. 30, 
1935, after deduction of all ex- 
penses, including depreciation and 
the reserve for federal taxes. 
This is equivalent to $1.07 a share 
on the 1,241,187 shares of com- 
mon stock outstanding on Sept. 
30, 1935, and represents a gain 
of 135 per cent over the net 
profit of $565,782 reported for the 
nine months to Sept. 30, 1934, 
which was equivalent to 45 cents 
a share on the 1,246,187 shares of 
common stock then outstanding. 


For the three months ended 
Sept. 30, 1935, consolidated net 
profits after all charges, were 
$308,931, equivalent to 25 cents a 
share on 1,241,187 shares of stock. 
In the three months to Sept. 30, 
1934, net profits were $25,523, or 
two cents a share on the outstand- 
ing stock. Net sales for the nine 
months ended Sept. 30, 1935, were 
$15,887,194, as compared with 
$13,131,884 for the first nine 
months of 1934, an increase of 
21 per cent. For the three months 
ended Sept. 30, 1935, net sales 
were $4,881,634, as compared with 
$3,891,200 in the corresponding 
three months of 1934, or a gain of 
25 per cent. 
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A” OVER AMERICA, during the past few 
weeks, they’ve been wheeling beautiful 
new 1936 Plymouths into the salesrooms of 
Chrysler, Dodge and De Soto dealers. 

And everywhere, these dealers and their sales- 
men are finding again... for the eighth straight 
year...it’s great to be with a winner. 

No other car has ever matched Plymouth’s 
record...from infancy to third place in less 
than four years...the million mark passed in 
less than six...its biggest annual sales-gains 
made in the Depression years... 

More than ever, car-buyers are looking at 
“All Three’... and, for 1936, they will see the 
greatest Plymouth ever built. 

It’s the largest and roomiest...the most 


beautiful, inside and out...the most comfort- 
able... the easiest handling. With more than 


miele ae 


ever in its favor Plymouth again invites Amer- 
ica to look at ‘‘All Three.”’ 


From the record of these past eight years, 
you know what’s going to happen in 1936... 
in the low-price field. How will it affect you? 


NEW 6% TIME PAYMENT PLAN 


Ask for the new Official Chrysler Motors Com- 
mercial Credit Company 6% Time Payment Plan. 


You can figure it out for yourself. 
1 Start with your unpaid balance. 
2 Then add insurance cost... at conference 
rates. 
3 Then multiply by 6%—for a 12-month 
plan. One-half of one per cent per month for 
period more or less than 12 months. 
In some states a small legal documentary fee 
is required. 


NO OTHER CHARGES 


PLYMOUTH DIVISION OF CHRYSLER CORP. 
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SEE HOW PLYMOUTH'’S sensational, sustained sales- 
gains compare with record of the industry as a whole! 
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peearnd compliment that explains 


BENDIX LEADERSHIP .. 


that explains why every manufacturer 
of motor cars uses one or more— 





HEN a manufacturing schedule calling 

for thousands of cars is approved for 
production, every item going into those cars 
becomes vitally important. Supplies must be 
constant and reliable. Each component part, 
such as those furnished by Bendix by the 
million, must be right in every respect. If any 
parts fall below standard—fail to test up— 
fail to fit perfectly—production stops. 


Because Bendix Products are consistently 
superior in engineering, in performance, in 
reliability, in uniformity, whether furnished 
singly or by thousands, Bendix Products are 
preferred by a// motor car manufacturers. 


This universal preference for the famous 
units which Bendix builds, was recently ex- 


BENDIX PRODUCTS 





plained by one well-known automotive man 
in these words: 

“The Bendix organization is the largest 
single source of satisfaction in the auto- 
mobile industry.” 

To the men who build Bendix Mechanical 
and Hydraulic Brakes, Bendix B-K Power 
Braking, Stromberg Carburetors, Bendix Fin- 
ger-Tip Gear Shifting, Bendix Drive and Ben- 
dix Startix, for the fine cars of 1936, that 
compliment is a simple and sincere inspira- 
tion to build to their best abilities. 

The world-wide Bendix sales and service 
organization enjoys a continually growing, 
profitable patronage from the more than 50 
million owners who have purchased Bendix- 
equipped cars. 


BENDIX PRODUCTS CORPORATION 


(Subsidiary of Bendix Aviation Corporation) 


401 BENDIX DRIVE, SOUTH BEND, INDIANA 


MORRIS PRESS, INC., DETROIT 









